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For the first time in its history Theatre Arts Magazine devotes its cover (the cover art is shown above) and nine 
inside pages to a motion picture. It’s “MAIN STREET TO BROADWAY,” soon to electrify all show business! 
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GREATEST STAR ATTRACTION OF ALL TIME! 


M-G-M’s Dramatic Love Story of Show Business With Famed Stars Playing True-Life Roles! 


“MAIN STREET TO BROADWAY’ 


A LESTER COWAN Production 
Starring 


TALLULAH BANKHEAD HELEN HAYES 
ETHEL BARRYMORE JOSHUA LOGAN 
LIONEL BARRYMORE MARY MARTIN 
GERTRUDE BERG AGNES MOOREHEAD 
SHIRLEY BOOTH LILLI PALMER 
LOUIS CALHERN RICHARD RODGERS 
LEO DUROCHER HERB SHRINER 
FAYE EMERSON JOHN VAN DRUTEN 
OSCAR HAMMERSTEIN II CORNEL WILDE 
REX HARRISON with TOM MORTON - MARY MURPHY 


Screen Play by SAMSON RAPHAELSON - Story by ROBERT E. SHERWOOD ~ Directed by TAY GARNETT 
A Metro-Goldwyn-Mayer Release 









“THE BEAST FROM 20,000 FATHOMS 
sawn PAUL CHRISTIAN » PAULA RAYMOND - CECIL KELLAWAY + KENNETH TOBEY - JACK PENNICK 
}. Screen Play by LOU MORHEIM and FRED FREIBERGER Suggested by the sensational SATIIRIAY EVENING POST stov by RAY BRADBURY 


“Photography by Jack Russell, AS.C. - Associate Producer BERNARD W. BURTON + Technical Effects Created by RAY HARRY HAUSEN 
Music by David Buttolph Produced by HAL CHESTER and JACK DIETZ - Directed by EUGENE LOURIE - Distributed by WARNER BROS. 














ACTUALLY TOPPING THE TOP 
WARNER PICTURES OF THE PAST 
3 YEARS (EXCEPT ‘HOUSE OF WAX’)/!/ 








THE SCREEN’S TWO 
BIGGEST ATTRACTIONS 


in one 

~~ 

‘ smash 

he, 
sgt ‘“ “a hes ee ye 

i P 4 

‘ MUSICGI. 
~ g 
'o Mt 1 








MOTION PICTURE HERALD 





MARTIN QUIGLEY, Editor-in-Chief and Publisher 





Vol. 192, No. | 





. - e 
3-D Projection Simplification 
N important step in assuring the continuance of 3-D 
motion pictures would be the simplification of the 
projection procedure. By now persons in the 
industry—and many of the patrons—understand thax to 
provide a true stereo picture it is necéssary to present 
two images—one for the left eye and one for the right— 
for fusion in the brain of the spectator. 

When the Natural Vision system was being prepared 
it was decided wisely that as little change in standard 
booth practices as possible would be proposed. This 
explains the use of standard projectors, interlocked, and 
large film reels. That same 3-D projection system was 
used in the 1951 Festival of Britain and at the New York 
World’s Fair of 1939 and 1940. It may be found that the 
use of interlocked standard projectors will continue to 
be the best method for large theatres. 

However, for small theatres a simplification seems 
desirable. Synchronization frame by frame, in fact vir- 
tually sprocket hole by sprocket hole, is required for 
satisfactory 3-D screen effects. In addition, the two 
projectors must be properly lined up, their lenses must 
be matched and the light of each must be of the same 
intensity. Such standards are realizable in practice only 
through close supervision of good quality equipment in 
perfect operating condition. One human error in thread- 
ing a machine may spoil the whole 3-D illusion. 

The obvious solution, at least for small theatres where 
the problem of obtaining sufficient light on the screen is 
not as great as in big theatres, may be to put both the 
left and right eye images on one 35mm film. A number 
of such systems have been demonstrated and suggested 
during the past twenty years. Industry attention in the 
United States has been drawn to such single strip sys- 
tems by the recent showings of the Nord system, the 
announcement of a Norling system and by other tests. 


HERE are a limited number of ways in which the 

two images can be placed on a single 35mm film, al- 

though at least a dozen variations have been pro- 
posed. Images can be put side by side. This results in an 
unsatisfactory image ratio with the height greater than 
the width. (This is the system used by Bofex for 16mm 
3-D home movies.) The images can be put one above the 
other, either compressed to occupy together the approxi- 
mate area of a standard 35mm picture or each of them can 
be almost as large as the standard frame. In these cases 
a double lens or a beam-splitter must be employed to 
project the images simultaneously. Systems which pro- 
ject the two images alternately have resulted in objec- 
tionable eye strain, Another method of locating the two 
images on one frame consists of rotating the images 90°, 
i.e., lengthwise side by side on the 35mm. Through an 





MARTIN QUIGLEY, J]R., Editor 








optical system these images are twisted to normal in 
projection. In a special category is the Polaroid vecto- 
graph film method which has the two images on oppo 
side sides of the same 35mm film. This method would 
eliminate the need for Polaroid filters at the projector. 
Spectators for all these methods must wear viewers. 
The whole problem deserves the attention of research 
experts within the industry. If a practical method of 
2-D projection simplification can be worked out and 
standardized, even for thousands of theatres with a seat 
ing capacity under 1,500 seats, it should be done quickly 


@ The way is now open for the development of a 
theatre television network. The Federal Communications 
Commission has approved the compromise suggested by 
the industry in which the licensed common carriers will 
be authorized to provide the transmission facilities 
needed for a theatre television network service. Under 
the FCC order of June 25 common carriers transmitting 
exclusive theatre television programs may use frequen 
cies currently alloted to them or to other common cat 

riers. The Commission will pass separately on the merits 
of each application. The report correctly noted that 
theatre television “will continue to expand or not, de 

pending upon public acceptance and support.” 


q Congressmen interested in the effectiveness of the 
State Department's film program abroad might attempt 
to evaluate the impact of the program through the eyes 
of the peoples abroad who are supposed to be influenced. 
The latest of many disquieting reports about the film 
program is a report April 29 in The Statesman, Calcutta 
newspaper. That paper quoted a debate on film matters 
in New Delhi of the Council of State. Included were 
statements by one member that “he did not want the 
import of foreign information films” and by another 
member who “asked the Government to learn from 
Soviet Russia” about propaganda film policy. 


q Observers who have had an opportunity to com- 
pare the effectiveness of the test reels for CinemaScope 
in a large theatre with results obtained in the 20th 
Century-Fox home office screening room have been im- 
pressed by the adaptability of the process to small thea- 
tres. On account of reduced proportions of the room in 
relation to the size of the screen, the visual effects are 
even more striking than in a very large theatre. The 
20th Century-Fox Little Theatre seats 200 and the 
CinemaScope screen used is 32 feet by 12 feet. 
—Martin Quigley, Ir. 
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“AS USEFUL TODAY 


AS 29 YEARS AGO” 
To the Editor: 

This is our 29th year as a subscriber 
to Motion Picture Herald, which 
we find as useful today as it was 
twerity-nine years ago. — C. A. 
RODRIGUES, Gil Vicente, Por- 


tuguese East Africa. 





the Pre *) Scimitar Phe tori glowed 
enthusiasi is M. A. Lightman, Sr., 
president of Maleo ‘Theatres, discussed 
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editor On top 
Mr. Lightman and Mr. Young 


movie 
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later, 
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cooped the first page ot the second section 
vith a vrand review on their Cinen iscope 
premiere showing. 
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Championing Shorts 
lo WALTER Brooks: 

be Ing one ot your many reader ; I’m very 
mu again have cham 
Most of the trade 


generally, 


ratetul to find that ve 
noned thre hort 
today, like the 

hort subjects for 


ubject 


paper industry 


take the granted, There 


fore, when | se® such a constructive article 


vou had in the June 13 issue, I am very 


gratified evidently a very 
that there is 


there always 


Elmer Rhoden 1 


forward showman who realizes 
till profit in short 


is been when thev are properly exploited. 


subjects, as 


In case vou have overlooked it oF did not 
know it, we are among the first with 3-D 
hort (See rear cover of your May 30 


suc.) We have one playing with “Fort Ti” 
the Three Stooges. No doubt 
you remember the pie fight pictures. Well, 
take a look at flying pies in 3-D!—JULES 
WHIUTE, Preoducer-Director Short Subjects, 
Columbia P 


ind teatures 


ictures Cort 


Can't Be Beat! 
lo THE IeprroR 
I would like to say that Morion PIcTurR! 
HERALD can’t be beat by any other magazine. 
DON THOMPSON, Cherry Place, Ham- 


burg, New York. 
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HE sstiffest defense against 

Communist infiltration yet 

adopted by any Hollywood 
Guild or union was proposed to 
the Screen Actors’ Guild member- 
ship Tuesday in a letter from the 
board of directors outlining a pro- 
posed new by-law. The letter also 
condemned by name 24 members 
who have refused to answer the 
House Un-American Activities Com- 
mittee’s questions concerning Com- 
munist party membership. The 
proposed by-law would rule ineli- 
gible for membership in the Guild 
any person who “is a meraber of 
the Communist party or of any 
other organization seeking the over- 
throw of the Government of the 
United States by force and vio- 
lence.” It also would incorporate in 
the application for membership a 
statement to be signed by the ap- 
plicant reading: “I am not now and 
will not become a member of the 
Communist party nor of any other 
organization which seeks to over- 
throw the Government of the United 
States by force and violence.” 


> A new plant for the manufacture 
of a new synthetic base for photo- 
graphic film will be built at the 
Du Pont Company’s factory at 
Parlin, N. J., the company an- 
nounced Wednesday. Tests have 
shown that the new base, chemi- 
cally identified as a polyester, is 
several times stronger and has 
much greater dimensional stability 
than any of the present types of 
safety film base and has comparable 
flame resistance. It has the added 
advantage of a reduction in film 
thickness, making possible greater 
footage per reel. Production in com- 
mercial quantities is expected by the 
middle of 1955. 


> Many industry officials feel that 
the final solution of the theatre 
television proceedings was the best 
possible one. If the industry had 
prosecuted its bid for exclusive fre- 
quencies, they say, the Federal 
Communications Commission might 
have rejected it, or if the Commis- 
sion had approved it and no use 
were made of the frequencies, they 
would have been taken away. As it 
is, sharing the common carrier fre- 
quencies, the industry can take its 
time and work up some firm plans. 
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“The Quigley Award is to 
Showmanship what the 
Academy Award is to act- 
ing and producing.”’—J. J. 
Fitzgibbons, president and 
managing director of Fam- 
ous Players Canadian, in a 
letter to stockholders of the 
Corporation. 





> The defeat may have been a po- 
litically wise move, but anyway the 
New York film publicists were 
soundly beaten in baseball by the 
New York newspapermen last week- 
end, The occasion was the annual 
get-together of publicists and news- 
men at the Wayne Country Club. 
The score was 18 to 10, and Carl 
Fishman of Loew’s swears on his 
press agent’s honor that the game 
was on the level. Merchandising 
opportunities were not missed. Mid- 
way in the game Columbia’s Al 
Rylander called a halt to distribute 
caps worn by Tommy Rettig in 
“The 5,000 Fingers of Dr. T.” Not 
one to be outdone, United Artists’ 
never-sleeping publicity director, 
Mort Nathanson was quick to offer 
“Melba” toast to the players. 





> “It is our best estimate that dur- 
ing the next three years we will 
have to spend several million dollars 
for theatre alterations and new 
equipment ... we are confident that 
the expenditures will not cause any 


serious strain .. .” said Charles P. 
Skouras, president of National The- 
atres this week in a letter to stock- 
holders in the company. 


> General admission tax collections 
in May, reflecting April business, 
were off from April collections but 
were still the second highest this 
year. They were also down from 
May 1952 collections, the Bureau of 
Internal Revenue reported. The 
bureau said general admission tax 
collections in May amounted to 
$23,410,788, compared with $25,160,- 
355 in April and $25,221,046 in May 
last year. 


> The Mosher bill outlawing the 
censorship of newsreels in Ohio was 
overwhelmingly passed by the state 
House of Representatives in Co- 
lumbus Tuesday. The vote was 
110 to 6. Already approved by the 
Senate the bill now awaits the 
Governor’s signature. The bill suc- 
ceeded a wider measure which 
would have entirely eliminated the 
Ohio board of censorship but which 
died in committee. 





In BETTER THEATRES 


Some drive-in operators put no limit on how much their refreshment stands 
can contribute to total gross; others think they have reached the limit; and there 


are those who just don't know . . 


. that's how Philip L. Lowe, Boston drive-in 


owner and concessionaire, classifies attitudes toward snack sale potential. For 
the benefit of all three groups, he analyzes eight factors A which that potential 
may be measured, in the lead article of this issue, “In Refreshment Sales What 


Is Your Potential?" 


With 20th Century-Fox ostensibly adopting one system of placing magnetic 
tracks on the film with the picture, and Paramount proposing another, the indus- 
try is confronted with a new occasion to make urgent decisions regarding sound. 
In "Crisis in Sound, 1953," the two systems are compared. 
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ER THE NEGOTIOTIONS. The scene 
the United Artists home office in New York a 
Edelbert Carrera, Sr., president of the 


Cuban theatre circuit bearing his name 


F : 
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Mrs. William Pe riperg, at Paramount's New 
berg § Little Boy Lost tarring Bing Cr 
Famous Players Canadian circuit president 
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COMPO 


PUSHE 


TAX CAMPAIGN 


Series of Meetings Hear 
Fight Leaders; Gillette 
Bill Would End Levy 


| p ! raimst thre ederal ad 
, wd dur the ck wit 
i te t fhe €Conneil i Motion 
Picture © ! thor nnounced th por 
ol meeting tor the pa t 
ech ek tor the purpose of keep 
‘ efforts alive 
| hie 1 ere to lye iddre ed by 
peake o will make it plain “that the 
ta ) leadet ire confident that the 
M nb Hf. R. No. 157, will be adopted 
tt ‘ Cor COMPO an 
t mice 
Asked to Collect 
| bite ive been asked to consider 
thie boilit ol conducting collection 
WmMol heatre audience tor the benefit of 
the han population of Korea, a request 
toy Wm ce llect on having been mace by 


Dr. Miltor ident of the 


American Korea 


kisenhower, pre 


Foundation 


Meanwhile it was reported this week that 

mice Hlouse Ways and Means Com 
mittes tte on the Mason bill grew brighter. 
However, it was reported that the outlook 
remained dim for the passage of the bill thi 
vear, eve it reported by the Ways and 
Mea Committe The Mason Bill would 
exempt otion picture theatres trom the 
1) per cent admission tax 

One thu vhich has kept the Mason Bill 
iro ttee vote is that Chairman 
Ite (Rk., N. ¥.) has feared that extension 
of the ‘ profit which he oppose 
might be tacked on as an amendment either 
on the THlovse floor or in the Senate. He 
evel ult of developments Monday 
t prot tax extension apparently 

ll | t ut of his committee as a 
ep te e no longer needs to keep 
t] bottled up ihe Mason bill 
whi | isu oppose vould put 
Hot ders on the spot 


To “Get Them Out Soon” 


Mii oe Monday that there wa a 
lil the committe ind that 

he nite t ret them out oon,” 

ever the committee should act shortly, 
how t believed that Administration 
p ition, plus the fact that Congre ha 
a lot of ust” legislation to dispose of be 
fore it quit r the summer would make it 
unlike that the bill) reach the White 
ae u 1 i ( onere onal leader have 
ndicated the vant to finish this se i by 
lulv 31 It would be very difficult to sand 
wich in the Mason Bill, in the Senate « 
pec ) e then 

Meanwhilk however, Senator Guy M 


olt the Zi) pel cent tax He aid that recent 
earings ot the Senate Small Business Com 

ittee, of which he is a member, as well as 
t large volume of mail from theatre opera- 
tors, had convinced him the industry was in 


ituation.” The Constitution 
that all tax legislation originate in 
bill could 


an amendment to any tax bill 
legislative action by 


a perilou 


require 
the house, but the Senator said his 
be offered a 
ent to the Senate lor 
of the House 

The first COMPO 
Monday in’ Cincinnati, 
Tuesday meeting 
bany, Little Rock, Philadelphia, 
ind Salt Lake City Wednesday 


in Washington, Charlotte, Jackson 


member 
Ineeting were 
Chicago and St. 
were held in Al 
Men phis 


there were 


] oul 


meeting 


ville, Dallas and Cleveland. Thursday meet 
ing were cheduled in Richmond and 
Pittsburgh 

Meetings next week have been set up as 
follows: July 6, Oklahoma City and Los An 
geles; July 7, San Francisco, Denver and 
Buffalo Arrangements are being made fot 
meetings in Boston, New Haven, Minne 
ipolis and Seattle 

At each meeting will be screened a 16mm. 
print of the film shown by the Tax Commit- 


\pril 26 hearing on the Mason Bill 
Way 


tee at the 
by member ot the 
miittes House 


and Means Com- 


of the 


Studio Workers Union 


Studies Pension Plan 
HOLLYWOOD: The 
is studying a formula for 
ion fund in which fund 


studio workers union 


financing a pen 


will come primarily 


from producer proceeds from reissues and 


film sales to television This plan is sched- 
studios July 25 


negotiated 


uled for presentation to. the 


at which time contracts will be re 
other proposals probably will be 


Several 
made at this time, including a general wage 
increase and revisions in the present health 


welfare s¢ tup 





Majors Win 
Price Action 


By Miltside 


The Hillside 
Jersey, Monday lost its 


Amusement Company, Nev 
price discrimination 
Paramount, Li RKO Ra 
Brothers, Universal and United 


against ew’'s, 


dio, Warner 


case 


Artists. Federal Judge Sidney Sugarman 
dismissed the complaint 

The suit was watched by the industry 
because it was the first based solely on price 


discrimination and because it was the first 
invoking the Robinson-Patman Act on such 
Hillside company opet 


theatre, Hillside, N. ai 


favored 


discrimination. The 
ates the Maytair 


and it had charged the defendants 


Warner theatres 

The court ruled the act doesn’t apply to 
films because they are licensed, not sold 
Judge Sugarman added the plaintiff hadn't 
given evidence to prove conspiracy; that 
there was insufficient evidence of compet! 


tion between the houses, this being necessary 


to make 


age also Was 


that evidence of dam 


this 


compart Ons; 
insullicient, being neces 


iry to show as a result of discrimination 

Louis Nizer and John Caskey were coun 
sel for the defendants. Arthur Fink, counsel 
for Hillside, said an appeal would be filed 


by the plaintiff. 


Blames Taxes as Reason 
For Theatre Closing 


Bryant, operator 
Rock Hill, S. C., 
doors atter 22 ; blamed the 
primarily on burdensome Federal and stat: 


Robert of the Capitol 


theatre, which closed its 
years, closure 
taxes Mr. Bryant, who also operates the 
Pix theatre, Rock Hill, minimized the effect 
television had on theatre patronage in em 
phasizing the tax burdens 


Install Studio Wide Screen 
A wide tereophonic 


equipment 


screen and sound 


installed in the main 


Goldwyn 


have been 


room at the Samuel 


\ngeles 


projection 
Studios, Los 





PATRON “DONATION” SUBJECT TO 


ADMISSIONS TAX, 


U. S$. DECIDES 


WASHINGTON; The Bureau of Internal Revenue Monday ruled that a "dona- 
tion" taken by a theatre owner instead of an admission charge is subject to the 
20 per cent admission tax. Some months back, in protest against the Federal admis- 
sion tax, some exhibitors told patrons that they would not charge admissions but 
would accept whatever donation the customer wanted to make. In the ruling this 
week the Internal Revenue Bureau said that theatres are run for profit and that 
theatre-goers are willing or accustomed to paying admission charges. "The fact 
that the amount so paid is called something other than an admission charge, such 
as a donation, does not alter its identity as a condition to admission,” the Bureau 
said. The Bureau said its "advice'’ had been requested on a proposition, after a 
case arose where a theatre owner taking such donations refused to pay admission 


taxes. 
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Music from Non - Musical 
Films Tremendous in 
Snaring Patronage 

by VINCENT CANBY 


\ new 
essentially non-musical films through musi 


trend—promotion of dramatic, 
is in the making. Last week compositions 
United Artists’ “Moulin Rouge,” 20th 
United 
\rtists’ “Limelight” provided the material 


for three 


from 


Century-Fox’s “Ruby Gentry” and 


it the tive best-selling phonograph 


records across the nation, 
Iver ince Mabel Normand romped 
through a silent epic entitled “Mickey,” 


circa 1919, music has been used to good but 
only occasional advantage in the promotion 
of the non-musical film. Last week’s three- 
out-of-five ratio not be 


would noteworthy 


had the songs originated in the scores of 
musical comedies, but coming as they did 
from the scores of dramatic films, it 1s 
slightly sensational. 


Title Conjunction Always 
Brings Box Office Results 


There is probably no means of promotion 
quite as effective as music. All, except the 
stone deaf, are susceptible to a stray tune 
or an improbable lyric. If the title of that 


tune or the words of that lyric also happen 


to be the name of a motion picture, the 
results can be pure gold at the box office 
Phere is, however, a catch. Paraphras- 


ing a famous statement by Howard Dietz of 


MGM (“The public can be a flop’), the 
public can also be slow. Luckily, United 
Artists executives started early in the pro 


motion ot “The Song from Moulin Rouge.” 


It was recorded by Faith on a Co- 
lumbia label just two days before beginning 
its 14-week run at the Capitol in New York. 


By the time the film began its subsequent 


Pet cy 


runs, the tune was to be heard everywhere. 
Each time the radio was turned on, there 
was that melodic plug. 


Public, and Executives 

Sometimes Too Slow 
In the cases 

from “Ruby Gentry” 


of the thematic compositions 
(“Ruby”) and “Lime 
light” (“Terry's Theme”), the public and 


perhaps some executives were slow. The 
pictures had played most of their money 
making runs before the tunes caught on. In 
the case of “Ruby,” the number was _ not 


recorded until after the film had gone into 


release Local recording companies would 
not touch Charles Chaplin's “Limelight” 
music until a London record, recorded in 


sritain by Frank Chacksfield, began to cre- 


ate excitement in New York. American 


recording firms jumped on the bandwagon, 
but it was too late to do the film any great 
amount of good. 
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MUSIC GETS 'EM 
IF NOTHING ELSE 


When Brandt's Mayfair on New 
York's Times Square was playing the 
United Artists-Stanley Kramer pro- 
duction "High Noon" last fall and 
winter, that corner of the “cross- 
roads of the world’ literally pulsed 
with the strains of Dimitri Tiomkin's 
title song. The managers had placed 
in the Mayfair outer lobby a juke box 
on which there were 12 different re- 
cordings of the song. Loudly but not 
too raucously, the juke box bemoaned 
the fate of being torn “twixt love and 
duty" from 9 A.M. to midnight for 
| lweeks. Total gross for the picture 
was in the neighborhood of $310,000. 





circumstance unbeatable 
together helped Italian Films 


Export reap the maximum benefit 


Fate and 


combination, 


an 


trom the 


MGM soundtrack recording of sultry Sil- 
vana Mangano’s “Anna,” from the picture 
of the same name. The record last week 
was number 11 on the best seller list with 
over 500,000 individual platters sold. This, 


doe include the number of 


records sold by six other artists. 


ot course, not 


Re ording 


companies, incidentally consider a hit any 
record whose sales go to 300,000 

Because “Anna,” the film, has played off 
quite slowly (being Italian-made with Eng 


lish dialogue dubbed in, exhibitors have been 


gained immeasurably 


An TEE. 


company 


wary), the picture ha 
by the popularity of the tun 
spokesman asserted definitely that 


officials knew what a potential piece of ex 
the 
Before the picture went into release 
MGM 
the sound track recording 
the spokesman, LF 
time the film got 


latter could plug the record 


ploitation material they had in song. 
«li ct il 
tribute 
\fter that, said 
notified MGM every 
i new booking so that the 


Working hand 


in hand, each pushed the other’s product in 


was made tor Records to di 


each succeeding’ area 


Hollywood Considering 
Production Possibilities 


Does Hollywood know what exploitation 


potential lies within the scores of many of 
its dramas? A United Artists official says 
yes, that studio composers definitely are 
“thinking thematically” these days, but that 
nobody can foretell, « pecially tn the pop 
tune field, what the public will like. 

The day is long past, 1t seems, when a 


major producer will allow hi roduct to 


integrated 


1 
' 
go out scored with only casually 
bits and snatches of Brahms, 
Tschaikowsky and with the chase accom 


Beethoven and 


panied by a harried rendition 


ell Overture 


Phe U.LA. man also ported 
structure of the music busine 
onsiderably over the veat 
late ’20s it was a million doll 
in a five and ten-cent store « 


before a noisy 
sheet music tot pT 


(“What Pri 


(“Seventh 


the 
as “Charmaine” 
“Diane” 
industry 
the °30 


recording 
“name” bands of 
the 


indirect re 


omnipresent dise jockey 


ult of television’ 


radio's time 


Ingredients of New 
Song Hit Uncertain 
The 1OC key, aid the 


has hours to fill 
usceptible to the blandishn 


dise 


long and t 


agent and public and ean, on 


up! wht piano, 


h early fi 


Heaven” 


revived by 


PROMOTION ON A PLATTER 
EVERY SONG A SALESMAN 





William 


e Glory?) and 
) Poday Live 
the big 


kept alive by 


the latter ar 
cutting into 
{ \ inaly t, 
hus is himself 


ent ol pre 


occasion, turn 


an obscure theme melody of a motion p 
ture into a major hit 

Nobody in lin Pan \ley or any vhere 
else, for that matter—knows what it takes 
to make a song hit \ high percentage of 
past thematic hits from films have featured 
odd or unusual musical instrument Phe 
haunting “Spellbound” theme was don 
nated by a. theramin ‘The Third Man’ 
theme (2,000,000) recording old orld 
wide) brought new life to the zitl ind 
Richard Havman’s current “Ruby” record 
ing relies on a harmonica to expre thr 
dream of a girl fron the vrony ol 
the tracks who wants to better herself, one 
way or another 

The power of a catchy theme is grapl 
cally shown in New York last year i 
nection with the “art house?’ release 
Mayer-Kingslk South African import 
“The Magic Garden.” \ pleasant littl 
film but no blockbuster, “Gardet ture 
a haunting retrain played on a pennywhistle 
This proved so popular the ads quickly 
identified the filn i The Penn hist] 


Blues Picture.” Before the 
completely played om, it wa 
“The luc 


have been from the fart 
with crystal ball 


Over 1,000,000 Records 
Of “High Noon” Sold 


Pennywhistle 


he id 


One of the biggest thematu 


COUTSE Wa Ul 
Artists’ “High 
Tex Ritter, the 
inget 
all 
does a in 
lea e, the 

duced by 


Noon.’ ut 


by McCoy ar 


artist 1 over ] 000.000 


ilar chore tor 


Ken Murra 


ntti 


fotal number of record 


rorthcoming Wester 












ROMANCE! 
DRAMA! 


COMEDY: 


in M-G-M TRADE SHOWS! 


‘BIG LEAGUER' 
U LY ] 3 th — 


The human story behind those who come to the Big League training camps in 


search of fame and fortune. It has “Stratton Story” appeal, packed with thrills, 
laughs, heart-throbs, excitement. Filmed at the New York Giants camp in Florida. 











ALBANY 20th-Fox Screen Room 1052 Broadway 7/13 2 P.M. 1] MEMPHIS 20th-Fox Screen Room 151 Vance Avenue 7/13 12 Noon 
ATLANTA 20th-Fox Screen Room 197 Walton St.,N.W. 7/13 2 P.M. || MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. 7/13, 1:30 P.M. 
BOSTON M-G-M Screen Room 46 Church Street 7/13 2 P.M. || MINNEAPOLIS 20th-Fox Screen Room 1015 Currie Avenue 7/13 2 P.M. 
BUFFALO 20th-Fox Screen Room 290 Franklin Street 7/13 2 P.M. j| NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 7/13 2P.M. 
CHARLOTTE 20th-Fox Screen Room 308 S. Church Street 7/13 1:30 P.M. || NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 7/13, 1:30 P.M. 
CHICAGO Warner Screen Room 1307 S. Wabash Ave. 7/13 1:30 P.M. NEW YORK M-G-M Screen Room 630 Ninth Avenue 7/13 2:30 P.M. 
CINCINNATI 20th-Fox Screen Room 1632 Central Parkway 7/13 2 P.M. OKLAHOMA CITY 20th-Fox Screen Room 10 North Lee Street 7/13 1 P.M. 
CLEVELAND 20th-Fox Screen Room 2219 Payne Avenue 7/13 1 P.M. 20th-Fox Screen Room 1502 Davenport St. 7/13 1 P.M. 
DALLAS 20th-Fox Screen Room 1803 Wood Street 7/13 ?:30 P.M. PHILADELPHIA M-G-M Screen Room 1233 Summer Street 7/13 2P.M. 
DENVER Paramount Screen Room 2100 Stout Street 7/13 2 P.M. PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 7/13 2P.M. 
DES MOINES 20th-Fox Screen Room 1300 High Street 7/13 1 P.M. || PORTLAND B. F. Shearer Screen Rm. 1947 N. W. Kearney St. 7/13 2 P.M. 
DETROIT Max Blumenthal's Sc. Rm. 2310 Cass Avenue 7/13 1:30 P.M. I] ST. LOUIS S'Renco Art Theatre 3143 Olive Street 7/14* 1P.M. 
INDIANAPOLIS 20th-Fox Screen Room 236 No. IIlinois St. 7/13 1 P.M. SALT LAKE CITY 20th-Fox Screen Room 216 E. First St., So. 7/13 1P.M. 
JACKSONVHAE =6Florida State Screen Room 128 East Forsyth Street 7/13 2 P.M. || SAN-FRANCISCO 20th-Fox Screen Room 245. Hyde Street 7/13 1:30 P.M. 
KANSAS CITY 20th-Fox Screen Room 1720 Wyandotte St. 7/13 1:30 P.M. |] SEATTLE Jewel Box Preview Thea. 2318 Second Avenue 7/13 1 P.M. 
LOS ANGELES United Artists’ Screen Rm. 1851 S. Westmoreland 7/13 2P.M. WASHINGTON RKO Screen Room 932 N. Jersey Ave.,N.W. 7/13 2P.M. 


M-G-M presents “BIG LEAGUER?” starring Edward G. Robinson + Vera-Ellen «+ with Jeff Richards 
Richard Jaeckel «+ William Campbell + Carl Hubbell « Screen Play by Herbert Baker + Based on a Story 
by John McNulty and Louis Morheim «+ Directed by Robert Aldrich + Produced by Matthew Rapf 


* 


‘THE GREAT DIAMOND 
ROBBERY -JULY 28th f° 


A new uproarious role in the career of the world’s funniest man, Red Skelton. 
Now he’s a nervous diamond cutter, and he cuts up plenty in a mad scramble 
of howls and hoodlums. Plus a gorgeous new leading lady, Cara Williams! 














ALBANY 20th-Fox Screen Room 1052 Broadway 7/28 2 P.M. || MEMPHIS 20th-Fox Screen Room 151 Vance Avenue 7/28 12 Noon 
ATLANTA 20th-Fox Screen Room 197 Walton St., N. W 7/28 2 P.M. || MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. 7/28 1:30 P.M. 
BOSTON M-G-M Screen Room 46 Church Street 7/28 2 P.M. || MINNEAPOLIS 20th-Fox Screen Room 1015 Currie Avenue 7/28 2 P.M. 
BUFFALO 20th-Fox Screen Room 290 Franklin Street 7/28 2 P.M. || NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 7/28 2 P.M. 
CHARLOTTE 20th-Fox Screen Room 308 S. Church Street 7/28 1:30 P.M. || NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 7/28 1:30P.M. 
CHICAGO Warner Screen Room 1307 S. Wabash Ave. 7/28 1:30 P.M. || NEW YORK M-G-M Screen Room 630 Ninth Avenue 7/28 2:30 P.M. 
CINCINNATI 20th-Fox Screen Room 1632 Central Parkway 7/28 2 P.M. |] OKLAHOMA CITY 20th-Fox Screen Room 10 North Lee Street 7/28 1P.M. 
CLEVELAND 20th-Fox Screen Room 2219 Payne Avenue 7/28 1 P.M. |] OMAHA 20th-Fox Screen Room 1502 Davenport St. 7/28 1P.M. 
DALLAS 20th-Fox Screen Room 1803 Wood Street 7/2 2:30 P.M. |] PHILADELPHIA M-G-M Screen Room 1233 Summer Street 7/28 2P.M. 
DENVER Paramount Screen Room 2100 Stout Street 7/2! 2 P.M. || PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 7/28 2P.M. 
DES MOINES 20th-Fox Screen Room 1300 High Street 7/28 1 P.M. {| PORTLAND 6B. F. Shearer Screen Rm. 1947 N. W. Kearney St. 7/28 2P.M. 
DETROIT Max Blumenthal’s Sc. Rm. 2310 Cass Avenue 7/28 1:30 P.M. || ST LOUIS S’Renco Art Theatre 3143 Olive Street 7/28 1P.M. 
INDIANAPOLIS 20th-Fox Screen Room 236 No. Iilinois St. 7/28 1 P.M. [|] SALT LAKE CITY 20th-Fox Screen Room 216 E. First St., So. 7/28 1 P.M. 
JACKSONVILLE Florida State Screen Room 128 East Forsyth Street 7/28 2 P.M. || SAN FRANCISCO § 20th-Fox Screen Room 245 Hyde Street 7/28 1:30 P.M. 
KANSAS CITY 20th-Fox Screen Room 1720 Wyandotte St. 7/28 1:30 P.M. |} SEATTLE Jewel Box Preview Thea. 2318 Second Avenue 7/28 1 P.M. 
LOS ANGELES United Artists’ Screen Rm. 1851 S. Westmoreland 7/28 2 P.M. || WASHINGTON RKO Screen Room 932 N. Jersey Ave.,N.W. 7/28 2 P.M. 





M-G-M presents Red Skelton in “‘THE GREAT DIAMOND ROBBERY” .« with Cara Williams 
James Whitmore + Kurt Kasznar + Dorothy Stickney + Screen Play by Laslo Vadnay and Martin 
Rackin + Story by Laslo Vadnay + Directed by Robert Z. Leonard + Produced by Edwin H. Knopf 














gink in the 


ums of 
LATIN — 
LOVE Rs ," 


Shes g ‘ 
“Technolo! gr 


i GMs musical. romonce 

of tropical possious, Atanung 

LANA TURNER 
RICARDO JOHN LOUIS 


MONTALBAN LUND - CALRERN 


win JEAN HAGEN - EDUARD FRANZ 


An M.G-M Picture 


screen Play by FOOBEL LENNART - NICHOLAS BRODSZKY * LEO ROBIN + tian vere * Directed by MERVYN LEROY + produced ny JOE PASTERNAK 








Above: Advertisement appearing in all leading fan magazines 


NEED WE SAY MORE 
THAN THIS FAN AD 
ABOUT “LATIN LOVERS?” 


It’s Lana Turner’s most sizzling picture! 





iInRAVE 


SHOWS 
JULY 17th 


LATIN. 
LOVERS’ 


ALBANY—7/17—2 P.M. 
20th-Fox Screen Room 
1052 Broadway 


ATLANTA—7/17—2 P.M. 
20th-Fox Screen Rooms 
197 Walton St., 
BOSTON—7/17 2PM. 
M-G-M Screen Room 
46 Church Street 
BUFFALO— 7/17-—2 P.M. 
20th-Fox Screen Room 
290 Franklin Street 
CHARLOTTE—7/17—1:30 P.M. 
20th-Fox Screen Room 
308 S. Church Street 
CHICAGO—7/17--1:30 P.M. 
Warner Screen Room 
1307 S. Wabash Avenue 
CINCINNATI7/17—2 P.M. 
20th-Fox Screen Room 
1632 Central Parkway 
CLEVELAND —-7/17--1 P.M. 
20th-Fox Screen Room 
2219 Payne Avenue 
DALLAS—7/17—2:30 P.M. 
20th-Fox Screen Room 
1803 Wood Street 
DENVER—7/17-2 P.M. 
Paramount Screen Room 
2100 Stout Street 


DES MOINES 7/171 P.M. 
20th-Fox Screen Room 
1300 High Street 
DETROIT— 7/17—1:30 P.M, 
Blumenthal's Screen Rm. 
2310 Cass Avenue 
INDIANAPOLIS 7/171 P.M. 
20th-Fox Screen Room 
236 North Illinois Street 
JACKSONVILLE — 7/17 —2 P.M. 
Florida State Screen Room 
128 East Forsyth Street 
KANSAS CITY 7/17—1:30 P.M, 
20th-Fox Screen Room 
1720 Wyandotte Street 
LOS ANGELES— 7/172 P.M. 
United Artists’ Screen Room 
1851 South Westmoreland 
MEMPHIS-7/17--12 Noon 
20th-Fox Screen Room 
151 Vance Avenue 
MILWAUKEE 7/17-1:30 P.M. 
Warner Screen Room 
212 West Wisconsin Avenue 
MINNEAPOLIS —7/17—2 P.M. 
20th-Fox Screen Room 
1015 Currie Avenue 
NEW HAVEN —7/17-2 P.M. 
20th-Fox Screen Room 
40 Whiting Street 
NEW ORLEANS—7/17—1:30 P.M. 
20th-Fox Screen Room 
200 South Liberty Street 
NEW YORK 7/17 —2:30 P.M. 
M-G-M Screen Room 
630 Ninth Avenue 
OKLAHOMA CITY —7/17—1 P.M. 
20th-Fox Screen Room 
10 North Lee Street 
OMAHA1/17—1 P.M. 
20th-Fox Screen Room 
1502 Davenport Street 
PHILADELPINA 1/11—2 P.M, 

G-M Screen Room 
M253 Summer Street 
PITTSBURGH —7/17—2 P.M. 
M-G-M Screen Room 
1623 Boulevard of Allies 
PORTLAND— 7/172 P.M. 
B. F. Shearer Screen Room 
1947 N. W. Kearney Street 
ST. LOUIS —1/17—1 P.M. 
S'Renco Art Theatre 
3143 Olive Street 
SALT LAKE CITY—7/17—1 P.M. 
20th-Fox Screen Room 
216 East First Street, South 
SAN FRANCISCO— 7/17—1:30 P.M. 
20th-Fox Screen Room 
245 Hyde Street 
SEATTLE—7/17—1 P.M. 
Jewel Box Preview Theatre 
2318 Second Avenue 
WASHINGTON— 7/17—2 P.M. 
RKO Screen Room 
932 New Jersey Avenue, N.W. 

















FILM MUSIC 









B fom 4 

erry amsaye ays Daughter.” Exhibitors will note that it h 
been recorded by Mr. Ritter on Columbia 
label and is availabk 


















ture 


Moon Is Blue,” another f1 t wm 








slow 


; 
public 




































eC} re rer Ww Once again we rye i ir EQuca [hi ime Richard Hayman vho rose to 
viCw 1 TF ract nal ) ' rT TeK ! n nait hoy CeKing me mag prominence with hi hit recording of 
vicw yf east nait T metr } tT progucing siTure na unde! Ruby,” has. done i similar iob on the 
meir f jrar af mer pre wnnead Of ranaing Tr pserver has nag miucr thematic tune from Paramount’s “Shane,” 
ected theatrical picture rT must experience with persor wr nave beer (“The Faraway Hills’’). The recording 
2 TF r against Tim but jraguatead by extru f Dut never ne vas Mercury’s fifth best-seller last week, is 
7 TNneé are IGa rou / 9 shOW whicn educated Dy injé Nor doing a job for the exhibitor every time a 
} We have 1 161A n the Iilir nickel is dropped in the slot, backed by 
! weve pernay niy tne expre nethod of speect mpre n, Dut there \Ir. Hayman’s version of “Limelight.” 
1 } TOI Ke to Take their id be great { DiliT ie r They 10 Phematic music from Universal's “All | 
f nana, Ww t in be far indeed fron MITE! iy The ¢ jny. Desire’ has so far been recorded by tour 
ning ev a Any ne we ar ~~, ompanies, Decca, Columbia, Capitol and 
b v v nas nad Jeal with fan mail, MGM. \ little late, but still being pushed 
r engagea } t those etrers 1 ) BRITAIN'S GLORY Retlectior by its publishers, is the thematic music te 
t edii t hat the writer Dring ne 7 f er a nappy cof last vear’s Oscar-winning MGiM film, “The 
t j nyt J 1 trast betwe Tne nfortunate insti Bad and the Beautiful.” 
t } Dut not ir Tul | endeayv rot brit naustry It is thus obvious that exhibitor if this 
r 1uce nd editor vulnerat the with the Ttutile boast of The fated ‘The theme music trend continue vill be pre 
t y ir statesmen. And Mag Box" and the sparkling achievement ented with anothe trong xploitation 
espe } ra 1 telev sAvertising f J. Arthur Rank A Queer Crowned.’ procedure long overlooked in general pub 
, f The nation picture pernatr me heity. progran 
jreatest Gocumentary pertormance of tne Continuing the not-quite-so-unusual prac 
re Prk ee reen. tice of promoting film musicals through 
ANTA CIENCE ¥#t challenging Th ronation recording, all done with their scores, 20th-Fox has concluded a deal 
tH, { er eae 20.000 Fathoms' high KI nas the aavantage ver The vith MGM Records for the release of song 
Leet, ae Facaind 41 hand prior effort tT being based on a und from the sound track of “Gentlemen Prefer 
i “ ; - se tradition. It required fr uiculated rf Blondes,” featuring Marilyn Monroe and 
TT Ai ) na Z4¢ fT f ne weate T , 
j +1 | 4 eee F nar ng l nterence tT meaning. It Jane Ru ell Advance ie of the album 
The a ee tT t atomi bla t which aroused esents facts without manipulation. They has reached 20,000. MGM also will release 
i ‘senpsies ey ees Dl allies } { urse pertain much more to yester the album of tunes from ‘“The Bandwagon,” 
had to ctir | sa a ea igeeilbenr 000 lay than today, a realism about the Britain the forthcoming MGM picture starring Fred 
cs Seal r| + would be ; wf Tnat W ] Dut if really wa : \staire, Nanette | abray and J ick Buchanan, 
} t 1a lot ’ mua What would be nuke that propagan 11st effort Duilt with a score by Arthur Schwartz and How 
Me Hick stHitud | b latiina yround  Friese-Greene wt n et ut 1 ard Dietz 
aad en et a F : ‘Est portray him as tne tather of the motion - 
: - picture and Britain as its homeland, “A Set Top Campaign for 
/ueen Cr »wned 1 ument thr uah " . 
a a dig. shiek ahthaca Men acy oil. Robe,’ CinemaScope 
[TURE ( NCENTRATE Addina \ campaign “entailing the highest promo 
1 ling ow 1 as ve J we on re tional budget in the company’s history” will 
hewn th packages of condensed WAY OVER IN MALAYA—That far re- be expended on “The Robe” and Cinema 
; { ‘ ind mu ] } tn Wy } f us mear teamina trot : NCOP Charl leinteld Oth ¢ turv-lox 
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Seek to End 
Clearances 


With 3 Suits 


CLEVEL, 


associate 


!\1); Seymour Simon and _ his 
Morton Barrisch, last 
week announced the filing of three anti-trust 


suits against al 


attorney, 
mayor distributors, seeking 


total elimination of clearances in all cases 


ind in the case of the State theatre in 


Uhrichville vs. distributors, involving Shea’s 
New Philadelphia theatre as a conspirator, 
additionally seeking $390,000 damages, at- 
torneys tees and costs. 

The plaintift claims the 14-day clearance 
granted New Philadelphia theatre 
Uhrichville is a violation of the 
trust laws and an attempt 


Shea’s 
over anti 
at mi nopoly by 
conspiracy to stifle competition. 


Another 


Galion, 


plaintiff, the Galion theatre, ot 
owned by independent Cleveland 
film rental and 
the elimination of a seven day clearance cur 
a first run in Mansfield by 
20th Century-Fox. 
Uhrichville suits have 


interests, seeks reasonable 
rently granted 
all distributors except 
Both the Galion and 
been filed in Cleveland 

In Toledo Federal Court, the 
theatre, Delthos, 1 plaintiff 
tributors except 20th-Fox and Columbia and 


Federal Court, 

( apitol 
against all dis- 
seeks elimination of a three-day clearance 


granted by alleged conspiracy to the Lima 
first run Warner circuit house. 


The first round in these suits was won 
by Mr. Simon in Toledo Federal Court last 
Tuesday when Judge Kloeb ruled in the 
Delthos case that the defendant must  pro- 


duce subpoenaed documents relating to towns 
other than 
object being for the 


those involved in the suit, the 
plaintiff attorneys to 


establish a concerted distributor policy. 


Cincinnati Eliminates 
Part of Ticket Tax 
CINCINNATI 


from. the 


Following urgent 


pleas 


Greater Cincinnati Independent 


exhibitors’ Association, the City Council 
has exempted admissions of 50 cents or Jess 
from collection of the three per cent city 
tax. The exhibitor organization pointed out 
that had 
forced the closing ol 27 area Mie ighborhood 


during the past 18 


consistently declining business 


subsequent run theatre 
months 


See Record Year 
For Color Corp. 


Color Corp. of America ts heading for 
the biggest year in its history, vice-presi 
lent Sam Burkett te in Ne York. Im 

ve nt 1 formerly known 
is Cinecol ttracted if tere 
\Ir. Burkett 

| 13 t it 

il if 
» t Col 
{ tT? ‘ 
Bu 
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PREMIERE OF “STALAG 17° 


AS THE BAND PLAYED, the celebrities 
marched in, and there were many. The 
world premiere of Paramount's "Stalag 17" 
had Broadway goggling Tuesday night. The 
Astor Theatre was the scene of military 
splendor, as a military band serenaded for 
the Air Force Association's Widow Re- 
habilitation Program, as arc lights flooded 
the front of the house with daylight, and 
as radio, newsreels, and news photogra- 
phers recorded the arrivals. Above, left, 
Barney Balaban, president of Paramount 
Pictures, with Russell Holman, production 
executive; above, right, A. W. Schwalberg, 
president of the Paramount Film Distribut- 
ing Corporation, with his wife; and, right, 
Gloria Swanson; Adolph Zukor, chairman 
of the board of Paramount; and David 
Levison, Commander of the New York 
State Wing of the Air Force Association. 
Some of the personalities who appeared 
at the radio microphone to speak to the 
audience were Milton Berle, Eddie Fisher, 






Joe E. Brown, Tex McCrary, Jinx Falken- 
burg, Harvey Lembeck, Robert Strauss, 
Thelma Ritter, Maggie McNellis, Benny 
Fields, Peter Lawford. 





NPA Film Division 
In Sharp Cutback 


WASHINGTON: The National Production 
\uthority’s film division has been trimmed 
back drastically, effective last Wednesday 
Further cutbacks are still a possibility 

The Motion Picture, and Photo 


Division has been operat 


Scientific 


graphic Products 


ing with 22 persons, under Nathan D 
Golden as director. Early in Jun part 
of the program to liquidate the defenss 
1] »» 1 1 ‘ 
emergency agyenct iil é, mcmMamny Vii 


(a Iden, got dismi il notice effective June 


30. It was understood that during the mont} 
the Administration would make more def 
nite plans as to just what sort ot set-up it 
would keep to 


in his division for this 30-day period. ‘TI 
means his division has been cut by tw 
third 

On August 1, the NPA. set-up 
to be re-absorbed into the Cor eree Ti 
partment as a busine Service \dniy 
tion. There is a possibility that turthe 
onnel cutbacks might be o 


vitch take place 


Hersholt Is Reelected by 
Hollywood Relief Fund 
HOLLYWOOD: The Mot 


het Fund Tue 





treatment techniques involving the anti-bi- 
otic drugs and surgery. The hospital has 








HOSPITAL SEEKS 
$400.000 YEARLY 


gained national prestige through its work in 


this direction and plans are now being con 





sidered for collaboration with other medical 


nd research units engaged in the study ot 





tuberculosis 





On the financial side, t 


it report showed 






the ren arkable SUCcct ot the Christmas Sa 
lute idea in which contributions are solicited 






from every member of the motion picture in 






dustry The 1952 collections amounted t 
| 


DYN 






$124,529.24, representing contributions 





101,000 individual Extension of this plan 






considered of vital importance along with 






extra emphasis to be placed upon the coin 






hox collection plan. Under this plan special 





coin boxes are placed in the lobbies of the 





atres soliciting contributions from the pub 
lie Last vear the boxes returned $44,193 






With the addition of special gifts includ 





ing oa ingle contribution of $25,000) from 








| Samuel Goldwyn over and above the $18, 
870) received from the benefit prenuere of 

“Hans Christian Andersen,” total receipt 

last vear were $294,789.76 his total also 





included $10,000 from the Variety Clubs In 





ternational approved at the recent convention 
in Mexico Citv and pre ented to Abe Mon 






tague, president of the hospital board at 





the meeting Saturday by Jack Beresin, In 





HONORING THE WORKERS. Certificates honoring their valiant efforts on behalf of the fund- 
raising activities of the Variety Clubs—Will Rogers Hospital are presented to members 
of the board of directors at a luncheon at the Hospital in Saranac, N. Y. Left to right: Plaque honoring their work on tl 
Sam Switow, chairman of the exhibitor section of the Christmas Salute; A. Montague, (_},,; Nels Salute and the coin box colle 
president of the Hospital; R. J. O'Donnell, chairman of the board; Charles J. Feldman, chair- 7 elias 7 7 Hi R hI 

man of distributors for the Christmas Salute; Gene Picker, accepting a certificate for Joseph ‘''"'> “OTe Pres’ ee ee ee 
Vogel, chairman of the coin box collection plan, and Herman Robbins, co-chairman of the  })tesident of National Screen Service; San 
coin box plan. Switow, Louisvill 
Feldman, general sales manager ot Unive 


sal, Picker, 


ecutive 





ternational Chief Barker 







exhibitor; Charles | 












and Gene Loew Pheatres ex 









Universal's 
26-Week Net 
S1..3146.6.32 


Universal Pietures’ consolidated net earn 









ings for the 26 weeks ended May 2 totaled 








$1.346.632. atte provision of $2.310.000 tor 












Continuation 1 the present avenue estimated Federal income and excess profit 
fund-raising, wit pecial emphasi my Unie taxe \iter deducting dividends on_ the 
marina ute and the coin box colle Above. A plaque honoring the memory of — ))'@lerred stock, the net earnings are equiva 
tha to achieve @ nunitium annual Harold Rodner for his work on behalf of the = Jent to $1.27 per share on the YO1,698 share 

it least $400,000 was pledged by Hospital is unveiled in the newly decorated —,f the company’s common stock outstanding 
the boat f directors of the Variety Club lounge. Left to right: Mr. O'Donnell, Mrs. jn ia 
\\ Riedie Dieta tiene tos Joseph Selzer, sister of the late Mr. Rodner; ees aa - eee 

- oe eee wee Dr. Joseph Selzer, and Harry Kalmine, mem- Phe 1953 period’s net is $126,192 higher 
en ber of the board. Above, left, Jack Beresin, than that of the same period last year when 

Meetu it the Hotel Al-Bur-Norm on Variety International Chief Barker, presents 4},.. Goysolidated net was $1.220.440. after 




















lake. N.Y. after their annual visit. @ heck for $10,000 to A. Montague, presi- magitina 24 SOR000 few tarcane sah mania 
LEE A ay ER NE FIRE CD dent of the Hospital, at the board of direc- eet hige ale a 

’ tors meeting at the Hotel Al-Bur-Norm, § })'tits taxes; alter deducting dividends on 
elate t the progre made in the tour  Sehreen Lake, N. Y. the preferred stock, the earnings in the 1952 
ears since they assumed responsibility. tor period were equivalent to $1.14 per share on 

the imstitution the executive vice-president, Charles FE 960,498 shares of common outstanding, 
Lhe rehabilitation of the building in both Lewis, all indicated growth in both service The world gross of Universal increased 
equipment and physical appearance wa and support more than $4,000,000 during the first 26 
parent lhe medical reports stressed the results weeks of this year over the same two quart 
Phe annual reports submitted to the board ichieved with the laboratory and = X-ray ters of last vear. The 1952 pertod showed 
by the medical and research statts, by S. H equipment recently supplied to the hospital gross earnings of $30,377,422 against $34, 
babnat treasures by the tund-raising and Phe laboratory facilities ire particularly 476.837 for the 26-week period that ended 

kred) Schwart ind by nnportant in the development of the new May 2 
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* AGAIN... 


something NEW... 


something BIG... 
from 


WALT DISNEY... 





& i sai! 4, 
Aw sth neauall ihe. i pe A ; ~ 








yoke, a age ee ce 
& 
2 ‘ ao q , 
ae » 
re 





Now. Walt Disney brings a New 


In his FIRST ADULT LOVE STORY . .. bril- __ intensity of suspense ... New in spectacular sweep 
liantly played by a wonderful cast headed by a of mighty scenes... Newin approach to fiery action 
thrilling new romantic team!... A picturenewin — ... and newest of all in BOX OFFICE POWER! 


AVAILABLE TO SELECTED KEY RUNS EARLY IN AUGUST! 


| D 

Walt isneys 
1e Get your copy of ‘ 

the big showman’s 

press book. See all 

the special aids 

and accessories. 
ee i A 


from the famed adventure novel When Knighthood Was In Hower eu : 










Starring a new 
romantic team 


RICHARD’ GLYNIS “ 


TODD ~ JOHNS - 





"2s 


Mary Tudor and Charles Brandon, princess and com- 
moner, the lovers whose romance made thrones tremble. 






Produced by Perce Pearce + Directed by Ken Annakin 
Screenplay by Lawrence E. Watkin + Distributed by RKO Radio Pictures 
T, WALT DISNEY PRODUCTIONS 







COPYRIGH 


Measure of Excitement to Romance! 


BACKED BY A NATIONAL 
AD CAMPAIGN TOTALING 
44,871,773 CIRCULATION! 


Four-color double-truck in Look .. . 
Full-color page in Life... Big color ads 
in Collier’s, Red Book, Cosmopolitan, 
McCall’s ... Fan Magazines... and 
in 57 Sunday newspaper supplements. 


AN ALL LIVE ACTION PICTURE 


cogs TECHNICOLOR 





AND FOR 
BOX OFFICE 
POWER 


Plus... 


SMART SHOWMEN 
ARE BOOKING AS 
A COMPANION 
ATTRACTION TO 
‘THE SWORD AND 
THE ROSE’— 


eS 
For that EXTRA THRILL... 
"The Sword and The Rose” 
and “‘Prowlers of The Ever- 


glades”’ also can be shownon 















WALT DISNEY’s 


Spectacular, New True-Life Adventure 


WIDE or _ SCREEN! PROWLERS 







; 








OF THE 
EVERGLADES 


Print by TECHNICOLOR 


Cepyright Walt Disney Productions 
Distributed by RKO Radio Pictures 


(‘The Sword And The Rose’ and 
‘Prowlers Of The Everglades’ may be 


booked as a combination or individually) 














Single Film 
=D) Claimed 
By Norling 


3-D projection system re 
third or less the light 
single film systems. utilizing 


\ ingle him 


quiring about one 


requirement ot 


the beam-sphitting devices, was announced 
in New York Monday by its inventor, John 
\. Norling, president of Loucks & Norling 
Studios, [ne 


\ccording to Mr. Norling, 
has been completed and no further invention 


“basic research 
is required to build a prototype of the new 
system which requires only straightforward 


design and development to bring it) into 


being.” 
He aid that 
i litthe more than 50 per cent reduction in 


his system, which requires 


film image size, still requires less than that 
needed in most beam-splitting svstems and 
light. 
will consist simply of an attachment which 
fitted to matter 
thus permitting a quick change 


much less His system, he continued, 


can be any projector im a 
Of minutes, 
to standard projection method atter showing 
films. 


attachment 


three-dimension 
Phe Norling 


two separate lenses, permitting the full aper 


will consist. of 


ture of each to be used, whereas the beam 
splitter method uses a single lens, permitting 
less than halt the effective aperture ot the 
projection lens to be utilized in’ projection 
of the 

\nother important feature, he said, 1s the 


film) image. 


arrangement of the left and right eve mages 
tiln 


OM degree 


side and turned at a 
angle) to obtain equal illumina 
Phis, he de- 


a beam splitter 


on the (sick by 


tion for corresponding areas 
clared, cannot be done with 
with a single lens, since 


working together 


the heam-splitter creates an unbalanced light 
ing condition by putting more light on the 
ind top of one image and less light 


ind bottom of the 


one we 
on the corresponding: side 
other 


Stresses Mead ter 3-D 
Glasses for Children 


DALLAS The “urgency” of providing 
| 
some kind of adequate polarizing glasses 
for use by children was pointed out by 
Claude Ezell, founder of | International 
Drive-in Theatre Owners Association, in a 
letter mailed to all) distributing company 
pre sidents ind veneral sales manage Mi 
zell uggested that regular cardboard 
glasses specifically designed for children, o1 


nent glasses for both adults and 


children, be made available “A Polaroid 
glass re now made,” Mr. Ezell claimed, 
‘they il not and cannot pos ibly be made 


1, and it is through the voung 


drive-in theatres derive a great 
amount of business. We have made a sui 
vey of this condition and have found that 
parents have actually been urged by their 


children to leave the drive-in theatre play 
ing 3-D and drive some distance to anothet 


ro home to see TY.” 


s 


theatre, o1 
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‘‘Compatibility'’ Enthusiasm 
Is Reported by Balaban 


Exhibitor enthusiasm abroad for a 


“con 


patible’ wide-screen and stereophonic sound 


system) was reported last week by Barney 


Balaban, president of Paramount Pictures, 


on his return from a 10-day visit to Europe 


He said there was a feeling of optinits! 


abroad, engendered, in part, by the new 
technological developments in the t fe 
The “compatibility” of product for wide 
screen projection. ts claimed by Paramount 


in its 1 to 1.66 and recently it 
urged the industry-wide adoption of it 


track 


aspect ratio 


hve 


stereophonic sound systen 
Disney to 
Filun 3 in 
CinemaScope 


Walt 


a number of 


three teatures and 


subjects in the ¢ 


Disney will make 


short Inema 


announced in) New 


Scope process it Was 
York Tuesday by 20th Century-Fox and 
Walt Disney Productions. The contract for 


the use of the photographic lenses was ne 
gotiated by Roy ©. 
Disney Productions 


Disney, 
and Al 
of 20th-Fox 
The first feature to be 


president ot 
Lichtman, dis 
tribution director 
in the 
a full length 


made process 


will be “Lady and the Tramp,” 


cartoon on which test shots have already 


been filmed. It is) scheduled for release 
late in 1954. The first live action feature 
in the process will be Jules Verne’s “20,000 
Leagues Under the Sea” on which produ 
tion will begin late this vear Phe third 
feature tithe was not announced 

\mong the short subjeets will be a num 
ber in the new Disney series “People and 
Places” including one to be filmed soon in 


Switzerland. One of the “Adventure in 


Music” 
jects 


series and several Donald Lire k sub 


are also scheduled for Cinemascope 


production, it was said. Under the 
of the deal 20th-Fox the 


pany 


terms 


with Disney 


COM) 
cau produce in unlimited number ot 


short subjects in. the 


proce 
pl 


3-D Discussions to Top 
N. J. Allied Convention 


The 3-D will be the 


note ot the annual convention of the \ 


raniuhications of 


Theatre Owners of New Jersey, July 8-10, 
in the Hotel Travmore \thantic City 
Speakers who are authorities on the variou 


3-D will addre the 


afternoon. se 


phase Ol group at an 


will be deve ted en 


} } 
lon, which 


tirely to three-dimension discussion \ 


record turnout 1 


Change RKO 3-D Showing 
RKO Radio’s first 3-D 


Chance,” 


t X ped te ad 


filmy Second 


will be shown to industry execu 
entative 
and news press, at the RKO 


New York next Wednesday, 
instead of last Wednesday a 


tives, magazine editors, and 
of the trade 
86th Street in 
July &, 


inally announced 


repre 


orig 


Stanley Deal 
On Cinerama 


is Approved 


Cinerama Productio ckholade 1 
thorized the conclusion of the 4 
with Stanley Warner at a spec t 
held in New York last Thursd Phe au 
thorization, it was explained Ve { 


Cinerama Productions board of direct 


ivgreement now beim prepa 


execute thr 


tor signing 


Phe deal, which is subject to t 1D 
of the Department of Justice, calls upor 
Stanley Warner, through ao wholly-ows 
subsidiary to assume, operation of pre rit 
and projected Cinerama theatres a ell 


finance the production of future Cin 


feature 

The agreement, it wa learned it 
be put imto effect until approval ned 
from the Justice Department. Pendn Tr 
ipproval, if no further hitches develop b 
igning, Stanley Warner wall limit it 
ticipation im Cinerama operations to the 
extent of exhibiting Cinerama in) Stanles 
Warner theatres only It wa ported it 
that this would bar Stanley Warne 


opening Cinerama theatre in 


tions and would delay production « 


interim period, while waiting tor the 


light from the Justice Department 

More than 890,000 out of 984.000 re 
outstanding approved the deal, according 1 
1 Cinerama spokesman, granting mana 


two-thirds vote required 
Which call 


orporation 


ment the nece iy 


ina deal of thi kind for tite 


transter ot assets to a new « 
there was no 


tated, no stock 


pokesman aid 


Under the 


Opposition 


deal, it wa 


of Cinerama Production Corp i closed 
corporation, will change hands, but the Star 
ley Warner Corp will buv the 700.000 
hares of Cinerama, Ine now owned | 


Cinerama Production 


Regarding the allotment of box ottice 


\ 
cerpt : the deal allow thie tan \\ el 
Corp. to receive the larger portiot i the 
receipts until costs are recoupe th tl 
theatre cireuit, through it ubicdiar ! 
Cinerama Productions thereatter 1 
equally Nl proceed from the exhibit | 
Cinerama filn Up te % additional t 
tre vill be equipped 4 (inet 
near tuture under the tert of tl 
ment ith «a vA 1 a0 ult te ! 
throughout th rl t trate 

° ° ° 
Polaroid Appoints Unit 
To Advertise 3-D 

In its first step ino the t 

3-1) to the public, Pol ( 
t} eck the point ( 
Wal ni rey 
nd promoti Pol | 1) 4 
ture Leonard continue ‘ 
representative oO Pol ! ( iT 
inning immecdiatel cale edueat 
progra will be be ( t the publ 











WEAVER 


by WILLIAM R. 
Hollywood Editor 


TO! 1 recent | ppenmn in these 


comment 


the ut ist eekend of 
WW blaze ly Phat is the partner 
| Hal B. Wall nd Joseph H. Hazen 
pt ded the industr vith the “Irma” 
ture vith most of the Martin & Lewi 
picture r { the eatuve product of 
tature t wa videl ind correctly re 
rded as one fi the most successtul and 
protitabl pendent production compan 
thie toot the unit Nobody 
pected the dissolution Nobody explained 
t entire includu t! principal But 
! ‘ ts etl them to remain 
! t i t busine that ha 
ed ( ind continuously trot 
the ly nul i thes issociatiol 
Have Ready Most Recent 
Vartin and Lewis Film 
IL hie partner hip hea it least on piece ol 
ul ished busine that everybody in town, 
ndividual or corporation, envies them. They 
n the recently completed Martin & Lewi 
comed Money trom Home,” and they have 
recepted no tributor’s offer for it so far 
It ull reeali, the first 3-D picture 
tually photograph n ‘TPeehnicolor, al 
thouvh certain other 3-D job hot in othe 
lor processes have had their prints devel 
| | the Techs laboratoric 
lt is the Number One Money-Making 
{ the latest Ouigl v Publications ex 
{ poll as its principals, and in all like 
t would bring the highest price eve1 
par! ’ pleted motion picture if the 
yner vere disposed to auction it off. Of 
course thre re not. Their announcement ot 
luti ul the will make a disposition 
t the pieture tor release within 90 day 
You can’t tell anvbo iround here that this 
Hazen 


te of attan vont vet the Me 1 
1] offers within the 
t compan 


pretty 


No Rumors of Reverses 
Attach to This Case 


Phe dissolution is the first in a long time 


untinged with rumors ot reverse Phe 


pered greatly 


part 


ners have pro and are known 
) lx nal the 


ti 
] lel 1] 


AIC mey 


vernacular of the community, 


} 


have im the hands of their dis- 


tributor two or more completed and un 
released picture (apart from the “Money 
tron Home’ previou ly mentioned ) and 

me of their released product is still go- 
ng the rounds. Money wall be rolling in for 


a long while if the former partners just 


it still, but it doesn’t figure that thev’ll di 
that. 

The Messt Hazen and Wallis will be 
back in business, this business, any minute 
now, the Hollywood professionals figure 


It’s reasoned they won’t be permitted to quit 


if thev try to, the 


being what it 1 SO 


hortage of profit-makers 


peculation 1 


gycing 


on merrily as to where 


move in when ready 


Raft of Reports on 
Wallis-Hughes Deal 


hack a 
come up with a rait of report 
Wall RKO'S Howard 


discussed a 


Reaching little on the calendar 
the dope tel 
about Produces and 
Hughes 


former to 


having 


head production for the latter 


The matter of autonon y, alway a pring 
consideration when an appomtment ol that 
nature comes up, is said to have wrecked 
that project, but a good deal of time ha 
passed and a number of important change 
have transpired since then 

Better-liked generally as a_ possibility, 
however, is one of those 50 50 tvpe deal 


that Universal-International has made on 


omething 


various important occasions, o1 
imilar with 20th Century-Fox, now di 
cussing a multi-picture deal with Leonard 


kind of 
MGM. 
commonly go in for this sort of 
at thie 


contributing -pro 
which doesn’t 
thine but 


hard-and-tast 


Goldstein for a 
ducership. Or with 
ame time hasn't any 
rules against it. 
Reckoning, reasoning and — speculation 


Wallis-Hazen di 


exlubitors intimately 


aside, th olution is im 


portant to and right 
It close 


protracte dlv, a 


now off, however, momentarily o1 


product 
Exhibition hasn’t enough of those to afford 
the loss of even one, This could be the only 
thing the Messrs. Wallis and Hazen torgot 


SOUTCE 0 MIONCY 


in the considerations that led to their de- 
Cl on 
Sm 
week witnessed the start ot seven 


Fy iil 

] picture seven 
others, leaving the shooting level at a mod 
erate 20 

Phe most imposing of the new undertak 


“Hell High Water,” 


Fox going in 


and completion — ot 


ws doubtless is and 
i 20th 


Cinemascope 


] 
Century project 
Fechnicolor with 


Victor 


and c{ jor by 


Richard Widmark, Bella Darvi, 


Francen, Robert Adler and others in the 
east. Raymond A. Klune is producing this 
one, but the standout fact about it is that 


Samuel Fuller is directing. This young man 
is bound to come up with half a dozen ideas 
for the use of CinemaScope that haven't 
heen thought up yet, and some ot them are 


bound to make nice news 


they'll decide to 





THIS WEEK IN 
PRODUCTION: 


STARTED (7) 








ALLIED ARTISTS atheColor, Wide 


, »} } | ! 
Bowery Bloodhounds 


INDEPENDENT 
‘amel Corps (Ikdward 


Small Prod. SD. 20TH CENTURY-FOX 
Wide Screen, UA, Hell and High Water 


1 (Cinemascoye 
reiease ) 


REPUBLIC 


Geraldine 


Pechnicolor ) 


aptain Scartace 
(Lincoln Pic., 
release ) 

Return to Treasure 

Island (Wisberg The 


Pollexfen Prod., (3-D) 


COMPLETED (7) 


AStOr UNIVERSAL: 


INTERNATIONAL 
Web 


(jlass 





PARAMOUNT 


} 
| 


ALLIED ARTISTS 

West of Texas Flight to Ta 

Mexican Quest (Technicolor, 3-D, 

Parsons Wick 

Lost Treasure of the 
Amazon ( Pine 
Thomas Prod., 3-D, 
Tech., W ide 


screen) 


REPUBLIC 
Shadows of 
stone 





( Lindsley screcn ) 
Prod ) 

lighter Attack 
( Color) 


INDEPENDENT 

Riders to the Stars 
(Ivan Tors Prod., 
l A. release, East 


man Color) 


SHOOTING (22) 


Tomb 





COLUMBIA Table (Technicolor 
( memaScope, 


The Nebraskan (3 1), | : 


ondon ) 


Flame and the 


Technicolor ) rhe 
ru ( ah gree “ae 
AC UERS OF fa lesh (Technicolor, 
(Esskay Pic. Co., 
europe ) 


| 1 ik 

Pechmice Mh Ki Me Kate 
tiny 

Mutt Pechnicolor ) 


( r a = r 
K Spcreias fi Crest of the Wave 
Pechnicolor ) 

( London ) 


\ Nan oy Herself 


(3 D, 


| 


m Caine 


PARAMOUNT 
Knock On Wood 


(Technicolor 


INDEPENDENT 


Paris Model ( Ameri WideSecreen 
can Pic., Columbia Red Garters ( Wide 
release ) Screen, Techn 


Bait (Hugo Haas 
Prod. ) 
Marry Me 
(Alex 
W ide 

Hondo (Wayne 
Fellows Prod., 
Warner release, 3-D 
WarnerColor, 

All- Media ) 


1 
color ) 


\gain RKO RADIO 
Gottlieb, rl 


scree! 


e French Line 
(Edmund Grainger 
Prod 


on ot Sinbad 


Pechnice lor) 
(3-D 


_ 


Color ) 


20TH CENTURY-FOX 


Carnival (King Bros., 
RKO release, Color, Storv of Demetrius 
3-1), Munich) (Cinema Scope 
Pechnicolor ) 
MGM UNIVERSAL- 
Rhapsody (Techni INTERNATIONAL 


color, Wide Screen) Border River 

Phe Long | ong ( Fecl nicolor ) 
Trailer (Techni Phe Glenn Miller 
color) Story (Techni 

Knights of the Round color) 


Universal-International’s Albert J. Cohen 
“The Glass Web,” a 3-D 
venture in the prosperous wake of the profit- 
able “It Came Outer 


began shooting 


from Space.” This 


i on opt te page mi 


MOTION PICTURE HERALD, JULY 4, 1953 











Theatre TV 
Frequencies 
Allocated 


WASHINGTON: The Federal 
ications Commission declared last Thursday 
that 
theatre programs 
mitted to use the 
allocated 


Commun- 


common carriers transmitting only 


television should be per- 


frequencies currently 
to other common carriers. 

An FCC order on the question, however, 
stated that the will 
separately on the merits of each application 
common 


also Commission pass 


it receives for “authority to use 
carrier frequencies to render solely a thea- 
tre television service Industry theatre tele- 
vision spokesmen said it probably would be 
ipplication to set up 
sent 


some time before any 
a theatre television common carrier is 


to the commission. 
Closes Theatre TV Hearing 


The FCC 
tre television hearing’s officially closed, by 


orde .; which declared the thea- 


passed the industry’s request for an FCC 
policy statement asking other common car- 
in the resolution of tre- 
and to 


where 


riers to COOpeE rate 


quency conflicts provide intercon- 


facilities necessary, 
that theatre 


a common Car- 


nection 

“In reaching the conclusion 
television should Operate as 
rier on frequencies allocated for such serv- 
ices,” the FCC said, “We 
that there will be 
mon carriers in 
flicts.”’ 
nection questions should come up, the com- 


of course expect 
cooperation among com- 


resolving frequency con- 


lf frequency conflicts and intercon- 


mission went on, they may be more appro 


priately resolved “if and when they might 
arise upon specific petitions.” 
The FCC 


vision “as an 


report recognized theatre tele 


existing service which will 
not depending upon 


The 


upon the adequacy 


continue to expand or 


public acceptance and support thereof.” 
FCC report did not pas 
of existing carriers to transmit 
theatre “If the pro 
ponents of theatre television feel that exist- 
them 


common 
television programs 
supply 
service they desire,’ the FCC said, 
steps 
such 


ing common carriers cannot 
with the 
“they are free to take the necessary 
to establish a separate carrier to supply 
a service or to require existing carriers to 


render a reasonable service.” 


Consider Several Points 
The commission said that in passing upon 
theatre television 


applications for special 


common carriers, it would consider, 
othe whether the 


posed constitutes an efficient, economical and 


among 


points, limited use pro- 


otherwise sound utilization of radio fre- 


quencies ; whether service on such a limited 
basis to users will be adequate efficient and 
rendered at reasonable cost: public need and 
existing 


adequate to 


demand for the service; whether 


radio and wire facilities are 
neet the public demand. 
Commissioner Doerfer did not participate. 


Commissioner Hennock dissented, saying the 
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Box 
For 


Office 


June. 


Champions 


1993 


The Box Office Cham pions are selected on the basis of thy gross revenue at 


theatres throughout the country. 


FORT TI 
(Columbia) (3-D) 

Produced by Sam Katzman. Directed by 
William Castle. Written by Robert E. Kent. 
Technicolor. Cast: George Montgomery, 
Joan Vohs. 


IT CAME FROM OUTER SPACE 
(Universal-International) (3-D) 

Produced by Williarn Alland. Directed 
by Jack Arnold. Written by Harry Essex. 
Cast: Richard Carlson, Barbara Rush, 
Charles Drake. 


YOUNG BESS 
(Metro-Goldwyn-Mayer ) 

Produced by Sidney Franklin. Directed 
by George Sidney. Written by Jan Lustig 
and Arthur Wimperis. Technicolor. Cast: 
Jean Simmons, Stewart Granger, Deborah 
yer Charles Laughton, Kay Walsh, Guy 
Rolfe. 


A QUEEN IS CROWNED 
(Universal-International-Rank ) 

Produced by Castleton Knight. Written 
by Christopher Fry. Technicolor. Nar- 
rated by Sir Laurence Olivier. 


SCARED STIFF 
(Paramount-Wallis ) 

Produced by Hal B. Wallis. Directed by 
George Marshall. Written by Herbert Bak- 
er and Walter De Leon. Cast: Dean Mar- 
tin, Jerry Lewis, Lizabeth Scott, Carmen 
Miranda, George Dolenz, Dorothy Malone. 


SHANE 
(Paramount) 

Produced and directed by George Stev- 
ens. Written by A. B. Guthrie, Jr. Tech- 
nicolor. Cast: Alan Ladd, Jean Arthur, 
Van Heflin, Brandon De Wilde, Jack Pal- 


ance. 





FCC had 
Irequencies to a 


opened up th carrier 
limited television 
common carrier “by a to ce 
fault.”” She also maintained that the theatre 
television hearings should be 
“requiring the theatre television proponents 


common 
theatre 
process akin 
completed by 


to establish affirmatively public interest ju 
tification for the 
The FCC 


“compromise 


service,” 


order answered an industry 
filed last 


RCC que 


petition” February 


in an effort to answer tions about 
proposal to assign 


theatre tele 


the industry’s original 


pecial ision 


Irequencies 101 


transmission, 


HOLLYWOOD SCENE 





Edward G. Robinson, John For 
Marea Hendet 


s. and is being 


one has 
vthe, 
Hughe 
nold. 


Edward Small went to 


production in Eastman color and for wide 


screen, titled “Camel 
for United Artist release 
is directing a cast headed by Rod Car 
Joanne Dru and John Ireland 

Hal Roach, Jr., and Carroll ¢ 


“Captain Scartace’ 


Corps.” is one 4 
\ 
NAZATTO 


eron, 


producers of whi 


are making independently as a Line 
tures production for Astor release 
Guilfovle is directing a cast that include 
MacLane, Leit Ierickson Virgini 
\nde1 
Ben 


Paul 


Barton 
Grey and Rudolph 
Allied Artists’ 


“Bowery Bloodhounds,” with Leo 


Schwalb 


Huntz Hall and the other 
Edward Bernds LivinL 
killed direction, 
“Return to Treasure | 
by Aubrey Wisbere and Jack 


(who really ought to adopt a pseudonys 


‘ ’ 
hina 


people can spell, pronounce an 
with | A. DuPont 
\ddams, P 
other 
vide-sere 


directing | | 


Dawn orter Hall. J 
ler ind 


and Tool 


United Artists Schedules 


Five August Releases 
Topped by S. P. Eagle’s col 


color Mist i] 


distributed 
“Melba,” 
stereophoni 
] 


released 


\ugust 


lventure 


VW hic h 
‘| he final 


distributed during the 


romantic comedy, 


tion August 2] 
tarring Rol 


MeGraw 









M THEY'VE SCALED MOUNT EVEREST...BUT NOBODY HAS TOPPED 








“} < SD, 
H 0 1 D RI l.. Curtis and Janet Leigh «+ Technicolor 


The hot one for July Fourth because as Life says, it’s “A fantastic career, 


screened by George Pal, Hollywood’s expert in the amazing.” 


STALAG Vl eee seo re: 0s nme 


by West Coast Premiere at Warner’s Beverly, Los Angeles... 


GEORGE STEVENS’ 


S b A N E.. Ladd « Jean Arthur « Van Heflin »* Technicolor 


The proven hit that has smashed records on the giant screen and will do 





the same on any screen! Word-of-mouth wonder of 753... 


HAL WALLIS’ 


SCARED STUP Rn. ne 


Business is big—the fun’s gigantic! It’s the first for the boys on the giant 
screen, their first with stereophonic sound... 








PARAMOUNT 


THE COMPANY WITH 
THE TOP PICTURES TODAY! 


S| ase TOPPERS FROM PARAMOUNT 


SANGAREE 
THOSE REDHEADS rrom SEATTL 


4 R R 0 W it > A D Chariton Heston + Jack Palance + Katy Jurado « Technicolor 


Plan now for this outstanding outdoor picture! Heston’s best —and 
another stand-out role for Jack Palance of “Shane” fame... 


CECIL B. DeMILLE’S 


THE GREATEST SHOW ON EARTI 


Technicolor. Academy 
Award Best Picture of 


“a the Year again in its Academy Award release.. 


WILLIAM WYLER’S 


ROMAN HOLIDAY... 


The electrifying debut of a new star, Audrey oo Peck’s 


Most fabulous boxoffice attraction in bilan is making history all over 


sensational switch to comedy—make exciting marquee news. 








CINEMASCOPE IS 


HiT IN LONDON 


Skouras Shows Process, 
Sees All British Houses 
Equipped in 2 Years 


by PI TER BURNUP 
LAINIIU) | kour ent of 
Hithy ¢ | wiveiled | ‘ (inema 
jo ] ct ere londa pelore in 
‘ ( 11 rudience it the 2,572-seat 
Rank-controlle lottenha Court Roa 
{) theatre 
L hie hence, one of the most remarl 
thle ever mbled for a similar occasion, 
col ! bene film and new paper 
execut ( member of Parhament, banker 


und busine nen, was impressed but cautiou 


in wmitial comment hown, on a screen 
mporter rol the | nited state were 
clip 1 he Robe,” “How to Marry a 
Mill 1 panoranik hot of New 
York, Pari nd the recent Coronation 


Chretien Guest of Honor 


like guest o nor at the initial showing 
is Prote r Hlenri Chretien, inventor of 

t 1 In |} widre to the audience 
AVE kou ! nk] vdimuitted that the 
1) ented the “biggest hie” of 
‘ — wa r before ha , 
‘ i ured bet Janne ittin 
! 1) I hirector re Iso pol 
to the Nave hortly after the first 
1 | claimed to J e re 

ct 0) 47 llatu enaouirie 

! rence preces the 
( ly koura eter 

‘ { { eve 
Brit 


| linn 1 te ly ly n. exce t 
{ ‘ t<« the ( nen 
{ Pwentieth-l« 
nal pl ot 1 
P ‘ t were a tt 
ind tl cust I M1 
r 1 ( ed that 
kurope, particular] 
| { I { nin the | 
H ed th v that larger theatre 
here could fully equip themselves for as little 
PA OOO wit relatively lower cost or 
ill u 
| rewd point was put to Mr Skouras 


that exhibitors here ruefully recall the losses 
inv of them suffered when they rushed 


1 


heedlessly into sound systems which rapidly 


became obsolete After all, it was said to 
the 20th-Fox chief, he had had the new 
radget in | hand nly six months. Mr. 


Skouras derided this attitude as pusillani 
mous and petty and reiterated his view that 
CinemaScope would meet any standards gen 
erally imposed by the industry in the 
future. 

In any event, he fervently proclaimed: 
In a short six months, my ce¢mpany, with 
its CinemaScope, has set folks talking again 
about my film . . We are staking 
$30,000,000 on a program of 13 Cinema 
Scope feature. Isn’t that proof of our own 
faith 7” 

Mr. Skouras also claimed, on the author 
ity of Darryl F. Zanuck, that ¢ memascoype 
vould reduce production costs by at least 
High praise was given West 


rex engineers for the 


per cent 
tereophonic sound 
ystem with which they equipped the theatre 
tor the demonstration 


U=f Shows 
New Shorts 


\ special trade pre creening of the new 
Universal-International short subject seri 
U-] Color Parade” was held at the hom 


hee projection room \Vionday 


Running pproximatel 10 n ute Cu 





Stanley Warner Requests 


Divestiture Extension 
WASHINGTON Che Justice Department 


has received a request from the Stanley 


Warner circuit for an extension of its July 


+ divestiture deadline “An appreciable 
amount” of additional time was requested 
to dispose of approximately two dozen the- 
itres, officials of the Department said. The 


Justice officials currently have the matter 


under advisement 





British TV 


Facing New 
Problems 


LONDON: Some of the first fine rapture 
has departed from the hopes for sponsored 
television. The Government holds to its in- 
tention of authorizing a sponsored system 
but the licenses will be found to be so 
hedged with restrictions that some potential 
sponsors have become uneasy about their 
chances in the new field. 

Encouraged by that circumstance, the 
sedate BBC takes on more courage. The 
Corporation’s director-general Sir Ian Jacob 
announced this week an immense, 10-year 
plan which calls for the establishment of 36 
transmitters and will in due course offer a 
choice of two separate programmes for the 
nation’s viewers. 

Fulfilment of the plan, admitted Sir Ian, 
depends on financial help from the Govern- 
ment. BBC's financial reserves are running 
perilously low. Last year they stood at 
£3,500,000 but have fallen now to £1,700,000. 
In 1954, they are likely to be exhausted. 
Sir Ian asks for an additional annual Gov- 
ernment grant of £1,000,000. He also has 
in mind increasing the fee ot domestic li- 
censes from £2 to £3 per annum in an effort 
to increase funds 

Meanwhile, behind-the-scenes planning is 
i progress for film industry transmissions 
to its own theatres as soon as the Govern 
ment issues the necessary licenses. The 
powerful Associated British group has come 
down heavily against sponsored TV but it 
is difficult to see how it can stand aside if 
its rival enter the field 

Sidney Bernstein’s Granada Circuit with 
its 55 choicer theatres is the first overtly 
to announce its plans. It has publicly stated 
that it will welcome approaches from advet 


tise who \ h to use the Granada T\ 


Export Association Signs 
New Norwegian Pact 


Eric Johnston president otf the Motion 
t lation, ha announced 
ing of Norweg 
1 ereem 
John 
Berlin, where he is attending a film festival 
announcing he had received contirmation 
from Oslo of the new agreement tron 
Griffith Johnston, MPEA Scandinavian 


representative ind George Weltner, pre 


nt of Paramount International Films. A 
boost of from 30 to 40 per cent in the basic 
filn rental 1 provided in the new pact 
which is termed an “indefinite agreement.” 


initially to August 31, 1954. Ad 


ditional terms provide that five special filn 





iy be withheld for special rentals and in 
creased admission prices; and independent 
producers releasing through MPEA membe1 
companies retain the right to approve ex 
hibition contracts for release in Norway. 
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The 1953-54 
Motion Picture 
and Television 


ALMANAC 












Like a library 
of fifteen 


volumes 


in ONE! 










The ALMANAC is the ONLY 
thumb-indexed reference 
book in this industry. It is 
referred to more often and by 













more people than any other 
reference book in the motion 
picture and television fields 






because: 









@® THE ALMANAC requires 
much less time (and no dis- 
couraging bother) to find 
the information you need. 
It is thumb-indexed in 15 
organized sections, and... 


THE ALMANACE contains 
a wealth of 











reliable and 
useful information which 
is nol to be found in any 
other reference book. 








There just isn’t anything 
like it. It the 
accepted “Who's Who and 
What’s What” for the en- 
tire field. The 
expanded new edition will 
To make 


is only 








revised, 







be ready soon. 





sure of your copy, send 


your order NOW! 











QUIGLEY PUBLISHING CO. 
Rockefeller Center, 1270 Sixth Ave. 
New York 20, N. Y. 







Please reserve a copy of the 1953-54 
Motion Picture and Television ALMANAC 


Enclosed please find check for $5.00 in full payment, 
including shipping charges. 


Mail to— 






Name 










Address 


City 








ALBANY 


Increased price it the trand and Palace 
Albany and at ‘the Troy and Proctor’s 1 
Ir ind the presentation of 3-D and other 
pecial picture it advanced scale have 
inned t flames of discussion on the sub 
ctom area mdustry circle Higher film 
large ind operating costs are given a 
the reasor or the upscaling The sound 
ne ol this explanation is generally a 
cepted lhe debate hinge on the timing 
ind timeline ot the imecreas Wat 
ner zone manager Charl \. Smakwitz 
held out hope tor a world premiere ot the 
Mob Dick” remake, in \lbanyv, where 
Herman Melville lived trom the age of 10 
to 20 Vhil Baroudi, North Creek 
exhibitor, has returned from Hlorida 
\ new drive-in the Border, ha been 


opened at Chazy, three miles north ot 
Mlattsburgh Le Grand Voudry, one 
time musician and later assistant manager 
of the Strand and Ritz, died at his local 
home recently June 16, of a heart seizure 


ATLANTA 


William Richardson, Astor Pu 





President 


tures of Georgia, back at his desk after a 
pell of ibn Don Hassler, office 
Wianager same company, back atter a sale 


Modern Valking Pictures im 

Louts Fletcher, for 
vears with the Wilby-Kincey Theatres, died 
it her home here June 20 George M 


mectiny of the 


St. Louw many 


Jom iles manager, Universal, back at 
his desk after a vacation spent in Florida 

\Iso back is John W. Mangham, presi 
dent ol Realart Picture and Leonard 
Bureh, of United World Film Hal 
Macon ind tamiuly Owe! ol the Stat 
theatre tite boro, (aa back alter a vaca 
tio yt nt oan i\ innah be ich Paula 
Bird the new secretary to Arthur ¢ 
Bromberg, Monogram Southern Exchangs 

lhe Umatilla theatre, Hust: Ila., ha 
losed tor the wines }. | \dan 
Vil ippomited inager of thr Purner thea 
tre \shburn, Ga He replaces DD. A. Luke 
vho h rr ned that position after 17 
veal 


BOSTON 


Don Dowd \ ined a 
the Beacon Hill theatre to a 
rerial duties at the Avon Cinema in Provi 


Beacon Hill after 


land spot One of 


aver ol 


ume the man 


ence, has returned to the 
nth in the Rhode I 


his first acts on his return was to hire Bob 
Holland a ] i tant Dianne Isaacs 
laughter of the Irving A. Isaac president 
t Independent Iexhibitors, Inc. was mat 
ried June 28 t Thomas A. Weil of New 
Yort \rthur Lockwood, his wife 
two sor ind daughter have started off 
1 i pecially bunlt tation wagon tor a 
ul eC} tour through = th country and 
(Canada, making the west Coast one of their 

portant destination They will) return 


labor Day Placing the blame on the 
20 per cent admission tax and the high cost 
of booth operation, Ted Limberis, owner 


Olympia theatre, Bangor, 
to shutter the house for the 


time in the 35 vears of its existence. 


operator ol the 


Maine, has hae 
lirst 


BUFFALO 


KImer F. Lux, president of Elmart Thea 
tres and head of the local Common Council 
was general chairman of the annual family 
outme of the Knights of Columbus last Sun 
day at the Auto Club’s country home = in 
(Clarence . Ardis Smith, former drama 
editor of the Buffalo News and 
who im recent associated 
with Pathe and with air force films depart 
ment, is now back at the News and special 


Richard Kemper, 


evening 


vears has been 


izing on drama 


Dipson theatres zone manager, and Mrs 
Kemper, attended the recent Atlantic City 
pow-wow of the Saints and Sinners, when 


Butfalo was selected as the convention city 
for 1954. Chairman Jack Goldstein 
to attract a record crowd at the annual 
‘Tournament Outing of 7 


hopes 
{ old 
Variety club of 


and Tent 7, 
sutfalo, July 13 at the West 


wood Country Club. Leonard Satz of 
Raytone Screen, N. Y., was in for a look- 
see at the Center where one of his com 


pany’s wide screens 1s about to be installed. 

Frank Lindeamp will introduce 3-D 
ind stereophonic sound July & at the Palace 
in Rochester, when the attraction will be “It 


Came trom Outer Space ‘ . Buffalo’s 
new UHF station, WBRUF-TYV, will start 
telecasting its test pattern the first week in 
\ugust 


CHICAGO 


Jim Gorman ot the 





Pelenews ts in’ Este 
kleanor Lebovitz 
taff of IF. 


Park on vacation 


has yomed the ottice pictures 





WHEN AND WHERE 


July 8-10: 34th Anniversary 
Allied Theatre Owner ot New 
Atlantic City 


nventi Nn, 
Jersey 


raymore Hote 


September 1-2: Annual convention, West 
Virginia Allied Theatre A iation, 
Matz Hot Bluetield, West Virginia. 


September 28 - 30: 
COMPO and | 
re Owner A 


ional Drive-in The 
iation A Jolphu 


Internat 


Pioneer Hotel Astor, New York 









here. . . . L. B Sittler, assistant to James 
kk. Coston, has had a heart attack and 1s in 
Wesley Memorial Hospital. United 
\rtists branch manager Harry Goldman 
heads for Bantf with his wife July 10. 

~P J. Gregory, Pete Panagos, and Lou Har 
ris of the Alliance Circuit left for the state 
of Washington to supervise the opening of 
operated by thei 
west Mid-States ea ote 
Theatres here have started to use National 
new service—3-D trailer ae 
Eight Sioux Indians were brought off the 
reservation to Chicago for the world pre 
miere of “Great Sioux Uprising.” ... 
After this coming week, activity in the Fed- 
eral Courts here is expected to slacken off, 
with only emergency cases to be heard until 
atter Labor Day. 


CINCINNATI . 


On petition of the Greater Cincinnati In 
dependent Theatre Owners Association, the 
city council has exempted collection of the 
municipal three per cent tax on all admis- 
sions of 50 cents and under, with an esti- 
mated annual loss to the city of $60,000. In 
repealing this portion of the ordinance, some 
council members emphasized the poor busi 
ness conditions of the subsequent run thea 
tres, 27 of which have been forced to close 
in the last 18 months. Herb Shriner 
was here recently exploiting his picture, 
“From Main Street to Broadway,” to be 
shown here soon, The Twin drive-in, 
the only outdoor theatre within the city 
limits, presented a stage show inducting 44 
men into the military service, including 19 
local recruits, and also exhibiting the latest 
military equipment, plus local drum corps 
the event being given June 25, to commemo 
rate the third anniversary of the start ot 
the Korean War. The annual Variety 
Club golf tournament is set now to be held 
in August at the Summit Hills Country 
Club. 


CLEVELAND 


“A Queen Is Crowned” did such big bust 
ness in two weeks at the Tower theatre that 
it was held over a third week. . . . Cinema 
Scope was unveiled at the Hippodrome 
Thursday in a demonstration showing 
Ped Barker, Loew theatre publicity director, 
is on vacation in the west. id New 
man, Warner contact department, has re 
sumed his usual activities having recovered 


two new drive-ins to be 


coast) subsidiary 


SCT ¢ en's 








_ 


from a two-month illness. Dick 
Wright, Warner theatre district manager, 
and Nat Wollf, former Warner Ohio zon 
manager, attended the funeral of Frank 


Heights theatre, 
located = in 
Rib when the 


Phelps in Columbus 
1600-seat) neighborhood 
Cleveland Heights, 


house 
close d Jun 


present lessee Associated Circuit. tailed to 

renew its lease Mark Goldman, IF] 

district manager, has appointed Murray 

Baker, former Northio buver-booker, as 
(Continued on opposite page) 
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sales representative covering Indianapolis 
and Cincinnati territories. : Carole 
Koberna, Imperial Pictures secretary, has 
announced her engagement to Bill Kuralak. 
yar Sam Gerace, manager of the Capitol 
theatre, announces a Tornado Relief show 
on July 14 with all proceeds turned over to 
the Red Cross Tornado Relief Fund 


COLUMBUS 


“The Beast from 20,000 Fathoms” moved 
to RKO Grand aitter a big first week at 
RKO Palace, marking the first time in sev 
eral months that a film has moved trom ihe 
Palace to the Grand. . . Loew's Ohio 
did good business with the 3-D Western, 
“Arena,” sparked by the local visit of Polly 
Bergen. “A Queen Is Crowned” went 
into a third week at the World. Phe 
l4 neighborhood theatres co-operating in 
June Dairy Month celebration include the 
\vondale, Westmont secechwold, Soule 
vard, Ritz, Clinton, Cleve, Livingston, 
Markham, Eastern, Cameo, Garden, Esquire 
and Linden. Loew's Ohio had the new 
improved-design Polaroid viewers for its 
showing of “Arena.” Phil Bradtord, 
former program of WCOL and 
well known in local — semi-protessional 
theatre groups, has joined the travel depart 
ment of City National Bank. 


DENVER 


Forrest Litzey, assistant manager of the 
Chief, Greeley, Colo., was knocked out by a 
blow on his head after he frustrated. a 
would-be holdup. The Centennial race 
track (horses) was granted a zoning appli- 
cation to build a twin drive-in on their track 
at Littleton, Colo. The theatre will be leased 
to Television Theatres, with Tom Bailey, 
Lippert Pictures franchise owner, as presi 
dent. The Woltberg Theatres officially 
opened their new 1,000-car Valley drive-in 
southeast of Denver, and will operate it 
first run day and date with the North drive 
in and the downtown Paramount. Th: 
Fox Inter-Mountain division of National 
Theatres is holding its summer convention 
here July 7-9, including a CinemaScope 
demonstration. Several meetings will) be 
held in various theatres. Bus Amato, 
20th-Fox booker, father of new daughter, 
Virginia Lynn Erne Zeigler, Uni 
versal auditor, New York, and Miss Donna 
Raphael, former RKO secretary here, to b 
married in Denver July 11. 


t 
I 





Manager 


DES MOINES 


Byron Shapiro, Columbia branch manager, 
taken over as chief barker for Variety 
He replaces Bob Conn who is 
Fox exchange in In 
barkers gave a farewell 
party for Conn at the Standard club and 
presented him with a gift. . Bonnie Lee 
Draisey, of the Corral theatre in Perry was 
recently to William [. Parker of 
the Navv who is stationed aboard the USS 
Merrick. Many exhibitors cancelled 
their regular trips to Film Row because ot 
the extreme heat last week. : The 
Schaller theatre at Schaller has been close 
and the building and business are for sale 
by Mrs. Abbie Feldhans, owner, who has 
been in poor health for some time. ahs 
The Rocket theatre in) downtown’ Des 
Moines has operations. Manager 





has 
club here. 
managing the 
dianapolis. Fellow 


now 


married 


ceased 
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S. A. Vogl is turning th watre back to 
Tri-States, which 
what to do with the house 

(Jack) Neary, 47, of Bettendort 
manager of the Orpheum theatre in 
port, died in St. Luke's hospit il, Davenport 
atter a long illness Dwight Hanson, 
ol Eddvville, has leased the theatre at Rock 
well City. 


DETROIT 


“Bright Road” 
Broadway Capitol with Hollywood 
fare. Proceeds to charity. 
suburban Highland Park, is conducting an 
essay contest. Winners to get all expense 
trip to the Stratford (Ontario) Shake 
sperian Festival (Going a fourth 
week is “A Queen Is Crowned,” at. th 
Telenews Norman Wheaton — reports 
Visitors trom remote sections of Ontario 
This is the first to ever pass two week 
Michigan theatre was dark one day for in 
stallation of its new “‘Futuramie™ screen, . 
Crowley’s department store tied in) with 
“Robe” promotion originals ot 
Dean Cornwell's illustrations for the Lloyd 
Douglas book. In Spite ol wire stories, 
there were no deaths at the Flint Drive-in 
hit by tornado. The crowd wa 
before the storm hit) and 
Drive-In was less than first reported 
Flint theatres were missed entirely 


HARTFORD 


Loew’s Poli-New [england 
cuit has started Friday-Saturday vaudeville 
policy at the first-run Loew's Poli, Water 
bury, Conn. . . I. J. Hoffman of New 
Haven, B&O Theatres executive, and Mrs 
Hoffman, have returned trom an extended 
tour of Europe . Atty. J. W. Shulman 
of the Shulman Theatres, Harttord, and hi 
Pauline, will) return europe 
about Aug. 1. . Sam Harris, partnes 
State theatre, Hartford, and My Harris 
are returning late in July from [urope. 
Manny Cassanaras, formerly a tant man 
ager at the Stanley Warner Circuit's Wat 
ner theatre, Bridgeport, Conn., has been 
named acting manager of the cireuit’s Pal 
ice, South Norwalk ge Hudak 
formerly house manager, Ek. M 
Harttord, has been named assistant 
at the circuit’s Hlartford drive-in, Newine 
ton, Conn. ; The Strand Amusement 
Circuit has starte? Wednesday 


children at the State, |] 


has TLLcacde aecision al 
Claytor 
lormel 
Daven 


was previewed 


Krim, im 


mito 


showing 


dispersed 
damage to the 
Other 


Theatres Cir- 


wite, trom 


(reo) 
Loew’ 


Manages 


matinee 


program orrington 


INDIANAPOLIS 


William 
here, ha 
will be 
arrived 
formerly 


Hamme , | \ branch Manage 1 
Dalla Li 
who 
Keith 
here 


transterred to 
succeeded by Ed Bigley 
from Detroit. Baill 
branch managet 
also were transterred to Dallas two week 
avo. Phe Variety Club will hold it 
annual golf tournament at the Indianapolt 
Country Club Aug. 24 MeKean 1 
chairman Russell Bleeke, 
with U-I, ha | Mar 
booker at \rtist 


ucceci d 

Atte 
igned = to \thhiated 
Ryan ha 


bee 1 


Sunday 
20th-Fox 


Claude 
general 
form rly 
Jane Larsen as 
Miss Larson. re 
Pheatre . Mr 
succeeded Mr Catherine Miller 
secretary to U-I branch 
Ken Collins has re 
because of pet 


WON 
Marjorie 
who re 
tired, a manager 
Sam QOshry. 
as Republic 
business 


igned 


salesman sonal 


Karl Cunningham, general 


Manaver of thre 


man Rembu ch 
Dheatre 
from Florida vac: 


JACKSONVILLE 


Phe Five 


Loves” in 


Owner 





will road 


Points 
July 


shipper, O. O Ra 


head 
from retirement to substitute 

who is recovering trom an operatio 
The Florida theatre gave ¢ wldret 

patrons a combined tave marione 

and cartoon carnival John 

Warner salesman, returned mn th 

i Mike Serab Warnes 


during a 


SOn, 
Miami are: 
booker, relaxed al 
tion. . . . M. A. Baugh, head |] hipper 
to Ellijay, Ga., during his annua 


\dan Mlor teat 


home 


went home 
leave CGileena 
Mneatres, lett) for a 
studios. Bob 
mingham, Ala., exhibitor, vi 
to taking over management ot 
theatre, Orlando Phi 
theatre ha 
patronized house in Florida to sect 
3-D “Hlouse ot Wax 
was the Carver in Orlando 
R. Johnson igned 
Brothers film expres Mi 
Carter, Fox booker, ha 

Canadian sight-seeing trip 


KANSAS CITY 


PV services are expanding rapidly am 
Greater Kansas City The Electric 
downtown theatre im Kansas Cit Kansa 
is now showing 3-D: its: first wa Hlou 
ot Wax.” It’s the first Kansas City Kan 
sas, theatre to be 3-D equipped bron 
Midwest’s program of Wednesday morning 
“Vacation Movies” tor 
uccesstul In cooperation 
the Catholic PTA, and other 
are sold In 


four a 
( orbett, 


ite ra 


become — the ecom 
showing ot 
\rthur 
has re 1rom Benton 
| Ve lvn 


returned irom a 





children, is reported 

with the PTA 
groups, ticket 
Wheat 


con ple tion 


irvest 
with 
vield 


advance 
in’ Kansa 
high average quality but low volume 
Hot and drought hav | 
TANY crops, 
Dickinson 
wood, opened June 26 with firewo 
vilts to children Lhe ) 

lows its first 3-D presentation 
vith Man in the Da 


Approa he 


weather 
including why 


new drive 


hari 
circuits 


anothes 


LOS ANGELES 


\rnold Shaack, Ramona theat 
pend nontl 


his daughter and grande!) 





(Chieago to 
Muchmore, operator of 
Canoga Park, raised 
Catholi Foundation 

his theatre June 17 

tage as Desi 
[he most 
wars on the R 
kembassv Pi 
pre ented hin 
Bonita Ro 


\ . | 
Nationa 


\rnez 


recent “proud 


ture 


named 
Screen 
Hospital recupet 
tion. C} 
returned = fros 
Hla Vall 

Allied Artist 
old Wirthwen 
dell, a 


techni 








MEMPHIS 








MINNEAPOLIS 











wooke t Warner was married to Ruth 
Fenske Otto Burgg1 ind Wilfred 
Liebl have opened their new 350-car Paul 
Bunyon drive-in at Bemidji, Minn. A con 
tetst conducted to select a name lor the 
OZONE) North Central Allied ha 
chedule four regional meetings with the 
{ t one to be held August 3 at Fargo 


neetings are set for Mi 


.. D., and Marshall and Duluth, Minn 
11 \\ ¢ RKO Theatres district man 
ted RK© situations in lowa 
ww drive-ins operated by Minnesota 
entertainment Enterprise in the Twin 


“se 

121 

children unde 
Murray, Ir., f 

the Virginia theatre at Virginia 


bo 


ormer n 


bn transterred to Grand Forks, N. D., 
\I nesota Ay usement Co state 
othieral including Gov Sigurd \nderson 


were on hand for the 
Bert Johnson’s new 


Dakot 


opening al 
tate 
House replac 


on and at Pierre, 
ore cle 


pi ice in J imu 


NEW_ ORLEANS 


Wm. Keith, formerly with U.A. and 20th 
Century-lox here, and for the past year o1 
0 20th 





ipolis branch manager, 


kox Indiat 


eturned for a brief visit, enroute to his new 


post ile manager in Dallas branch oa aa 
Masterpiece — Picture president Milton 
Dureau, upon his return from St. Louis, 
here he attended Modern ‘Talking Px 
wre ect i ed that he ha taken ove 
their short subject productions for this ter- 
ritory Warner Bros. division man 
yet Jolin Kirby and aqdistrict manave! 
W. O. Wilhamson, Jt vere here to conte 

t} bran navel lun i Conner and 
tatl Lonnie Davis is the new booket 


Booking Ce i subsidiary of N 
McComb, Mi Harry 
held the post, 
inced to a tant to | G 


formerly 





| Sol head of the circuit 
e building which house Fob McElroy’ 
le in Monroe La is been sold to out 
le interest llowever, the theatre wall 
in In Ope ition until late in fall when 
the new owner will convert it into a met 
intile establishment Cha Wate ill, 
Ir., in charge of Waterall’s Richton, Mi 
theatre is on the mend atte everal weeks’ 
pitalization for stomach trouble. . .. 
Carolvn, Ne Hebron Mississippi, ha 
ed its doors for the season, with reopen 
! heduled 1 the early part r Sep 
( bet 










Ball Robinsot i issumed his new post 
stant anager tor Video Theatres in 
Shawnes 11 va " istant Manaver at 
cl e,. 3 r to being promoted to hi 
new job in Shawnee »~ ocein enterprise : 
It Baxter Spru Kan., has been granted 
charter to operate indoor and drive-in 
theatre Louis I. Stein, Parsons, Kan., ha 


agent \ two-man 
rt exhil taved in the lobby of the 
The 

Michel 
New 


during the showing of 
litan,” a film based on 
Phe two artists are Robert ( 
berry, and Robert C. McKinney 

“The Beast from 20,000 Fathoms” 
it the Midwest theatre Friday rhe picture 
will be shown at 14 theatres in various Okla- 
homa towns during the months of June and 
July. 


the life of 


started 






OMAHA 


Mabel Mitchell, secretary to R. D. Gold- 
berg of the Goldberg Theatre ¢ orp., relieved 


Avenue theatre 
vacationing and 1s now subbing 
Ames. 
lown 
fol- 


Don Cook, manager of the 
While he wa 
manager oi the 
the 
home 


North 


for George Hollander, 
James 


theatre wnounced his 


Schlatter, manager ot 


daughte1 


owing he graduation trom 

School in De Moine “(Good Night 

Lachie iad a pr ve-day run on the stage 

it the Omaha EK. A. Schmidt, who runs 

the Lorraine theatre at Armour, S. D., has 

been ill at M iyo ( lini Don McLucas, 
d Artists branch managet 


stopped at 
court at Denver 


the Belair motor on a trip 
to the mountan He discovered the owner 


vas one of his old accounts, Carl Knudsen, 

Neb., theatre owne1 \nd at 
Colo., he stayed at a place owned 
bv warl Tlowe RKO branch man 
Herman Gould of Lincoln, pioneer 


operator, has opened a new outdoor 


ex hel W ird 
(sunnison, 
lormer 
vel 


drive-in 


theatre on Omaha West Center Street, 
vith his associate UL. S. Representative 
Roman Hruska of Omaha and Lancaster 
County Commissioner Russell Brehm, 


PHILADELPHIA 





Stanley Warner closed down the Felton 
iter a try at week-end operations, and at 
the ame time place the Keystone on a 


chedule Irving Coopersmith 


week-end 
lett the ind buying department ot 
Picture Theatre 

tudent manager at the 
left to join the armed 


ores theatre men in Reading, Pa., are 


booking 
the Allied Motion 
Vito Get ird 


Scranton, Pa., 


mervice. 
(Capitol 


cooperating to help halt the wave ot vandal 
youth, . E. M. Scott, Jr., re 
Milton, Milton, Del., with the 


Isl imong 


opene d the 


nouns originally built 14 vears ago, complete 
lv new and ultra-modern. . Barney Good 
kin resigned as assistant manager of William 
Goldman’s Randolph Joseph Phillips, ot 
the Comertoi Pheatre idvertising depart 
ment, Scranton, Pa., was named chairman 
of the Better Busine Bureau's Advertising 
Board ot ne VICW J ick (sreenberg and 
Jack Engel, who operate the Screen Guild 
exchange, were iwarded exclu 1vV¢ area 
franchise by the Ballantyne Company, 1n 
cluding the 3-D equipment pa kage. . . 
Harry C. Bondurant is selling his Caldonia 
drive-in near Gettysburg, Pa The Pe 
kin Panoramascope n ade its bow here at 
Randolph witl the show 


Wilham Goldman 
y Fort-Ti.” In 
Schwartz opened het 


Derricksor 


hoboth Beacl 


Muriel 
Dover, 


Midway 


Delaw | ol 


ing ot 
Kent drive-in at 


opened 


Neal Ire 


PITTSBURGH 


\ large crowd of state and 
ittended thie openins ot the Variety ( lul 
rent No. 1 Camp O'Connell for the 45 


season than 2.000 youngsters 








dignitaric 


city 





weeks 1 
$25,000 dormitory was officially opened at 
the affau Phe club raised $52,000 at 
its all-night telethon giving it $125,000 
$750,000 to build a wing to the 


Home. ' Carl 


1 
cared tor 








towards the 


St. Rosalia Foundling 


Doser, chief barker of the Variety Club, 1s 
making slow progress in the Presbyterian 


Stan Harner, purchasing agent 
for the Stanley Warnet Company, enter- 
tained a large crowd of film folks at the 
Golden Wedding anniversary celebration of 


Hospital. 


tinued on pposite page) 
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his parents... . ‘The Crowning of a Queen” 
queues were the order of things at the subur- 
ban Squirrel Hill theatre. “The Beast 
trom 20,000 Fathoms” did well in the Stan- 
ley, mainly because of an excellent buildup 
campaign staged by Henry Burger and Phil 


Katz. 


PORTLAND 


Business is g at nearly all first run 
theatres. Evergreen’s 3,400-seat Paramount 
is getting the rep of being the 3-D house 
with four already shown and plenty more 
lined up. Paramount field man Walter 
Hoffman in town for a few days. ... MGM 
held man Allan Wieder and Columbia’s 
Sammy Siegel also here... . Orpheum man- 
ager Kenny Hughes off on vacation. ... Guild 
manavel Marty Foster off to Seattle on busi- 
ness... Jack Matlack, now in ‘the promotion 
is handling all Universal-international 
publicity in this area. He just returned from 
a trip to Kansas City. Will O’Connor, 
Hamrick executive vice-president, was here 


sood 


ness, 


visiting city manager Marvin Fox. 
Bill Breeze, Liberty manager, off on two 


Paramount branch man 
Wayne Theriot off to Salt Lake City 
tor annual vacation. Walter Tebbetts, 
ice neighborhood operator, has installed a 
large curved screen in the Laurelhurst. 


PROVIDENCE 


For the 
City 


Wie ek vacation 





first over 20 


faces the 


time in vears, this 
position of having only four 
frst run movie houses operating. With the 
closing of the Metropolitan theatre for the 
summer, local movie-fans have only Loew’s 
State, the Majestic, Strand and RKO Albee, 
in the downtown area, to satisfy their desire 
to see first run films... Add to this the 
Avon (¢ mall art theatre in the East 
side section, and that’s the sum total of the 


mena, a 


houses to choose from... . Hurried installa- 
tions of 3-1) equipment at some open-air 
theatre indicates that full advantage of the 


current 
them. 


“straw-hat 


Ituation is not being overlooked by 
Surrounding members of the 
tock circuit, will bid tor patron- 
ige during the next two months by present 
ing’ Hollywood stars in person During 
“Salome” at the Cranston 
\uto theatre, a full hour of Bugs Bunny 
irtoons ottered. 


SAN_ FRANCISCO 


Theatres closed were EK] C amino, 
Rafael (Blumenfeld), to be dismantled and 
re placed by Penney Department Store : and 
(Fox West Coast). 
veteran guardian of the 
switchboard at Para 
will vacation at Pismo 
ind in Southern California, starting July 13 

Earl Long, United Paramount district 
nanager, celebrated the installation of large 
creen with stereophonic sound at the Para- 
mount by bringing “Shane” to the city in 
Hollywood tvle premiere, Pete \ igna, 
Fox West Coast manager of the Parkside, 
took his place a 
when he aide d the 


the screening of 


were 





oan 


Broadway, | 
. Glad) s | 


reception desk and 


surlingame 
) 
; 


eaupre, 


ount Exchange 


a leader in the community 
“Clothes for Korea” drive 


with a kiddie matinee and set the admission 
is any article of clothing for Korean war 
orphans. . Joseph Patrick Hanley, son of 
Warner's office manager, Joe Hanley, grad- 


uated Magna Cum Laude from St. Joseph’s 
College at Mountain View. He is studying 


for the priesthood. . . . New father on the 
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street is Ed Knudsen, with the birth of his 


first child, a daughter. 


ST. LOUIS 


A general meeting of all motion picture 
theatre owners of St. Louis film trade terri- 
tory was called by Edward B. Arthur, ex 
hibitor chairman tor COMPO in the St. 
Louis territory. Meeting was called at re 
quest of the Council of Motion Picture Or- 
ganizations. The Bloomer Amusement 
Co, of Belleville, Hlinois, has announced the 
purchase of a 25-acre tract near the city 
limits. Site will be used for 750-car drive 
in... . Officers and directors of the MPTO 
of St. Louis, Southern Illinois and Eastern 
Missouri held a meeting here last week to 
discuss plans for 1953 meeting of the organ- 
ization. . edward Goodrick, Warner Bros. 
shipping clerk, is now in 
home following his recent operation. 
Frank and Mrs. Plamlee of larmington, 
Missouri, back home after a New England 
vacation. ... Ben Kalmenson, general sales 
manager for Warner Bros., and Roy Haines, 
western sales manager, were in town re cently 
for a visit. Recent wind storms forced 
temporary closing of drive-ins in southern 
Illinois. 


TORONTO 


Loew’s Uptown held two showings on a 
Saturday night sneak-previewing “All I De 


convalescence at 





sire.” . . . Wite of Tom Daley, manager, 
University, passed away. Mr. Daley was on 
holiday when the death occurred red 
lrebilcock is relief manager at the Univer 
sity while manager Tom Daley on a holi 
day. Astor, Toronto, is no longer a part of 
the Twentieth Century Theatres booking 
scheme The theatre 1s now being ope rated 


by Ben and Sam Ulster. .. 
daughter of Dan, was Dan 1 
Ontario supervisor f01 Famous Players... 

Michael Hirsch, tather of Arthur, president 
of Consolidated Theatre Montreal, died in 
Montreal, He brother, Mar 

cus, manager oO Loronto. : 
First to install ound in the 
city will be Loew’ It wall play 


Jane l Krende y 


Arr ie d 


al ‘> leave al 
the /-glinton 

tereophoni 
f ptown 


U-I’s “It Came from Outer Space.” . 

The Maritime \llied Exhibitor \ssocia 
tion was successtul in preventing further 
bingo games in Saint John, N. B Archie 
Cohen has been named Montreal branch 
manager tor Warner Bros., succeeding Grat 
tan Kiely, manager, who resigned Kiely 


was manager for eight veat 


VANCOUVER 





Art Gravburn, Plaza manager 
tion in Calgary : Ikdna Merrick, of the 
Hastings in Portland, and Itd Marshall, of 
the Capitol, are in New York on 

setty \RO secretary, re 
1gned to return native Engl 


Wilf Little, Fraser 


} 


(joodve1 
to her . 
projections {t, wa ho 


Mary 


pitalized for a major operation 

Lou Le Sage, Sovereign film ecretary, ha 
retired from busine to await a visit from 
the stork She has been replaced by Gloria 
Jackson. ... The Avon theatre, home of the 
debated Tobacco Road’ show, is now 
closed. Irene Holowach, a member of 


the Studio staff since it opened, has resigned 
to join her husband at Prince Rupert, north 
ern B. C. She was replaced by Franci 
Sugerman, formerly of the Orpheum as 
secretary. Wally Woolridge, of the 


Strand, and hi sessie of the Colonial, 


wile 





who were in London tor the coronation, re- 
port a fine time was had and that they will 
visit Paris returning Public 
spirited citizens ot Enderby in the B. C 
interior have undertaken 
$40,000, 350-car 


betore 


construction of a 
drive-in theatre as a com 
munity enterpriss The structure is on an 
ll-acre tract less than S miles trom the city 


WASHINGTON 


The Variety Club Golf Tournament and 
Dinner Dance will be held October 2 at the 


in Rockville, Md 


( nalanty, 


Club 


attair are Sau 


Woodmont Country 
Co-chairmen for the 


George Crouch and Albert W Lewitt 
Vice-chairmen are James H. Simon, Keith 
Lewis and Lewi ] icob Lt Kdward 
Cafritz, a member of Tent No. Ll, was hon 
ored at Providence Hospital, where he ha 


Hier 


LUT vic d 


erved for 30 years as a surgeor 
bert Dokerty, RKO 
He will make hi 


booker ha T¢ 


home in California 


Ross and Sam Wheelet have taken over thie 
Kay Film Exchange They will operate it 
at 920 New Jersey Ave. N. W tlong with 
their Wheeler Film Exchange Lhe 
Variety Club Board of Governors meeting 
was scheduled for July 13 The Variety 
Club’s annual dinner dance will be held thi 
vear November 21, at the Statle: lotel 


MPAA to Consider Bid 
For New York Shooting 


The Motion Picture A 
take consideration the New 
Department of Commerce project to 
to allot five 
production pro 
York. It wa re- 
ported recently that an MPAA) spokesman 
told the Department that Eric Johnston 
president of the MPAA, probably 
from the Associ 


onfer with the Department while M1 


sociation 1 plan 
ning to under 
York 
eck to get Hollywood producet 
yearly 


per cent of then 


grams to activity in New 


would 
ition to 
John 


tour. Mr 


a wn OmMmecoise 


ton is on his current European 
unable to meet with Dey irt 
ment officials last week due to the pressure 
oft busine betore hi ! i | 


tf lurope 


Johnston wa 


cle parture 


re toul 


AB-Paramount Sues 


Fanchon and Marco 
HOLLYWOOD 
Paran 
«t ult 
chon and Marco Corporation asku $140) 


(MM) tor 


\met { itl hh A 
ount 


here iti 


bre ich Ol it lease contract on t 
downtown Paramount theatre. The corpora 
tion wa aid to have Deen evilivent i! 
maintaining proper conditions during its 10 
vear tenancy and im making 
ing of profits under the contract ter 
which allegedly called for equal distribution 
Also named as a defendant in the suit 


the Partmat (orporation 


Set ''Paradise’’ Premiere 

“Return to Paradise, the color | echni 
color production by Aspen 
Gary Cooper, will have its world pret 
July 23 at the tate-Lake theatre ( ; 
it has been ann 
man, vice-president in « 
tion for U 


the film. 





People in She ews 


dent of Uy er 


KR 
| 


Mr. Daft 
Vice pre 


ind pu jhicit 


nited \ 


KRANZI 
BIGLEY, city 
Mi HH illic 
of the Butfalo exchange 
Mr. Bigley position 
De. Herpert | ident of Tech 


nicolor, tit ha 


KALMUS, pre 
accepted an invitation to 
Institute 
been announced by Dr. J. FE 


ident of Stantord 


erve on the Stanford Research 
board if ha 


WALLAG 


University 


PERLING, pre 


ADE, JR, president of Walter 
Theatres, has been reelected to the 
of the Monmouth Coun 
\merica, Mon 


board of director 
cil ol the Boy Scout ol 


mouth N B 


Wallis Masen 
Dissolved 


HOLLYWOOD: Walh 
effective July 26, 
relea ed | 


} 
recently cs 


Hazen, In ha 
and all it 


ori d In 


been dissolved 


employees have been 


1948, the corporation 


product on-d 


mpleted i 


five-veat tribution deal witl 
Picture 


\\ lh ind Joseph lf Hazen 


thre a olved 


‘aramount 
lal B 
partner in company, an 
nounced the release cl 
npleted Money 
Martin-Jerrsy Lew 


color by lec 


innel for the recenth 
Llomne ‘df a 


| 


comed 


from Dean 
\ in 
hmicolor would bn 1} 


within 9O day 


Downing Heads Industry 
Yeshiva Fund Drive 


Russell \ 


ident and 
ot Radio City Mu T 


d chairman of the 


Downing, pre man 
Hall, 
Motion 
Scholar Fund at 


New York, it ha 


uel Belkin, pre 


been 
ident ot 
fund 

education 
niversity under 


Many 


hout the 


tribution and cit 
area ¢ pecially 
the industry branch of 


ity committe 


arrived in New 


Scotland 


York on 
where he will com 


film, 


Watt Disney ha 
11 way to 
1 


picte production ol 


“Rob Re 


hi live-action 


Rosert J, CORKERY, executive in the inter- 
national department of the Motion Picture 
America, 1 


to clarify 


\ssociation ot 


Janeiro attempting position 
Brazil's 
new approach to liquidating the indebt 
S. exporters under the 


{ 
Bank’s $300.000,000 loan to 


of American film distributors in 

edne of all 
{ S. Iexport 
Brazil 

Jay BONAFIELD producer for 

RKO-Pathe, ha 

awards of the 


executive 
been awarded one of the 
top 16mm annual Cleve 
land Film Festival for his production of 
“Second Sight.” an RKO-Pathe Special 
20th ox 
branch manager in Des Moines, has been 
appointed head of the company’s Indian 
apolis branch, replacing WILLIAM KEITH, 
Dallas as a sales 
previously a 
Exchange, 
Moine S 


ROBERT CONN, former Century 


who has returned to 
man DAV 
assistant in the Kansas City 


Des 


(GOLD sales 


has been manager of the 
othice 


Firestone Named Unity 
National Sales Head 


Firestone, eastern division — sales 
manager ot! Unity 


moted to the newly created post or national 


Len 
Felevision, has been pro 
ales manager, it has been announced by 
Archie Maver 
oon on an extended trip to look over new 
Before 


president He will leave 


branch ofheers. join 


had 


and worked for 


ites for Unity 
ing Unity, Mr 


tation representative 


Firestone served as a 
several 


avencies 


Name Vallance and Thorp 


Directors of Universal 
Samuel H. Vallance and Harold | 
elected to the board of 


Thorp 
directors ot 
Pictures, at a meeting Monday 
Vallance and M1 Thorp 
board of Decca Records, 
substantial interest in 
directors of the 


were 
{ niversal 
in New York. M1 
ire members of the 
owns a 
The 
film company declared a quarterly dividend 
cent 


Ine., which 
Universal board ot 
share on the 414 pet 
stock, 
] to holders of record on 


of $1.06'14 per 
pavable 
\ugust 15 


cumulative preferred Sep 
tember 


Approve Drive-In Zoning 


Kounaris and Paul Tolis, Connecti- 
have had_ their application 

zoning to build a 700-car i 
the Meriden-Wallingford, Conn., 


Meriden Zoning 


Nick 
cut exhibitor 
drive-in on 

town line, 
ipproved by the Board of 


\ppe als. 


Zukor Sees 
Rebirth of 
Industry 


SCRANTON: Forecasting a re 
the industry, Adolph Zukor, 

board of Pictures, last Thurs- 
day told 125 managers of Comertord Thea 
. We are on our back.” Rep 
resentatives of Warner, United 
Artists, Universal, 20th Century-Fox, Re 
public, MGM and RKO were 
at the 


survence ol 
chairman of the 
Paramount 
tres, Inc way 
Columbia, 
also present 


circuit's convention at the Hotel 
here 

Mr. Zukor was 
Walker 
ford, who described the speaker as an inti 
late M. E 
founder of The 


ecutive then paid tribute to M: 


Casey 
introduced by Frank ¢ 
board ot ¢ 


chairman of the ome 


friend of the Comertord, 


the circuit. 


nhiate 
Paramount ex 
(omertord, 
whom he described as a man “who under- 
stood the 
\fter reviewing the history of the indus 
try, Mr. Zukor said “the future of the movies 
is brighter now than it was 40 to 
ago. Recent progress makes me believe that 
otter 


the next 50 
the industry now than we had to 


movie industry.” 


0 vears 


vears will more to you 
men i 
look forward to 30 vears ago 

The 
away our 
beginning of the rebirth of the picture busi 


Zukor called = tor 


good stories and direction and said stars are 


“had taken 


“was the 


television 
but Cinerama 


yjoneer said 


business” 
ness.” Onee again, M1 
the kev to success 

: oe 
Mir. Walker were in charge of the conven- 
time to a 


O'Leary, Comerford president, and 
which devoted much of its 
discussion of the latest 
industry 


tion, 
technical develop- 
ments in the 

Speakers at the morning session included 
Seadler, director of MGM 
ing; Alfred Schwalberg, president of Para 
Film Distributing 
Cahill, director of 
Warner Brothers, 
director fo1 


4 I: advertis 
mount 
Frank 
ound Por 
issistant 


Corporation ; 
projection and 
Moon, 

Uni 


and Ray 

domestic sales 

versal 
Other leaders who addressed the 


William 


service 101 


industry 
convention were Brumberg, man 
of field Warner Brothers 


Jackter, assistant general sales 


ave! 
Rube man 


re for Columbia: James O'Gara, eastern 


ag 
sales) managet for Republic (reorge 
Schaeter, 
Walton, executive assistant to the 
of RKO, William 


assistant general sales 
(Century) 


] 


independent distributor; Edward 


| pre sident 
executive 
20th 


and Gehring, 
mManavet To. 


Fox 


Master Gets "Catherine" 
Master Films, Ine., has 
Western Hemisphere distribution rights to 
" atherine ot 


acquired the 


the Spanish film production 


England.” 


Form Dubbing Company 

\ new firm, the American Dubbing Com- 
Inc., New York, has been formed to 
dub foreign feature films 


pany, 
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Metro-Goldwyn-Mayer 


BECAUSE YOU'RE MINE: Mario Lanza, Dorett 
rr Doubl 





M w d= wit! ar” We liked the 
picture it the terms were itrageous considering the 
B. OL We er wasn't bad. Played Tuesday, Wed 
esd Apr kk B Puttle Sk Drive-In 


CALLING BULLDOG DRUMMOND: Walter Pid 


we Margaret exghton -I liked this one but the 
patrons didnt care much for it Business was poor 
I think talent was wasted on this one 


Pidgeor 


H A. ¢ Community Theatre Marwayne, Alta 


GLORY ALLEY: Leslie Caron, Ralph Meeker 
Doubled th } 


with Republi “Rookies on Parade 
Cold weather didn’t help and we took a beating at 
the B. O. Played Thursday, Friday, April 16, 17.—R 
B. Tuttle, Sh Drive-In Theatre, Adrian, Mick 


LONE STAR, THE: (Clark Gable, Ava Gardnet 
My patrons enjoyed this one from M-G-M. Although 
he veathe wa extreme! warm and there was 


mpetition, the pireture drew nicely | hope M-G-M 

W make more lke this Played Friday, Saturday, 
Tune iH \. Corr, Community Theatre, Mat 
Vavne Alt (Canada 


MILLION DOLLAR MERMAID: Esther William 


Victor Mature million dollar picture All of our 
I r \ ms’ fans certainly went away happy atter 
this one The story was a lot better than some of her 
reviou ehicle ind the Technicolor with the typical 
M-G-M_sospe le went over with a bang Business 
was ver vO ind weather was ver mild 


Played 
Saturda Monda Puesday May i June 1, 
Robert Harve Capitol Theatre, North Bay, Ont 


MILLION DOLLAR MERMAID: Esther Williams, 


Victor Mature Excellent holiday entertainment which 


eV thing, color, romance, bailet and super water 
lispla ! Esther and a chorus of swimmer Yet 
t faile t lraw here ind did no more than average 
Played Mondays Puesda | a ae Lew 


Young Norgan Theater, Palmerston, Ont., Canada 
MY MAN AND I: Shelley Winters, Wendell Core 
Played t on a double bill and the second day we 
uldn't ve the rain and died-—-but good, Played 

Puesd Wednesday, April 14, 15.-R. B. Tuttle, Sky 

Pheatre, Adrian, Micl 


PRIDE AND PREJUDICE: Greer Garson, Laur 
r ' ; 


ence Oliviet el t . till tops n entertain 
ment I t Plaved Wednesday Thursday, June 
j Lee Brewertor Capitol Theater Raymond 


PRISONER OF ZENDA: St wart Granger, Deboral 








Ker \ x with good cast and good color 
t the rie 1 stor that has been told too many 
time n the sereer Th l lded a little to it 
but it was floy t the b ffice and business wa 
4 2g | t think it 1 small town pi 
I ‘ Ss M June &.--W. W 
Kible ( ! Theatre, Bowling Green, Va 
PRISONER OF ZENDA: Stewart Grange Dehoral 
Ker Sox thie picked D s Frida do, and the 
picture w good It wa worth the price, but the 
hox office n't pay off. Doubled witt Frontier 
Bad Met Played Thursd Friday, April 30, Ma 
R. B. Tuttle, Sk Drive-In Theatre, Adr Micl 
PLYMOUTH ADVENTURE: Spencer Tracy, Gene 
erne We went out ar worked on this one. Rained 
¢ y y ind the e was t igel TI w 
e wher ‘ ntage W d have been better thar 
1 ‘ t Playe ible b Played Wed 
‘ ’ I la \y , R. B. Tuttle, Sh 


SKY 


Sterling 


rleton Carpenter, Jan 
entertainment which 

le the mistake of playing as the feature. Would 
ut wer half of weekend bill Played 
lav, Saturday, June 12, 13.—Lew Young, Norgan 


Theater. Palmerston, Ont., Canada 


FULL OF MOON: Ca 

Strict] second teature 
we ma 
Susiness off 


I 
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- + + the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


Paramount 


COME BACK 


LITT 


SHEBA: Burt 


LE rt | t 

Shirley Booth Can only s brillant enterta nt 
Saw this in Los At le n March and wa nxt 
to date same on arrival me Played Frida S 
day May } Lee Brewerton, Capit Pheatt 
Raymond, Alta., Canada 

OFF LIMITS: Bob Hope, Marilyn Maxwell Thi 
t Hope's best, and Marilyn i a dill but busine 
ff. Plaved Frid Saturda Jarre ( Lee Brewer 
ton, Capitol Theatre, Raymond, Alt Canada 

OFF LIMITS: tob Hope, Marilyn Maxwell Rar 
this with Paramount news of Coronatior Mr Rive 
us ai diversified audience ind) everyone went it 
happy Business was up considerabl The Coronatiotr 
picture drew the busine but the feature w ‘ 
ind the patror njoye t Played Thursda Fri 
day, Saturday, June 4 J. M. Gow, Capitol Thea 
tre, Nanaimo, B. ¢ Canada 

SAVAGE, THE: Charlton Heston, S n Morrow 
Very good outdoor action picture {f Red-White re 
lations, but somehow it didn’t have a bin drawing 
power, and we plaved it first run. Gue the ve seer 
too many lke it before ilthough the pre Is one 
might not have been as good. Busin Played 
Saturday, May ( Lew Young N in’ Theatr 
Palmerston, Ont., Canada 

SCARED STIFF: Dean Marti Jer Lewis It’ 
the “Ghost treakers back with tl dizz pa 
Screwy but good. Played Friday, Saturda June 1 
1 Lee Krewerton, Capit I re {aym 1, Alta 
Canada 

SON OF PALEFACE: Bol) Hiy lane R 

This picture drew well because R Rower il 
rigger. Usually n patrot lor care 1 Bob Hope 
but the other tar lrew the busit H a 4 I 
Community Theatre, Marwayt \lta., Car 

. 

RKO Radio 

CLASH BY NIGHT: Ba ' nw . Pa 
Dougla Sunda busi Wii y wit Mond 
egging it, as usua Plaved on a doul } Su 
Monda Ma ( RK. B. Tutt [Dy I 
Theatre Adriat Micl 


TARZAN AND 


ur 








srowr 


Twentieth Century-Fox 


BLOOD 


Scott Br 


wi 
Mit 


t 


It 
| 


ippealed 


Palmerston, Ont 


the 
sie 


part 


the 


\ war pi 
" 


ec ot 


ture 


Tobruk 


of Rommel, 
Richard Burtor 


shells 


explode 


ter Bu 
May 8 


wre 





J 
iweou 
ma 
M 
! 
n in 
It’s 1 


THE SLAVE GIRL: | 


HOUNDS OF BROADWAY: \it 
ly i best Gaynor picture 


it hat 
t 
i 
t it 
ist t 
ite 


PRID 


mit 


it 


witl Phe Desert | (he 
iccount tselt hi ne “ 
the year Played Sunda Mor 
8, 9. -Mel Edelstein | i 
E OF ST. LOUIS: Dan Dail 
cture plea 1 ung at al \! 
ituation Wa eems to draw 
ent mi, t x Playe 
inte ( i \. ¢ Comm 
v nie \lt (Canada 


Universal 


REDHEAD F 
Nic } 


ROM WYOMING: \i 
Techs 


\lex ol ust i ! it 

Maureen (Vara alw $ appecs ! 

the he im oa t | Phe 

littere fror t! ual w n 

ke tl type of picture tld 
ight ¢t tlhe n ht ‘ ten 

but it didn’t to an eat xtent KB 

wer Played Tu lay W 


Mel 


REDHEAD FR 


we la 
Kadlelstein 


OM WYOMING: \ 


\lex Nicol he istributor canes 
ing on it and let have tims { 
mone n it We 1 ! m 
Vi 1 picture nad onl ¢ " t | 
werag t the box off p ed 7 
June 1 I W. W. Kibler, ¢ e | 
(,rect Va 
SEMINOLE: kx i nm, Bar 
\rn v Incliat on 4 t 
| time t tor t ra 
f tl minole I t f 
to pet € emir ! ! 
wart rvation | k H 
iT } An iheers 
the part of () | 
i dd Te colo Pdoorn't bee 
Wednesd i} ' hr 
9, H.—Mel I I 
Warner Bros. 
BIG JIM McLAIN: Jolin W 
Here picture w ‘ t 
I m A 
" nt ! It 
\I I | La 
| t I’ > ( 
I CONFESS: Mon ( 
fi 
to t | F 
I ti | 
\\ 1 Jour i 
I t Ib ! ( 
STOP, YOU'RE KILLING ME I 
tord, Claire Tre i t 
iving Get t 
ture It 
Damon Rut ' ! 
icture ery 4p rv 
neré good, B ( 
tl ‘ eteer Ww t w im 
re. Box off ts were fair. W 
er t 1 t ti ] 
bow t in mid-week 11 a la 
Ma ,» a Mel |} f I iH 








Ask KCC to 
Approve 
RCA Color 


j CY | ( | e!Y ( 
| 
( { een 
( tior ( nd 
1? t% ? 
> j 
1 ; 
| | t RCC te the 
" 
p , ' Tice 
' 
‘ ‘ ect ‘ 
i 
' 1 ut iCK-al 
( | t 
( } { { 1 
I 


fect «¢ { ¢ 
( net ' 1 
i 
he o 1 ri 
( { 1 ippre b ti 
{ 
} IY ¢ wnce t ‘ j 
' uch SNOW) te 
1 (0 Dp OT 1} ‘ 
J | | 
1 luct RCA id 
i 
134 t 1 
15.000.000 durn col V’s first 
been announced by David Sarnoff, RCA 
It to t ( , ‘ to decide 
het , not ft ] wa myst 
tit ! > of Cone ie ‘ 
( ott 1 este ce me 
) , ted ¢ t 
ts ‘ prove t ut al mn 
it thi { { ¢ thicral ] Th 


FCC Awards Aladdin 


Denver TV License 


WASHINGTON: The Federal ( 
il ! { 1}) eld an « 
{ | rded a Denve 
{ to Aladdin Radio & Tel 
i 4 | in tock] les I 
\l Hl. Ricketson, Jr., pre 


RCA to Hold Color Tube 

Television Symposium 
tecli | mposium July 15 in New 

tube for use 


tile color r\ vstem, it ha 


' ' ? tt levy ] } 
York } ci r TeiecVvisio}l 


Vy vy Dr. C. B. Jolliffe, vice- 
nd technical director The sym 
posiu will be held marily for radio and 
. ' 1 
tele no manutacture In order to explain 
é the « evelopment n the 
{ col tube 





Promotion Planned for 
Cowan's "Main Street" 


Phousan actor ind producers in 
r theatre ll over the country have 

n sent spec ett | Arthu 

r dent ot the Council o the | ney 





tre, enlisting their active participation via 


re uth and window ca planting 
, A , 
r “Main Street to Broadway cheduled 
: yc ‘ ' ; 
t open in more than ZovU theatre the end 
' 
ul CC rd nye to Le ter { pre 
1 AT 4 
we thie Vids yi rele ( 
It figured by the Council that the p 
rm ind producer ind ot nstru 
, , \ 
ntal in developing barn theatres durin 
thie 1! er can lye i 1 eriu FOTIC To! 
izing ’ " ert , the 1] try pi 
ture he t me to ea either imn ed 
t t ( wr? ] + 1 +) try 
| 1 









Issue Eight Subpoenas 
In Howard Hughes Case 


OS ANGELES l} issuance of eight 
bpoenas 1 ! lu formerly connected 
ith RKO J been ordered by the Li 
Angeles County Clerk for use in a trial 
brought in Nevada by minorit tockholdet 
inst H ird Hug] nd other The 
iwction was brought by Ely and Marion 
Castle nal Louis Fuerman The sub 
poena ert ued f Dore charyv, N 


Attorney-General Asks 
Anti-Trust Review 


WASHINGTON Herbert 


L'nited tate A\ttorme (;enet 


Brownell, 
i] called for 
in all-inclusive review of the nation’s anti 


| ’ 
1 wade rahi 
) ul ( con 


rence at White Sulphur prings, W. Va 
: is 


Mr. Brownell proy the establishment of 

up of lawver and other experts to be 

ley wn thre Attorney General’ National 

( ttee ft tudy the Anti-Trust Laws,’ 
ch he hopes to t uy \ucust 


Coronation Short Big 


| vf ( ¢ it) ition tid two-re el black and 
vhite short produced by British Paramount 
New | ichieved 1,000) booking in the 
United States during the past two weeks, it 


Morgan 


ubiect tle manager 


has been announced by Oscar A 


) | 
n mt shor 
Para TF t 


"The Village" Wins Award 


Phe David O 


Im making the greatest con 


Selznick Silver Laurel 
\ward for the f 
between 
has been awarded to Lazar Wechsler 
Village,” 


Artists 


mutual understanding 


tribution to 


nation 


duction “The which 


United 











Joint Appeal 
Sets a Goal 


OF $100.000 


A $100,000 goal was set Jast Friday by 
Joint De- 
the Hotel 
(;erman, 
ided. 

started at 


division of tl 
Appeal at a luncheon at 
Astor in New York Will 
chairman of the JDA division, pre 
Che industrv-wide drive will be 


linner in October at whicl prominent 


industry personality will be guest of honor, 
(hairmet tor the nd lual cor panie S 
ere announced at the luncheo1 They are 
Ve re (sold tein, Allied Art t Lec Jaffe, 


( olumbia: Le ypold Fried il Loew’ ae st 


Bre nner, 


RKO Pic 
i, Republic; Harry Gold 


Zl ith) 





Goldberg and Adolph Schit Universa 


i] Y¢ Cl, TRIN 


! 
Samuel Schneider, Warner Brot! 


Mandel, RKO Theatre hey uel Friséh 
exhibitor organizations, and Martin Quigle 
trace pre 

Labor Law Revision Seen 
Effecting Film Workers 
WASHINGTON Political observers be- 
lieve that the Admiunistratior draft of its 
recommendations for revision of the Taft 
Hartley legislation probably will includ 


provision long sought by Hollywood unions 


would cut trom the present 


This provision 


even the period during which 


actors and other employe in work on a 
film without joining the unior n question. 
Even though the administration 1s cur- 
rently working on this recommendation, it 
is unlikely that it will be ubmitted to 
onere this vear 
uw La 

Helen of Troy" Starts 

° 

Camera Work in July 

“Helen of Troy” will go into production 


before July 20, it has been announced by 
Jack LL. Warner, Warner Brothers execu- 
tive produce Current plans call for the 
film to be shot in three-dimension, using 
WarnerColor, WarnerPhonic sound and a 
wide-screen proces Samuel Bischoff has 


been assigned to produce the picture and 
Gordon Douglas will direct 


Promote News, Shorts 


In Paramount Booklet 
it booklets to « 


the importance ot 


xhibitors 


Paramount has s¢ 
stress 
and shorts to round out a theatre 
“Tye 
“as the n 


which ne wsreels 
program. 
whole show,” the booket emphasizes, 
iost effective inducement for patron- 
booklet cde cribes P 
1953-54 lineup of 60 shorts and 


News 


iramount’s 


lists 104 


age.” The 


Paramount 


msues ot 
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Irving ack Conducts Survey of Showmanship 


\RTIN G. SMITH, out in Toledo, 
calls our attention to an editorial 
in Irving Mack’s /nspiration which 
reminded 


M 


is doubly interesting since we are 
of it by such a good showman. Irving has 
been doing some quiet research, and he re- 
ports the results to our complete satisfaction, 
or, at least, we knew it all the time. 

He says, “We made a survey, and did 
we find out things! We checked exploita- 
tion stunts and we checked winners in show- 
and here’s what we found. 
s&s In one circuit, ten managers who 
lead the field won prizes of $100 each. The 
next five won $50 each, the next five, $25 


manship drives, 


and the remaining 80 managers 
dormant. In other 
there hitting, the rest 


each 
were absolutely words, 
contenders were im 
were sitting back, waiting for something to 
happ a; 

Then, lhe says, he checked the 
with this 
lead their 
special trailers on an 
Runners-up ordered trailers 
a month, but the sitters-back 
oftener than 
He says this proves that 


special 
circuit. 


trailer busine same 


Group 1, who contest, ordered 


average ot once or 
twice a week. 
once or twice 
didn’t 


twice in a 


order trailers once or 
year ! 
contenders are promotion-minded. 

He went a step further and visited two 
mall towns in Illinois. 
on the looking 
stopped to ask local 
hadn’t been buying any special trailers, and 
he learned they didn’t need to, business was 


(Irving is always 
things over!) He 
managers they 


road, 
why 


so bad. In fact, one manager explained 
that certain evenings, he might as well close 
up, because the Masonic lodge gave a dinner 
at the church, and everybody went to it. 
Irving windows on Main 
Street, and the newspapers, were plastered 
ids for the Masonic dinners, but there 


says the store 
with ¢ 
wasn’t any particular plug for the movies. 
The Lodge Was doing capacity business, be- 
cause they were exploiting their attraction, 
while the waited. They pro- 
moted their while the manager 
blamed everything and everybody but him- 
self, for lack of patronage. 


man 
business, 


movie 





NOW IS THE TIME 


It's summer, and again the season when 
the short subjects are announced and sold, 
for a full year ahead. Once upon a time, 
in fond memory, this was a prevalent policy 
throughout film industry, and the new fea- 
ture product, announced in exciting bro- 
chures and trade-press inserts, provided a 
stir in showmanship, the length and breadth 
of the land. Ah, those were the good old 
days. 

But the short subjects makers persist in 
their old policy of making, and selling, a 
whole year's product on a single contract, 
and in our mail today is evidence from 
Paramount that building a show requires 
brick-solid entertainment of the first qual- 
ity. Sixty one-reelers, they announce, and 
104 issues of ‘Paramount News," just like 
it used to be, in those other, better days, 
so long ago. Oscar Morgan has even 
saved that worthy slogan, "If it's a Para- 
mount Picture—it's the best show in town." 
And he has 3-D to offer, to bring it up-to- 
the-minute. 

There's also a letter in the mail, from 
Jules White, on the Coast, who has made 
hundreds of sustaining slapstick comedies, 
released by Columbia, and the kind that 
pull dull shows up out of routine, and make 
the paying patrons laugh out loud. Jules 
says The Three Stooges have added 3-D 
to slapstick, and now it's pies that come 
right out of the screen and hit you! Put 
on your polaroid glasses, and a bib-naptin! 





known tor a long time that 


20% of the 


W e've 


about 


very 
re illy 


suc, 


only manager 


work at showmanship, and the other 
infrequent inspiration or ambition 
Contest 


circuit contests 


wait for 
to stimulate their efforts. 
out the best, whether it be 


for cash prizes, 


bring 
or the Quigley \wards com 
petition for national honors. Showbusine 
1S good for those make it 
that’s evident in our Round Table mail 


who good, and 
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We read The Sea Arou 
qg Rachel Carson's bool va 
ind obtained it from a circulatin 
a potential best elles Since tl 
has topped all lists tor non-fietior 
we liked it so well that we bough 
hell 


nn entertamment 


our own library well wor 


an investment 
picture was first announced we 


omething quite unusual, and 


iwaiting the chance to see it 
Now, the 
Trans-Lux 60th Street theatre 
and at the Fine Arts theatre, in Lo 
\nd RKO have set up an explort 
gram in each city, which wall re 


Wigst wit 


film is to open next we 


I 


and class ot peopl 


fine documentary subject Picts 
producers of visual education 
vide a promotion package to 
tablish contact 
chool children 

for 500 


which wall « 
four million 
a special preview 


Women 


Federation of Clul 


WM 

When Stirling Silliph 
q duction on “The Jor 
talked about dual booking 


poli 


that sucl 


pecial releasing 
was obvious to u 
Lydia Bailey’—for instances 
been played in two house 


York. At the 
in Harlem, for 


New Rivoli, on 


and i dual run 


have gone six weel or more 


the two weeks the picture had 


Stirling told us of anothe: 
where neighbor 


} 


memory, 
far outgvrossed the do 


Vntown 
a similar day-and-date engag 
both theatre: 


Now, when “The Joe 


profiting by the 
tation 
breaks, we hope for a 
the Loop, first-run 
theatre, on the South Side, wl 


boasts is “last run in | rf but 


and at th 


land 
would ike tl 


Walter Brook 


where hi showman hip 





°"House OF 
Wax” =the 
World Over 


THREE DIMENSIONAL SHOWMANSHIP, 
inspired by a truly entertaining picture and 
translated into many languages, all saying 
the same thing in their different ways. A 
selection of varied styles from east and 
west, around the world. 


For instance, costumed placard bearers 
provide street ballyhoo for “Das Kabinet 
des Professor Bondi’ at the Metro In 
Schwan theatre, In Frankfurt, Germany. 


ay oe Dy "oe oe : - 


L* HOMME AU 
_. MASQUE DE CIRE 


2 COULEURS ET RELIEF 


JELDORADO 


on Conditioned Sy 


Me Pa le SS 
HOUSE OFT mii < RAM AE, 
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Mel Gow Is 
A Contender 
In Nanaimo 


J. Mel Gow, manager of the Capitol 
theatre, Nanaimo, B. C., is another of our 
Capitol showmen from Famous Players 


Canadian whose campaigns swell that grow- 


ing list of superior showmanship on the 
other side of the friendly border. Mel 
works with Ernie Cary, manager of the local 
Strand theatre, in cooperative endeavors 


with the and with 


The 


Society is beneficiary of their joint efforts, 


newspapers various OFT- 


ganizations and drives. B. C. Cancer 


and one of the campaigns submitted in this 


quarter for the Quigley Awards is a com 
the 


publicity 


pact and comprehensive handling for 
cancer drive, of which Mel Gow 1 
the committee. 


\nother interesting feature of their local 


chairman fot 


campaigns is a special issue of the Nanaimo 
Free Press— ‘not an issue missed in the last 


eighty years”—which was conceived and 


written by the two theatre managers as a 


This 


community 


joint tribute to their fine newspaper. 


event very obviously became a 
affair, with stage program and wining-and 
We can see and 
applaud a grand public relations job. 

And there is just one other thing 
we've learned from these campaigns. Mel 
talked Western 
Round Up” and we thought, “another rodeo 
playing up thataway” the 
Now, we understand, Larry Bearg 
is doing in the far west Dan Krendel 
is doing in different 


effects, but he’s not another cowboy, even 


dining for local celebrities. 
that 


“Larry Bearg’s 


about 
until we saw 
he " ks 
what 
with 


Ontario, stage 


though he’s riding the range, for showman- 


ship. Nobody tells us these things! 
Mel says in an attached letter that he 
came first in his group of twelve theatres 


and his total points for the current period 
17,214, with the 
$100. We begin to note the 
larity—and the differences—between Bally 
hoo in the “B” District and a “Round Up” 
in the Far West, with Larry 


Krendel both driving ! 


was three months’ prize 


being sim 


Bearg and Dan 
The campaigns sub 


\wards. 


nutted will add up in the Quigley 
























































Sonny Shepherd, Wometco Theatres man- 
aging director, John Payne, star of "Raiders 
of the Seven Seas,"" Gordon Spradiey, man- 
ager of the Lincoln theatre and Marty Wuch- 
er, manager of the Towne theatre, pose i- 
a news picture for the Miami papers. 
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SHOWMEN 


IN ACTION 





Warner Brothers are holding the world 
premiere ot “The Charge at Feather River” 
at the New 
with four regional openings 


New 


lexas, 
| he 


first theatre 


Plaza theatre, Vernon, 
to follow 
Plaza is announced as “the 


built for 3-D.” 

; ; v 

Elaine George sends a current batch ot 
her chatty, friendly film bulletins and typi 
cal advertising for the Star theatre Hepp 


ner, Oregon, with special attention to the 


new graduates, in local high school 
Bob Carney has launched a new vauda 
ville policy at Loew’s Poli theatre, Water 


bury, Conn., under the direct supervision 
of Harry I. Shaw, division manager, and 
Lou Brown, advertising-publicity chief for 
Loew's New England theatre 
v 

Frank McQueeney, manager of the Pine 
Drive-In, at Waterbury, Conn., offers tree 
fire engine rides for youngstet1 and says 
“You'll enjoy the movies fine, at the Pine.” 

Lou Cohen, manager, and his assistant 
Norm Levinson, at Loew’s Poli theatre, 


Hartford, got some 3-D publicity photos in 


the newspapers on “Arena’—with actors 
leaping from the screen, 
v 


Mrs. 
Table member at Loew’s Poli-Palace 
Hartford, 1 
poem, in the 
“Please Don’t 3-Dimension 

v 
Adorno, Jr., manager of 
theatres, in 


Fred Greenway, wife of our Round 
theatre, 
published 


entitle d, 


responsible for a 
Sunday Herald, 
ite: 
Sal the M&D 
Middletown, Conn., urging at 
evening show tarting 
Middlesex theatre 


v 
planted a unique eight 


tendance at early 


at 7, at the circuit’ 


Matt L. 
column 
“Arena” 


Saunders 


pread of publicity picture on 


showing patrons “what happen to 


you” in the first 3-dimension western, at 
Loew’s Poli theatre, Bridgeport, Conn. 
v 
Russ Barrett, manager of the Capitol 
theatre, Willimantic, arranged a “conmiunity 
spread” cooperative page with free tickets 


the advertising copy 


“Titanic” in | 


for 

Joe Miklos had a rare co op ad for “The 
Lady Wants Mink,” 
Warner 


Conn., 


plaving at the Staley 
theatre, New 


pon O} 


Embassy Britain, 
from a 


the lady wants. 








Lou Cohen, manager of Loew’ Poh, 





? 
“Watch for 3-D 


cards reading Day!” as 
an advance build-up for MGM three- 
dimensional “Arena ¥ 
. 7 . 
Al Floersheimer, Jr., advertising and pub 


Walter Reade 
arranged a midnight preview of “Tonight at 
8:30" at the theatre for people of 
the legitimate theatre—and had 500 profe 


1 


licitv director for Theatres, 
Baronet 


the house seat $3. 


sionals present 


1953 





hilmack has special audience instruction 


trailers to tell patrons how and why they 
wear their glass¢ for 3-D, and also to ex 
plain the necessity for changeover inte! 
nissions, 
v 
Barney Regan, manager of the Victoria 
theatre, Vancouver, proud of hi Silver 


\nniversary program with “The Greatest 


Show on Earth” as an attraction, but d 


lighted with a wire of congratulation 
Cecil B. DeMille. 
v 

H. S. Wilson, manager of the Capitol 
theatre, Chatham, Ont., attached eat t 
narking meters reading “Your eter 
‘One Minute to Zero,’ so we have ven 
you 12 extra minutes through the court 


ot the ¢ apitol Cheatre”’ 


is playing 


where th picture 


v 
manager of the Lamar 


W.S 


theatre, 


Samuels, 
Beaumont, ends us mor: 
those excellent heralds, — ton 
“Fathet Day” and a_ special 


Mother, too, which should be 


lexa 
program 
how to1 


avatlabl to 


other theatres, if the proce and styl 
on the market 
v 
Mel Gaitskill, manager of Schine Pari 
theatre, Pari Kentucky, got ome vell 
upport with roadside signs from co-op ad 
vertisers on ‘Trouble Along the Way” 
and a tie-up which gave him posters in local 
Catholic churche 
v 
Lee Wilh manager of Schine Piau 
theatre, Piqua Ohio, had Ih first breal 
with poste! in local high | 
Ivanhoe’ —tollowing i tip om 
Morr) “Reel Notes” from Gloves 
He also has a good radio show rum 
two hou a day which cost not 


his effort in providing material, 


Poby Ro 


manager of the | 


alace theatre 

Corning, N. Y., had a big benefit all set 
“Till ol Ireland” with three Catholn 
parishe participating in advanet ket 
sale 

Art Cauley, manager of the Paramount 
theatre, Petersborough, Ont., cooperate 
with the local Police Department in th 
upport of School Safety 


Patrol ill ran 


conte 300 voune memb 


trathe 


t lor 
control 


wit 







Joe Real’ 


in the 


entre for the econd auat 
Quigley Awards competition show 


much showmanship activity at his Midwest 
theatre WN Oklahoma City 
v 

Lester Pollocl back on tl 
Loew’s theatre in Rochester, aft 
Loew’ Warfield in in | 1 
Boyd Sparrow was in the hospit Whil 
on the Coast, Lester plant ( od 
publicity picture e! lit ’ 
Rochester papers, telling about H 





7 r ev Celebrities Open Campaign Pp a ’ | C | 
hat BOCSWHE 7. Launch “Melba” Here ” BK. N. CcTLoYy 
Fifteen hundred celebrities attended the 
“Sky” oS On the Job 
At the Sky pre! a Des OTmMance ol Melba at tne a rf (TL ® oe 
e Capitol theatre on Broadway last week in 
I; itt nager of the Sky drive-in New York, which signalled the launching Pierce E. McCoy, manager of the Mille: O 
entre at , { yan. writes an i of a campaign, via the American Broadcast- 






theatre, Augusta, Ga., is back on the job 
ing ystem’s radio and television networks, iwain. after vacation visit to New York. 












A out it ll] reach muillios irom coast to coast. ittending the Outgley Grand Award Win 
1] Idest stunt is the regula Backed with a national advertising budget ners’ Reunion at |] the graduation § cere- 
eRe $500,000 and aided by a further music moni t West Point. His new campaigns 
; motion budget of $50,000 additionally, chow a fin patriotic and typical McCoy 
free until the United Artists picture will get off toa — flourish with “Torpedo Alley” for Armed 
12 that when the re ve young flying start, promotion-wise and with the Services Day in Augusta, and a Rita Hay- 
t k wa wh lvertising and publicity cam worth Beauty Contest for “Salome” which 
ut the nece ‘ | well planned to get the widest dis- wa ponsored by a local store. 
in the shortest time to the greatest But, best of all, is his promotion for 
1 everal ki { number Shoot the Works”—a local kiddie revue— 
t te es al . put on with the cooperation of the Fred 
tire car and ‘The Robe" Paintings \staire Dance Studios, which resulted in 






em ssact admit new picture in the Augu a hronicle and 
that just aleuts Om Extended Tour Se ee ee 
. vo veils Goren nr 





} } 
lean Coort mtu 1) ed o1 
Py ‘ | ! ] U1] » Va ] ] very @wood it we've ey pl nt SO We 
j i ’ 1 1 1 e 
I hie Laoly nal ' no | } t yshhy | 1 
| | ind among thie Dest Biblical rot Ww VOI lavout e pictur 
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generation, are tii on tout th; dj 
; oe uring the ummer, and will continue in Fre \ staire ‘adios sander cal , ’ 
wtesy 
Sener ai . ; ‘ nd the 1 
knot Cading department stores around the nation. — jyent that will cooperate 
{ Baer Full St. Louis, will show 
1x pacer & uller, t OuIs, Wil now 
the paintings July 2-10; Edwards and Co., 
! YI i a 






‘concession counters with customers. 5)T#use, July 15-21; J. N. Adams & Co, ""Exlattation Is Like Good 
Buffalo, July 24-30 The canvasses will be 


layed elore cle ne every nich here a , , | se 
Just b ; ped on view at Kaufman in Pittsburgh, Wine''—lt Improves 












ae OF OR ORs, 2c OS regular es ‘ugust 10-15: and Bullock’s. in Los An “With age, that is’—according to Bob 
“wi : a i - ; aes aoe ore les, Aug. 18, to Sept. 4th. Approximately Retzer manager Ct the o ino theatre, 
; anny ; 1,500,000 persons have seen the exhibit to Fairfield, Calit., who has used some really 
p ( OO T irce va it a nearby date . old stunt with remarkably good news at 
ervice = statior i ‘map for topflight the box office. Said he tried everything old O 
entertaimment™ show where th ky 1 ° with his showing of the newest 3-D_ pic- 
located betweer \drian and Palmyra Harry Wilson Says— ture “Fort Ti’—and got results a a 
It s Hot in Canad mall rural theatre, seating only 580, he had 
Herbert omor co-manager of — the \nd to prove it, he sends in some clevei to hold down his advertising, » depended 
bind] rive-In theatre Kindlay, Oh throwaway herald labeled “Scorching Ad n the tried and true, and broke all house 
ubmit n outline of his promotion on enture’—for Tropic Zone” and “The records! But he likes to put a bright new 
1?) { tu fy id ivage” on a double bill, and these small wrapping on the old stunts, and that’s prob 



















» displayed burned brown, to show how hot the show i vorld Phe local paper gave him tree cov 

Plymouth car on the premises, ¢ It's slightly warm in New York, around 90 erage on the new 3-D and he used standard 

y it 40°, of the cu but showmanship 3 till hotter, at the 3 and 6-sheets for front display. The entire 
Piyvmout Capitol theatre, Chatham, Ontari dvertising budget was just $20.44 
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John E. Lake, manager of the Savoy cinema, Luton, is a salty char- THIS IS BERLIN! The gala premiere of "Eine Konigin vird Gekront" 
acter, much admired in the British Round Table, for his superior at the Astor cinema, where J. Arthur Rank's fine color film of the 
showmanship. Here you see him, at far right, receiving his Scroll of | Coronation had this most interesting front display. Crowds have 
Honor in the First Quarter Quigley Awards for 1953, from Councillor stormed the Kurfiirstendamm since the opening and all attendance 
J. S. Devey, of Luton. The excellent color photograph of Queen records have been broken. The excellent cut-out figures are full-color 
Elizabeth is a prized possession, in the theatre lobby. photographs and appear uncannily realistic. 
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quiciey winners S@Uling Approach 


What They're Doing Now 


THE 5000 FINGERS OF DR. Conen Set reremeunl, 
Pictures. ‘The First Wonderama in lor. ‘There never 
by Technicolor. A new kind of Tt 

mu ical, and a pic “ts that every 

hould see in aavance of hi 

and advertising campaign. 


ana 
vate ri 3 


Jack Matlack became known to every YOU! audience 
member of the Round Table throughout om os 7 
the world when he started winning Wat 10 ‘take’ 

anship Awards in 1942, and in 1943, creen. Newspape 
when he won both the War Showmanship iZ€S, have the | 
\ward and the Quigley Grand Award for sented, and y 
the same year. And in 1944, he did it again. 
So hi reputation as a master showman : 

as made. rure, ¢ " 

This year, Jack resigned as general man osite Campaign mat at 3 om Nat IT CAME FROM OUTER sPACE— Uni. . 
wer of the J. J. Parker Theatres in Port- x 2en has sufficient ads and mats to suy versal- International. ( 
land, Oregon, and the story was that he n f 
was going to build a drive-in, of his own. C me smash 
But the thought of being in business for attractic n. Whe n 
elf was percolating, and before he had You! see mu 

in the direction indicated, came ind kid tieur 
th the announcement of his own pub II 
relations and publicity business, thus 
holding to the line he knows best. "The Greate 

Now, his letterhead reads, “This is Jack Ever Prepare 1OV ( 
Matlack Promotions”—located at 407 Times book supplement for "The 5000 Fingers of 
Building, Portand 4, Ore. His slogan is Dr. T."—and with th an agr@e. But 
Iwo Thirds of promotion 1s motion’’—and iti | 


\ 


he is obviously in motion, all the time. He 
ays it’s a great feeling—owning your own 
company and he already has two nen 
working for him. He has a dozen local and 
national accounts lined up, among them 
Universal-International. When he wrote u 
vas just back from Denver and leaving ffice. One 
Kansas City on new assignments. He a tive-finger 
is handling the 100th Anniversary Celebra 
tion at Vancouver, Washington, U. S. A., 
and thus may get to meet those othe 
Quigley Grand Award winners in Vancou 
ver, B. C., Canada, within hailing distance, 
across the border. 
Jack Matlack was Portland’s Junior First 
Citizen, and Portland Chairman for the * 
( sade for Freedom. He is a past-pre ident j 7 naser indger nad Led The Field 
of the Portland Ad Club, a director of the hy. ; of exceller s! instrumer For Top Quality 
Portland Retail Trade Bureau, and has been tieur ict ( he an 
active in many Oregon tourist and business ager 








promotions. His many friends in the Round = month » come. Plenty of inte ¢ 
Table wish him the success he so richly — thi ngs for both girls and boy a ‘ ND 


he | 
deserves. scarves and suspenders, handkerchiefs a CHICAGO 5 NEW YORK 36 
ike ples slate nen - taneials 13275. WABASH AVE. 630 NINTH AVENUE 
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CLASSIFIED ADVERTISING 


Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion $1.50. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher CDP 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 




















NEW EQUIPMENT SERVICES THEATRES 














y, | o WINDOW CARD PROGRAMS HERALDS FOR SALE OUTDOOR THEATRI FIRST-RUN 
i | 0 ( pheto-offset printing, CATO SHOW PRINTING CO features our polu 700 cars, ful equipped, next t 
Catu, NY town 45,000—80,000 population within 15 m Drive-in 
Northern Illinois. Within 40 miles Chicas BOX 
MOTION PICTURE HERALD 
mE LETT SEATING & UPHOLSTERY FABRIC 
FOR SALI PHEATRI 47 SEATS, SPLENDID 
‘ ndit RCA nd. Brenkert r ne wh 
, CORPOT i Bi LEATRERETTEI QUAKt WONDERFUL VAI require Owner W tak balar n ! x 
pt State size. Guaranteed to f | seats COLONNADE THEATRE, Millet g, Pa. Wm. 1 
4 ea r more. Che with order Bethell wre "hone & 
tiefactior ranteed or money refunded. CROWN 
MOTION PICTURE SUPPLII CORP 4 We 
) } ’ Ae - © eng %. N. ¥ FOR SAL! AIR-CONDITIONED MODERN 
theat Ww eat Central O1 tow! 100) por ‘ 
ile tion. Favoral le. First and second 
‘) kK © Al REBUILT THEA run pol nt mil pe ' BON 
t Y MOTION PICTURE HERALD 
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I ‘ M \ Forrest ( the Harlen MAGIC SHADOWS rHE STORY OF THE 
Reflect ‘ nt t t t ‘ pment Iso we Lane te Oo a f Mot Picture 1, nodie Quip] I 
Hi ! 1 1 1 1 
\! ; - a ritat 
tl mo N AG we vn Universit re 
t \ postpaid , QUIGLEY BOOKSHOP 
H j ( \ \ New ¥ ee” \ 








vals Rect : ¥ ‘ ! 1 O STUDIO EQUIPMENT MOTION PIE CURE VISION ALMAN \¢ 


AND TELI 
iINEMA ity CORI] oan Ww \ r busi 
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Contau er 12.000 tiographie f important motior 







BECOME A PICTURE PRODUCER. SHOOT -eiseage Eocene gr a ee ee ee 
sai rv comme Make Ivertisit Bae eee Onan ootacn incliaed Gand! ioinitrance. 4 
met nt | ’ etior iy 1 , , ] Sixt 1 N A 
2 ent Catntow <f Oo §& CINEMA SUPPLY | QUIGLET BOOKSHOP, 1270 Sixth Avenue, Ne 
DRIVE-IN EQUIPMENT ment Catalog irec SO. S. CINEMA SU York 20 












RICHARDSON’S BLUEBOOK OF PROJECTION 







UPER SIMPLEX DRIVE-IN OUTFIT FOR. 50 WANTED TO BUY Rest Seller = Re 
' ’ ‘ fon { Inca present last wo Sound Trouble Shooting C1 
a Expert information 1 phase f projection 
‘ I I ment WANTED TO BUY TWO USED R-4 WESTREX equipment. Special new section on t Inv 
a) ( EMA UPPLY CORPORATION (4 pu pul . P ae plifier = Q ble to beginner: nd expert, $ nostpaid. OUIGLES 
W vew ¥ MOTION PICTURE HERALD BOOKSHOP 0 Sixth Avenue, New , N. ¥ 












theatres in Brookings, Pierre and Redfield, 


Legion Approves Six Bonney Powell Dies; Was — | igor 
. ° e . » . at the time ot his death Survivor 
Of Seven New Films Navy Still Film Chief include his wife and son, Dan, general man 
‘ Won 







hie h onal ol t ner ] ] \ \ , , 

rh National I { Deceney th VASHINGTON: Navy Captain Bonney wer of the theatres. 
] , 

week reviewed seven pictures, placing four M. Powell, 49, one-time newsreel camera- 

in Cla \ ection |. morally unobjectior man, producer ind editor and more recently 





able for general patronage; two in Class A, chief of the still pictures section of the Navy Marion Pearce 









section I] 1 lly ul object | ible To! ind a stant chiet ol the new reel ection Marion Pearce, 78, motion picture theatre 

idult inkl One n Cla B morally objec n the Detense Department, died here June pionee r and co-operatol Ol the nirst film and 
| | z . 1 » cad 

tionable in part for all. In Section | were 24. Capt. Powell had served as Paris editor vaudeville house in Baltimore, died of a 


‘Dangerous Crossing,” “Column South,” and Far Eastern director of Movietone heart ailment June 24 at his home in Balti- 











OE cen toe Ving andl OE Ge cline Haired News. During the past war he covered Pa more. Mr. Pearce had operated theatres in 
Kid.” In Section Il were “Journey to Love” — cific fleet operations for the Navy, which Baltimore, Washington, Virginia and West 
and Ride. \ quer , In Cla Bo owa vere released ‘Fury in the Pacific Virginia He is survived by his widow and 
Let 1) It Again” because it “reflects the two sons. 
Tee bilit ree ugyestive itua ; 
bi ee pie Leo Peterson, Founder of Chris-Pin Martin 
Blackhills Circuit in Dakota, 60 Chris-Pin Martin, 59, veteran actor, died 

Register Paramount Unit Leo Peterson, 60, one of the founders of | June 28 at his home in Hollywood. Best 

Paramount Inter-American Films, Ine., the Blackhills Amusement Company, died known for his role as Pancho in the “Cisco 
has registered with the Secretary of State, June 30 in Rapid City, S. D., after an ex Kid” series, Mr. Martin also appeared in 
Albany, N. Y., to conduct a theatrical busi tended illness. Mr. Peterson, who sold his “Stagecoach,” “Suspense,” “The Lady from 
ness in New York interest in the corporation in 1940, owned Texas” and “Gallant Journey.” 
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Roman Holiday 


Paramount—Merriment in Rome 


Official duties of state can become stifling 
chores, at least for Audrey Hepburn, who 
pla s; a mythical princess on an Italian tow 
in “Roman Holiday When the burden of 
conferences, interviews and inspections becomes 
too heavy for the pretty princess, she breaks 
loose from he- palace confines to have one mad 
whirl of an incognito time The gambol gets 
underway when she runs into Gregory Peck, an 


\merican correspondent 
William Wyler, producer and director, made 
the picture entirely in’ Rome It moves 
ray and buoyant step from one comic 


with 
Situation 


to another While occasionally a= scrutinizing 
eye may notice the construction seams of the 
tory, it is on the whole a highly refreshing 
one In addition to the picture’s appeal as a 
dramatic comedy, it has the added fascination 
ot a travelogue for Wyler has come up with 
shots of many famous landmarks, some. said 
never before seen in a film \ll told, the gen 


eral film goer should rank “Roman Holiday” 
among the superior pictures of the season 
Since Miss Hepburn is under the influence 
of a sleeping drug when Peck runs into hes 
he allows her to sleep it off in his apartment 
Phe next day he discovers the identity of his 
guest, and with his scent for a “big story’ ce 
cides to capitalize on the incident. In the mean 
time, seeret service agents embark on a fren 
med search tor the missing princess, keeping 
the news of the disappearance from the public 
The gay adventures of the storv-bent Peck 
and the caretree-for-a-day princess forms. the 
body of the story Phe two make a winning 
team, with acting support coming from Eladte 
\lbert, friend and photographer colleague of 


Peck's 
Phe film, which will open at Radio City Musi 
Hall, marks the American debut of Miss Hep 


burn. She performs with style and appeal, while 
Peck cuts a casual but affecting role 

The screenplay devised by Jan McLellan 
Hunter and John Dighton quite naturally ha 
Miss Hepburn and Peck fall in love, but. it 
end as a brief encounter, tor she must v0 her 
way and he his There is a terminal glow of 
warmth to. the story, as Peck foregoes his 
opportunity to run his “big story” in deference: 
to the princess 

Striving for realism Wyler used working 
newspaper correspondents in the picture’s pres 


conference scene. Other such authentic touches 


throughout 
Seen at the home 


are 


office Re 


rom 


projection re 


icwer'’s Rating: Eaxcelient——-MANDdEL Herpes 
MAN 

R Septet Rut rige time 
n PCAN ( lie , 
tiot 

loe B Gregory Pe 
Princess Ant Nude Hen 
Irvi Radov I e A 
Hartle Powe Har t W Marwar R 
ng Pullio ¢ minat P ( lit ( I 
el ! | Alf Rizz | < 
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The Sword and the Rose 
RKO-Disney—Period Romance 
(Color by Tee hnic olor ) 


For his first outright venture into the field 
of grown-up romance the fastidious Walt Dis 
ney has utilized Charles Major's long-famed 
novel, “When Knighthood Was in) Flower,’ 
amd conn up with a substantial, expertly turned 


out and sheerly beautiful production Produced 
1. 
| 


in England with an Enelish cast, it doubtle 
Is more faithful to its subject and setting than 
it might have been otherwise } 

readily exploitable on this sick 

are concerned Its succe iW 





Richard i 
ind Glynis Johi 
stablished, should 


ireas where the names of 
ting fairly 
the 
tremendous 


“When 


well known here 


co-stars, are firmly « he 


Knighthood Was in’ Flower,” a 


everybody born before reading became a_ lost 
art well remembers, is a romanticized account 
of the love affair between Mary ‘Tudor of 
Britain (sister of Henry VITT) and a membe 

of the palace guard, and of the international 
complications (between England and France) 
caused by it Phat was, as recent pieture 

from other souree have like VIS ! ! i 
highly colored and intensely dramatic perio 
rhe settings and the costuming in this produ 

tion are so brilliantly photographed in the 
Technicolor medium that Disney seen ilway 
to use a bit more tastefully than anvbodyv else 
as to be almost worth the price of admuisst 


on their own account 


Having taken the leap into grown-up fiction 
Disney didn’t drag his feet His picture ha 
none of the cov, the arch, tl vhimsical of hi 
cartoon manner about it. When lis charactet 
fight they draw blood, and when his Mary Tudor 
rejects the Duke of Buckingham’s final proposal 
he undertakes to overwhelm her with physical 
violence in a sequence of a sort seldom seen 
on the screen in recent time And when Mary 
has wed the aged king of France as a nece 1 
preliminary to getting the guardsman she love 
there is no tidving up of the fair lady’s attempts 
to kill the old guy off before he can consum 
mate the marriage Phi n't kiddie tuff and 
it isn’t handled in kiddie fashior Neither 
it sensationalized Candid pl bab! is the cor 
rect word for it 

Todd is as competent as alwa in the role 
of the castle ryard and Mi J ht i the 
princess whose love for him 1 ets the plan 
of her brother the kine, is canable, charming 
and an adornment to one of the and tmiest 
films ever put together 

Production is by Peree Pearce, direction by 
Ken Annakin, and the reenp is by I 
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SHORT SUBJECTS 
THE RELEASE CHART 








eres rr 
tography by Cyril 
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Warners—Adventure in the 3-D West 
(( olor by W arner¢ olor) 


kor their second Natural Vision 
Warner Brother how the same. tee 
and appreciation tor the new medium 
displayed in their first, “Hlouse of W 
Charge at Feather River isa 
erm pieture, built along familiar hh 
prime appeal wall be for that ever 
of action tan 
It is, like ““Wax t natural ft ‘ 
featuring a strony cast cack by Gu 
and leran} Love) \ Phe ict t 
Cl ere responsible for “Wa 
i bit in selling “Rives ltl | 
hasnt quite the san ensationa 
“The Charge at Feather ki " 
use of all of its asset WEVET 
entirely outdoors, the filn \ t 
setup to be of detinit idvant 
the feelin ind ec} ru 
i een the natural ow Wa 
Phe story too ts admirabl ( 
point (as the best wester dt 
lev band of misfit Ielie dt tt 
Madison, 3 ent in i | 
tory to re uc t itt il 
the Indiat ince the begu 
War Hh 1 band iz 
first-cla militar tht 
up the narrative of the fih 
nushin ith the Tndiar 
lata battle or thre tit! ‘ 
Po acti ‘ 
our la ub-plot t 
onisn among the ‘ 
ome not-so-tum 
Pretty Helen We tt ( 
the two Ineiar t 
indled ind t ¢ | 
rehabilitat { thie | 
une t 1 Mile 
miplete ( ‘ 
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Son of Belle Starr 


Allied Artists—Western Melodrama 


({ olor hy Cinecolor 
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Spaceways 


Lippert—Science Fiction 


Dntere I i “ 

+ ‘ t { t 

1} that is Tee 
rromot mince exhibit 
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: eas low 
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‘ na ry 
Bartok 1 te 

tar est t Phal 






















f progre in rockets continues at present 
r tautly as if 700 
nger were prac 
t fhee prospects ap 
I 
| in England | 
| ted by Terrence 
‘ Dab« ri and Rick 
i radio play by 
( setting is a secret 
‘ re in the B 
Isle \merica scientist, 1S 
I] h in constructio 
ta and stay there 
I use as an J sh for purpose 
I im sO on 
W he il eriment mode read fo 
testing it is di ered that Duff fe and on 
! i¢ cirentist ave disappeared, pre 
mably together, and probably with the secret 
f their rocket findings t nve to another 
nation. Wheatley, called in to investigate, forms 
i theory that Duff may have murdered the pair 
nd ecreted their bods in the rocket which 
is remained aloit Duff, to clear himself 
determines to ride the next rocket aloft to bring 
the | t one down ind certainly that’s as fat 
i science-fiction story should be synopsized 
Mighty resourceful imagining, thi 
Prewewed at the fudl Reviewer Ratu 
Good.—W. R. W 
PCA 6A ( tio 
lit How Dp 
| } I ' 
\ \ t ! lee M Medw \ 
0 ! Ce Che Ant I 
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Johnny the Giant Killer 


Lippert—Cartoon Comedy 
(Color by Technicolor) 














Phe langua the animated cartoon 1s unt 
ersal, as is li se the language of color, and 
this teature-Te animated cartoon feature 1 
echmicolor imported from its native France 
d equipped th English dialogue is hapy 
beneficiary {f those circumstance Phe film 
is directed by Jean Image and Charles Frank 
vritten by Paul Colline and Nesta Macdonald 
‘ junction with Frank, and is a Jean Image 
1 duction \Ithougvh Liese marie mcan noth 
j to the million f children who make up 
1 ubject rine rudience ind although the 
filmi 4 not actually the “Jack and the Bear 
tall tory its title may suggest, the subject 
matter mnie f which is more imaginative than 
the material in common use on this side, 1s a 
neitul, free and = wish-fulfilling a ill the 
rid childre vould have tt 
Che animation is as expert as the best Ameri 
can variety Phe lor is, of course, the usual 
impeccable Pechnicolo grade Phe music 1 
redominantly lively, and ablv selected in most 
instances, although there is what the must 
ritt call over-insistence on a theme now 
ind agan The whole is of very high order 
it wna 
Phe tale has Johnny setting out to beard a 
giant and being reduced, by an in the 
giant’s control, to the stature ot He 1 
velcon lL into bee 1, engage in heroic de 
fense f the queen bee and end by leading 
the he and their friends i i counter-attack 
the giant whi reduces him to miniature 
rest < Johnny t uman-siZe 
Pr ved at the stud Reviewer's Rating 
1.—W. R. W 
| ' t ] R t 
G ‘ 


Hundred Hour Hunt 


Abner J. Greshler—Frantic Searches 


Starting wth our 


a simple theme, “Hundred | 
Hunt” develos ' 


mto a comple u Crise story 


yvour imterest lespite its 


suffering 





trom 





blood to save her life 


of 
he child | 


Unfortunately, the chil blood 
1 


yelongs to a raré 1 
group and there’s only five scant days to locate 
pints of the precious stuff 


And here is where the complications set it 


three 


Ihe doctor on the case and a Scotland Yard 
inspector, having gotten some names on file ot 
possibl in that group, begin their 


¢ blood donors 
desperate search heir 
Negro seaman who refuses to cooperate becaus« 
refused by a man. The 
econd is a professional boxer who is involved 
in a fight fix and the third is a man wanted 

for murder 

Any of these 
been used as the 
But 
assault of emotions and plots on tl 
1 
1 


first possibility is a 





is blood was once white 


could have 
ength feature 
they represent an 
viewer that 
Unlike the 
Henry 


individual 
ior a 


used together as they 





basis 


art 





is a little hard to digest so ra } 
Maugham and the O 
main story with many 
they are all told and 
the plight of the child 
getting too maudlin 
helped con 


omnibus features of 

stories, th ong 

crossroads However, 

| extremely well and 

is effectively shown without 
This off story is 


is 1S too 











beat suspey,.s¢ 


siderably by a good cast including Anthony 
Steel (the star of “Ivory Hunter’) as the doc 
tor and Jack Warner as _ the inspector Joy 
Shelton plays the girl’s mother with remarkable 


restraint Phe produced by Ernest 
G. Roy and directed by Lewis Gilbert from a 
screenplay by Gilbert and Vernon Harris. It 
was known as “Emergency Call’ in England 

Seen at the Normandie theatre in New Y orl 
Reviewer's JAY REMER. 

Release June ) Runnit time, 84 minute 
Inspector Lane | Warn 
Ir Carte 


film was 





Night Without Stars 
RKO-Rank—Continental Drama 


Made on the Frencl by the J. Arthur 
ganization o, this suffers 
occurred h make its 
fascinating It is 
find 


INiviera 


Kank © some years 





} 


pecause 


event nave ! 
topical content no longer so 
| h probably, may 
xciting what happens to a French girl 
ind a stolid, quiet, decent British chap amidst 
Riviera to 
black marketeering in 
\dd to this a 
ome fairly thick 
and photography 
ses of French tay 
that it 


area 


t dangerous characters on the 
vhom war and post-war 


1947 


rather 


still was high adventure 

plodding vehicle 
French and British 
0 occupied with murky rece 

erns 

fails to realize the full 


ind 


} 
and 


accents 


rocky cranni 
beauty of the 
be a drama oft hig 


and basements and 


ordinarily 
1 by 


1 
peopled 


what could 


suspense witty but vicious char 


and even dull 


ters, 1s instead placid 

The characters who hold much promise 
are former French partisans, now merely rack 
eteers, and led by Maurice Teynac, clever, 
subtle, brittle and on the brink of madness 
iccustomed during the war to command and 
to murder, and now unable to stop One of 


the group is his sister, Nadia Gray, whom he 
dominates, beautiful but helpless even whet 
Briton David Farrar stumbles into her lif 
ind love Because she and her brother and 
their gang are involved in murdering Gerard 


for 
into 


Landry, who during wartime had worked 


the Germans, she is forced to lead Farrar 


t blind alley Pursuing a romance with her, 
Farrar stumbled into the murder when he 
seeks explanation ill his “friends” pretend 
gnorance, and Miss Gray disappears 


al 
. Farrar can 


not solve the mvstery so | indicapped ; so. he 
returns to London for an operation which re 
tores sight: and then returns to tl hunt 
which this time = result TT | finding Miss 
va contre 1 brothe in hi elte ot 
iit ind being Saved 1 1 1 rder 11 1 mow 
tain lla by police ct Phe 1 ce 4 
ive beer ’ Feynac’s track i | t in ‘ 








in 


\me 
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tender love 


some 
and 

Anthony 
by Winston 


scenes between Miss Gray 
Mr. Farrar. Hugh Stewart produced and 
Pelissier directed from a screenplay 
Graham 


Seen at the New York projection room 
RKewewer's Rating: Fair—F.Loyp SToNe. 

Release date, July, 1953. Running time, minutes 
PCA N 3859 General audience classification 
Gordon David Farrar 
Alix Nadia Gray 
Malin Maurice Teynac 
| eT t Gilles Queant 
Chaval ...Gerard Landry 
June Clyde, Robert Ayres, Clive Morton, Eugene 
Decke Ina De La Haye, Martin Benson, Richard 
Molinas, Jehanne Pa Marcel Poncin 


War Paint 
United Artists-K-B—Peace Mission 
(Color by Pathecolor) 


If the action fan hasn’t had his fill of western 
sagas by the time this one rolls around this 
summer, the chances are he'll like “War Paint” 
and get his “kicks.” It's a neat little job of 
film-making, nicely acted by a cast headed by 


Robert Stack and Joan Taylor, and directed 
with above standard skill by Lesley Selander. 
That there happen to be more than a few 
other films out right now with similar themes 


should not obscure the fact that this particular 
picture has its own individual worth. 

Che screenplay, by Richard Alan Simmons 
and Martin Berkeley, is a straighforward ac 
count of a mission assigned to a cavalry troop, 
led by Stack, to deliver a peace treaty to the 
Indians to prevent their going on the warpath 
rhe troop has nine days in which to reach the 
Indians Those nine days are fraught with 
strife, first from the Indian chief's who, 
against his father’s wishes, attempts to lead the 
troop to disaster, not trusting the white men’s 
paper promises Then, when, the going gets 
tough and the water short, the soldiers fall out 
among themselves, some going crazy with thirst 
and others for gold 

Ihe action moves forward at a steady pace, 
sustained 


son, 


the suspense caretully right up to 
the final shot showing Stack, as the troop’s 
sole surviving member, staggering into the 


Indian camp just in time to prevent the up- 
rising 

Miss Taylor is pretty and subdued as the 
Indian chief's daughter, who is first an insur- 
gent like her brother, but eventually is instru 
mental in the success of the mission. Others in 
the cast are Keith Larsen, as the unrepentant 
Indian brave, and Charles McGraw, Peter 
Graves, Douglas Kennedy, Charles Nolte and 
Walter Reed, as the unlucky soldiers. 

The film, an Aubrey Schenck presentation, 
is a K-B Production, produced by Howard W 
Koch for United Artists release. The color 1s 
by Pathecolor 

Seen at Untted Artists screening room in New 
) ork Review r’s Rating Good V.  & 





Release date, Augu 4, 19. Running time, 89 
minute PCA No. 1fA&82 General audience classifica 
Lt. Billings Robert Stack 
Wanima Joan Taylor 
Sergeant Clarke Charles McGraw 


sen, William P illen, Richard 
1edy, Walter Reed, Charles 
ul Richards, John Doucette, 







Peter Graves, Keith 
Cutting, Douglas Ker 
Nolte, James Parnell, 
Robert Wilke 


+|/ 
Devil's Plot 
Herbert Bregstein—Nazis in England 


Here is an unusual switch on a familiar situa 
tion. “Devil's Plot” is being distributed here 
after becoming available to television Soth 
in England and on video it was called “Counter 
blast.” It’s not a bad little picture and the 
performers play their roles well, but the tele 
vision angle may be a debit 

Mervyn Johns plays the part of a Nazi do 
tor, an escaped prisoner-of-war, who goes to 
london. There, via the underground, he poses 
as an Australian bacteriologist, whom he has 


killed, just assigned to do some medical re 


He runs into a few complications when 
his assistant becomes suspicious of his actions 
and a girl from Australia arrives on the scene. 


search 
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His plot is to find a method of immunizing the 


German people against a plague the Nazis ars 


going to use in their next war. The girl be 


comes his guinea pig and he’s almost success 
ful in carrying out the scheme, but fate takes 


an ironic twist at the end 
Johns is alternately snarling and smooth and 
makes a most despicable villain. Robert Beatty 


and Nova Pilbeam as the assistant and the girl 
also manage to create more than stock charac 
ters. The picture has some excitement and a 
fairly good chase scene at the end 


Chis Pathe-British National presentation was 
produced by Louis H. Jackson, directed by Paul 
L. Stein and written by Jack Whittingham 
Herbert Bregstein is distributing it her 


Seen at the Rialto theatre in New York 


Rewewer’s Rating: Fair ro ae 

Release dat Jur l R t t 
General audience ¢ t 
Dr. Rankin Robert Beat 
Dr. Bruckner Mervyn |] 
Tracy Shaw Nova Piibeam 
Mars 5 Binder M Lohr, Ka 





Step 


The Marshal's Daughter 


United Artists-Ken Murray — West- 
ern Satire 


Ken Murray, a TV personality of current re 
pute, is the producer of as well as a supporting 
player in “The Marshal’s Daughter,” a hay 
hazard comic Western several notches below 
the type of offering it weakly tries to kid. Star 
ring in the title role is Laurie Anders, a curva 
cious, wide-eyed blonde who made the line, “I 
love those wide open famous on Mur 
rays TV show. She is just as luscious on the 
big screen but her material is decidedly thin, all 


Spade es 3 


sometime 
pictures 
Gibson, 


rhe screenplay by Bob Dunean, 
told in flashbacks within flashback 


Laurie as the only daughter of Hoot 


an old-time sheriff out to get the man who 
murdered his wife many years before There 
also is another plot strand having to do with 


an unscrupulous banker who is wheedling local 


cattlemen into taking loans and then foreclosing 
on them his last bit of villainy—not 
nected with the first—requires Laurie to dres 
up as a sort of Lone Ranger to make the coun 


con 


tryside safe for men and boys 

The film at one point stops completely to 
allow Murray to present a burlesque poker 
game—in much the same fashion as a TV black 


oster, Jimmy Wakely 
Mack Brown partici 
\t another Gib 


out skit—with Preston F 
Buddy Baer and Johnny 


pating as “guest stars.” poimt 


son recounts how he came by a certain gun he 
uses, and the dialogue is accompanied by a clip 
from one of his old. silent. films \ sort of 


“High Noon” type song comes on to the sound 
track occasionally to explain the plot, but even 
with Tex Ritter doing the vocal, it doesn’t help 
much. Iwo other songs, “My Heart Has Room 
for You” and “Tt 


You Would Only Be Mine,” 
also are heard 


William Berke directed the independent pro 
duction which United Artists is distributing 
Seen at the United Artists 





reening room m 


New York. Reviewer's Rating lverage 
V.¢ 

Release date, June 2¢ , Running time, 71 mir 
utes PCA N 16314. General audience classificat 
Laurie Dawson Laurie Ander 
ten Dawson Hoot Git 
Shding Bill Murra Ken Murra 
Harry Lauter, Bob D Forrest J 
lor, Tom London, fF m Cecil Elliot, Bet 
Lou Walter Frat Julian Upton, Ted J 
lan, Lee Phelps, H c Dar Du in, Bol 
Gr ’reston ! Mack Brown, Jimt 





Gentlemen Prefer Blondes 
20th-Fox—American Fable 
(Color by Technicolor) 


This is certain to be called one of the best of 
the popular musical type. Exhibitors will be 
glad to hear 20th-Fox has for them a 
money-maker. Judging by the audience 
the night it was seen at the Roxy, New York 


certain 


reaction 





preview audience sensi 


and discounting a certain 





tivity to superlative numbers and performances 





this may even have them whistling, shouting 
stamping and applauding 

It is loaded to the chocl vit versal a 

i namly ila the Broa iy rey 
itegory t has dancing routi the famed 
lack ( e, W i tast tu ust 
ibout as suggestive as he and Jane Russell and 
Marilyn Monroe and corps of male dancer 
dressed and undressed can make then lt i 
musi by Jule Styne and Leo Robu 
which are tuneful and excitu It i 
medy ind Ituation resumably the 
work lay writer Charles Lederer 
which make a fine, lingering flavorful dish—and 
help make the whole one of the most be iutitul 
blaring, titillating Broadway musicals ever put 
on film 

In her owt i is Mat Monroe {y ‘ 
lick, melting, aggressive kitten duml 
irewd, mercenary, charming, exciting sex im 
plicit shi put mto the cle | arn Nusse 
whose performance as her faithful side k 4 
iiportant to thre pict ir¢ 

She can sing, she can act he cat ike those 
ips and use everything else she’s got with a 
vehemence and agility which no calendar can 
portray. Miss Monroe is going to become part 
of the American fable, the dizzy blond the 


' P 
ungue, mercenary mitwit, with charm to excuss 
it all 


lhe two girls are shown in a world of night 


club shows and wealthy men friend Marilyn 
is the incurable, but artful gold-digger, and 
Jane goes along, faithfully, knowing Marily1 


innate goodness Having hooked 
lommy Noonan, Marilyn goes 
wealthier But, on 


I has to reckon with handsome 


imipleton 
to Paris for big 
£cr, board ship, and 
ke lhott 


ganic 
ashore, she 


Reid, private detective hired by Noonan’s 
father, He spoils her game with wealthy Briton 
Charles Coburn, although at several turns and 
in some lightly amusing comic scene he and 
Jane outwit him The eventuation, however, is 
Jane’s marriage to detective Reid, and Marilyn 


marriage to Noonan. The latter is possible only 


because Marilyn convinces Noonan’s father that 
her pluilosophy is essentially sound \ man 
being rich is like a girl being pretty hie 
observes shrewdly 


Everything in the production is top 
scene after scene, comic or serious, all bles 
lingering songs by Hoagy Cat 
michael ind Harold \dam on: the Technicolor 
costuming, t 


smoothly ; two 


chemes, the 
the musical direction, and 


Phis is a Hawks presentation, pro 
] 


i¢ photographic work 
oO on 


Hloward 





duced by Sol C. Siegel and with able direction 
also credited to Hawk 

Seen at the Roxy Theatre, New Yor vhere 
a “preview” audience acted as described, and 
had a wonderful time. Neviewer's Ratin lia 
cellent r, S 

Rele gust ) I r 

te PCA 4. il audience f 
ID t | e Rk ¢ 
I eh Ma Mor 
Ss I ! j Charles ¢ 
Malone Elliott Re 
(sus | | ‘ 
George \ M D i ; 
\ ‘ Ilow iW ¢ t G iH Le 

Leo M Mlex Fr Ge D A 

' e Martell, J , Freddie M 
De I ( r I) I (amilin, H J 
fe ID \ Kk 1 \ N i 
N ( I | , r es D 
kK ! J ( \ Cabar I 
tre | ( | H Alt I ! V 

zs. J a | t | R | 

1. 

Blue Ribbon Techn r Cartoon S02) 
(leer ie) 

Daffy Duck is addicted to putting mustae 
na { ter et that ( the 
hice, i Pork I’ t 1 
Porl arrive the ene a i just a itt 
te t tit the 1 ent t i 
itche renee aa a 
/ I ‘ lat ( ] i iw ite 









Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopses Index can be found on 
pages 1854-1855, issue of May 30, 1953. 

Feature Product by Company starts on Page 1893, issue of 

















Abbott & Costello Meet Dr Jekyll 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 








For exploitation see Managers’ Round Table section. 

*Following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: (A-!), Unobjec- 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemnea. 





June 27, 1953. (S) before a page number indicates advance synopsis. 
REVIEWED — RATINGS 
Release Running (S$)—=synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
A 

ABBOTT & Costello Go to Mars (316) Univ. Abbott & Costello Apr.,'53 77m Mar. 21 1766 AYC B Good 
Abbott & Costello Meet Captain Kidd 

(208) (color) WB Abbott & Costello-Charles Laughton Dec. 27,'52 70m Nov. 29 1622 AYC A-| Good 


& Mr Hyde Univ. Abbott & Costello-B. Karloff Aug. 1,53 75m June 27 (S) 1887 
Above and Beyond (313)* MGM Robert Taylor-Eleanor Parker Jan.,'53 122m Nov. 22 1613 AY A-2 Very Good 
Affair in Monte Carlo (Brit.) (color) 

(5307) AA Merle Oberon-Richard Todd July 19,53 June 27 (S)1887 
Affair with a Stranger RKO Jean Simmons-Robert Mitchum June 20,'53 89m June 13 1870 A:2 Fair 
Affairs of Dobie Gillis, The MGM Debbie Reynolds-Bobby Van Aug. 14,'53 74m June 6 1862 A-2 Very Good 
Against All Flags (color) (305)* Univ. Errol Flynn-Maureen O'Hara Dec.,'52 83m Nov. 29 1621 AY A-2 Very Good 
Ali Baba Nights (5215) Lippert Anna May Wong (reissue) May 22,'53 76m 
All Ashore (color) (534) Col Mickey Rooney-Dick Haymes Mar.,'53 80m Feb. 14 1717 AY B Very Good 
All | Desire (325) Univ. Barbara Stanwyck-Richard Carlson July,'53 79m June 20 1877 A-2 Very Good 
Ambush at Tomahawk Gap (color) 

(522) Col John Hodiak-John Derek May, 53 73m May 9 1829 AY B Very Good 
Androcles and the Lion (368) RKO —- Jean Simmons-Victor Mature Jan. 9,53 98m Nov. 22 1614 AY B Very Good 
Angel Face (312) RKO Robert Mitchum-Jean Simmons Feb. 11,'53 90m Dec. 6 1629 A B Very Good 
Angel Street (Brit.) Commercial Anton Walbrook-Diana Wynyard Nov. 10,'52 80m Nov. 15 1607 A-2. Fair 
Anna (Ital.) (Eng. Dial.) L.F.E Silvano Mangano-Vittorio Gassman Oct. 12,'52 Il Im Aug. 9 1477 B Good 
April in Paris (color) (209)* WB Ray Bolger-Doris Day Jan.3,'53° 101m Nov. 15 1605 AY B Excellent 
Arena (color) (3D) (337) MGM _ Gig Young-Jean Hagen June,'53 7Im June 27 1885 Very Good 
Arrowhead (color) Para. Chariton Heston-Jack Palance Aug., 53 105m June 20 1878 Very Good 
Assassin, The (Brit.) UA Richard Todd-Eva Bartok Apr. 22,'53 90m May 2 1822 AY A-2 Good 
Assignment-—Paris (507) Col Dana Andrews-Marta Toren Oct.,'52 85m Sept. 13 1525 AY A-| Good 

B 
BABES in Bagdad (color) UA Paulette Goddard-John Boles Dec. 7,'52 79m Dec. 20 1646 A A-2 Fair 
Bachelor and the Bobby-Soxer (385) RKO Cary Grant-Myrna Loy (reissue) Dec. 5,'52 95m June 7,'47 Excellent 
Bachelor in Paris (5213) Lippert Dennis Price-Anne Vernon Apr. 17,'53 83m 
Bachelor Mother (386) RKO = Ginger Rogers-David Niven (reissue) Dec. 5,'52 82m July 1,'39 
Bad and the Beautiful (315)* MGM Lana Turner-Kirk Douglas Jan.,'53 118m Nov. 22 14613 A B Excellent 
Bad Blonde (5211) Lippert Barbara Payton-Tony Wright Apr. 10,'53 80m May 16 1838 Fair 
Band Wagon, The (Color) (345) MGM Fred Astaire-Cyd Charisse Aug. 7,'53 
Bandit of Sherwood Forest, The (544) Col Cornel Wilde-Anita Louise (reissue) Mar.,'53 87m Feb. 23,1946 Good 
Bandits of Corsica, The UA Richard Greene-Paula Raymond Feb., 27,'53 8Im Mar. 14 1758 AY A-2 Good 
Battle Circus (321) MGM Humphrey Bogart-June Allyson Mar.,'53 90m Jan. 31 1701 AY B Very Good 
Battle Zone (530!) AA John Hodiak-Linda Christian Oct. 26,52 82m Oct. 18 1565 A-| Very Good 
Beast from 20,000 Fathoms, The (221) WB Paul Christian-Paula Raymond June 13,'53 80m June 20 1878 A-| Very Good 
Because of You (302) Univ Loretta Young-Jeff Chandler Nov.,'52 95m Oct. II 1558 AY A-2 Good 
Because You're Mine (color) (304) MGM Mario Lanza-Doretta Morrow Oct.,'52 103m Sept. 6 1517 AYC A-| Excellent 
Bellissima (Ital.) 1.F.E Anna Magnani-A. Blasetti Mar.,'53 108m Feb. 14 1717 A-2 Very Good 
Below the Sahara (color) RKO Travelogue documentary May 30,'53 65m June 13 1869 A-2 Very Good 
Berliner, The (Ger.) Burstyn Gert Frobe-Aribert Wascher Oct.,'52 80m Nov. | 1590 Fair 
Beware, My Lovely (302) RKO Ida Lupino-Robert Ryan Sept.,'52 77m Aug. 2 1470 AY A-2. Good 
Big Break, The Madison James Lipton-Gaby Rodgers Mar.,'53 75m Apr. 4 1783 A-2 Fair 
Big Frame, The (319) RKO Mark Stevens-Jean Kent May, 53 67m Apr. 4 1783 AY A-2 Fair 
Black Castle, The (304) Univ Stephen McNally-Richard Greene Dec.,'52 8Im Oct. 25 1582 AY A-2 Good 
Blackbeard, the Pirate (color) (307) RKO Linda Darnell-Robert Newton Dec. 25,'52 99m Dec. 6 1629 AY B Good 
Blazing Forest, The (color) (5207) Para John Payne-Susan Morrow Dec.,'52 90m Sept. 27 1541 AYC A-| Very Good 
Blood on the Moon (388) RKO R. Mitchum-R.. Preston (reissue) Mar. 27,'53 88m = Nov.13,'48 Good 
Bloodhounds of Broadway (C) 

(236) 20th-Fox Mitzi Gaynor-Scott Brady Nov.,'52 90m Nov. | 1589 AY B Very Good 
Blue Canadian Rockies (4782) Col Gene Autry Pat Buttram Nov.,'52 58m Nov. 22 1614 AYC A-| Good 
Blue Gardenia, The (215) WB Anne Baxter-Richard Conte Mar. 28,'53 90m Mar. 14 1758 A B Good 
Bonzo Goes to College (232) Univ. Edmund Gwenn-Maureen O'Sullivan Sept.,'52 80m Aug. 30 1509 AYC A-| Very Good 
Botany Bay (color) Para Alan Ladd-James Mason Not Set Feb. 7 (S)I7II 
Breaking the Sound Barrier (Brit.) UA Ann Todd-Ralph Richardson Dec. 21,'52 115m Nov. 15 1605 AY A.-| Excellent 
Bright Road (form. See How They 

Run) (326) MGM _ Robert Horton-Dorothy Dandridge Apr.,'53 69m Apr. || 1790 AYC A-| Good 
Bwana Devil (color) (3D) UA Barbara Britton-Robert Stack Mar. 13,'53 79m Dec. 13 1637 AY A-2 
By the Light of the Silvery Moon 

{color} (219) WB Doris Day-Gordon MacRae May 2,'53 102m Mar. 28 1773 AYC A-| Very Good 

Cc 
CALL Me Madam (color) (311)* 20th-Fox Ethel Merman-Donald O'Connor Apr.,'53 114m Mar. 7 1749 AY A-| Excellent 
Call of the Wild (350) 20th-Fox Clark Gable-Loretta Young (reissue) Mar.,'53 8im May 4,'1935 
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TITLE—Production Number—Company 


Captain Kidd (5210) Lippert 
Captive Women (306) RKO 
Castle in the Air (Brit.) Stratford 
Cattle Town (207) WB 


Charge at Feather River, The (color) 


(3D) (223) WB 
Cinderella (Ital.) Times 
City Beneath the Sea (308) (C) Univ. 
City Is Dark, The WB 
City of Bad Men (color) 20th-Fox 
City That Never Sleeps Rep. 
Cleopatra (5208) Para. 
Clown, The (316) MGM 
Code Two MGM 
Column South (color) (320) Univ. 
Come Back, Little Sheba (5213)* Para. 
Confidentially Connie (322) MGM 
Count of St. Elmo, The 

(Ital.) Cosmopolitan 
Count the Hours (316) RKO 
Cow Country (5310) AA 
Crash of Silence (form. Story of 

Mandy) (Brit.) (383) Univ. 
Cry of the Hunted MGM 
Cupboard Was Bare, The (Fr.) Hakim 
Curtain Up (Brit.) Fine Arts 

D 

DANGEROUS When Wet (color) MGM 
Desert Legion (C) (315) Univ. 
Desert Rats, The (319) 20th-Fox 
Desert Song, The (color) (220) WB 
Desperate Search, The (314) MGM 
Destination Gobi (color) (313) 20th-Fox 
Devil's Plot ( Brit.) Bregstein 
Doomed (Ital.) 1.F.E. 
Double Confession (Brit.) Stratford 
Down Among the Sheltering Palms 

(C) (317) 20th-Fox 

Dream Wife MGM 
E 
EIGHT Iron Men (515) Col. 
Eyes of the Jungle (5229) Lippert 
F 
FACE to Face (309) RKO 
Fair Wind to Java (color) (5207) Rep. 
Fanfan the Tulip (Fr.) Lopert 
Fangs of the Arctic (5222) AA 
Farmer Takes a Wife (color) (307) 20th-Fox 
Fast Company MGM 
Fear and Desire Burstyn 
Five Angles on Murder (Brit.) 

(form. Woman in Question) (543) Col 
5000 Fingers of Dr. T, The (C) Col. 
Flame of Calcutta (color) Col. 
Flat Top (color) (5201!) AA 
Flowers of St. Francis (Ital.) Burstyn 
Forbidden Games (Fr.)} Times 
Forever Female Para. 
Fort Apache (387) RKO 
Fort Ti (color) (3D) (546) Col. 
Fort Vengeance (color) (5303) AA 
49th Man, The (529) Col. 
Four Poster, The (519) Col. 
Four Sided Triangle, The (Brit.) Astor 
Francis Covers the Big Town (324) Univ. 

Cc 
GAMBLER and the Lady (5204) Lippert 
Gentleman's Agreement (352) 20th-Fox 
Gentlemen Prefer Blondes (color) 20th-Fox 
Ghost of Crossbone Canyon AA 
Ghost Ship (Brit.) (5228) Lippert 
Girl Next Door, The (C) (320) 20th-Fox 
Girl Who Had Everything MGM 
Girls in the Night (311) Univ. 


Girls of Pleasure Island (5215) (color) Para 
Glass Wall, The (541) Col 


Glory Brigade, The 20th-Fox 
Golden Hawk, The (color) (508) Col. 
Goldtown Ghost Riders (574) Col. 
Great Sioux Uprising, The (color) Univ. 


Great White Hunter (form. Macomber 


Affair) (5209) Lippert 
Greatest Show on Earth (C)* (5129) Para, 
Guerrilla Girl UA 
Gunfighter, The (348) 20th-Fox 
Gunsmoke (color) (312) Univ. 

H 
HANGMAN'S Knot (color) (512) Col. 


Hans Christian Andersen (color) (351)* RKO 
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1953 


Release 

Stars Date 

Randolph Scott-C. Laughton (reissue) Dec. 12,'52 
Margaret Field-Robert Clarke Jan. 10,'53 
David Tomlinson-Margaret Rutherford Dec. 26,'52 
Dennis Morgan-Philip Carey Dec. 6,'52 
Guy Madison-Frank Lovejoy July 11,'53 
Lori Randi-Gino Del Signore May 14,'53 
Robert Ryan-Mala Powers Mar.,'53 
Sterling Hayden-Gene Nelson July 25,'53 
Jeanne Crain-Dale Robertson Sept., 53 
Gig Young-Mala Powers June 12,'53 
Claudette Colbert-H. Wilcoxon (reissue) Dec.,'52 
Red Skelton-Jane Greer Jan. 6,53 
Ralph Meeker-Sally Forrest Apr.,'53 
Audie Murphy-Joan Evans June,'53 
Burt Lancaster-Shirley Booth Feb.,'53 
Janet Leigh-Van Johnson Mar.,'53 
Nelly Corradi-Massimo Serato Mar. 13,'53 
Teresa Wright-MacDonald Carey Apr. 1,'53 
Edmond O'Brien-Helen Westcott Apr. 26,'53 
Phyliss Calvert-Jack Hawkins Mar.,'53 
Vittorio Gassman-Polly Bergen May,'53 
Fernandel-Berthe Bovy Nov.,'52 
Robert Morley-Margaret Rutherford Feb.,'53 
Esther Williams-Fernando Lamas July 3,53 
Alan Ladd-Arlene Dahl Apr.,'53 
Robert Newton-James Mason May, 53 
Kathryn Grayson-Gordon MacRae May 30,53 
Howard Keel-Jane Greer Jan.,'53 
Richard Widmark-Don Taylor Mar.,'53 
Robert Beatty-Mervyn Johns June,'53 
Franca Marzi-Otello Toso Apr.,'53 
Derek Farr-Peter Lorre May 2,'53 
Mitzi Gaynor-David Wayne Mar.,'53 
Cary Grant-Deborah Kerr June 19,'53 
Bonar Colleano-Arthur Franz Dec.,'52 
Jon Hall July 1,53 
James Mason-Robert Preston Nov, 14,'52 
Fred MacMurray-Vera Ralston Apr. 28,53 
Gerard Philipe-Gina Lollobrigida May, 53 
Kirby Grant Jan. 18,°53 
Betty Grable-Dale Robertson July,'53 
Howard Keel-Nina Foch May, 53 
Frank Silvera-Kenneth Harr Apr., 53 
Jean Kent-Dirk Bogarde Mar.,'53 
Peter Lind Hayes-Mary Healy Not Set 
Denise Darcel-Patric Knowles July,'53 
Sterling Hayden-Richard Carlson Nov. 30,52 
Aldo Fabrizi Oct. 6,52 
Brigitte Fossey-Georges Poujouly Dec.,'52 
G. Rogers-W. Holden-P. Douglas Aug.,'53 
John Wayne-Henry Fonda (reissue) Mar. 27,'53 
George Montgomery-Joan Vohs May, 53 
James Craig-Rita Moreno Mar. 29,53 
John Ireland-Richard Denning June,'53 
Rex Harrison-Lilli Palmer Jan.,'53 
Barbara Payton-James Hayter June,'53 
Donald O'Connor-Yvette Dugay July,'53 
Dane Clark-Naomi Chance Dec. 26,'52 
Gregory Peck-Dorothy McGuire (reissue) May,'53 
Marilyn Monroe-Jane Russell Aug.,'53 
Guy Madison-Andy Devine Mar.,'53 
Hazel Court-Dermot Walsh June 12,'53 
June Haver-Dan Dailey June,'53 
Elizabeth Taylor-Fernando Lamas Mar.,'53 
Joyce Holden-Glenda Farrell Feb.,'53 
Don Taylor-Leo Genn Apr.,'53 
Gloria Grahame-Vittorio Gassman Apr.,'53 
Victor Mature July,"53 
Sterling Hayden-Rhonda Fleming Oct.,'52 
Gene Autry-Gail Davis May,'53 
Jeff Chandler-Faith Domerque July,'53 
Gregory Peck-Joan Bennett {reissue} Dec. 12,'52 
All-Star Cast May,'53 
Helmut Dantine Jan. 23,'53 
Gregory Peck-Jean Parker (reissue) Jan.,'53 
Audie Murphy-Susan Cabot Mar.,'53 
Randolph Scott-Donna Reed Nov.,'52 
Danny Kaye-Farley Granger Dec. 19,'52 
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Running S 
Time Issue 
89m Aug. 4,'45 
45m Oct. 4 
92m Jan. 10 
Tim Nov. 22 
96m July 4 
96m June 6 
87m Feb 7 

May 9? 

82n June 2 
90m June 13 

104m Aug 25,34 
92m Dec. 27 
69m Mar. 1/4 
84m May 16 
99m Nov. 29 
7im Jan. 17 
98m Mar. 21 
74m Feb. 28 
82m May 2 
93m Feb. 21 
80m Mar. I4 
82m Nov. 15 
82m Feb 7 
95m May 23 
86m Mar. 14 
88m May 16 

110m Apr. 25 
7im Nov. 29 
89m Feb. 28 
90m July 4 
94m Apr. Il 
86m May 16 
87m Apr. 4 

10lm Mar. 14 
80m Oct. 25 
79m 
92m Nov. 15 
92m May 2 
96m May 23 
63m 
8im Apr. 25 
68m Apr. 18 
68m Apr. 4 
88m Feb. 23,'52 
88m June 20 
70m June 27 
85m Nov. 22 
85m Oct. II 
89m Dec. 20 
73m June 6 

128m Mar. 13,'48 
73m May 16 
75m Apr. 11 
73m May 16 

103m Oct. II 
8Im May 30 
8bm June 13 
7im Dec. 20 

118m ~=Nov. 15,'47 
9Iim July 4 
56m Apr 4 
69m 
92m May 16 
69m Mar. 7 
83m Jan. 17 
95m Feb. 28 
80m Mar ] 
82m May 16 
83m Sept. 13 
57m May 23 
80m June 27 
89m Feb. 1,'47 

153m Jan 5 52 
8Im May 2 
84m Apr. 29,'50 
79m Feb. 7 
81m Nov. | 

112m Nov. 29 
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TITLE—Production Number—Company 


Happy Time. The (506) Col 
be Sold Out (Brit.) Realart 
watha | or} (5207 AA 

rd Majesty O'Keefe {« or} WB 
tch-Hiker, The (3 4) RKO 
axters The {3 9) MGM 
esteade The (532 AA 

} ( (5223) Para 

t The (309 MGM 

t sse of Wax (3D) {cc ) (218)* WB 
j Hie Hunt [ Brit.) Greshler 








BELIEVE In You (Brit.) Univ 
fess (213 WB 
Don't Care Girl, The (C) (302) 20th-Fox 
| Love Melvin (color) (323) MGM 
Get You (5206) Lippert 
mportance of Being Ernest (C) (381) 
{ Brit.) U-I 
vaders from Mars (314) {color) 20th-Fox 
Invasion U.S.A. (513) Ce 
n Mistress, The (C) (206)* WB 
on Mountain Trail Rer 
lt Came from Outer Space {3 
(322) Univ 
+ Grows on Trees (303) Univ 
lt Happens Every Thursday (319) Univ 
lvanhoe (color) (307)* MGM 


J 


JACK McCall, Desperad {col r) (537) Col 


Jalopy (5318) AA 
Jamaica Run (color) (5220) Para 
Jam Singer The (color) {212) WB 
Jeopardy (317)* MGM 
Johnny the Giant Kille (color) 

(5205) Lippert 
Juggler The (520) Col 
Julius Caesar MGM 
Jungle Girl (5208) AA 
Justice Is Done (Fr } Burstyr 

K 
KANSAS City Confidential UA 
Kansas Pacific (5302) (color) AA 

L 
LADIES of the Chorus (514) Col 
Lady Wants Mink [| r) (5205) Ref 
Landfall [( Brit.) Stratford 
Last of the Comanche: (C) (511) Col 
Last Posse, The (535) Col 
Law and Order (318) (color) Univ 
Lawless Breed (color) (306) Univ 
Leonardo Da Vir {< r} Pictura 
Let's Do It Again (color) (533) Col 
Lili (color) MGM 
Limelight UA 
Little World of Don Carn (Ital.-Fr.) 1.F 
Lone Hand (color) (317) Univ 
l se in London 

(form. Bowery Knights) (5319) AA 

H xury Girls UA 
M 

MA AND PA Kettle on Vacation (314) Univ 

Magnetic Monster, The UA 

Mahatma Gandhi Twentieth Century 

Prophet UA 
Man Behind the Gun (C ) (211) WweB 
Man in the Dark (3D) (547)* Col 
Man on a Tightrope (315) 20th-Fox 
Man with the Grey Glove [Ital.} FE 
Marika (German) (color) Brill 
Marksman, The (5333 AA 
Marshal of Cedar Rock (5241) Rey 
Marshal's Daughter, The UA 
Master of Ballantrae, The (col r} WB 
Maverick, The (5322) AA 
Meet Me at the Fair {C) (307) Univ 
Melba (color) UA 
Member of the Wedding (521) Col 
Million Dollar Mermaid (C) (312)* MGM 
Mississippi Gambler (color) {310)* Univ 
Mr. Walkie Talkie (5203) Lippert 
Monsoon (color) UA 
Montana Belle (color) (308) RKO 
Moon Is Blue The UA 
Moulin Rouge (C)* UA 
Murder Will Out { Brit.) Kramer Hyams 
Murder Without Tears (5328) AA 
My Cousin Rachel (301)* 20th-Fox 
My Darling Clementine (35!) 20th-Fox 
My Pal Gus (233) 20th Fox 
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Stars 
Jourdan 


Charles Boyer-Louis 

Richard 
cent Edwards-Yvette Dugay 

Purt Lancaster-Joan Rice 

nd O'Brien-Frank Lovejoy 

Narrator 

i Elliot 

Tony Curtis-Janet | eigh 

Peter Lawford-Dawn Addams 

Vincent Price Phyllis Kirk 

Anthony Steel-Jack Warner 


Guest 











Parker 
Montgomery Clift-Anne Baxter 
Mitzi Gaynor-David Wayne 

Donald O'Connor-Debbie Reynolds 
Ge orge Raft-Sa ly Gray 


Colle Johnson Cex 


Michas Redgrave Joan 
Helene Carter-Arthur Franz 
Gerald Mohr Peggie Castle 
Alan Ladd-Virginia Mayc 

RexA 


Greenwood 


en-Nan Leslie 


Richard Carlson-Barbara Rush 
ne Dunne-Dean Jaqger 
Loretta Young John Forsythe 


R +7 


ert Taylor-Elizabeth Taylor 


Ger rge Montg« mery Angela Ste 
B wery Bc ys 

Ray Milland-Arlene Dahl 

Danny Thomas-Peggy Lee 
Barbara Stanwyck Barry Sullivan 
Azimated Cartoon 

Kirk Douglas-Milly Vitale 

Brando, Calhern 
Johnny Sheffield 
Claude Nollier-Michel Auclair 


Kerr 


Garson 


John Payne-Coleen Gray 
Sterlina Hayden Eve Miller 
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Ruth Hussey-Dennis O'Keefe 
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Broderick Crawford-Barbara Hale 
Broderick Crawford-John Derek 
Ronald Reaaan D rothy Malone 
Rock Hudson-Julia Adams 
Documentary 

Jane Wyman-Ray Milland 

Leslie Caron-Mel Ferrer 

Charl Chaplin-Claire Bloom 
Fernands Cervi 

Joe] McCrea-Barbara Hale 


|-Gino 


Bowery Boys 


Susan Stephen 


Marjorie Main-Per y Ki bride 
Richard Carlson-Jean Byr< n 


Quentin Reynolds (Narrator) 
Randolph Scott-Patrice Wymore 
Edmond O'Brien-Audrey Totter 
Fredric March-Terry M« 
Annette Bach-Mario Del Monaco 
Fred Liewehr Harry Fuss 

Wayne Morris 

Allan Rog 
Ken Murray-Preston Foster 
Errol Flynn-Anthony Steel 

Bill Elliott 

Dan Daile + Diana Lynn 

Patrice Munsel-Robert Morle y 
Ethel Waters-Julie Harris 
Esther Williams-Victor Mature 
Ty ne Px wer Piper Laurie 

Joe Sawyer-William Tr acy 

U » Thiess-Diana Douglas 
Jane Russell-Gec rge Brent 
William Holden David Niven 
lose Ferrer-Collette Marchand 


re 


y Lane 


Val rie Hx bs n Edw af 4 Under 4 wn 

Craig Stevens-Joyce Holden 

O » de Havilland-Richard Burton 

Henry Fonda-Linda Darnell (reiss 


Richard Widmark-Joanne Dru 


Jan 


1,'53 


July,'53 
July 10,53 
Feb. 6,'53 

Jan.,'53 

May,'53 


May 24,'53 
Jan. 30,'53 


Apr., 


53 


Feb. 18,'53 


Apr. 28,'53 


J 


Apr 


an. 31 
Apr.,’ 
May 
Jan 
Feb 

12 

Feb ‘ 


53 
53 
53 


‘53 
‘53 


53 
53 


June 26 53 
Aug. |,'53 


D 


N 


Dec 


14 


Jan 


ec 


52 
53 


Not Set 


Mar., 
Dec 
Feb 
ov 28 . 
14, 
Nov.,’ 


July 17 


ue) 


Mar 
Apr.,’ 
une |4 
Jan. 
Mar., 


Dec.,' 


53 


‘52 


53 


Running 
Time 


94m 
75er 


ROr 
ov 


71m 
36m 
62mm 
106m 
80m 
88m 
84m 


Gim 
95m 
78m 
77m 
79m 


95m 
78m 
74m 
110m 
54m 


82m 
84m 
80m 


106m 


76m 
62m 
92m 
107m 
69m 


70m 
86m 
121m 
70m 
95m 


98m 
73m 


&!m 
92m 
88m 
85m 
73m 
80m 
83m 
70m 
95m 
8Im 
143m 
103m 


80m 


62!/) 
96rr 


75m 
76m 


8Im 
82m 
70m 
105m 
102m 
78m 


54m 
7im 


7im 
87m 
{13m 
9Iim 
115m 
98m 
65m 
79m 
8!m 
99m 
118m 
83m 
64m 
98m 
97m 
83m 








REVIEWED- 





(S)—synopsis 
Issue Page 
Aug. 16 1485 
Apr 4 1783 
Dec. 20 1645 
June 20 (S)1879 
Jan. 17 1686 
Apr. II 1790 
May 23 1845 
Oct. 4 1549 
Apr. 18 1798 
July 4 i902 
May 2 1822 
Feb. 1709 
Dec. 27 1662 
Feb 1710 
Feb 7 1710 
Dec. 27 1661 
Apr. |! 1790 
Dec. 6 i630 
Oct. 18 1565 
June 6 1862 
May 23 1845 
Nov. |! 1589 
Apr. 18 1798 
June 21 1417 
Mar. 21 1765 
Apr. 18 1798 
Apr. 11 1789 
Jan. 10 1677 
Jan. 24 1693 
July 4 1902 
May 2 1821 
June 6 186! 
Mar. 14 1759 
Nov. 15 1606 
Apr. 4 1782 

Oct. 23,'48 
Mar. 28 1773 
June 6 1863 
Jan. 3 1669 
June 13 1870 
Apr. 4 1781 
Dec. 6 1629 
Nov. 29 1622 
June 20 877 
Mar. 14 1757 
Oct. II 1557 
Jan. 24 1694 
Mar. 28 1773 
June 20 1879 
Mar 7 1751 
Mar. 7 1749 
Feb. 14 1717 
May 2 1822 
Dec 27 1662 
Apr. II 1789 
Apr 4 1781 
Jan. 10 1678 
Feb. 28 1743 
Apr. 11 (S)1791 
Feb. 28 1742 
July 4 1903 
June 27 (S)1887 
Jan 3 1669 
Dec. 13 1637 
June 27 1885 
Dec. 20 1645 
Nov. 8 1597 
Jan. 10 1677 
Dec. 6 1620 
Feb 7 Whi 
Nov. | 1589 
June 13 1869 
Dec. 27 1661 
Apr. II 1790 
June 20 1878 
Dec. 27 1642 
Oct. 12,'46 

Nov. 15 1606 


MOTION PICTURE HERALD, JULY 4 


Nat'l 
Groups 


AY 
AYC 


AY 


AY 
AY 
AYC 
AY 
AY 


AY 
AYC 


AYC 
AYC 
AYC 


AY 
AY 
AY 


AY 
AY 


AYC 
AYC 
AY 
AY 
ATA 
AY 


AYC 


AYC 
AY 
AY 


AY 


AYC 


AYC 
A 
AYC 
AY 


AY 


AY 


AY 


AY 


RATINGS 


L. of D. 


A- 
B 
A 


>> >> > 
A) WS an on 


>ao>> 


>om>> 


> oo 


- 


wo 


o>>wa 


72OweD 


>> > 


>> >> 
~Riw 


>> >>> 
—RMRQN — 


>> OD 


>> 


>> 


o> > > 


2 


Herald 
Review 


Excellent 
Fair 
Excellent 


Good 


Fair 
Very Good 
Good 


Excellent 


Good 








Good 
Excellent 
Very Good 
Very Good 
Good 


Excellent 
Good 
Average 
Very Good 
Good 


Very Good 
Excellent 
Very Good 


Excellent 


Very Good 
Fair 

Very Good 
Very Good 
Good 


Good 
Good 


Superior 


Very Good 


Fair 
Very Good 


Fair 

Very Good 
Fair 

Good 
Good 

Very Good 
Very Good 
Very Good 
Very Good 
Excellent 
Excellent 
Very Good 
Very Gocd 


Fair 


Fair 


Good 
Very Good 


Good 
Good 

Very Good 
Excellent 
Good 


Fair 


Very Good 
Average 


Average 
Very Good 
Very Good 
Good 
Good 

Very Good 
Average 
Fair 

Good 

Very Good 
Excellent 
Good 
Good 
Very Good 
Excellent 
Very Good 





1953 

















TITLE—Production Number—Company 


N 
NAKED Spur, The (color) (318)* MGM 
Naughty Martine (Fr.) Globe 
Neanderthal Man, The UA 
Never Let Me Go (327) MGM 
Never Wave at a Wac (37!) RKO 
Niagara (color) (306)* 20th-Fox 
Night Without Stars (Brit.) (322) RKO 
No Holds Barred (5214) AA 
No Time for Flowers (313) RKO 

Oo 
OF Love and Bandits (Ital.) 1.F.E. 
Off Limits (5216)* Para. 
O. K. Nero (Ital.-Eng. dubbed) 1.F.E. 
Old Overland Trail (5146) Rep 
On Top of Old Smoky (5782) Col. 
One Girl's Confession (528) Col. 
Operation Secret (205) WB 
Outpost in Malaya (Brit.) UA 

Pp 
PACK Train (575) Col. 
Paola & Francesca (Ital.) 1.F.E. 
Paris Express, The (Brit.) (color) MacDonald 
Pathfinder, The (color) (516) Col. 
Penny Princess (Brit.) (color) (382) Univ. 
Perilous Journey, A (5206) Rep. 
Perils of the Jungle (5214) Lippert 
Peter Pan (color) (392)* RKO 
Phantom from Space UA 
Pickup on South Street (322) 20th-Fox 
Plunder of the Sun WB 
Plymouth Adventure (color) (310)* MGM 
Pony Express (color) (5217) Para. 
Pony Soldier (C) (237) 20th-Fox 
Port Sinister (317) RKO 
Powder River (color) (321) 20th-Fox 
President's Lady, The (312) 20th-Fox 
Prince of Pirates (color) (524) Col. 
Prisoner of Zenda (color) (308)* MGM 
Problem Girls (526) Col. 
Promoter, The ( Brit.) (285) Univ 

Q 

QUEEN Is Crowned, A 
(Brit.) (color) (323) Univ. 

R 
RAIDERS, The (C) (301) Univ. 
Raiders of the Seven Seas (color) UA 
Ramuntcho (Fr.) Davis 


Redhead from Wyoming (color) (309) Univ. 
Remains to Be Seen MGM 
Return to Paradise (color) UA 
Ride the Man Down (color) (5202) Rep. 
Ride Vaauero (color) MGM 
Ring Around the Clock (ital.) Int. Film Assoc. 


Road to Bali (color) (5209)* Para. 
Roar of the Crowd (color) (5311) AA 
Rogue's March (320) MGM 
Roman Holiday (5228) Para 
Rome I! O'Clock (Ital.) Times 
Ruby Gentry (303) 20th-Fox 
S 
SAFARI Drums (5314) AA 
Sailor of the King 20th-Fox 
Salome (color) (545)* Col. 
San Antone (5203) Rep. 
Sangaree (3D) (color) (5230) Para. 
Savage, The (color) (5206) Para. 
Savage Frontier Rep. 
Savage Mutiny (539) Col. 
Scandal at Scourie (color) MGM 
Scared Stiff (5222) Para. 
Sea Around Us, The (color) RKO 
Sea Devils (color) RKO 
Second Chance (color) (3D) RKO 
Secret Conclave, The (Ital.) (.F.E. 
Seminole (color) (313 Univ 
Serpent of the Nile (color) (538) Col. 
Seven Deadly Sins, The (Fr.} Davis 
Sextette (Fr.) Davis 
Shane (color) Para 


She Had to Say Yes 
(form. Beautiful But Dangerous) RKO 
She's Back on Broadway (color) (214) WB 


Shoot First UA 
Silver Whip (309) 20th-Fox 
Siren of Bagdad (color) Col 
Sky Full of Moon (311) MGM 
Slasher, The (Brit.) (5218) Lippert 
Slight Case of Larcency, A MGM 


PRODUCT DIGEST SECTION, JULY 4, 1953 


Stars 


James Stewart-Janet Leigh 
Dany Robin-Claude Dauhpin 
Robert Shayne-Doris Merrick 
Clark Gable-Gene Tierney 
Rosalind Russell-Paul Douglas 
Marilyn Monroe-Joseph Cotten 
David Farrar-Nadia Gray 

Leo Gorcey 


Viveca Lindfors-Paul Christian 


Amedeo Nazzari 

Bob Hope-Marilyn Maxwell 
Silvana-Pampanini-Gino Cervi 
Rex Allen 

Gene Autry-Gail Davis 

Hugo Haas-Cleo Moore 

Cornel Wilde-Phyllis Thaxter 
Claudette Colbert-Jack Hawkins 


Gene Autry-Smiley Burnette 
Cdile Versois-Andrea Checchi 
Claude Rains-Marta Toren 


George Montgomery-Helena Carter 


Yolande Donlan-Dirk Bogarde 
Vera Ralston-David Brian 

Clyde Beatty 

All Cartoon Feature 

Ted Cooper-Noreen Nash 
Richard Widmark-Jean Peters 
Glenn Ford-Diana Lynn 

Spencer Tracy-Gene Tierney 
Charlton Heston-Rhonda Fleming 
Tyrone Power-Cameron Mitchell 
James Warren 

Rory Calhoun-Corinne Calvet 
Susan Hayward-Charlton Heston 
John Derek-Barbara Rush 
Stewart Granger-Deborah Kerr 
Helen Walker-Ross Elliott 


Alec Guinness-Valerie Hobson 


Laurence Olivier, narrator 


Richard Conte-Viveca Lindfors 
John Payne-Donna Reed 

Louis Jouvet 

Maureen O'Hara Alex Nicol 
June Allyson-Van Johnson 
Gary Cooper-Roberta Haynes 
Brian Donlevy-Forrest Tucker 
Robert Taylor-Ava Gardner 
Nando Bruno-Lauro Gazzolo 
Bing Crosby-Bob Hope 
Howard Duff-Helene Stanley 
Peter Lawford-Janice Rule 
Gregory Peck-Audrey Hepburn 
Raf Vallone-Lea Padovani 
Jennifer Jones-Charlton Heston 


Johnny Sheffield 

Jeffrey Hunter-Michael Rennie 
Rita Hayworth-Stewart Granger 
Rod Cameron-Arleen Whelan 
Ferando Lamas-Arlene Dahl 
Charlton Heston-Susan Morrow 
Allan ''Rocky" Lane-Dorothy Patrick 
Johnny Weissmuller 

Greer Garson-Walter Pidgeon 
Martin & Lewis-Lizabeth Scott 
Documentary 

Yvonne DeCarlo-Rock Hudson 
Robert Mitchum-Linda Darnell 
Henry Vidon-Tullio Carminati 

Rock Hudson-Barbara Hale 
Rhonda Fleming-William Lundigan 
Gerard Philipe-Michele Morgan 
A. Rignault-Yvonne Gaudeau 

Alan Ladd-Jean Arthur 


Jean Simmons-Robert Mitchum 
Virginia Mayo-Gene Nelson 
Joel McCrea Evelyn Keyes 

Rory Calhoun-Dale Robertson 
Paul Henreid-Patricia Medina 
Carleton Carpenter-Jan Sterling 
James Kenney-Joan Collins 
Mickey Rooney-Eddie Bracken 


Release 
Date 


Feb 
Apr 
June 19 


May, 


Jan. 28 
Feb 
July 

Nov. 23 

Jan. 31 


Jan 
Apr 
June 
Feb. 25 
Mar 
Apr. 
Nov. 8 
Nov. 21 


July, 


Feb. 13 
June 
Jan 
Mar 

Apr. 5 

Mar. 20 

Feb. 5 

May 15 
June 


53 
53 
53 
53 
53 
53 
53 
52 
53 


53 
53 
53 
53 
53 
53 
52 
52 


53 
$3 
53 
53 
53 
53 
53 
53 
53 
53 


Not Set 


Nov. 
May 
Nov. 
Apr. 10 


June, 
Apr., 
Mar., 
Nov., 


Apr. 
Oct. 28 


June, 


Nov 


Feb 
Jan 
May 15 
July 10 
Jan. | 


July 17, 


May 1|8 


Jan., 


May 3| 


Feb., 


Sept 


‘52 


53 
52 
53 


‘53 
‘53 


53 


‘52 


53 
52 


‘53 


, 52 
May 27, 


53 


‘53 


53 
53 
53 
53 
53 
53 


‘53 
53 


53 
53 


Apr.,'53 


Jan 


53 


June 21,'53 
Aug., 53 
Spec 

Feb. 15,'53 
May,'53 


Nov 


‘Ba 


May 15,53 
Mar.,'53 
June 12,'53 
June,'53 
July 11,'53 
May 23,'53 
July 18,53 
May,'53 
Mar.,'53 
May, 53 
May,'53 
Feb.,'53 
Not Set 


Not Set 
Mar. 14,'53 
May 15,'53 


Feb 
June 
Dec 
May 29 
June 5 


‘oo 
53 
52 
53 

‘63 


Running 
Time 


9im 
89m 
78m 
94m 
87m 
8?m 
73m 
66 n 
83m 


98m 
89m 
88m 
60r 
59m 
74m 
108m 
88m 


57m 
92m 
84m 
78m 
9im 
90m 
63m 


76!/2m 


72m 
80m 


104m 
10Ilm 
82m 
Sn 
78r 
96m 
80m 
10lm 
70m 
88m 


86m 


80m 
88m 
89m 
80m 
89m 


90m 
90m 
88m 
90m 
7im 
84m 
119m 
107m 
82m 


7im 


103m 
90m 
94m 
95m 
54m 
73m 
90m 
107m 
6Im 


9Im 


Bam 
8Im 
120m 
90m 
{18m 


89m 
95m 
BB rr 
73m 
72m 
73 
75m 
7Im 


Issue 
Jan 17 
May 2 
June 27 
Ar 4 
Dec. 20 
Jen, 24 
July 4 
Sept. 20 
Loa, 6 
Jan. 24 
Feb 7 
June 27 
Feb. 28 
Mar. 14 
Mar 7 
Oct. II 
Nov. 15 
June 2 
Feb. 14 
June 16 
Dec. 20 
Apr 4 
May 23 
Jan. 17 
June 6 
May 16 
June 20 
Oct. 25 
Mar 7 
Nov. 8 
Feb. 21 
May 16 
Mar ? 
Feb. 7 
Oct. 18 
Mar. 14 
Oct. 25 
June 13 
Oct. II 
June 13 
Mar. 14 
Dec 20 
Apr. 25 
June 20 
Nov | 
June 20 
May 9 
Nov. 22 
May 23 
Jan. 3 
July 4 
May 2 
Dec. 27 
June 27 
June 27 
Mar. 14 
Mar 7 
May 30 
Sept. 20 
June 6 
Jan. 17 
May 2 
Apr. 18 
Jan. 17 
June 6 
June 27 
Feb. 21 
Apr. |8 
May 23 
Mar 7 
Apr. 18 
Nov. | 
Jan. 24 
June 27 
Feb 7 
May 16 
Nov. 8 
May 9 





REVIEWED- 
Synopsis 
Page 


1685 
1823 


(S) 1887 


1781 
1645 
1693 
1902 


(S)1534 


1629 


1694 
1709 
1886 
1742 
1759 
1751 
1558 
1606 


1887 
1718 
1869 
1646 
1782 
1846 


1685 
1863 
1837 


(S)1879 


1581 

1750 
1597 
1735 
1838 
1750 
1710 
1565 
1759 
1581 


1869 


1558 
1870 
1759 
1645 
1805 


(S) 1879 


1590 
1879 
1830 
1613 
1846 
1669 
1901 
1823 
1662 


1886 


(S) 1887 


1757 
1751 
1853 
1534 
1863 
1687 
1821 
1798 
1686 
1842 


(S)1887 


1733 
1799 
1846 
1751 
1797 


(S)1591 


1693 
1886 
1710 
1837 
1597 
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TITLE—Production Number—Company 


all Town Girl [c r) (325) MGM 
ske Pit, The (353) 20th. Fox 
nein of Kiinaniare (color 20th-Fox 
yombrer or) (324) MGM 
son of Belle Starr (color) (5309) AA 
, of the Renegade UA 
outh Sea Womar (222) WB 
way ppert 

+ Second (318) RKO 
Rifle (C}) (204) WB 

0 7 (5224) Para 

} (314)* 20th-Fox 

f Texas 5332) Bh 


stars and Str pes Forever(C)(239)* 20th Fox 


tars Are Singing, The (color) (5214) Para 
teel Trap (232) 20th-Fox 
Stooge, The (5212)* Para 
top, You're Killing Me (210) (¢ WB 
tory of Three Loves. The (cc lor} MGM 
Strange Deception {Ital.) Casino 
trange Fascination (505) Col 
in Shines Br ght The Rep 
sweetheart Time {color} Rep 
sword and the Rose, The (color) (49!) RKO 
Sword of Venus (315) RKO 
System, The (217) WB 
T 

TAKE Me to Town (color) (321) Univ 
Tall Texan, The (5207) Lippert 
Tangier Ir jent (5316) AA 
Target Hong Kong (517) Col 
Tarzan and the She-Devil (324) RKO 
Taxi (305) 20th Fox 
lerror on a Trair MGM 
That Man from Tengic UA 
Thief of Venice (304) 20th-Fox 
Thunder Bay (color) Univ 
Thunder in the East (5210) Para 
Thunder Over the Plair (cc } 

(form. Come On Texas) WB 
Thunderbirds (5201) Rep 
Thunderhox Col 
Titanic (318)* 20th-Fox 
Tonight at 8.30 (Brit.) { lor} Continental 
Tonight We Sing (color) (347) 20th-Fox 
lorped A ey (5308) AA 
Trail Blazers (5329) AA 
Treasure of Golden Condor {C} 

(308) 20th-Fox 
Tromba, the Tiger Man (5201) (Ger.) Lippert 
Tropic Zone (color) (5211) Para 
Tror cal Heat Wave (5216) Rep 
Trouble Along the Way (216) WB 
Turning Point, The (5205) Para 
Twil ght Woman (Brit.) (5217) Lippert 
Tw Cents Worth f He pe ({Ital.} Times 
Twonky, The UA 

U 
UNDER the Red Sea (305) RKO 


Vv 


VANQUISHED, The (color) (5221) Para 


Volcano (Ital.) (Eng. dubbed) UA 
Voodoo-Tiger (518) Col 
Ww 
WAC from Walla Walla (5123) Rep 
War of the Worlds (C) (5218) Para 
War Paint (color) UA 
Way of a Gaucho [ lor) (229) 20th-Fox 


What Price Innocence {\tal.) LF. 
Wherever She Goes (Australian) 
Mayer-Kinasley 


White Goddess (5224) Lippert 
White Lightning (5326) AA 
White Line, The [Ital.) |.F.E 
White Witch Doctor (color) 20th-Fox 
Wide Boy (Brit.) Realart 
Winning of the West (571) Col 
Woman They Almost Lynched (5204) Rep 
Wyoming R« undup (5254) AA 
x. & 
YANKEE Buccaneer (234) (color) Univ 
Yellow Sky The (349) 20th-Fox 
Young Bess (color) MGM 


Stars 


Jane Powell Farley Granger 


O. DeHavilland-Leo Genn 


Gregory Peck-Susan Hayward 
Ricardo Montalban-Cyd Charisse 
Keith Larsen Pe ggie Castle 

John Carpenter-Lori Ir 

JO ar pe Lori Irving 


Burt Lancaster-Virginia Mayo 


j ot 4 
Moward Duftt-Eva Bartok 


Alexis Smith-Keith Andes 


ary Cooner-Phyilis Thaxte 


WV am Holden-Dor Taylor 


C 


Bette Davis-Sterling Hayder 


Wayne 


Joseph Cotten-T 


Jean Martin Jerry Lewis 


Broderick Crawford-Claire Trevor 


Leslie Caron Pier Angeli 
Raf Vallone-Elena Varz 
Hugo Haas-Cleo Moore 


Charles Winninger-Arleen Whelan 
Ray Middleton-Lucille Norman 
Richard Todd-Glynis Johns 

Robert Clarke-Catherine McLeod 


Frank Love oy Joan Waldon 


Ann Sheridan-Sterling Hayden 
Lloyd Bridges-Marie Windsor 


George Brent-Mari Aldon 


Richard Denning-Nancy Gates 
Lex Barker Joy e MacKenzie 
Dan Dailey-Constance Smith 


Glenn Ford-Anne Vernon 
Nils Asther-Roland Young 


Maria Montez-Paul Christian 
James Stewart-Joanne Dru 


Alan Ladd-Deborah Kerr 


Randolph Scott Phyllis Kirk 

John Derek-Mona Freeman 
Preston Foster-Mary Stuart 
Clifton Webb-Barbara Stanwyck 
Valerie Hobson-Nigel Patrick 


David Wayne-Ezio Pinza 


Mark Stevens-Dorothy Malone 


Alan Hale Jr 


Cornel Wilde-Constance Sr 


Krone Circus 


Ronald Reagan Rhonda Flemir 


Estelita-Robert Hutton 
Johr Wayne Donna Reed 


William Holden-Alexis Smith 
Freda Jackson-Lois Maxwell 

Mario Fiore-Vincenro Musolir 
Hans Conried-Gloria Blond 


ny 


Vocumentary 


John Payne Jan Ster! ng 


Anna Magqnani-Geraldine Brooks 
Johnny Weissmuler-Jean Byron 


Judy Canova-Stephen Dunne 


Gene Barry-A. Robinson 


Robert Stack-Joan Taylor 


Gene Tierney-Rory Calhoun 


Lyda Baarova-Otello Tos« 


Eilee n Je yce Suz inne Parr > 


Jon Hall 
Stanley Clements 


Gina Lollobrigida-Raf Vallone 
Susan Hayward Robert Mitchum 


Svdney Tafler-Susan Shaw 


Gene Autry-Smiley Burnette 


John Lund Audrey Totter 


Whip Wilson 


lef Chandler Scc ++ Br ady 
Gregory Peck-Anne Baxter 
1 Simmons-S. Granger-D. Ker 


wmwmwu! 


Ww 


HM nivwiayu 


Nr ww WwW PR 


tton Webb-Ruth Hussey 
Rosemary Clooney-Lauritz Melchior 
Teresa Wright 
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Excellent 
Excellent 
Good 
Average 
Very Good 
Good 

Very Good 
Good 
Excellent 
Excellent 
Excellent 
Very Goor 
Very Good 
Fair 
Excellent 
Very Good 
Very Good 
Very Good 
Fair 


Good 


Very Good 
Average 


Good 


Very Good 
Good 
Average 
Fair 


Excellent 


Fair 

Very Good 
Excellent 
Fair 


Very Good 


Excellent 
Good 
Excellent 
Good 


Good 
Fair 

Fair 
Good 
Excellent 


Good 


Excellent 
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Very Good 


Good 
Good 


Fair 


Good 
Excellent 
Good 
Good 


Fair 
Fair 


Good 

Very Good 
Very Good 
Fair 

Good 

Very Good 


Very Good 
Good 
Very Good 
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FILM BUYERS RATING 


/ | ! 
film buyers of independent circuits in the U.S. rat 
PrOLUCE On the Basis of its performance in ther theatre ! Jeopardy (MGM) 
overs 130 attractions, 6,472 playdates Jungle Girl (AA) 


; j li / / 
Litles run alphabetically Numerals refer to the number of en Kansas City Confidential (UA) 
5 \ 
mMenls on cach attraction re porte 1. The tabulation is cumula Kansas Pacifi {AA} 


Davver (4 lenotes attractions published for the first time 
pe As: Lady Wants Mink (Rep.) 
indicates attractions which are listed for the last bash oh te Kamaien tC.) 
. law and Order (Univ.) 
, lac y { +, 
EX means Excellent; AA Abort Arerage; A\ CYALE; Lawless Breed (Univ.) 
) Limelight {UA) 


BA B lou \icrag > PR Poor, Lone Hand ( Univ.) 


Ma and Pa Kettle On Vacation (Univ.) 
Man Behind the Gun (WB) 

Man in the Dark {Col.) 

Man on a Tightrope (20th-Fox} 
Meet Me At the Fair (Univ.) 
Member of the Wedding (Col.) 
Million Dollar Mermaid (MGM) 
Mississippi Gambler (Univ.) 
Moulin Rouge (UA) 

My Cousin Rachel (20th-Fox) 
My Pal Gus (20th-Fox) 


wv 
= 


Abbott & Costello Go To Mars (Univ.) 
Above and Beyond (MGM) 

Against All Flags ( Univ.) 

All Ashore (Col.) 

Androcles and the Lion (RKO) 

Angel Face (RKO) 

Anna (FE) 

April in Paris (WB) 


nN 
NrmwWwr — Ww 


> am OFF 


Bad and the Beautiful (MGM) 

Battle Circus (MGM) 

*Blackbeard, the Pirate 

Blazing Forest (Para.) 

Blue Gardenia, The (WB) 

Breaking the Sound Barrier (UA) 
Bwana Devil (UA) 

By the Light of the Silvery Moon (WB) 


Naked Spur The (MGM) 
Never Let Me Go (MGM) 
Never Wave at a Wac (RKO) 
Niagara (20th-Fox) 


Wem nm Wwe wo 


OF Limits [(Para.) 


Pathfinder The (Col ) 
Call Me Madam (20th-Fox) Peter Pan (RKO) 
*Cattle Town (WB) - 3 , Pickup on South Street (UA) 
City Beneath the Sea [( Univ.) Pony Express {Para.) 
*Cleopatra (Para.) - 3 Powder River (20th-Fox) 
Clown, The (MGM) } } President's Lady, The (20th-Fox) 
tCode Two (MGM) 2 . Prince of Pirates (Col.) 
Column South (Univ.) 
Come Back, Little Sheba (Para.) Quo Vadis (MGM) 
Confidentially Connie (MGM) 
Count the Hours (RKO) . i | *Raiders, The (Univ.) 
tCry of the Hunted (MGM) Redhead from Wyoming (Univ.) 
- : Remains to be Seen (MGM) 
Desert Legion ( Univ.) - ; 
Desert Rats, The {20th Fox) + eral armel adi 
oad to Bali (Para.) 
Desert Song, The (WB) “ - R lh MGM 
Desperate Search, The (MOM) ; 4 ogue's March (MGM) 
ele Ruby Gentry (20th-Fox) 
Destination Gobi (20th-Fox) ee 
Down Among the Sheltering Palms (20th-Fox) Silame (C0.) 
Scared Stiff (Para.) 
Seminole (Univ.) 
Fair Wind to Java (Rep.) - y Serpent of the Nile (Col.) 
Fort Ti (Col.) She's Back on Broadway (WB) 
Four Poster, The (Col.) Silver Whip (20th-Fox) 
*Sky Full of Moon (MGM) 
Small Town Girl (MGM) 
Snows of Kilimanjaro (20th Fox} 
Sombrero (MGM) 
Split Second (RKO) 
Star, the (20th Fox) 
Stars and Stripes Forever (20th-Fox) 
Stars are Singing, The (Para.) 
Stooge, The (Para.) 
Stop, You're Killing Me (WB) 


Eight Iron Men (Col.) 


n> 


nN 


Girl Next Door, The (20th-Fox) 
Girl Who Had Everything (MGM) 
Girls In the Night (Uni~.) 

Girls of Pleasure Island (Para.) 
Glass Wall, The (Col.) 

Gunsmoke (Univ.) 


@Onrwmwo i 


Hans Christian Andersen (RKO) 
Happy Time, The (Col.) 
Hiawatha (AA) 

Hitch-Hiker, The (RKO) 

*Hour of 13, The (MGM) 
House of Wax (WB) 


| Confess (WB) 

| Don't Care Girl, The (20th-Fox) 
| Love Melvin (MGM) 

I'll Get You (Lippert) 

Invaders from Mars (20th-Fox) 
Invasion U.S.A. (Col.) 

tit Happens Every Thursday ( Univ.) 
Ivanhoe (MGM) 


tTake Me To Town (Univ.) 
Tall Texan, The (Lippert) 
Taxi (20th-Fox) 

Thief of Venice (20th-Fox) 
Thunder in the East (Para.) 
Titanic (20th-Fox) 

Tonight We Sing (20th-Fox) 
Torpedo Alley (AA) 
Treasure of Golden Condor (20th-Fox) 
Tropic Zone (Para.) 

Trouble Along the Way (WB) 


nN 
omnmw ea kw 


w- pes ODO ON ND — Ww 
orn hm 
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Jack McCall, Desperado (Col.) Woman They Almost Lynched (Rep.} 


Jalopy (AA) 
Jazz Singer, The (WB) Young Bess (MGM) 
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With runaway prices stamped- 
ing your budget... racing against profits... 
and generally making it difficult to control your 
business... 

It's revealing to note the Bureau of 
Labor Statistics report of a 90.8% jump in your 
cost of living, from 1939 to 1952... with FOOD, 
RENT, FUEL, HOUSE FURNISHINGS and AP- 
PAREL leading the pack ... And the Exhibitors 
Digest report that the cost of THEATRE EQUIP- 
MENT and SUPPLIES has joined the mad race 
upward... at an average pace of 98.9%, from 
1940 to 1952. 






Compare this stampede of higher 
costs, with the tight rein The Prize Baby has 
held on his share of your expense ... through 
the negligible increase, IF ANY, you've given 
NSS during this same period of galloping prices! 










all your costs with the 
LOW COST, Service-With- A-Smile Policy of 
The Prize Baby! 
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CJ PRIZE BABY OF THE INDUSTRY 
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| PUUIPMENT o¢ FPURANTSHINGS ¢ HESHGN  ¢ PHYSICAL UPERATIUN = ¢ ~~ VENDING 


What's a Drive-In's 
Snack Bar "Potential? 


@ Framing and Shutter 
Synchronization with 3-D 


“One Thing an Exhibitor's Got— Complaints” 
says Charlie Jones 


JULY ISSUE: Section 2 of Motion Picture Herald of July 4, 1953 





The idea of making ice-cold Coca-Cola available to 
their patrons is getting rave notices from theatre owners 
across the country. They know that it’s Socko at the 
Business Office when a few square feet of floor space can 
be turned into a nice round profit... without raising 


the overhead. That's what happens when vou install 


your choice of vending equipment to sell Coke in your 


house. For the money-making details, write: The 


Coca-Cola Company, P.O. Box 1734, Atlanta, Georgia. 


SOOKE" (6 A REGISTERED TRADE-MARK 





ZY ide Saye- 


Polaroid 3-D? 


Natural: Vision? RKO Radio 3-D? Zeiss-Ikon 3-D? Regiscope Wide-Screen 3-D? 


Columbia 3-D? Stereo-Cine? T i 
( ? odd-AO Wid i - 
Mere CinemaScope? Metrovision? _— We he D? 
ru-Stereo! 20TH-Fox 3-D? Paravision? Cheneaaiad 











THEN YOU CAN'T ARGUE WITH THE LIGHT METER! 


Actual tests by impartial exhibitors prove that when 
burning the same trim of any combination of carbons 
at the same amperage and under the same set of 
conditions, Strong-Made Lamps consistently deliver 
a higher level of screen illumination than any other 
make lamps. This increased illumination is gained by 
plus factors, such as the reduction of light loss caused 
by carbon holders, etc., which are built into Strong 
lamps. 

Foot candle meters have repeatedly proved that 
Strong Lamps are the most powerful lamps; that 
they project the tremendously increased volume of 
light required by the larger-size screens. 






















— CLOCK! 

'T ARGUE WITH TH . 

THEN YOU rel - only reflector arc lamps which -_ 
sn ich burns continuously 


ong-Made Lamp a 
ae full 20-inch postive = 00-foot reels, and 


n . 
pein “0 jhinal an lamps that will feed 
: ithout retrimming. Lamps 

































nger than 48 min 


the! 
D lamps projet 500% light loss at the 


the we 
of light made necessary re of polaroid filters, 


\ting from a 
sre rth loss to the viewer caused by 


olaroid spectacles. i 
a matically maintains 4 screen 


lamp auto I - 
went - in ans and color roc — 
me identical to that of the associate > gO 
in simultaneously, 48 required 0 ae 
— a sees only one of the two projec ' , a 
e arc has been struck, the position of 


Once th t focal point © 
crater at the os are automatically 


amperage 0 \o 
strong: Made 3 






























Because Strong 3-D lamps feature unit 
construction whereby the various compon- 
ents are instantly removable, they permit 
ready adaptation of any new developments 
in carbons or burning techniques. For this 
reason they cannot become obsolete. 
























Such excellence in design accounts in part for 
Strong being the world’s largest manufac- 
turer of projection arc lamps. 


Electric Corporation 


TOLEDO 2, OHIO 














For further details on the 

subject of are lighting #% roug 
i , jee 

it applies to the pre} 1 CITY PARK AVENUE 


* 2 i 
ion of three-dimension® Please . 
t pecs sith re send free literature on Strong Arc lamps and rectifiers for 3-D projection. 
. Theatre 


riment 3-D. 
address Depa Street 


City & State 
Name of Supplier 












BETTER THEATRES SECTION 


NOW BALLANTYNE 
PANORAMIC SCREEN, 
EQUIPMENT PACKAGE 


You’ve read about in the Trade Press. Here it is!... 


e 1 PR. WIDE ANGLE LENSES 


Focal length as required, f.2 speed, full resolution, complete definition, matched for 
stereoscopic use, includes mounting. 


1 WIDE ANGLE SCREEN 


2:1 ratio designed for maximum return of reflected light. Greater brilliance than any 
current screen. Excellent retention of polarization. Curved on 90’ radius. Standard sizes: 
11’ x 22’, 15’ x 30’, 20’ x 40’, 25’ x 50’ and 30’ x 60’. Ballantyne can furnish any screen 
size and any ratio including 2.66:1. The 2:1 ratio is standard because it is felt that 
longer screens will not have enough height for smaller theatres. 


2 SETS APERTURE PLATES 


In ratios 2:1 and 1.85:1. Additional aperture sets in ratios 1.75:1 and 1.66:1 available 
at slight additional cost. Holders furnished where required. 


COMPLETE STEREOPHONIC SOUND 


This includes stereophonic, magnetic 3-track sound reproducer, 3 pre-amplifiers, 3 power 
amplifiers, 1 booth monitor, 1 stereophonic sound mixer, 3 2-way horn systems, audi- 
torium speakers as required. Interlock for synchronizing sound with projection. 


3-D EQUIPMENT 


Complete interlocks for two projectors. Polaroid porthole filters and holders. Polaroid 
brush, projection alignment equipment etc. Will serve all modern sound systems and 
projectors. 


SCREEN FRAMES, PREFABRICATED METAL 


24" and 25’’ MAGAZINES 
ANAMORPHIC LENSES 


COMPATIBLE WITH EVERY REASONABLE 
METHOD OF FILM AND SOUND REPRODUCTION 


The BALLANTYNE Company — 


MOTION PICTURE HERALD, JULY 4, 1953 





OFFERS COMPLETE 3- 
STEREOPHONIC SOUND 
FOR LESS THAN °6000"" 


Here’s what ALLIED STATES officials had to say: 


ALLIED STATES ASSOCIATION OF MOTION PICTURES EXHIBITORS 
1131 DuPONT CIRCLE BUILDING 
WASHINGTON, D.C 
May 19, 1953 
Wilbur Snaper, President of Allied said 


‘“Allied's board of directors meeting in Milwaukee adopted a resolution directing 
the committee on television and third dimension to explore the possibility of in- 
creasing the supply of 3-D and wide screen equipment thereby bringing the 
price within the means of the smaller independent theatre. Truman T. Rembusch, 
chairman of the committee contacted the Ballantyne Co atked them to 
produce a package deal that would include 3-D, wide screen and stereophonic 
sound for the projection of pictures produced by most if noc all of the methods 
now used at the lowest possible price 

“Ie is enough for me to point out the prices for this package deal are lower 
priced by thousands of dollars than the total price for comparable items purchased 
elsewhere.”’ 


Truman T. Rembusch, Chairman of the Committee on Television and 
3-D said: 

“I believe the package deal offered by Ballantyne includes the necessary equipment 
for... 85 to 90% of the 3-D and wide screen productions that will be available 
for the next eighteen months or two years. Only a change in lenses is required to 
make the equipment adaptable to a// systems 

‘Not the least attractive feature of this is the advise and assistance to be rendered 
by the Ballantyne Co. . . . the financing plan appears to be liberal and should be 
helpful to many theatres.’ 


Abram Myers, Chairman of the Allied Board and General Counsel said: 


eee ee oe 


The Ballantyne Co. 


1712 Jackson Street 
Omaha, Nebraska 


Send me the special theatre survey portfolio that make it 
easy for me to give Ballantyne engineers full technical data 
on my theatre. 


“What pleases me is that a high degree of order emerges from confusion, The 
arrangement worked out between Ballantyne and ourselves achieves this measure 
of standardization.”’ 
—_— 
he 


_— OPTIONAL * 
_ ERPorrionat * * 


OPTIONAL * * * 


Name 


Address 
* Optional becouse many theatres prefer to build their 
own wood screen frames on the job 


° 

Ci 

*x * Optional because most theatres already have them ty 
or can buy them locally at attractive prices 


* k x Will be available in 6-8 months and dependent upon 
demand oat thot time 


* 15x30 screen 


1712 Jackson St., Omaha, Nebr. U.S.A. 


For list of authorized dealers see next page 
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“Where To Buy Jt’ 





EXCLUSIVE EXPORT 


BALLANTYNE DEALERS 


for the all-system equipment package 
advertised on the preceding two pages: 
ALABAMA 
BIRMINGHAM: Queen Feature Service Co., Inc. 
ARKANSAS 
LITTLE ROCK: Arkansas Theatre Supply Co. 
CALIFORNIA 
LOS ANGELES: B. F. Shearer Co. 
SAN FRANCISCO: B. F. Shearer Co. 
DISTRICT OF COLUMBIA 
WASHINGTON: R & S Theatre Supply Co. 
FLORIDA 
MIAMI: United Theatre Supply Co. 
TAMPA: United Theatre Supply Co. 
GEORGIA 
ALBANY: Dixie Theatre Service & Supply 
SAVANNAH: Rhodes Sound and Projection Service 

















ILLINOIS 

CHICAGO: Ed Mikkelsen 
KENTUCKY 
~~ LOUISVILLE: Hadden Theatre Supply Co. 
LOUISIANA 
~NEW ORLEANS Johnson Theatre Service 
MASSACHUSETTS 





ROSTON. Independent Theatre Supply Co., Inc. 
MICHIGAN 
-—TINCOLN PARK: Theatre Sound Engineering 
MISSOURI 
ST. LOUIS 
NEW YORK 
~ ALBANY Albany Theatre Supply Co. 
BUFFALO: Perkins Theatre Supply Co. 
NEW YORE: Joe Hornstein, Inc. 
NORTH CAROLINA 
CHARLOTTE: Charlotte Theatre Supply 
OHIO 
CLEVELAND: Ohio Theatre Equipment Co. 
COLUMBUS: American Theatre Equipment Co. 
TOLEDO: Theatre Equipment Co. 
OREGON 
PORTLAND: B. F. Shearer Co. 
PENNSYLVANIA 
GREENSBURG: Theatre Equipment 
PHILADELPHIA: Superior Theatre Equipment Co. 
SOUTH DAKOTA 
SIOUX FALLS: American Theatre Supply 
TEXAS 
DALLAS: Hardin Theatre Supply Co. 
UTAH 
~ SALT LAKE CITY: Service Theatre Supply Co. 
WASHINGTON 
~ SEATTLE: B. F. Shearer Co. 
WEST VIRGINIA 
ELKINS: Veterans Electrical Service 
WISCONSIN 
MILWAUKEE: Theatre Equipment & Supply Co. 





McCarty Theatre Supply Co. 


























eee 


CANADA 
MONTREAL: Perkins Electric Co. Ltd. 
TORONTO: Perkins Electric Co. Ltd. 
VANCOUVER: Theatre Equipment & Supply 
WINNIPEG: J. M. Rice & Co. 








Streuber & LaChicotte, Inc., 1819 Broadway, New York 23, N. Y. 














Teda States 
View of the 
New Systems 


_ganem NDING to exhibitors generally the 
views recently expressed by the The- 
atre Equipment Dealers Association on the 
equipping of theatres for 3-ID, wide-screen 
and stereophonic sound, Joe Cifre, Boston 
dealer, urges theatre operators to “make a 
thorough study of the problem to the end 
that a reasonable decision may be reached, 
then do business with the best dealer, o1 
the dealer who represents a manufacturer 
with a national reputation gained by past 
experience.” 

Prepared by J. Eldon Peek of the Okla 
homa ‘Theatre Supply Company, the state 
ment issued by ‘Veda summarized the tech 
nical developments which call for sub 
stantial changes in projection, sound and 
screen equipment, and pointed out factors 
which should be considered in’ planning 
installations. 

With reference to 3-D, the statement 
said, “the chief flaws in this tvpe of pro 
jection are the undesirable window eftect 
from a small screen, and inadequate light 
ing. Since the boundary of the picture ap 
pears as a window in stereoscopic vision, 
the smaller the screen the more difficult 
is the scene to view. Also, since only ap- 
proximately one-third of the light that. is 
normally viewed on 2-1) will be observed 
on 3-D, it is obvious that present lighting 
Is inadequate. 

“By using screens of at least twice the 
present width, and lighting systems of at 
least twice that normally employed, a 
3-1) picture will have 
All theatres, 


small, in order to 


technically correct 
popular appeal to the public. 
including large and 
obtain the most satisfactory projection of 
3-1) pictures, would do well to increase 
the size of the screen to at least twice its 
present width with height to correspond 
to the correct aspect ratio. 

“It follows, since there is such a great 
f light due to the polaroid filter 
action, that in order to maintain present 


loss ( 


high standards of illumination, additional 
facilities must be acquired for maximum 
light.” 

° 

Much of the statement dealt with the 
problems of equipping for the new  tech- 
niques with development of them still in- 
complete. It said: 

“One of the major problems facing the 
industry is what to do during the transi- 
tion period. Many millions of dollars of 
film has been produced and is in the process 
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of production, using the familiar 2-D form. 
The intial installations of the Cinema- 
Scope type of projection with stereophonic 
sound, as well as the extremely large screen 
and suitable lighting equipment for 3-D 
projection and stereophonic sound, will be 
made by the larger metropolitan theatres. 
They will obviously have the initial ad- 
vantage in utilizing these new techniques. 

“Smaller theatres are rapidly installing 
the necessary equipment additions to satis- 
factorily show the 3-D films and at mod- 
erate cost. Furthermore, techniques are 
being devised by many Hollywood studios 
where the present films in 2-D can be 
shown on much larger screens with the 
preferred increased aspect ratio. This point 
is very important as it will give present 
equipped small theatres and the majority 
of drive-in theatres an opportunity to im- 
prove their projection from an audience 
viewpoint to partially keep pace with the 
entirely new processes.” 


Declaring that ratios of 1.66-to-1 have 
been “termed satisfactory, and in) some 
cases 1.$5-to-1, still utilizing the present 
tvpe of available film,” the statement con 
tinued: 

“In all probability, what will happen in 
view of the complexity of the problem is 
that the transition from ‘present’ to ‘future’ 
will be spanned by the installation of a 
screen that is of absolute maximum width 
allowed by the physical structure of the 
auditorium, and a height that will be pro- 
portionate to the 2.5-to-1 ratio. “This 
screen will be compatible with all types 
of releases on new product. 

“Since 3-D requires a metallic surface 
screen, the new screen will be by necessity 
a silver type. It will then be left to the 
individual operation to have available lenses 
of proper design and focal length so that 
pictures of the various techniques can be 
projected at will.’ 

In such installations, stereophonic sound 
will be necessary, the statement asserted, 
adding: “All theatres do not lend them 
selves because of their physical dimensions 
to the maximum utilization of this type of 
sound. In a small 25- or 30-foot wide 
building, which usually has about 130-foot 
length, the binaural effect of sound across 
the screen will be almost completely lost 
and only those included in the auditorium 
will be fully effective. On the other hand, 
a wide building of short length with good 
acoustics will obtain the maximum eftect 
dramatically of stereophonic sound.” 


As to the problem of drive-ins, the state 
ment submitted that “there is no reason 
why, with the necessary modification of the 
screen surface and obtaining adequate light, 

? 
present releases of 3-D cannot be satis 
factorily shown in drive-in theatres.” 
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Black and Gold Marlite Marble Panel on stair walls; Plain Color Marlite behind concession counter 


fal tay tb Cut C68 / 


... remodel with economical Marlite 


Colortul Marlite plastic-tinished wall and ceiling panels take the 

high maintenance costs out of your overhead. These easy-to-install 
panels, in a wide range of striking colors and patterns, never need 
painting or periodic redecorating. The lifetime finish resists moisture, 
grease, heat, acids, alkalies, and stains cleans bright and 

lustrous with a damp cloth. 

Modernize with genuine Marlite and enjoy beautiful interiors 
without costly maintenance, Plan on Marlite for entrances, lobbies, 
lounges, rest rooms, offices, candy cases, Counters, doors fixtures, and 
other service areas, See your building materials dealer or write 

Marsuw Watt Propucrs, INc., Dept. 769, Dover, Ohio. 

Subsidiary of Masonite Corporation. 


Marlite 


plastic-finished 
b5 | WALL and CEILING PANELS 





Fe One way to keep posted—be a coupon clipper 











The F & Y Building Service is the outstanding 


agency in Theatre Design and Construction in 


Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
“The Buildings We Build Build Our Business” 











Today’s 
theatre patron 
expects 
LIVING ROOM 
COMFORT 


Heywood-Wakefield’s popular TC 700 
ENCORE Chair offers smart, modern 
design to dress up any theatre and deep, 


spring cushion comfort for its patrons. 


The seat of the ENCORE is constructed with steel coil 
springs, properly graduated in compression for all-over 
comfort. The back, comfortably padded and protected by the 
all-steel edge around the top and sides, has a scientifically 
determined back to seat ratio for proper posture comfort. 

For further information, contact your Heywood - Wakefield 
representative or write for the fully illustrated catalogue 


on Hey wood - Wakefield Theatre Chairs. 


She wants 


attractive 


surroundings 


as well as 
an EASY CHAIR 


HEYWOOD- 
WAKEFIELD 


Comfort is our business . . . in theatre seating 
as in Heywood’s famous household furniture 
like the Ashcraft Tub Chair at top. 


HEY WOOD-WAKEFIELD 
Theatre Seating Division 
Vienominee, Michigan 
Sales Offices: 

Baltimore, Boston, Chicago, New York 
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GEORGE SCHUTZ, Editor 


A Drive-in 
Designed for 
3-D and W-S 








EDITORIAL INDEX: 


Page 
MR. DRIVE-IN OPERATOR: IN REFRESHMENT SALES WHAT IS YOUR 
POTENTIAL, by Philip L. Lowe 


CRISIS IN SOUND, 1953 


DOWNLIGHTS FOR FOYERS, LOUNGES AND SEATING, by Stanley McCandless. 
Second of a Series on Implementing the Newer Forms of Theatre Lighting. ... 


THE NEEDLE’S EYE—Projection Department: 


PRECISION REQUIREMENTS OF 3-D: SHUTTER SYNCHRONIZATION, INTER- 
LOCKING AND ALIGNMENT, by Gio Gagliardi 


THEATRE REFRESHMENT SALES department: 


CANDY MANUFACTURERS URGED TO HELP IN BOOSTING SALES IN 
THEATRES 


VENDER VANE: Market News 


DRIVE-IN department: 
A SYSTEM OF DRIVE-IN ACCOUNTS, by Wilfred P. Smith, Sixteenth of a 
Series on Getting Into the Drive-in Business 


ABOUT PRODUCTS 


METHOD IN MANAGEMENT department: 
BOOKING FOR PROGRAM APPEAL, by Curtis Mees, Fifth of a Series on 


Motion Picture Theatre Management 


CHARLIE JONES SAYS: One Thing We Exhibitors Got and That's Complaints.. 41 


ABOUT PEOPLE OF THE THEATRE 





Bete Jheatte is published the first week of each month, with the regular 


monthly issues, and an annual edition, the Market & Operating Guide, which 


appears in March, issued as Section Two of Motion Picture Herald. 


so——_ 9&5 = 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Clrcle 7-3100: RAY 
GALLO, Advertising Manager; CHICAGO: 120 S. LaSalle Street, Financial 6-3074: URBEN 
FARLEY & COMPANY, Midwest Representatives. LOS ANGELES: 3038 Beverly Blvd., 
DUnkirk 8-0163, KERR & GILLMANN, Western Representatives. 
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ya drive-in is such a 
special medium of motion picture exhibi- 
tion it is difficult to measure on paper, 
at least very conclusively, the problems 
that have been presented to it by 3-D and 
wide-screen. What is needed is a drive-in 
designed at the outset for these techniques. 
And it is good news that one is soon to 
come. Ben Poblocki and Jack Yeo, who 
now operate the indoor Plaza theatre at 
Burlington, Wis., have announced plans to 
build a drive-in specifically for 3-D and 
wide-screen just outside that small city. 

Mr. Poblocki heads Ben Poblocki & Sons 
of Milwaukee, manufacturers for many 
years of various kinds of theatre equip- 
ment. Last year the company introduced 
porcelain-finished steel plates for drive-in 
screens, and it now has in development a 
similarly permanent material for 3-D pro- 
jection. It is planned also to make the 
screen panoramic, using the proportions 
of 2.55-to-1; these are those of Cinema- 
Scope, but presumably the smaller ratios 
that have been proposed would be accom- 
modated by masking the sides. 

To reduce the problem of light at the 
sides of the picture, ramps will be kept 
within a smaller angle than that of the 
conventional parking area. Loss in capacity 
that this would ordinarily produce will be 
minimized by placement of the main build- 
ing behind the last ramp. 

Introduced here is another special fea- 
ture of the plan (although it is not exactly 
an innovation in all respects). The projec- 
tion booth will be housed on the roof of 
the refreshment building, and a gallery 
equipped with theatre chairs is to be in- 
stalled on each side of it; or, it is in- 
dicated, the building may have an enclosed 
floor, with the booth at the middle and 
the gallery sections enclosed. 


Any consideration of the new techniques 
in relation to drive-ins inevitably brings 
up ‘‘stereophonic’’ sound. We wonder, 
however, how critical that is. At indoor 
theatres, sound has seemed to come from 
the right places in the picture. At drive-ins 
they don't. Perhaps the panoramic picture 
makes no new demand that they do. 


S. $. 
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SESS 


MR. DRIVE-IN OPERATOR: 


In Refreshment Sales 


What Is Your | 


A way to find the answer 
is offered in this analysis 


of seven basic factors... 


By PHILIP L. LOWE 


Boston Drive-In Owner and Concessionaire 


GREAT many drive-in theatre oper 


itor and concessionaires act) as 


though there were absolutely no 


they can 
An equally 


couldn't pos 


to the amount of business 
hment stands. 


if they 


their re tre 


number act as 


add to their present) grosses and 


sibly 


that! In the middle is a larger 
frankly are 


that | 


“that 


number who very completely 


contused, and | can’t say blame 
them 
fact 


Just 


From these simple statements of 


rise the problems under discussion, 
how do we determine what our real poten 
let's 


2 


tials In search of an answer, 


factors which govern. poten 


examine the 

tial ‘| hese are 
1) 7 vpe of 

l aggressiveness, (4) 

handled, (6) Number of 

passes, (7) Admusstons (per cat 

price), (8) Jf eather 
Betore we look 
let's discard our old bugaboo (about which 


sald ) 


patron, (2 


) Picture poltcy, 
facilities, (5) 
children 


and 
at these factors in detail, 


too much has already been the use 


the rel ition 


CO TOSSES ind box office 


of percentage figures to show 
between concession 
income. A lengthy survey was printed last 


vear showing that exhibitors did from X 
to Y% but, 


in all honesty, 


The survey was interesting 


misleading. It did show 


10 


NRE EARS 


Type of Fatnow 
Picture Policy 
Grenoweneor 
Facilition 
Otome Handled 
Chifdnew,Pasors 
Admiasione 


Weather 


Ft tase 


Seer tt. 


— 





Potential! 


that a very large number of 


refreshment 
tully 


stands did a_piti 
small amount of business, 

no matter how it happened to be figured. 
Theatre A 
55‘. of its box-office at the stand: 
tre B 60; Theatre C 
65°.. At first glance, C does best, B sec 
ond, and 4 third. Actually 
Cis second, and B is third! How 
! charges 70c, less tax, or 584 
net; 55°¢ of 58c is 31.9c. 


HO? of 


does 
Thea 


does 


Let me clarify this: 


does and 


does best, 
come ? 
Simple. 
G charges H0c, 
S0c is 30c. B's 
admission is 50c, or 42c net, and 654% of 


And so I’m not 


or 50c¢ net, and 


) »7 2 . 
t2c is 2/.3c. interested 


in percentages. I will confine my remarks 


to cents per person meaning cents pet 


idult admission. 


1. TYPE OF PATRONS 


Obviously there are certain areas where 


people eat more than others. Women ven 


erally eat less than men between meals, 
ind children have no limit (except money ). 
In West 
find people much heavier eaters than in, 
say, Maine, New Hampshire, or Vermont. 
Mill office 


drive-ins in industrial areas have a 


this 


Virginia and Pennsyivania we 


workers out eat workers, sO 


yvreatet! 
than 


potential rating unde category 


i drive-in would have in Grosse Point, 
Mich, or Sewickley, Pa., or any other sim 


il ir *¢ | iss loc ation.” 


2. PICTURE POLICY 


Single-feature theatres will never have 
the potential of theatres playing two fea 


And here is a 


yvood place to pause a moment and tell the 


tures with an intermission. 


surprising number of operators who play 


double bills with #o intermission, that they 
their 
think 


If only for reasons of personal 


really are as big darned tools as 


competitors and brother exhibitors 


they are! 


hyviene, an intermission is a necessity at a 


drive-in. 
Wake up, boys, 


W ithout 


you can have an inter 


labeled a 


have a 


Mission being money 


grabber. If you single feature 
policy, you will rate low here no matter 
how many costs you put in the field, and 
how high a you get on 
factors. If 
an intermission you 


first 


no matter score 


the other you. run. double- 


features with are high. 


If you) run feature, intermission, 


second feature, intermission, first teature, 


vou are as high in this category as you 


Can yo, 


3. AGGRESSIVENESS 

This category is a little difficult to tie 
down as concretely as the others, but it has 
merchandising that most 


to do with 


nebulous of words, so overworked and ter 
What sins are committed tn 


to the attitude 


ribly abused. 
toward 


The 


intermission be 


reter 
than the 


its name! | 


selling, rather mechanics. 


operators who have no 
cause they are afraid it offends the public 
are on the low end of this totem pole. 
‘Those who check 


concerned 


concession figures 


thei 


daily, who are about quality, 
appearance, courtesy, inventory and all the 
other factors which make tor good stand 
operation will rate high. 

And the fellow 


about his food, and one 


who runs four trailers 


about his pictures 
2+) 


(Continued on page 
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Crisis in Sound, 1953 


How the CinemaScope system 
and Paramount proposal demon- 
strate the need for prompt stand- 
ardization of stereophonic sound 
if single film advantages are to 
be preserved. 


OWEVER valid arguments may be 


against standardization. relative to the 


wider screen image, similar latitude does 


not apply to multiple-track sound on the 
picture film. Whether theatres are to be 


equipped with reproducers for four or five 
tracks, and where these are to be located, 
and their scanning widths, present ques- 
tions of far-reaching importance, to thea- 
tre operators and to the manufacturers who 
supply the equipment. 

For CinemaScope productions, 20th Cen- 
tury-Fox has already adopted a four-track 
system. Now 
five-track system for 
Research Council as a method for all Amer- 


Paramount has submitted a 


consideration of the 


ican producers. (See accompanying draw- 


ings.) 
SIMILARITIES IN SYSTEMS 


Both svstems of course call for 
tracks, further 


placement of the oxide stripes on the non- 


mag- 
netic and they agree in 
emulsion side and in location of the mag- 
netic reproducer between the upper maga- 
zine and the projection mechanism, leaving 
a photo-track reproducer in its established 
position. Beyond those points of conformity 
the two methods differ radically in) ways 
fundamentally affecting reproducer design. 


With 20th 


energetically with preparations for at least 


Century-Fox — proceeding 
hundreds of installations of CinemaScope 


for exhibition within a few months. of 


“The Robe,” that 


scheme no longer has the possibly tenta- 


producer’s four-track 
tive character that it had when it was first 
announced. ‘The Paramount proposal, de 
veloped by the studio’s research department 
under the direction of Loren L. Ryder, has 
been submitted as a means, in the words of 
Y. Frank Freeman, studio head, of bring 
ing “an end to all the confusion with re 
spect to stereophonic sound” and of giving 
“the industry a practical basis on which to 
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(below to 


drawings 


CinemaSco pe 
film. Solid 
one 50-mil 
“effects” tracks 
scheme, 
fall outside them on the other 
the latter side. CirnemaSco pe 


prints 
Stripes in 
screen-sound tracks adjoining 


outside 





Film specifications proposed by Paramount (above) and adopted by 20th 
accommodate 
indicate the 
(and 


tracks 
sprocket holes, which are of 
screen-sound tracks, all scanned at 50-mils, 

with an effects-control track of 
prints would have 








Pag p gal 


Century-kox for 
tracks on the prteture 
proposes taco S5-mil and 
invading ) area, and tavo 
aidth. In the CinemaScapi 
adjoin sprocket holes on one side, and 


“stercophonic” sound 
Paramount 


slightly 
standard 


frame 


29 mils inside perforations on 
sprocket holes reduced in width to 78 mils 








proceed, preventing an otherwise huge eco 
nomic waste.” 

As affirmed in a manual on CinemaScope 
20th 
method places two of three screen-sound 
tracks on side of the left-hand 
sprocket holes (seen from non-emulsion, o1 
track-base side), with the third track out 
side the right-hand sprocket holes. With 
the frame (which is enlarged to 0.912 x 


issued last month, the Century-Fox 


either 


0.715) a distance of 0.213-inch (213 mils) 


from this right side of the film, a narrower 
track is provided for “auditorium eftect 


or for volume control, between the frame 
and right-hand perforations 
Keach of the 


mils wide, scanned at 


ound tracks is 63 


50 mils; 
29 mils wide. Space 


] 


plus 


screen 
while the 
effects-volume stripe is 
for these and the imayve space between 


(Continued on page 13) 





\\Y. YoU MUST INSTALL 
A STEREOPHONIC 
SOUND SYSTEM! 


Most of the studios have announced that on many of their 1953-1954 pictures 
stereophonic sound will be recorded magnetically on three sound tracks on a separate 
film. 

Theatres which want to profit to the fullest extent from these productions must 
immediately purchase a stereophonic sound system with a separate magnetic sound 
reproducer. 

Even though sound may someday be magnetically recorded on the picture film 
itself and reproduced with magnetic sound heads between the upper magazines and 
the projection mechanisms, all equipment required in stereophonic systems today 
(except the separate magnetic reproducer) will be necessary in any system of the 
future. Accordingly, most theatres will buy a stereophonic sound system now, rather 
than await the remote day when another form of magnetic reproducer becomes 





available—if another ever is developed. 


MOTIOGRAPH STEREOPHONIC 
SOUND SYSTEMS 
stounedocsiomions Other Motiograph 3-D and 


theatre capable of installing three 

loud-speaker systems. The five e : 

systems vary in the amount of Wide- Screen Equipment 
power output of the three power 

amplifiers, the size of the speaker 
systems, and the number of 
speakers. Prices range from 
$5000 for the smallest theatre to % 25" Diameter Upper and Lower magazines designed 


a basic price of less than $10,000 to be used with all makes and models of modern pro- 
for the largest system. 


*% Electrical and Mechanical Interlock equipment for all makes and models 
of modern sound reproducers. 


jector mechanisms and sound reproducers. 


= 





*% Continuous-Duty Generators for arc-lamp opera- 


tion from 70 to 125-amperes or more. 


*% High-Intensity Arc Lamps. 


MOTIOGRAPH, INC. 
‘Craftsmen to the Theatre Since 1896" 


4431 West Lake Street Chicago 24, Illinois 
CONTINUOUS-DUTY MOTOR-GENERATORS 
PROJECTORS THEATRE-TY IN-CAR SPEAKERS SOUND SYSTEMS 
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“Where To Buy Kt” 


MOTIOGRAPH DEALERS 


CALIFORNIA 
LOS ANGELES: 8B. a. Shearer Company 
964 S. Vermont Ave 
SAN FRANCISCO: 8. F. Shearer Company 
243 Golden Gate Ave 


COLORADO 
DENVER: Service Theatre Supply Co. 
2054 Broadway 
GEORGIA 
ATLANTA: Wil-Kin big at Supply, Inc. 
150 Walton St., N.W 
ILLINOIS 


CHICAGO: Gardner Theatre Service, Inc. 
1235 S. Wabash Ave. 
INDIA 
INDIANAPOLIS Ger-Bar, Inc. 
442 N. Illinois St 


IOWA 
DES MOINES: Des Moines Theatre Supply 
1121 High St. 


KENTUCKY 
LOUISVILLE: Falls City ee Equip. 
7S. Third St 

LOUISIANA 


NEW ORLEANS: Hodges Theatre Supply Co. 
1309 Cleveland Ave 


MARYLAND 
BALTIMORE: J. F. Dusman Company 
12 E. 25th St 
MASSACHUSETTS 
BOSTON: Joe Cifre, Inc. 
44 Winchester St 
MICHIGAN 
GRAND RAPIDS: Ringold Theatre Equip. 
106 Michigan St., N. W. 
MINNESOTA 


MINNEAPOLIS: Frosch Theatre Supply Co. 
1111 Curie Ave 
Minneapolis Theatre Supply 

75 Glenwood Ave 

National Equipment Company 
7 E. Michigan St 


DULUTH 


MISSOURI 
ST. LOUIS: McCarty Theatre a—— Co. 
3330 Olive St 
KANSAS CITY: Shreve Theatre Supply Co. 


17 W. 18th St 
NEBRASKA 
OMAHA: Western Theatre ——_, Co. 
214 N. 15th St 
NEW YORK 


AUBURN: Auburn Theatre Supply Co. 
5 Court St 
NEW YORK: Joe Hornstein, Inc. 
630 Ninth Ave 
BUFFALO: Perkins Theatre Supply Co. 


505 Pearl St 
NORTH CAROLINA 
CHARLOTTE: Wil-Kin Theatre Supply 
229 S. Church St 
OHIO 
CLEVELAND: Ohio Theatre Supply 
2108 Payne Ave 


OKLAHOMA 
OKLAHOMA CITY: W. R. Howell 
12 S. Walker Ave 
OREG 


ON 
PORTLAND: B. F. Shearer Company 


1947 N.W. Kearney 
PENNSYLVANIA 
PITTSBURGH: Atlas Theatre Supply 
402 Miltenberger St 
FORTY FORT: Vincent M. Tate 
1620 Wyoming Ave 


TENNESSEE 
MEMPHIS: Tri-State Theatre Supply 
320 S. Second St 
TEXAS 
DALLAS: Modern Theatre Equipment 


1916 Jackson St. 
TAH 
SALT LAKE CITY: Service Theatre Supply 


256 E. First So. St 
WASHINGTON 
SEATTLE: 8B. F. Shearer Company 


2318 Second Ave 
WEST VIRGINIA 
CHARLESTON: Charleston Theatre Supply 


506 Lee St 
WISCONSIN 
MILWAUKEE: The Ray Smith Company 
710 W. State St 


err ts 
CALG ARY ALB.: Sharp's Theatre Supplies 
Film Exchange Bldg 
MONTREAL, QUE.: Dominion Sound a 
4040 St. Catherine 5t., 
General Theatre Sup. Pa 
288 St. Catherine St., 
Perkins Electric Co. 
1197 Phillips Place 
General Theatre Sup. Co. 
86 Charlotte St 
TORONTO, ONT. General Theatre Sup. Co. 
861 Bay St 
Perkins Electric Co. 
277 Victoria St 
Perkins Electric Co. 
591 Yonge St 
Dominion Thea. Equip. 
847 Davie St 
General Theatre Sup. Co. 
916 Davie St 
WINNIPEG, MAN.: General Theatre Sup. Co. 
271 Edmonton St 


ST. JOHN, N.B 


VANCOUVER, B.C 
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(Continued from page \1) 
acquired by reducing the 
sprocket holes to 78 mils 
standard 110 
CinemaScope sound not only calls for a re 


them, has been 
width of the 
(from the mils). ‘Vhus 
producer of distinct design, but requires 
changes in all sprocket wheels and idlers of 
existing projectors. 

Leaving sprocket) perforations as they 
are, the Paramount scheme 
five tracks 


provides tor 
all of them signal stripes, vol 
ume control not being contemplated—by 
making those for the side screen speakers 
relatively narrow (35 mils compared with 
50 mils for the central horns), by utilizing 
some of the frame area and displacing the 
indicated 


projector aperture (Cas accom 


panying drawing), and by reducing inter 
track spacing to a minimum (assuming that 
it is a practicable minimum). 

Although two of the screen sound stripes 
“effects” tracks, 


outside the 


are 35 mils, there are two 
each of 50 mils. ‘Vhese are 
sprocket holes, while the screen-sound sig 
nals are grouped inside the perforations 
on the side where the striping enters the 
frame area. Allowance of only 35 mils for 
screen-sound tracks is 


Ryder ° 


“We believe that a volume range satis 


the two “secondary” 


thus explained by Mr. 


factory tor theatre reproduction can be ob 
tracks 
without the use of additional control equip 


tained from these narrow sound 


ment. However, if others in the industry 
feel that it is advisable, each sound track 
reproducer can be equipped with a special 
control exciter so as to have low-gain, ex 
cept during periods of sound reproduction.” 
He points out that a track made for con 
trol operation will also play on non-con 


trolled equipment, 
TRACK INCREASE ALLOWED 


‘The proposal allows, however, for in 
crease in width of the side speaker tracks if 
For this 


purpose Mr. Ryder thinks the picture could 


others believe that it is necessary. 
be moved “at least another 5 to 10 mils.” 
Change of aperture in any case is the only 
modification of the projector involved. 
“We teel that there is merit in the 20th 
Century-Fox-Eastman proposal to diminish 
the sprocket) hole width,’ Mr. Ryder 
acknowledges; “however, such a move will 


be expensive and confusing, in addition to 


causing damage to release prints costing 
many hundreds of thousands of dollars. We 
desire to avoid a change to the new sprock 
ets if at all possible.” 

Noting that the 
only 5 mils, Mr. 
that the sound isolation that this small 
provides should 
20 decibels, 


“Paramount has in 


Inter-track spacing. is 
Ryder states his belief 
amount nevertheless be 
approximately and reports that 
construction special 
magnetic heads which will work at. this 


close spacing.’ He adds, indeed, that ‘‘the 
J x 









Magnetic reproducer drawn on photo of projector 
with photo-track soundhead to show location of 
magnetic pickup between projector head and upper 
magazine. The picture also shows an anamorphic 


lens system for CinemaScope drawn in as mounted. 


isolation between these sound tracks can 
probably be as low as 10 decibels 

“We recoynize,” he continues, “that 
these sound tracks are very close to the 
sprocket holes and we hopetul that re 
cent developments in tight loop reproducers 
and/or buffer-rollers will minimize trouble 
from this source.” 


\MIr. Ryder has been known to be op 


posed to sound tracks outside sprocket 
holes. In describing the Paramount system, 
however, he submits to them as a “good 


compromise if used only tor auditorium ef 


fects,” asserting that “damage to these 


magnetic sound tracks should only cause 


cut-outs, or a drop in volume and not in 


troduce disturbing noises in the theatre.” 


One aspect of both of these ettorts to 


establish “stereophonic” sound as a regular 


component of the art is the indifference to 
track control of volume. ‘Vhroughout the 


many years of considering multiple-track 


practice, provision of an extra track tor 
volume control has been) commonly — re 


varded as an advantave, allowing those who 


created the production, rather than theatre 
management, to determine sound value 


The Paramount plan, as noted, would 


use precious space tor fwo supplementary 
tracks, with neithes specitied for volume 


Manual,” 


while noting that the print “will be sup 


control ; while the CinemaScope ‘ 


plied with a fourth effects and control 
track” 


sound outlets to the auditorium bevond thre 


appears to re rard the extension of 
area of the performance, as the more im 
portant use of it 

But whatever may be the ultimate di 
posal of tracks available for tuditorium 
effects” 


fications of the single film for picture and 


and volume control, the basi pect 


multiple tracks need prompt standardiza 


tion, for guidance of exhibitors and equip 


ment manufacturers alike.—G. S§ 







Pe 


By STANLEY McCANDLESS 





F Research and Development Engineer, Century Lighting Company, New York 
' «FIGURE 1 — Down. 
| light unit designed 
for flush - mounting 





— 





with a ceiling aper- 
ture about 3 feet in 
diameter. Such ea fix- 
ture accommodates 
. @ 200-watt PS-30 
general service lamp 
in a reflector. In- 
terior appears of 
equal brightness. 






WRT, 












An adjustable, lens type downlight is 

FIGURE 2A sketched at left (Figure 2A), while 

below (Figure 3A) is a simple reflector 

pattpindtte iia unit available for various ceiling open- 

ings. The lens of Figure 2A is mounted 

in an adjustable tube which may be set 

for soft or sharp focusing. It accommo- 

dates a 250- or a 400-watt G-sO spot- 

light; lamping for type below ranges 
from 100 to 300 watts, 
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FIGURE 3A 










N THE preceding article this space should be less than the outer 
(May issue of Bevrer THEATRES) were lobby to help to accommodate the cus 
discussed modern light practices it othe fomers eves Kive to 10> toot candles ts 
front and in the lobby. In moviny into the mavbe too big a jump downward trom the 
interior We encounter functions which have — outer lobby, but certainly it is all that ts 
become notably served by a new type ot needed from the standpoint of circulation, 
illumination called downlighting. Observed \ judicious use of color can enhance the 
first are requirements of foyer, of circula itmosphere of this space. 





Downlight (see Figures 1, 2A, 3A), 











thor irea 
cove lights and luminous panels can_ be 
CIRCULATION LIGHTING chief sources of illumination. Ornamental 
his consists primarily of lighting the luminaries may be desired tor decorative 
floor or af i les dt unatical ettect is de functions, but should not be used as sources 
sired, the whole space by means of coves — of illumination in any of the fields of not 
or domes. It can be glamorized by the use mal seeing 
of chandeliers and wall brackets, but these 
— shenld be the chict source of ilami LOUNGE LIGHTING 
ation Lounge areas should be illuminated 
In veneral, the level of illumination ot similarily to a sitting room or club room. 





























FIGURES 3B & 3C—Downlights which 
(with type shown in Figure 3A) are sug- 
gested for seating areas. That above 
(with T-20 lamp) has housing enclosing 
baffle discs for mounting at 15 degrees 
from horizontal. The unit below has lamp 
at angle with housing baffled, 






It should have an intimate atmosphere, 
whether elaborate or simple. It should in 
vite patrons to sit down tor conversation 
or to wait for the feature to begin. 

The general illumination should be low, 
with accent on important decorative or use 
ful elements, such as cottee tables or dis 
plays, as with “pin-hole’ optical down 
lights, Liberal use of illumination behind 
wall benches, low-level cove lighting, table 
or floor lamps contribute to decorative 


efttect. 


AUDITORIUM SEATING 


There are five lighting areas of the 
auditorium: general seating, over balcony, 
under balcony, rear cross-aisle, and per- 
formance area. For general lighting of the 

(Continued on page +4) 
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Che Needles Eye 


A Department on PROJECTION & SOUND 





® "No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 


through which the motion picture has to pass—an optical aperture 
by a man and his machine, the projectionist and his projector.” 


in the continuous miracle of the screen | 


TERRY RAMSAYI 


PRECISION REQUIREMENTS OF 3-D: 


Shutter Synchronization, 
Interlocking and Alignment 


By GIO GAGLIARDI 


THE PROJECTION of ster- 
eoscopic films has introduced some special 
operating problems for projectionists. ‘These 
problems will bear a 
vood deal of investiga- 
tion and will demand 
special attention and 
closer application on 
their part. A discussion 
of these problems and 
their possible solution, 
or simplification, there- 
fore should be 





advan- 
tageous (and any sug 


GIO GAGLIARDI 


gestions and remedies 
from the field would be greatly appreciated 
by the writer). 

Simultaneous projection of two. stereo- 
scopic prints necessitates strict attention 
and control of the following operating pro- 
cedures: (1) Proper synchronization of 
film motion, (2) correct alignment of the 
two films on the screen, (3) proper focus- 
ing of each of the two prints, (4+) correct 
comparable brightness and color for each 
of the two pictures, (5) proper vertical 
positioning of the two pictures by framing 
devices, (0) correct timing synchronization 
of each picture with the projector shutters, 
and (7) elimination of unwanted motion 


due to worn projector mechanisms, 
FILM SYNCHRONIZATION 


Synchronization of the two projectors 
as far as film motion is concerned, can be 


accomplished by using mechanical or elec- 
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trical interlocks. The preferred system. is | 
an electrical interlock using 2-pole, 1440 | 
r.p.m. selsyn motors coupled to the projec 
tor motor by means of a timing belt and | 


Since most projector | 


1750 | 
| 


proper sprockets. 


motors operate at approximately 
r.p.m., a shutter ratio of 1440 can be ob 
a motor sprocket of 40 | 
teeth, and = selsyn) sprocket of 49° teeth | 
(actual ratios are 1440 to 1764 r.p.m.). 


With the above combination, however, 


tained by using 


the lineal velocity of the coupling device | 
becomes very high since the sprockets have | 
a large diameter. If chains are used, the | 
noise is excessive and the problem of lubri- | 
cation is difficult. For this reason other | 


speed ratios have been used. [In many 
cases the selsyns are being operated at 1200 
or 1750 r.p.m., permitting the use of small | 
velocities for the 


sprockets and normal 


roller chains. Unfortunately, in these in 
stances the selsyn speeds do not coincide 
with the shutter 
difficult to 
locks. 


It has been found that some mechanical 


speeds, making it more 


index the synchronous inter 


interlock systems, although they appear to 
be exactly synhcronized when at rest, are 
not satisfactory when placed in operation. 
This condition is due to the back lash or 
“springiness” of the connecting gears and 
flexible shafts which permit either projector 
to “hunt” or drift back and forth, putting 
the shutters slightly out of syne in one 
direction, then in the opposite direction. 
This condition is eliminated, and ease 
and flexibility 
2-pole selsyn motors are used and if they 


of operation is assured, if 


are coupled to the projection motor so as 





THE TREND 1S TO. 


Loviaine 
SUPER-CHARGED 


ORLUX 
Carbous 


FOR EFFECTIVE 


PROJECTION 


because 
ORLUX Gabon 


light has a cooler color spectrum 
and laboratories’ tests prove 
that the cooler a carbon burns, 
the less chance of blistering the 
polarizing filters and buckling 
of film. 


ORLUX Carbons are higher in the 
cooler colors: blues, greens, 
indigoes; and lower on heat con- 
ducting colors of red, yellow and 
orange. 


INSIST ON ORLUX CARBONS for 
better 3D and Panoramic 


projection. 


FOR ANY SIZE 
THEATRE OR 
DRIVE-IN 


CARBONS, Inc. 


Boonton, N. J. 









THE (Cautinuous Duty POWER SOURCE 


REQUIRED FOR 3-D PRESENTATION 








ASHCRAFT |:::::| RECTIFIERS 


For NEW 9 mm 
Suprex copper-coated carbons 
60-75 Amperes—Type S-8570 








For 8 mm 
Suprex copper-coated carbons 
60-70 Amperes—Type S-8570 


For 9 mm 
High Intensity uncoated carbons 
70-90 Amperes—Type S-8585 


For High-Intensity 10 mm 
Rotating uncoated carbons 80- 
95 Amperes—Type S-100 


This is not a tube-type rectifier .. . 
it is a heavy-duty Selenium Plate 
Rectifier whose dependability 
has been proved in the largest 
theatres and drive-ins for over 
4 years. 


The ideal power source for 3-D presentation. In countless instances, 
present generators or rectifiers are unsuitable for the continuous oper- 
ation required when both arcs are operated simultaneously. The 
Ashcraft Heavy-duty Selenium Rectifier may be operated 24 hours per 
day, if necessary. 


C. S. ASHCRAFT MANUFACTURING CO., INC. 
36-32 THIRTY-EIGHTH ST., LONG ISLAND CITY 1, N. Y. 








se 





to result in a one-to-one relationship  be- 
tween shutter and selsyn. This provides an 
almost fool-proof interlocking procedure. 
The projectionist can turn the motor hand 
wheel so that each selsyn is set for an index 
mark, and this position indexes the shutters. 


ALIGNMENT OF PICTURE 


In order to maintain the correct stereo- 
scopic depth and perspective and to prevent 
eye strain, it is imperative that the two 
projectors be aligned perfect/y so that their 
vertical and horizontal center lines are 
superimposed on the screen. This can be 
done accurately only by projecting special 
target film simultaneously from both ma- 
chines and moving the projectors until 
proper results are obtained. Suitable align- 
ment film may be ordered from the society 
of Motion Picture and ‘Television Engi- 
neers (40 West 40th Street, New York) 
in loops tor two projectors or in 50-foot 
lengths. ‘They can also be obtained from 
some theatre supply dealers. 

The Motion Picture Research Council 
has advised that, because there are different 
photographic processes, prints may appear 
in the field which have to be projected 
with emulsion towards the lamphouse, or 
emulsion towards the Jens, and they may 
also be mixed with regards to the left or 
right print. Under these conditions, pro- 
jectors should be aligned for each new 
booking, and the target film should be 
threaded in each projector with the emul- 
sion in the same position as it is on the 
print to be projected. 

If this precaution is not followed and a 
reversed print is projected, the necessary 
refocusing will cause a change in the hori- 
zontal position of the picture and therefore 
change in the value of the photographed 
parallax. In all cases, the soundtrack will 
be located on the proper side of the film. 
Where the emulsion is towards the lens, 





3-D COMES TO PAREE! 





The Le Paris theatre in Paris, France, was recently 
equipped for 3-D projection, and new U. S. equip- 
ment installed included Simplex XL projectors and 
sound systems and Peerless '"Magnarc’’ lamps. The 
installation was made by Brockliss-Simplex, French 
distributor for National Theatre Supply Export, 
New York. 
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STRONG LAMPS FOR 3-D FILM 











In preparation for showing the 3-D film, "Fort Ti,” 
Strong 90,000-8 (3-D) projection arc lamps were 
installed at the Rivoli theatre, Toledo, to project 
the increased volume of light desired. Projection- 
ists at the theatre are Bill Lutz (left) and Belmcnt 
Holmes. 





arrangements have been made at the studios 
to equalize the frequency balance to cor- 
rect for optical system out-of-focus condi- 
tion, so it is not necessary to readjust the 


sound optical systems. 


FOCUSING AND BRIGHTNESS 
That’s why more 


Picture brightness should be equal from 


or ° “¢ . * * 
both machines. The stereoscopic effect is and more drive-ins 


badly deteriorated when the brightness dif- 

ference reaches approximately 20°. This 

siaiits tite. hannah a ah oad choose Bausch & Lomb 
must be paid to the positioning and the 
shape o he sitive carl ‘rater i T° 
se a coat lonee ag 34 Build capacity patronage ti lin for 
“oe the better-than-ever profits oar by 


focus ot each machine should be checked giving all of your patrons the 
especially because prints may be of dif- , 


ferent thickness, or projected with reversed world’s most satisfying screen 
emulsion. The main title provides a good > 

focusing spot. ‘To focus the right machine images. Unequalled edge-to-edge 
put on 3-D glasses and cover the left eye. 

To focus the left machine, cover the right Sharpness and definition, at all 
eve. (Special projectionists glasses are 


ranges, all angles. Breathtaking 


available or can be made up. Two pairs 










are used in each booth. One pair has both he eee . 
right eve filters for focusing the right contrast... vivid, brilliant images, 


machine; the other has two left eve filters ve , 
; ACK r L440 OF ap! 
Sci dietetic Huila’ eaceediinat actually 44% to 100% brighter! 


Sharp focus is very important, because Tops in ‘‘Come back 
if one machine is even slightly out of focus I . ; 
it will make the spectator feel as if one again!” appeal. 
side of their glasses had a smudge on it. 





Since the projectionist is usually farther 


away from the screen than any patron, and BAUSCH ¢ LOMB CENTENNIAL 


WRITE for complete information, 
Bausch & Lomb Optical Co., 67919 


St. Paul St., Rochester 2, New York. 


since he is the one who should see the pic- 
ture best of all, it is necessary to provide 
him with a pair of good binoculars sO that 


he may check focus properly. 






FRAMING AND SHUTTER SYNC 


Total loss of picture synchronism can | RR 


1) ye A Ze . . 
definitely stop a performance, and partial “ Bausch & Lomb Couper Hep (07 Projection Lenses 


loss of synchronism even down to a frac- 8 
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Super-reflective screens for 
all third-dimensional processes 
and wide-screen systems; en- 
gineered to assure sharp, 
brilliant pictures with vivid 
contrast in any theatre. 


Produced of permanently 
flexible, seamless plastic. 
Clean-cut perforations, with 
no projecting fibres to im- 
pede sound or collect dirt. 
Fungus proof. Unaffected by 
moisture. Shipped with pro- 
tective coating. 


Only $1.50 


per square foot 


Write for free sample 
and details today! 


WILLIAMS 


SCREEN COMPANY 
1675 SUMMIT LAKE BOULEVARD 
AKRON 7, OHIO 














Dealers Exclusivel 


Sold thru Theatre Suppl 








tion of a jrame can destroy stereoscopu 


effect and produce complaints from the 


audienc 2. 
Loss ot 


first, by 


synchronism can be detected, 
observing moving parts, such as 
persons’ lips as they talk, or a person’s legs 


or arms as he walks. ‘These items will seem 


to produce double images, or seem to be 
dritting apart. 

Way he pro- 
One ot 
a machine 
One of the 


condition 
ditterent 


This out-of-sync 


duced in- several WaVs. 
the prints may be threaded on 
using the wrong start frame. 

prints may have lost or ¥ ined one or more 
the 


The 


prints may have to be framed together so 


frames due to improper patching at 


exchange or in the projection room. 


much that the shutter phasing of the two 
projectors has lost close synchronism. 
‘There’s no excuse for starting the two 
pictures out-of-frame or out-of-syne. Special 
care must be taken to thread and frame in 
sync. If out-of-frame conditions are 
noticed after the start, the location should 
he marked quickly with paper slips and 
both prints should be examined. ‘The foot- 
ave numbers on each side of each splice 
in both prints should be checked to deter 
mine if both prints contain an equal num- 


ber ot frames, 


If it is necessary to patch a print, the 
repair should be made by using black 
trame-line leader to replace the missing 
frames. In order to make sure that the 
correct number of blank frames have been 
substituted, check the number of frames 


hetween two footage marks on either side 
(Remember that there are 
16 frames to one foot of film.) 


of the patch. 


Moreover, an out-of-syne condition ts 


not necessarily due to the two pictures 


being out-of-frame or out-of-registration. 
It may be created by the projector shutters 
being out of timing with each other, caus 
inv a trame trom one projector to show 
upon the sereen slightly ahead or behind 
the corresponding frame from the other 
projector. 

It has been pointed out that a phase 
shift of half to full 


sprocket hole, which is equivalent to the 


trom one one 
two shutters being apart by only 12° to 
22°. will cause a double image and blurred 
effect in mouth movements, close-ups and 
middle Such defects can 


very annoying to the spectator if they are 


shots. become 


prolonged for any length of time. 


FRAMING PRECAUTIONS 


In many of our. existing projectors, 
framing is controlled by rotating the intet 
mittent sprocket and shifting the shutter 


the With these 


machines, it may be possible that in trying 


position at same time. 


to reframe or register the two pictures dur- 
ing projection, the two shutters may be 
more 


forced out-of-phase by considerably 




















For the recent demonstration of CinemaScope at 


National 
projectors 


the (Metropolitan theatre in Boston, 
"Excelite'’ lamps and Super-Simplex 
were used to project the picture to a screen 48 
feet wide and 19!/2 feet high. Projectionists shown 
on duty are Paul Brown (left) and Harold Sheerer. 





than 10 This attempt at framing correc- 
tion may introduce a phasing error, which 
is just as bad. 

In order to minimize this framing-phas- 
ing error, a thorough check should be made 


Loren Ryder 


Pictures has suggested the 


of the projector mechanism. 
of Paramount 
following procedure: 
1. Set framing control on both projec 
tors at about midway. 
2. ‘Turn projectors to the intermittent 
rest or threading index position. 
3. ‘Vhread both projectors, changing the 
control so as to thread 
The Research 


alignment 


traming 
in’ frame. Council- 
S.MLP.-T.E. 
this check. 
or the yoke around the inter- 
exactly the 
trouble 
Dissimilar posi- 


film may be 


used for If the framing 
control, 
mittent, ww mot in same 


both 


encountered, 


position oon machine s, 
may be 

tions, or vokes, or framing controls, 
probably will be due to a difference 
in intermittent sprockets. It is recom- 
mended that similar sprockets be used 
that the 


both 


and be aligned 


so that 


equipment 


framing control units 
will be in the same relative position 
when the pictures are in frame, 

+. After the framing controls are prop 
erly aligned, mark or index them for 


subsequent threading. 


5. ‘Turn hand wheel forward on each 
machine until the intermittents just 
start to move. 

6. Check the shutter position on both 


machines and make sure that they are 
in the same relative position. Jf the 
shutters are not in the 


same position 


within plus or minus 10°, something 
tis wrong. Recheck 


separately to make sure that the shut- 


Ca h NAL hine 


ter adjustments are correct. 


The 


machines should synchronize without 


Synchronize the two machines. 


~ 
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75 TO 130 AMPERE HIGH INTENSITY 


| Reflector Cype 
PROJECTION ARC LAMPS 


EXCELITES, with thecr exclusive aute- 
matic are crater positioning control, 
were chosen because they maintain 


Distributed by 


NATIONAL 


THEATRE SUPPLY 
wn Die 0 Oct aaa Rae 
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THERE'S A BRANCH NEAR YOU 
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SUPER SNAPLITE 


£/1.9 
Projection Lens 


Best for 
your Theatre 





iss Snaplites are better indoors or iia Fa - 
out. Sharper Pictures, Greater Con- 

trast, More Light, Better Definition all 

add up to happy patrons. Make your Movies Better Than 
Ever; use Super Snaplite lenses. 


Super Snaplite Projection Lenses give a true speed for 
f/1.9 in every focal length up to 7 inches. Ask for Bulletins 


207 and 209. 
Also Series Il SNAPLITES with a speed of f/2.0 


@® KOLLMORGEN 
| 7 


PLANT Apilic 
NORTHAMPTON, MASSACHUSETTS 


NEW YORK OFFICE: 30 CHURCH ST., NEW YORK 7, N. Y. 


moving, and if one 





hack and forth, it should tend to 


machine 1s rocked 





come to rest in synchronization with 


the other machine. 


Krom the above discussion it may 


and proper supervision are required, 


be 


realized that a great deal of care and atten- 
tion is required for the projection of stereo- 
scopic motion pictures. Continual alertness 











READ THE ADS — Maye news / 














ow! 15% MORE LIGHT 


ON YOUR SCREEN C fo 


L , 
Y 
fie; A_3-D MUST! 


/ SEE YOUR THEATRE SUPPLY DEALER 























Manufactured by HEYER-SHULTZ INC. Cedar Grove N. J 









A Method of Checking 
Shutter Synchronization 


The research department of Para- 
mount Pictures, under the direction of 
Loren Ryder, has issued a discussion 
of the importance of shutter synchroni- 
zation in 3-D projection which in- 
cludes the following text: 


Cut out a cardboard disc approxi- 
mately 18 inches in diameter, punch a 
pencil-sized hole in the center, and a 
pencil-sized hole about 6 inches from the 
center, 

With both projectors synchronized for 
3-D projection, project white light on to 
the screen [it is not necessary to have 
the filters in the light path). Hold the 
cardboard disc with a pencil as an axle 
approximately 12 inches from the screen 
and rotate the disc. The light from the 
two projectors shining through the hole 
in the disc will make a series of double 
spots, the left-hand spot resulting from 
the right-hand projector and the right- 
hand spot resulting from the left-hand 
projector. 

If the pencil is held at approximately 
eye level and the viewer looks at the 
spots which are also at approximately 
eye level, the projectors are in phase 
synchronization if the two spots are level 
or parallel to the floor. If one spot is 
above the other, the shutters are not in 
phase synchronization and a correction 
should be made. 


lf the observer is watching the pairs 
of spots which are to the right of the 
pencil axle, the right-hand spot will be 
from the left projector. If this right- 
hand spot is above the left-hand spot, 
the left-hand projector shutter is ahead 
of the right-hand projector shutter and 
a correction is required to bring the two 
spots in a horizontal position without 
throwing either the right or left picture 
out of frame. 


Checking of each port filter is also 
suggested to assure correct angle of 
polarization. It is recommended that 
an observer at rear of main floor, 
center, test screen light from each pro- 
jector with spectacles for opposite eyes 
(left projector, right-eye spectacles, 
and vice versa); port filter is correct 
at point of maximum light cancellation. 
Filter should be mounted perpendicu- 
lar to light beam. It is further pointed 
out 


Experience indicates that most viewing 
glasses have a correctly positioned angle 
of polarization. As a precaution, it might 
be well to try several pairs of glasses, 
and glasses of different manufacture. 
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20th CENTURY- FOX 


MAGNIGLOW ASTRO- 
LITE has been theatre-test- 
ed and is being released in 
accordance with an arrange- 
ment between Twentieth 
Century-Fox Film Corpora- 
tion, Radiant Manufacturing 
Corporation and Glowmeter 
Corporation of Buffalo. 





New! First Optically 
Engineered Screen For 
All Projection Systems 








See ASTROLITE Before You Buy! 


If you are considering purchasing new 
screens—wait for Magniglow Astrolite. No 
other surface can return such light energy 
and brilliance. 

Write, wire or phone for details today... 
or contact your supplier... he will soon be 
able to actually demonstrate this screen 
which is revolutionizing the industry. 


*Trade Mark, U.S. & Foreign Patents Applied For 


Amazing MAGNIGLOW Astrolte* Screens 
deliver Twice the Light lor Cnemascope, 
3-Dimension, black and white, Full 
Color and all wide Screen sustems. 


IT’S HERE at last—the basically new type screen that the motion 
picture industry needs so urgently, the screen that for the first 
time provides the brilliant extra illumination so necessary for the 
public acceptance of new systems of projection. MAGNIGLOW 
ASTROLITE is the first and only reflective surface scientifically 
engineered to take full advantage of every law of optics for un- 
believable projection results. 








ASTROLITE OFFERS MANY WONDERFUL ADVANTAGES 


In addition to twice the illumination, MAG NIGLOW ASTROLITE Screens 
offer many important features including: 


© Uniform Illumination throughout Entire © Flameproof, Fungus-proof 


seating Area © Optically Engineered to Give Perfect Re- 
© Magnificient Color Projection with Every flection on Wide or Curved Screens 
Color Value Reproduced © Retains 3-Dimension Effect Throughout 


© Completely Washable—Easy to Keep Clean _ Field of Observation 











Exclusive World-Wide Licensee under Glowmeter Magniglow Patents 


ASTRUILITE 


RADIANT MANUFACTURING CORP. 


World’s Largest Projection Screen Manufacturer 
2627 W. Roosevelt Road, Chicago 8, Illinois @© CRawford 7-6300 
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Now you can serve up to 1500 ice cold drinks on continuous 
flow... just as fast as two operators can draw them! The sensational 
Manley ICE-O-BAR is unparalleled for easy operation, fast cooling... 
guarantees cold drinks during peak rush periods. Uncomplicated design 
and standard parts mean any local refrigeration man can install and 
service the super-efficient ICE-O-BAR. Remember, a drink machine 
makes 65% gross profit for you. So mail coupon today for complete 
details on the best drink machine ever made—the new Manley 


ICE-O-BAR! 





The Wanley 


SUPER 
Sell Your STADIUM 


o 
Faster, with this | e mye 
You'll sell more of your biggest profit item faster with this 
To Vol re famous big-volume Manley popcorn machine. The Super Stadium is 
Pp uw the only machine that gives you all these profit-making ...money- 


saving ... features 
Manley kLompination @ Cascade kettle that increases gross profit 10% ... kettle rotates 
full 360 degrees...available in 12, 16 or 24 ounce sizes 

@ Pops 20 to 25 boxes every 2 minutes 

@ Special heating element keeps stored corn hot, fresh, crisp 
under all conditions ...stores up to 180 boxes of popped corn 
in elevator well that rises at the flick of a switch. 

@ New seasoning well with thermostatic-controlled, automatic 
plug-in... liquifies seasoning at proper temperatures, delivers 
accurate measurement of any desired amount direct to kettle. 

The Manley Super Stadium is the perfect machine for handling 

big crowds fast... top seller for drive-ins, any large-volume operation. 

And, remember, nobody outpops Manley! This fact is conclusively 

proved in an unbiased report from one of the nation’s leading re- 
search laboratories. Get all the facts. Ask your Manley representative. 


White today {or complete details on this 





MANLEY, INC. 
Dept. MPH-753 
1920 Wyandotte St., Kansas City 8, Mo. 


[) Rush complete information on the new Manley ICE-O-BAR 
() Rush complete details on the Manley SUPER STADIUM. 


(2D Please have a Manley representative call. MANLEY INC. MANLEY 
tf 


Dememme ———————— 1920 Wyandotte St., 1 Gi/R 
2 Ea ae % ae Kansas City 8, Mo. : > ERFECT be ROFIT SS AIR 








Candy Manufacturers Urged To 


Help 


In Boosting Sales in Theatres 


CANDY manutacturers 


were urged to cooperate with the motion 


picture industry in promoting theatre at 


tendance and thereby increase the sale of 
confectionery products by Leon J. Leven 
son, chairman of the concessions commit- 
tee of the Theatre Owners of America, at 
the 70th annual convention of the National 
Confectioners’ Association held recently in 
New York. 

“IT know of no surer way to increase 
the sale of candy bars than by increasing 
the attendance in motion picture theatres,” 


Mr. 


crease in attendance is probably 1000, and 


said Levenson. “Our potential in 
any amount that it is increased will reflect 
itself in candy sales because of the direct 
relationship between attendance and sales,” 
he declared. 

‘To increase the sale of candy in theatres, 


Mr. 


gram to the manufacturers, including pro 


Levenson outlined a five-point. pro- 
posals regarding packaging, box count, ten 
cent bars, sales aids, and advertising. 

On the subject of packaging, Mr. Leven 
son stated that theatre operators prefer a 
cello window box for easy stacking, sell- 
“The cello 


phane bag is probably the worst item to 


ing, storaging and inventory. 


handle as far as theatres are concerned,” he 
said. “It does not meet the requirements 
conducive to quick selling and its crackling 
embarrasses the consumer while disturbing 
nearby patrons.” 

Secondly, he suggested that the associa- 
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Leon J. Levenson, TOA concessions chairman, presents five- 


point program to increase sales at theatre snack bars to the 


National Confectioners’ Association's meeting in New York. 


tion could help theatres by achieving a unl 
formity of box count, citing the fact that 
there are now 14 different box counts, from 
12 to 200 in the five field 
Most prefer 60 


and ten-cent 


alone. theatres would 
count units, he said, 
since they have a 
weekly delivery sys 
tem in the interest 

fresh 


that is 


ot selling 
candy and 
the count the aver 
ave theatre can best 
handle. 
Tait diy, ir. 
Levenson asked for 
an increase in- the 
Leon J. Levenson 
bars. He 
“must be of good quality and full value 
not merely a five-cent bar to sell for ten 
Almost 100° of the 


made in the average motion picture theatre 


ten-cent 
that 


variety of 


cautioned, however, they 


cents.” candy. sales 
are in the low-price bar fields, he noted. 
Reyarding sales aids, he said that they 


should be “appropriate” and “practical” for 


use oat the point-of-sale candy rand 
“Signs that merely use the word ‘candy’ in 
the copy without referring to any particu 
lar kind, are added 

Kifthly, Myr. that the 


manufacturers mention 


“Sales stimulators,” he 
asked 


pole tures mn 


Levenson 
motion 
their radio, television, magazine and new 
paper advertising programs to give an im 


petus to the film going habit kor in 


“use ‘the next time 


buy yout 


stance,” he sugyvested, 
favorite movies 


further 


you vo to your 
favorite candy bar tor enjoyment,’ 
This will be 


atre industry 


advantaveous to both the the 
industry \ 


doing thi r 


and the « indy 


very tew companies are now 


We hope many more manufacturers will 


JOU In, 


SNACK BARS MODERNIZED 


Mr. Levenson also informed the candy 


manufacturers of the steps taken by the 


theatre operators themselves to boost sales 
ette 


‘To merchandise thi product more 


tively, he said, theatre owners in recent 


; ve 
(Continued on page 25) 








WHAT 


IS YOUR SNACK BAR POTENTIAL? 








theatre I ree ently 


that his 


this happened in a 
find 


will cause him to shoot off the top 


ittended) may over-aygres 
siVENess 
of this totem pole in his hurry to reach 
the top, and end up half or three-quarters 
of the way down, clinging desperately to 


avoid falling into the pit dug by an in 


sulted public. We're still selling pictures 
first, and food second so let’s be intelli 
gentiy ayyressive 


4. FACILITIES 


Kirst, 
located in the right 


This means your physical plant. 
is it too small, is it 


place, is it into and yet out 
of? | 


public 


easy to pet 
it clean, is it set up to handle the 


quickly 


contusion ? 


and without a lot of un 
necessa4#’ry 

I’ve noted with interest the drive-in 
owners who have pointed proudly to the 
fact that they sold tickets from a cashier, 
the tickets in 


counter attendant when the purchase was 


turn being given to the 


made, This controls money, they say, and 


that tickets turned in 


What a thing 


to be proud of! Their customers have to 


also there are less 


than are actually bought. 
wait in line once to spend their money, and 
food! And 
make money by 


once more to get their they 


think it’s wonderful to 


being a money-changer. If that’s how to 


operate, I'll take vanilla. 

Sure, I’m a strong advocate of cate 
terias, but you can do a darned good job 
with the station system, too, if you are set 
up right. | claim it’s a lot harder to set 
up a yood station system (and more expen 
sive, too) than it is to set up a good cate 
teria. And you can be more intelligently 


aygressive with a cafeteria where yout 


wares sell themselves than in a_ station 
system where a 60c per hour clerk practices 
(if he ever does) suggestive selling with 
the finesse of a hippopotamus. 

More about sizes and facilities in a later 
thought entitled, “Is there such a thing 
as a concession stand which is too large?” 
Here I want to point out that this factor 
of facilities is really important, and if you 
cost really 


That's 


rate low on this score it can 
ills. 


people building drive-ins now should 


biy money to cure your why 
give 
this a great deal of attention and talk to 


people who have made the mistakes. 


5. ITEMS HANDLED 


One of the major problems which faces 


drive-in theatre concessionaires and those 


who operate their own stands 1s the deci 


sion as to just what items to sell. 


Both as 


drive-in owners and as con 


CONTINUED FROM PAGE 10 


cessionaires, we are great believers in 


variety because we feel that drive-ins are 


neighborhood theatres, and thus our 


patrons are regular ones. In order to keep 
the patrons coming to our theatres we vars 
the filmfare. In order to get the most out 


of our concession stands we believe we 


must also varv our food fare. 
We do not claim that “do 


without changing the items 


you cannot 


good business” 
which you offer, but we do feel that, as the 


season progresses, it Is necessary to offer 


more than our basic items, which may 


considered as popcorn, ice 


drinks, 
that by 


generally be 


cream, soft candy and hot dogs. 


We claim 


we are closer 


Vary ing our selection 


to achieving our maximum 
CONCESSION 
We 


introduction of new 


VTOSS,. 
rules governing the 
Here they are: 


have six basi 
items. 
(1) The item must be a fair and honest 
what we per 
they 


value to our (not 


think is a 


patrons 


sonally value, but what 


think is a value). This rule is absolute. 


(2) Before any item is introduced, the 
margin of profit on the item must be at 


least as high as our general average of 


items on. sale, preferably before the new 


item was added. 


VARIETY IN NEW ITEMS 


(3) If the new item in any way could 
be construed to compete with an existing 
item, it must have a considerably higher 
profit margin, or a much higher unit sale. 
Further, we will not carry it if it will cut 
down the volume of the existing item with 


intro 


which it competes by more than 10°. 


reason for this is simple: we are 


ducing new items for variety. If the new 


item cuts down on an old one, we are 


not offering our patrons something new, 

but something different. Vhis leads to 

Rule 4 
(4) In 


not introduce substitutes, but 


introducing new items, we do 


rather new 
items with a differing appeal. 
(5) If any 


at ded 


new equipment has to be 


because of the new item, we must 


be very sure that the new item will more 
than pay tor the equipment. (It of course 


s assumed that we have space for the new 


equipment so that it may be operated efh 


ciently and in harmony with the rest. of 
the stand. ) 

(6) If more help is required, we are 
particularly careful that the item has the 
widest possible profit margin, that it will 
increase our business, 


will fit 


substantially 
that it 


ross 


and into our scheme of 
operation, 
In summary, may we point out that the 


most profitable item in the world should 


not be carried unless it has a wide appeal 
and receives customer acceptance, not only 
as to price, but also as to quality. 

We believe there is 


as to how much our patrons will spend. 


a saturation point 


As we get closer to it we become more and 
more cautious in the introduction of new 
We have slowly but 
one 


items. surely raised 


average in theatre to 


adult 


our per-person 
27'4 cents pet admission, whereas 
figures from other drive-ins in the area, 
with equal facilities but Jess variety, are 
still only getting 21 to 22 cents per adult 
admission. 

We feel that our theatre cited above is 
very close to its maximum; however, an- 
other of our operations which is doing 27c, 


we feel is at least 5c under its potential. 
DETERMINING POTENTIALS 


How we determine our potentials? Let’s 
Last year a certain drive- 
in sold 65% a drink, either 
cold. drink 


were 8c per adult admission and their drink 


use some figures. 
of its patrons 
hot or However, thei sales 
sales were a very high percentage of their 
total sales, as you can well imagine. Since 
drinks were the biggest item of sale, and 
the biggest money-maker percentage-wise, 
this man was getting a pretty high score 
(at least as far as drinks were concerned) 
on this factor by a very simple method. 
He sold 20c drinks as well as his regular 
10c drinks. His 20c drinks 
exactly double the amount of his 10c 


drinks. 


size,’ just simply twice as much drink for 


contained 


No gypping, no “giant economy 


twice is much money. 


This is not a new. idea there are 
thousands of fellows doing it, but there are 
still And_ this 
group can really give you arguments as to 
don’t. ‘Their 


the money”  « ~ OF 


loads who. aren’t. latter 


haven't 
think 


“oypped” .. . or “it’s too 


why they patrons 


their patrons 
they are being 
much trouble”... or—and a million other 
reasons, all which add up to one comment: 
baloney f 

May I digress a moment and spout off 
words about the word confidence? 


Ixhibitors 


a tew 


have lost confidence in) many 


film companies. Is this a slanderous state- 
ment? I hope not, because its got a lot of 
truth in it. They won’t take a distributor’s 
word for the box-office appeal of a picture, 
or quality, or price, or anything else. In 
the concession field they are doing business 
with a new group of sellers and they are 
carrying over the same disbeliefs, distrusts 


and lack of confidence. I have advised 
exhibitors to use 20c drinks. They don’t 
believe me and, frankly, I’m insulted. I 


(Continued on 


page 43) 
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For extra profits. . . display popular 


Wrigleys Spearmint Doublemint and Juicy Fruit Gum 








oie: ES 
profit-maker in 


the lobby! 





High speed SPACARB cup 
dispenser serves over 2200 
drinks on single syrup filling ! 


Star profit-performer in theaters all over America. 
SPACARB’s high capacity and speedy, trouble-free 
operation prevents lost sales during rush periods 
The only automatic vendor with Mix-A-Drink. It 
stimulates more sales. You put only 4 flavors into 
SPACARB, but your patrons can get 15 flavor 
variations out of it — straight or mixed, carbo- 
nated or non-carbonated, high or low carbonation, 
hot or cold. Write, wire, phone. 


SPACARSB.... 


America’s Oldest Manufacturer of Automatic Beverage Dispensers 


General Sales Office: 
270 Madison Ave., N. Y. 16 »* MUrray Hill 4-2422 


SEND FOR FREE BOOKLET! 


SPACARB, INC., 270 Madison Ave., N. Y. 16 
Please rush Free Booklet 
Details on Nat'l. Financing Pian 
I'm interested in purchasing SPACARB equipment 
Arrange to have your operator call on me 


NAME 
THEATER 
ADDRESS 
CITY & STATE 


New Frankfurter Unit 
With Large Capacity 
1 NEW for 

frankfurters, 
120 trankfurters, 
Manley, 


MACHINI 


cooking and. serving with a 


capacity of 60 buns and 
has been announced — by Inc., 
Kansas City, Mo. 

Called the “Frank Bank,” the unit has 
a Fiberglas-insulated cover, which lifts off 
loading from the Service 


to permit top. 


is made from the bottom in order to per 
mit fast and easy operation at a convenient 
level. “The racks have been especially de 
signed to keep buns and frankfurters from 
spilling. Beneath the bun rack there is a 


“freshener valve,” which is adjustable to 
the amount of steam needed to keep the 
buns in proper condition, 


Constructed of stainless steel, the unit 


has a black, baked-enamel base. It has a 
variable heat selector, thermostatically con 
trolled for fast 200, 500° o1 
1.000 watts. Its overall size is 24 inches 


high, and 14 


steaming at 


deep. 


long, 17 j 


Special Merchandising 
For Popcorn Urged 


POPCORN Was ¢ alled 


“best-selling” item of merchandise at 


drive-in refreshment stand by Jack Farr, 


of the Farr Amusement Company, Hous 


ton, Tex., in a speech delivered at 


Southwest Regional Popcorn Conference, 
sponsored by the National Association of 
Popcorn Manufacturers, Chicago, at the 
‘Texas State hotel in Houston recently. 


Due to its importance, Mr. Farr said, 


Speakers at the Southwest Regional Popcorn Con- 
ference included (standing above, left to right) 
Abner Horn, Rainbow, Lake Charles, La.; 
Thomas J. executive vice-president, 
National Association of Popcorn Manufacturers, 
Chicago; Augie Schmitt, Houston Popcorn & Sup- 
ply Company; J. A. McCarty of McCarty Seed 
Company, Evansville, Ind.; Irving A. Singer, Rex 
Specialty Bag Corporation, Brooklyn, N. Y.; and 
Morty Marks, 


Beaumont, Tex. 


Inc., 
Sullivan, 


Jefferson Amusement Company, 


popcorn should be given a complete met 
chandising program, including the use of 
the pop- 


He also recommended that 


display materials available from 
corn processor. 


employees be especially trained to operate 





the 
the 


the 


SENSATIONAL, NEW 
HOT DOG MACHINE... 


THE MANLEY FRANK-BANK 


fast wit! 


* Holds 5 dozen buns... 10 dozen dogs. 
* Serves fast, easy .. . FROM THE BOT- 
TOM. 
Loads quickly from top. 
Special “Freshener Valve” . . 
buns fresh, MAKES ‘em fresh. 


. Keeps 


a IMMEDIATE DELIVERY 


MANLEY, INC. 


1920 WYANDOTTE ST. 
KANSAS CITY 8, MO. 
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Nt) Let This Label, 
Sie Label You 


> 
Consistent National Adver lising 


Assures Consumer Appreation For ts CANADA | 
Ly 74 | DRY 





\ | CANADA pny ~ 


——. ¢ oe " Quality Syrups j 
ORDER TODAY A Noval Canada Dry Repr tative is ready to serve you —_ 
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MAJESTIC JUICE DISPENSERS 
LEAD THE PROFIT PARADE 


Ilumination.. Visibility 
Gleaming Stainless Steel Cabinets 


with Animation 








Model 1120-R MAJESTIC Dispenser with Lucite 
Bow!; illuminated dome and cascades. Capac- 
ity 11 gallons. Counter space, 17%” x 18%”. 
Heigth 33”. Heavy duty condensing unit for 
quick cooling 


WMazestic Enterprises, Ltd. 


959 Crenshaw Blvd. Los Angeles 19, Calif 





IVDEANA counter 


CASH DRAWER 





MODEL VI 


IDEAL FOR CONCESSION COUNTERS 


®@ 5 coin, 5 currency compartments with bill weights. 


@ High-grade disc tumbler lock. 


®@ Warning gong rings each time drawer is opened. 


®@ Kiln-dried Indiana hardwood. 

®@ Easy action drawer—roller mechanism. 

@ Office grey or natural lacquer finish (specify). 
@ Size 18'/4" «x i4¥," x 4'/," high. 

© Shipping weight approx. 19 Ibs. 


Price $26.50 f.0.b. Shelbyville, Ind. 


We pay postage if remittance accompanies order 


ORDER TODAY OR WRITE 


INDIANA cra 


DRAWER CO. 
Dept. M 
SHELBYVILLE, INDIANA 
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popcorn machines and that the product be 


served “‘red hot” in boxes. 

Operation of indoor theatre stands was 
Morty Marks, head of the 
department of the Jefferson 


Amusement Company, Beaumont, Tex. He 


disc ussed by 


cone essions 


stressed the importance of personnel being 
cheerful, efficient, and courteous and hav- 
ing the ability to handle children and teen 
avers as well as adults. 

Latest developments in popcorn bags 
were described at the conference by Irving 
A. Singer of the Rex Specialty Bag Coi 
poration, Brooklyn, N. Y. Types explained 
included noiseless, dry wax, and the foil 
vlassine bag for butter popcorn. 

Other subjects discussed at the meeting 
processing and the pop 


Ine lude d popcorn 


ping oil situation, 


Program To Increase 
Candy Sales Presented 


: , 
(Continued from page 23) 


vears “made large investments in vlamorous 
stands, set them in conspicuous lobby loca 
tions, modernized lighting effects and added 
attendants.” “To build 


attractive repeat 


sales, he added, quality candy was offered. 





‘With this new approach to merchan 
1935,” he 


pointed out, “the sale of candy in theatres 


dising, which got its start in 


within a very few years built up a volume 
that represented over 25% of all the bars 
sold through all the retail outlets in the 
country, 

“A few years ago the theatre industry 
Sales 


dropped and the candy bar manufacturer 


was hit by the advent of television. 


also suftered because millions of consumers 
were being kept from the point of pur- 
chase,” Mr. Levenson said. He then ex- 
plained that steps were taken in two direc- 
tions—first, to attract to the stand a larg- 
er percentage of those who were inside the 
theatre; second, to make a large unit sale to 
those who were buying. 

“The first was accomplished by adding 
to the appeal of the candy stand wherever 
possible and by the judicious use of im 
pulse-exciting trailers and short 
The 


- 
available higher-priced items, par- 


intermis 


sions. second was achieved — by 
making 
ticularly in attempting to convert as many 
five-cent sales to ten-cent sales as was pos 
sible. ‘This was done in most theatres by 
reducing the number of five-cent items car 
ried and increasing the number of ten-cent 
items, and in the larger houses by attempt- 
ing to sell 15- and 25-cent candies,” Mr. 


lLevenson told the group. 


NEW CASH REGISTERS HELP MINIMIZE ERRORS 





New cash registers were recently installed in all refreshment stands of the Redstone Drive-in Theatres’ 
circuit, Boston, after extensive tests made by the theatre operators to find the most efficient type 
The National model selected was the small, electrical unit shown in use above at the com- 
pany's Neponset drive-in at Boston. With previous machines (the press-key type) cashiers had to add 
mentally the individual items purchased by a customer and then ring up only the total. With the new 
machines the separate items are registered in full view of the customer followed by the final total. 
There is also a sub-total key, which can be used to add on any last minute purchases. The new registers 
have helped to minimize errors in this part of the operation, according to Edward S. Redstone, vice- 
president of the company. The new machines have also been tested by Lockwood & Gordon Enterprises, 
Inc.. Boston, and will be installed in the new drive-in they are constructing at Skowhegan, Me. 


of machine. 
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Che Orive-in .. 





* A regular department devoted 


to the design, equipment and operation of outdoor theatres. 








A System of Drive-In Accounts 


Sixteenth of a Series on GETTING INTO THE DRIVE-IN BUSINESS 


By WILFRED P. SMITH 


Former drive-in circuit executive, now oper- 
ator of his own drive-in at Ledgewood, N. J. 


VERY DRIVE-IN. oper- 
ator should know what 
business he is doing 


to day, and 
way of 


from day 
a convenient 
keeping tabs is a simple 
that 
ferred to in a matter of 


log can be. re- 





seconds. For instance, 
a little 


be marked oft in columns to indicate what 


notebook can 
the daily gross is, and then the weekly and 
monthly gross, and finally the season total. 

‘This information, without the services of 
an accountant, is a continuous challenge to 
the aggressive drive-in owner, stimulating 
him always to strive to improve, first, each 
day in the week, thus to improve the week- 
ly, monthly and seasonal grosses. It should 
alwavs be routine to look into the “little 
“What did | 


black book’ and ask, gTOss 
this “Tuesday compared with last “Tues- 
day?’ and so on. It helps to make things 


interesting and to keep a fellow on his toes. 
HIRING AN ACCOUNTANT 


Kor the regular bookkeeping require- 


ments, the writer suggests engaging the 
services of a certified public accountant. 
His professional competence and status of 
responsibility are well worth his fee. A fee 


of around $300 a year may or may not in- 
To 


at this understanding is “bargain- 


clude figuring out your income taxes. 


arrive 
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ing” in each instance. Even $300 is a 
compromise between what may be consid 
ered excessive and a figure that may be so 
low that the accountant may find himself 
in a position where he is losing money, ad 
vising him to add on a number of “extras.” 


Most likely an 


would not have any knowledge of drive-in 


available accountant 
operation, in which case he will have to be 
guided at the outset by the operator in set 
ting -up-his system of accounts. ‘The follow- 
ing setup is suggested by the experience of 
the writer in his efforts over many years to 
establish and maintain a running financial 
story of drive-in receipts and disbursements, 


profit and loss, ete., with a minimum of 
bookkeeping. 
Account No. 1—dA mount of cash-in 


bank on the first day of each month. Ledger 
also indicates the next gross for the month 
(total of the daily box-office statements and 
refreshment service income ). 

Account No. Balance of petty cash 
on the first of each month. Vhe total of all 
the a single 


figure, while receipts for same can be sealed 


disbursements is entered as 
in envelope, the outside clearly indicating 
petty cash receipts for the first month of 
the year and stored in a box that can ac- 
commodate envelopes for the remaining 
eleven months. 

Account No. 3—De posits. 


indicates a month's rent or more, in ad 


‘This sheet 


vance, on property or business. 

Account No. 4—Land. Cost of land, 
amount of down payment, balance due, and 
further payments on principal only. 

Account No. 5—Cemplete 
theatre structures—projection and refresh- 


cost of 


ment service housing, sign, box-office, etc. 
Account No. 6—Complete cost — of 


land and theatre building (combination of 
accounts Nos. 4 and 5). 

Account No. 7—Total cost of theatre 
equipment—down payment on projection, 
sound, speakers, speaker posts, screen, etc., 
with balances to be shown from total cost 


to difference after down payment. 


Account No. 8—Total cost of land, 
theatre building and theatre equipment. 
Monthly balance indicated as payment is 
made individually on land, buildings and 
equipment. 

Accot NI No. q Cost of refreshment 
service equipment—grills, drink dispensers, 


urns, freezers, counters, shelves tor storage, 
ovens, warmers, ete., showing down pay 
ment and balance, each month’s ledger to 


indicate payments made and to strike a new 


balance. 


Account No. 10—Total cost of land 
theatre buildings, theatre equipment and 
refreshment service equipment (total ot 


accounts Nos. 4 through 9) 

Account No. 11—Cost of office furni 
ture (desks, chairs, cabinets, etc.), and fix 
tures (typewriters, addressograph, etc, ) 
down payment and balance to be paid, with 
monthly payments indicated, and new bal 
ance shown after each payment. 

Account No. 12—Total cost of land, 


theatre buildings, theatre equipment, re 
freshment service equipment, office furnt 
ture (accounts + through 11). It will be 
appreciated that in these first twelve a 
counts have been listed all the necessary 
costs and balances that are basic for the 


operation of a drive-in. 

‘The owner can now instruct his account 
ant to de prectate all the items of equipment 
covered among these first twelve accounts 


Ona hasts Of seven years, which Is a reason 
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ble term for tax purposes in the 


A circun 
stances of outdoor operation. 

Accor NT No 13 Automobile equip 
ment (jeep or truck, and car used in busi 


ness)—down payment and balance duc 
along with monthly payments and up-to 
date balances. Depreciation 3 years. 
Account No. 14—-Landscaping and 
MAINTE HANHCE equipment, such as mowers 
water hose, rakes, hedge clippers, ete. 
down payment and balance due, with 


monthly payments and up-to-date balances 
De preciation 3 years 


No. 15 
Name of bank 


ACCOUNT Loans payable. 


If more than one loan is 
sheet should he set up t 


made it separate 


enter each account individually, each sheet 
indicating payments on principal only, as 
interest 


other accounts are listed to show 


payments to each bank individually. 


Account No, 16 Interest payable. 
Name of bank. If more than one bank 
is to be paid interest, a separate sheet 


should be 
ment individually. 
No, 16 Interest payable. 


together, along with principal payments and 


used to enter each interest pay 


ACCOUN 


is to be paid interest, a separate sheet 

AccOUNT No. 18—Withholding tax 
payable. Each month entered separately ; 
each balance shown at the end of each 
quarter (3 months) ; payments to be made 





drive-in 
Auto 
which is 
above, by the Compania 
Diversiones, S. A. 
Speakers selected for the new thea 
Right 
are Paul W. Kayser (center) manager 
of the Westrex Panama branch, 
Caribbean, and Elton Todd (right) 


and Joseph Putaturo, vice-president 


a 636-car 


construction of the 


Panama now has 
with the 
Cine, a general view of 
shown 


Panamena de 


tre were Westrex in-car models. 


and general manager of Auto-Cine. 
Projection equipment (booth is pic 
tured below) includes a Westrex "Ad 
vanced” sound system with 250-watt 
amplifiers, Century water-cooled pro 
unit and 


jectors and re-circulating 


Strong arc lamps 





















Panama Gets a Drive-In 




























not more than 30 days after completion of 
each quarter 

ACCOUNT 
payable ° 


No. 19- 


Each month entered separately ; 


Soctal Security tax 


end of each 


payments to be made 


each balance shown at the 
quarter (3 months) ; 
not more than 30 days after completion of 
each quarter. 

ACCOUNT 
able. 
each balance shown at the end of month. 


not 


No. 20 


Each month entered separately, with 


Admission tax pay- 


Payments to be made more than 30 


days after completion of each complete 
month, or part thereof, such as January Ist 
to January 3lst (not January 15th to Feb- 
15th). If local o1 


levied, a separate account tor each should 


ruary State taxes are 
be set up. 
Accot NT No. 21 \lortvave 


Name of bank; entry of payments on prin 


payable. 


cipal only, with date of payment. 


Account No. 22—Interest on = mort 
gage. Name of bank; entry of payments 
of interest only, with date of payment. 

Account No. 23—Sales: admissions 
only, Entry of net receipts (less tederal 


and any state and municipal tax) for each 
complete, or accrued part of, month. 
Account No. 23—Sales: 


Entry Ot gross 


refreshment 


SErVICe only, receipts tor 
each complete, or accrued part of, month. 
ACCOUNT No. 24 hilm 


Entry of film 


combined, for all or 


Pure hase i 


rental only, total cost of 


from all companies 
part of each month. Each company should 
be listed as an account, with one entry for 
each feature and date of payment, and the 
amount; and another entry for same com 


listing shorts and newsreel, dates of 


pany 
payment and the amounts. 

Account No. 25—Purchases: refresh 
ment service only, Enter cost ot all sale 


able items and supplies (combined ) to serve 
them (such as plates, cups, spoons, mustard, 
catsup, etc. ). 

Account No. 26—Purchases: refresh 
cost of saleable 


only. Enter 


as frankfurters, ice cream, 


ment service 


items only, such 





syrups, ete. 
ACCOUNT 


refresh- 


No. 27 
Enter costs of supplies 


Pure hase S: 


ment service only, 


only, such as plates, spoons, ice, aprons, 


detergents, ete., showing total cost per 


month, and balance due, if any, the first of 


each month. 


Account No. 28—Salaries. Enter net 
pay (after all tax deductions). 
Account No. 29—dAdvertising. Enter 


cost of newspaper space, radio, programs, 
trailers, ete. 
ACCOUNT Entet 


No. 30 


cost of promotional services, such as loud 


Exploitation. 


speakers, costumes, printing of special ban- 


ners, etc. 
AccoUNT No. 31—Traveling and buy 
ing expense. Cost of travel to visit  ex- 


changes; fees for engaying services of a 


film buyer, if any, and similar expense. 
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Account No. 32—Gasoline, oil, ete. 
Cost of supplies for operating equipment. 

Accot NT No. 33 —Light, electric power 
and gas. Cost of these services for entire 
operation of the drive-in. The operator 
may prefer to break it down into two ac- 
counts, one for general theatre operation 
(projection, driveways, attraction — sign, 
etc.), the other covering the refreshment 
division. 

Account No. 34—IJnsurance. Cost of 
each premium and balance due. If different 
types of insurance are carried with more 
than one company, each should be set up 
with a separate account number, entering 
cost of premium and balance due on each. 

Account No. 35—-Maintenance and 
repairs—theatre operation, covering paint- 
ing the screen, speaker posts, attraction 
sign, buildings, ete., and including projec- 
tion equipment service contracts, if any. 

Account No. 36—Alaintenance and 
re pairs - refreshment service, covering 
painting stock room, counters, floors, walls, 
repair of equipment, etc. 

Account No. 37—Supplies. Cost of 
paper towels, tissue, carbons, tubes, paints, 
soaps, hand driers, etc., with balances due. 

AccOUNT No. 38—Stationery and print 
ing. Cost of envelopes, letterheads, passes, 
etc., with balances due. 

Account No. 39—Telephone. 

Account No, 40—Professional — fees. 
Cost of services of attorney, notary public, 





accountant, etc. 

Account No. 41—Taxes, covering 
land, buildings, personal property, corpora- 
tion. 

Account’ No. 4+2—Film delivery. Cost 
of delivery of film, whether by express, 
freight, air, truck, ete., and balance due. 

Account No. 43—Licenses and dues. 
Dues of motion picture organizations, civic 
clubs, ete., and theatre operating license, 
food and soft drink license, ete. 

Account No. 44—Diwidends. Payment 
of moneys to stockholders or to individual 
owners (except salaries). 

Account No. 45—Postage. Cost of 
mailing programs and other business corre- 
spondence. 

Account No. 46—Bank charges. Cost 


of service as billed by bank. 
- | WENZEL 
A ‘No. 4 Rent. P: ents ot mn Bite — 
CCOUNT oO / n ivment HEADQUARTERS , ‘2 aa }; 2 Tia Tested 


anv monthly rental charges. 1 
Theatre Equipment 








Account No. 48—Net worth. Prepa- for 

ration of financial statement at the end of ni OA Manufacturers of: Projec- 
. ” Ne a ‘ 

each fiscal year, as set up by owners, to 24 ie ee tors, Sound Heads, Bases, 


ines, Accessories 
show profit and loss. Magazin essorie 


Conditions of ownership and operation in MAGAZINES ; \4 7 ie Parts, etc. 


any specific situation determine the precise A 17 , fo bee Send for descriptive 


setup of accounts best able to provide a and literature 


WENZEL 


clear record that can be kept up-to-date - 
with reasonable — facility. Those sum- 23 i 
marized above do supply a general guide, | ea PROJECTOR CO. 
however, and illustrate an approach to the REELS PRO-50 Pe ee 2505-19 S. State Street 


Projector ee - Chicago 1. Ilinois 


bookkeeping function which has proved 
Head 

















practicable. 
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Stereophonic Sound 
Equipment Set-Up 


STEREOPHONIC sound re 
production equipment, trade-named “Kine 
vox-Natural Sound 


Natural Sound Corporation, Hollywood, 


announced by the 


Calif., has all components housed in a ven 
tilated steel rack cabinet. ‘The approxi 
mate height to the top of the 5,000-foot 
reel magazines is 67 inches; the depth, 
tront to back, is 21 inches. “The magazines 
for two 24-inch reels have transparent 
ports on each door so that the magnetic film 
can be seen on the reel. ‘The magazine 
doors open at the center and are piano 
hinged on the ends. 

\ separate motor drives the take-up, 
which is clutch-controlled and adjustable. 
Phe feed magazine is fitted with a con 
trolled hold-back clutch. Below the maga 
zines on the rack cabinet is the film trans 
inch rack 
panel with a volume control placed in 


center, This controls the output of the 


port mechanism, which is a 10! 


pre-amplifiers on the three pick-up heads 
in the film moving mechanism. 

On a shelf behind this panel are the pre 
amplifiers, and below this are two 10 


inch panels housing the power supply tor 





Kinevox"’ magnetic sound cabinet. 
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about Products . . 


% news and views of the market and its sources of supply 


the pre-amplifiers and three power ampli 
fiers. ‘The power ampliers supplied are 
three 30-watt MeIntosh, or their equal, 


with 50-watt available at an extra charge. 


Each power amplifier has its own gain con 





Threading the “Kinevox'’ pickup. 


trol for balancing separate tracks. “Their 
frequency range is 10 to 50,000 eveles, plus 
or minus 0.5db at 30 watts output. Their 
noise and hum level is 85db or more below 
the rated output. Harmonic distortion is 
less than 0.50 at 30 watts output. 

The film moving mechanism is powered 
with a ‘“Kinevox Bodine Salient Pole” syn 
chronous motor. Geared to it is a selsyn 
motor, which is connected to selsyn motors 
on the projectors so that all equipment is 
in synchronization. “The rack cabinet and 
the magazines have a baked blue-grey fin 
ish. Three Stephens ‘Type 463 speakers, or 
their equal, are supplied with the equip- 
ment. Weight of the standard unit is 


approximately 1,000 pounds. 


NEW PLASTIC SCREEN COMPANY 


Plastic Creators, Inc., Little Ferry, N. J., 
a newly formed corporation, has begun 
the manufacture of vinyl plastic motion 
picture screens for theatres. B. L. Smith, 


president, announced the purchase of a 


modern factory building in Little Ferry, 
where both three-dimensional and diffusive 
screens will be made for RCA. In addition 
the facilities of the plant will be available 
for fabrication of other plastic products. 
Mr. Smith was formerly associated with 
duPont and Olin Industries. 


New Grades Announced 
For Lorraine Carbons 


THE RECENT announce- 
ment of the new Lorraine “Orlux Super- 
Charged Carbons,” now available for 3-D 
and wide-screen projection, has been fol- 
lowed by one of new grades to meet the 
demand for increased light, by Carbons, 
Inc., Boonton, N. if 

New grades now available include a 
9mmx14+ (544C grade) copper-coated car- 
bon, recommended to be trimmed with a 
7mm negative for amperages under 70 
amps; and with an 8mmx9 (grade 545C) 
negative for amperages over 70) amps. 
There is also a new 9mmx20 carbon 
(grade 552-09) rated at over 19,500 
lumens at 85 amps, and a new 10mmx20 
(grade 552-09) rated at 21,000 lumens at 
100 amps, and 26,000 lumens at 120 amps. 

Another new carbon is a 13.6x22 (grade 
583-08) high-intensity carbon for carbon 
rotating lamps drawing from 175 to 200 


amps. 


Aluminum Poster Cases 
In Varying Widths 


FOUR TYPES of extruded 
aluminum poster cases, with door frames 
ranging from 1 to 43g-inches in width, are 
now being manutactured by Poblocki & 
Sons, Milwaukee. 

Previously, the company explains, it had 
made a smaller case with the same expen- 
sive aluminum moulding as the larger case. 
Now smaller mouldings give a_ better 
appearance to the smaller case and aftord 
more space for posters, it is pointed out. 

The poster cases are available in various 
colors to harmonize with different color 


schemes. They are also designed to be 
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weatherproof for use at drive-in theatres. 
Ihe cases are equipped with cylinder locks 
and reinforced corners and are available 


with or without poster hold-downs or 
frames and with or without engineered 


illumination. 

Half-size drawings of all cases and their 
various uses are provided free of charge by 
the company. In addition to the standard 
sizes, the company will make cases to fit 
any size space desired. “The company also 
has stainless steel cases, which they will 
provide in any design specified. 


Small Size Model of 
Heavy Duty Cleaner 


A SMALL size, light 
weight model of its heavy duty commercial 
vacuum cleaner, the “Super,” has been an- 
nounced by the National 
Company, Inc., of Toledo, Ohio. 

Called the “Super Model JS,” the new 


portable unit is designed to deliver heavy 


Super Ser ice 


duty power, pick-up and performance in all 


r 
Roast op powrn sucT™ 





dry suction cleaning and blowing opera- 
tions. It is powered by a 1! h.p. motor, 
driving a 3-stage fan. It is quiet in opera- 
tion. 

used with all 


The new model can be 


standard and special Super tools and 


attachments, it is explained. 


New Strong Rectifiers 
For 3-D, Wide-Screen 


\ NEW LINE of heavy- 
duty rectifiers designed especially for con- 
tinuous operation with the 3-D and wide 
screen processes of projection, as well as 
drive-ins, has been announced by the Strong 
Electric Corporation, ‘Toledo. 


Three of the rectifiers are of the sele- 


nium plate type and one is of the tube type. 
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All the selenium rectifiers may be used with 
angular or coaxial trim lamps. They are 
with 


rated at 105-135 amperes for use 


llmm regular carbons or 10mm “Hitex” 
carbons, 90-105 amperes for 10mm _ car 
bons, and 75-90 amperes for 9mm carbons. 

The continuous-duty, tube-type rectifier 
has a capacity of 75-85 amperes on 3-phase, 
220-volt current. 

Transformer taps provide adjustment to 
supply voltage 


compensate tor variations 


through a range of 10° above or 10% 
below the rated a.c. input voltage through 
out the output-rating range. All four of 
the rectifiers feature automatic, fan au 
cooling. 

Literature on these rectifiers will be sent 
tree to anyone addressing a request to the 
company (1 City Park Avenue, Voledo 2, 


Ohio. ) 


Sterilizing Equipment 
For 3-D Spectacles 


APPARATUS for washing, 


sterilizing, and = storing permanent type 
third-dimension spectacles for use and re 
use by theatre patrons has been developed 
by the Hospital Supply 
New York, in 


Theat res. 


Company, Ine., 
cooperation with 

Under the technique developed, the used 
spectacles are placed in baskets for bulk 
handling and then inserted in an appliance 
for automatic washing. (A hand washing 
method may be utilized where desired, it is 
pointed out.) 
washing cvcle, the travs holding the Spec 
tacles are placed in a germicide solution 
container for sterilization. 

After this the trays are placed in a cabi 
net located in the theatre lobby, from 
which the spectacles are distributed to pa 
trons. The cabinet has been equipped with 
ultra-violet ray lamps in order to “give the 
patron the assurance of cleanliness,” the 


company points out. 


BALLANTYNE DEMONSTRATIONS 


DEMONSTRATIONS Of its 
new theatre equipment package for third 
films and 


dimensional and wide-screen 


stereophonic sound are planned in four 
cities for sometime in July by the Ballan 
tyne Company, Omaha, according to an an 
nouncement by J. Robert Hoff, executive 
vice president. The cities selected for the 
showings include Chicago and New York, 
one on the West Coast (either Los Ange 
les or San Francisco) and one in the 
South (probably Atlanta). 


terlocks using selsyn motors will be re¢ 


Elect I ical in 


ommended for installations of projection 


and stereophoni sound equipment in the 


Loew's | 


Upon completion of the | 
















For Endurance, 


FOR THE 


eo] Uh moter): 
THEATRE 
@ HANDY ANDY 


Debris Collector and 


Incinerator 


Economy , 
@SNACK-KAR 
TODAY, Mobile Food Vendor 


as | MOLLE 


Mobile Trafic Director 


® PERMASCREEN 


Permanent for 2-D 


@BOX OFFICES 
@POSTER CASES 


Aluminum and Stainless 


Design, 
and 


Lasting 


thru 
the 


 Pormeneut 
Screen for 
2-D and 

3-D in 


experi- 


FIRST 


FOR THE 
INDOOR THEATRE 


@ MARQUEES 


Conventional and Inner Service 
@NAME SIGNS 
@BOX OFFICES 
@FRONTS 


Vitracon or Stainless Steel 


@POSTER CASES 


Aluminum or Stainless Steel 


WRITE TODAY 


— ti 
~ “Tove 


2159 S. KINNICKINNIC AVE 


mental 





stage 


AND SOHS ps 


MILWAUKEE 7, WISCONSIN 


60, DE AUTOWNI\G ENCLOSED REWIND 
ALWAYS DEPENDABLE / 





The operators’ favorite sileni 
ond safe! U. L. approved. Elimi- 
nates fire hazard. Positive fric 


tion... can't clinch film. Tilt-back 

case... reels can't fly off, Micro- 

switch safety cut-off . when 

door opens or film breaks, motor 

stops. @ At better theatre supply 
dealers 


4888 Noth Clark Street 
Chicago 40, illinois 


GOLDE “<:- 











ol I and all 







other 


Ponpceigemme Artkraft Strauss 
serving motion picture theatres > 


SOP SLOL EME *o'vig, metic 
since silent picture days bs 


MANUFACTURES “3 


ALUMINUM or STEEL FRAMES 
for LARGE, CURVED SCREENS 4 









, 

@ Easily adjusted for curve and tilt Our units installed at Loew's State, oe 

- Astor, Victoria, Capitol, Criterion, i; 

: @ Stationary or “Flying”. Mayfair, in Times Square, and in ee 
Loew's Theatres and hundreds of 


others throughout the United States. 





@ No show time is lost in installation. 


eaewe eee wesw ee SB ae eS See eee ee eee for 





















STRAUSS SIGN CORP f prompt 

. IMMEDIATE ' ARTKRAFT TRA , ~e ecqee 8 Guotation 
} 8 430 Twelfth Ave., New York 19, N. ¥ CO 5-5155 5 mail 
} DELIVERY @ eoupen 
> ' Please give lowest cost on frames n 
. 1! aluminum ofr steel Depth of stage, if any 1 

' Proscenium opening measures high wide ' 

' i] 

B Theatre i] 

' 7 

Address 


' ‘ 
4 Manager's Nam: i 
. a. 


FOR THEATRES OUTSIDE U. S. A. AND CANADA— 
FOR STUDIOS EVERYWHERE— 


No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation (xu: 


111 EIGHTH AVENUE, NEW YORK 11,N. Y. 


‘- 
we j 
o HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL 





— 








Research, Distribution and Service for the Motion Picture Industry 








YOU'LL SAVE TIME 


ind be able to detail your requirements, by writing advertisers 
- 1. 
tying literature for your conve 
; ° , c 
ence. ... However { you preter TO use f the Theatre Supply 
Mart, you need only to indicate the items DY reference number on the 


jirect. M . t them provide coupons spec 


pre vided in the the Mart insert on page 35. 


mm" Bodifor 


NOW READY! 


Evaporative Coolers 
20% Off! 


Order NOW for prompt delivery 





AIR BLOWER SHIPPING 
DELIVERY WHEEL WEIGHT LIST NET 
600 CEM 16° Dia 4°0 tbs $297.00 $237.60 
mw) CRM 18° Dia 00 tbs 420.00 336.00 
7008 CRM 2! Dia P00 tbs 165.00 452.00 
10000 CFM 24° Dia 1000 Ibs 740.00 92.0 
12000 CFM 24° Dia 1000 Ibs 795.00 636.00 
Price include Blower and Motor lir Washer 
with double bank titer mats, hermetically sealed 
recirculating pump all housed in smart galvan f 3? AMERICAN SEATING COMPANY 


t2ed steel cabinet 


S. O. S. CINEMA SUPPLY CORP. 


Dept. A, O02 W. 52 St., N 19 Cable: SOSOUND 


‘ Grand Rapids 2, Michigan 
Branch Offices and Distributors in Principal Cities 
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“all-system package,” according to a state- 
ment from R. S. Ballantyne, president, to 
clarify the question raised by the fact that 
the company also makes mechanical 
interlocks. 


NEW WIDE-SCREEN FRAMES 


\ new curved and tilted screen frame 
for use in the projection of wide-screen 
films, has been announced by the Artkraft 
Strauss Sign Corporation, New York. 
Constructed of either aluminum or. steel, 
the frame can be quickly installed and ad- 
justed for a variety of wide-screen projec- 
tion, according to the company. ‘They have 
been installed at the Capitol, Victoria, 
Mayfair and Criterion theatres in New 
York and many Loew’s theatres through 
out the country. 


e 
RCA 16MM ARC PROJECTOR 


A new portable 16mm = motion picture 
projector, employing are lighting and de 
signed to provide from two to four times 
the power of similar equipment using 
standard 1000-watt incandescent lamps, 
has been announced by the RCA Victor 
Division, Radio Corporation of America, 
Camden, N. J. The equipment comprises 
five portable units. The are lamp is ca 
pable of operation either at 10 or 30 
amperes, The light output at the lower 
current is approximately 750 lumens and 
the burning time of one carbon trim is two 
hours and 15 minutes. Under the same 
conditions at 30 amperes, the light output 
is approximately 1600) lumens and_ the 
burning time is 56 minutes. ‘The second 
unit, a 25-watt amplifier, is mounted in a 
cabinet which also serves as the projector 
pedestal. Adjustable legs are carried within 
this cabinet along with the connecting 
cables, carbons, and other accessories. “The 
projector mechanism is RCA’s standard 
“400” type with optical modifications to 
suit the new are light source. The small 
portable rectifier and a loudspeaker com 


plete the equipment. 


e 
POBLOCKI INSTALLATIONS 


Installations of new marquees, attraction 
boards and signs, and ‘Permascreens,” 
have recently been completed by Poblocki 
and Sons, Milwaukee. They include a new 
marquee at the Times theatre, Green Bay, 
Wisce., an operation of Standard ‘Theatres 
Management Company, Milwaukee and 
anew marquee and front for the same com 
pany’s Majestic theatre in Beloit, Wise. 
New attraction boards and signs were 
erected at the Hocking theatre in Logan, 
Ohio, operated by the Chakeres ‘Theatres, 
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index to products Advertised 
& described in this issue, with 
e Dealer directory 

© Convenient inquiry postcard 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
same for proper reference number where 
more than one kind of preduct is advertised. 


Reference ‘Adv. 
Number Page 
1—Adler Silhouette Letter Co. 39 


Changeable letter signs: Front ighted panels ‘ir 
Grive-ims (1A), back-lighted panels (1B), and 
changeabie letters (iC). All dealers 

2—American Seating Co 34 
Auditorium seating Ts and direct 


3—Artkraft Strauss Sign Corp. 34 
Metal frames for large and curved projection 
screens. Direct. 


4—Ashcraft Mfg. Co., C. S............... 16 
Rectifiers. Unaffiliated dealers. 
5—Ballantyne Co., The pais 4.5 


Wide-sereen and 3-D ‘‘package."’ Dealers 1, 3, 8, 
10, 18, 19, 20, 34, 36, 42, 57, 74, 67, 72, 77, 88 
90, 101, 106, 109, 112, 149, 125, 129. 


6—Bausch & Lomb Optical Co. 17 


Projection lenses. Direct, branches and dealers in 
all major cities. 


7—Canada Dry Ginger Ale, Inc. 27 
Soft drinks (7A), beverage dispensers (7B). 
Branches in all principal cities 


8—Carbons, Inc. , 5 


Projection carbons. Franchise dealers. 


9—Coca-Cola Co., The .....2nd Cover 
Soft drinks (9A), beverage dispensers (9B). 
Branches in principal cities. 


10—Eprad EPR eT ri ere 3! 
In-car speakers. Direct. 

11—F & Y Building Service, The ; be 
Architectural design and building service. 

12—Goldberg Bros. 18, 39, 41 


Film rewinders (12A), projection room cabinets and 
tables (12B), box office speaking tubes (12C). Un- 
affiliated dealers and direct 


13—GoldE Manufacturing Co. 33 


Film rewinders. All dealers. 


14—Griggs Equipment Co. .. 41 
Auditorium chairs. Direct. 
1$—Heyer-Shultz, Inc. ...... 20 


Metal projection are reflectors. Dealers marked * 
and NTS. 


16—Heywood-Wakefield Co. 
Auditorium chairs. Dealers 8, 10, 23, 31, 54, 98, 
101, 125 and branches. 


17—Indiana Cash Drawer Co. 28 


Cash drawer for drive-in concession sales. Direct. 


18—International Projector Corp. 4th Cover 
Stereophonic sound equipment (18A), 25-inch maga- 
zines (18B). NTS 


19—Kollmorgen Optical Corp... 20 
Projection lenses. NTS and ail dealers, 

20—LaVezzi Machine Works... stl 
Projection parts. All dealers. 

21|—Maijestic Enterprises, Ltd. see | 
Beverage dispensers. Direct. 

22—Manley, Inc. . ere ae 
Frankfurter machine and bun warmer (22a), - 
corn machines (22B), ene dispensers ae 
Offices in principal cities 

23—Marsh Wall Products, Inc............... 7 
Decorative walipaneling. Direet. 

24—Motiograph, Inc. <> Se 


Stereophonic sound equipment (24A), " motor- oener- 
ators (248), in-car speakers (24C), 25-inch maga- 
zines (24D), theatre television (24E). Dealers 8, 
10, 12, 23, 26, 29, 31, 33, 35, 39, 41, 49, 52, 55, 
57, 61, 62, 65. 67, 72, 82, 88, 97, 101, 105, t11, 
114, 119, 125, 126, 128. 


Reference Adv. 

Number Page 

25—National Carbon Co., Inc. 3rd Cover 
Projection carbons. All dealers 

26—National Super Service Co., Inc. 39 
Vacuum cleaners. All dealers. 

27—National Theatre Supply P .. 19, 40 
Olstributors. 

28—Poblocki & Sons 33 


Marquees (28A), name signs (288), box offices 
(28C), theatre fronts (28D), poster eases (26E), 
portable snack bar (28F), drive-in sereens (26G) 
NTS and direct. 


29—Radiant Manufacturing Co. 21 
Projection screens. Direct. 

30—Raytone Screen Corp. 37 
Drive-in sereen paint. Unaffiliated dealers. 

3I—RCA Service Co., Inc. 37 
Projection and sound equipment maintenance service. 

32—S. O. §. Cinema Supply Corp. 34 
Distributors 

33—Spacarb, Inc. 26 
Beverage dispensers. Direct. 

34—Strong Electric Corp., The 3 
Projection are lamps (34A), reutitore (348). Deal- 
ers 1, 2 4, 7. 6. 9 6, $2, 16, 17, 18, 19, 


20, 21, 23, "24, 2, 2. St, 3. 3, 36, 38, 39, #0, 
41, 42, 43, 45, 46, 48, 49, 52, 53, 54, 55, 56, 57. 
58, 60, 61, 62, 64, 65, 67, 69, 72, 73, 74, 75, 76, 
77, 78, 80, 81, 88, 89, 90, 91, 94, 95, 96, 98, 100, 
101, 102, 103, 104, #05, 107, 109, 110, 68, 12, 
113, 094, 015, 098, 899, 121, 126, 127, 128, 129 


35—Theatre Seat Service Co. 39 


Theatre chair rehabilitation service. Direct 


36—Wagner Sign Service, Inc. 4\ 
Changeabie fetter signs: Front lighted panels for 
drive-ins (36A); back-lighted panels (368); and 
changeable letters (36C). Dealers |, 8, 10, 12, 13, 

14, 15, 16, 20, 21 ° ° . 
33, 34, 35, 39. 40, 4. 42, 43, 49, 51, 52, 54, 55, 
57, 58, 60, 62, 64. 65, 66, 67, 69, 70, 71, 72, 74, 
76, 77. 81, 83, 8 66. 88. 69, 95. 97, 98, 101, 103, 


104, 105, 816, fht, C64, C85, 116, 188, O99, 828, 
125, 126, 127 and NTS Detroit 
37—Wenzel Projector Co. 31 


24-inch magazines (37A), 23-inch reels (37B), pro- 
jectors (37C), projecor bases (370), projecor heads 
(37E). Unaffiliated dealers 


38—Westrex Corp. ; 34 
Foreign distributors 

39—Williams Screen Co. 18 
Projection screens. Direct 

40—Wrigley, Jr. Co., Wm. 25 


Chewing gum. Direct. 





EDITORIALLY 


FRANKFURTER MACHINE, page 26 


New machine for cooking and serving frank- 
furters with capacity of 60 buns and 120 frank 
furters, announced by Manley, Inc. Postcard ref- 
erence number 22A. 


STEREOPHONIC SOUND, page 32 


Equipment for reproducing stereophonic sound 
with all components housed in a ventilated steel 
rack cabinet, made by Natural Sound Corporation. 
Postcard reference number E41. 


ALUMINUM POSTER CASES, page 32 


Four types of extruded aluminum poster cases, 
manufactured by Poblocki & Sons. Postcard refer 
ence number 28E. 


NEW VACUUM CLEANER, page 33 


Small, lightweight model of National Super Ser 
vice Company's heavy duty commercial vacuum 
cleaner. Postcard reference number 26A. 


HEAVY DUTY RECTIFIERS, page 33 


New line of heavy-duty rectifiers designed for 
continuous operation with 3-D and wide-screen 
projection, announced by Strong Electric Corpora 
tion. Postcard reference number 34C, 


3-D SPECTACLE STERILIZER, page 33 


Apparatus for washing, sterilizing and storing 
permanent type 3-D spectacles, developed by the 
Hospital Supply Company, Inc. Postcard reference 
number E42. 


NEW WIDE-SCREEN FRAMES, page 34 


Curved and tilted screen frames for use in pro 
jection of wide-screen films. Made of aluminum or 
steel by the Artkraft Strauss Sign Corporation. 
Postcard reference number 3. 


16MM ARC PROJECTOR, page 34 


New, portable |4mm motion picture projector 
employing arc lighting, announced by the RCA 
Victor Division, Radio Corporation of America. 
Postcard reference number E43. 


y For further information concerning products referred to 
_ on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the July 1953 issue— 








Theatre Supply Dealers 


Dealers in the United States listed alphabetically ‘by states; numbered or other- 


ALABAMA 


i-—Queen Feature Bervice, 1912‘, 


ARIZONA 


2—Girard Theatre Supply, 632 W. Van Buren &t., Phoenix 
ARKANSAS 


3—Arkansas Theatre Supply, 1006 Main St., Little Rock 
4—Theatre Supply Ce., 1021 Grand Ave., Fort Smith 


CALIFORNIA 


Fresno: 
5—-Midstate Theatre Supply, 1906 Thomas. 


Los Angeles: 
6—John P. Filbert, 2007 & Vermont Ave.* 
National Theatre Supply, 1961 S&S. Vermont Ave 
7—Pombrex Theatre Supply, 1969 8. Vermont Ave 
&—B. F. Shearer, 1964 8. Vermont Ave 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
~Preddey Theatre Supplies, 167 Getden Gate Ave. 
10. -B. F. Shearer, 243 Golden Gate Ave. 
ii—Western Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 

Denver: 
National Theatre Supply. 2111 Champa St. 
12—Serviee Theatre Supply, 2054 Broadway 
{3—Western Service & Supply, 2120 Broadway.* 


CONNECTICUT 


New Haven: 
National Theatre Supply, 122 Meadow St. 


DISTRICT OF COLUMBIA (Washington) 


14—Brient & Sons, 025 New Jersey Ave., N. W.* 
15—Ben Lust, 1001 New Jersey Ave., N. W. 


FLORIDA 

16—Joe Hornstein, 273 W. Flagler St., Miami. 
1\7—Southeastern Equipment, 206 E. Bay St., Jacksonville.* 
i United Theatre Supply, 110 Franklin St., Tampa. 
1@—United Theatre Supply, 329 W. Flagler St., Miami.* 


GEORGIA 
Albany: 


20—Dixie Theatre Service & Supply, 1010 N. Siappey Dr. 


Atlanta: 
21—Capital City Supply, 161 Walton 8t., .. z- 
National Theatre Supply, 167 Walton St., N. 
22—Southeastern Theatre Equipment, 201 - 4 Luckie a N. Ww." 
23—Wil-Kin Theatre Supply. 30) North Ave., N. 


ILLINOIS 
Chicago: 


24—Abbott Theatre Supply, 131! 8. Wabash Ave.* 
25—G. ©. Anders Co., 317 8. , 
26—Gardner Theatre Service, 1235 8 Wabash Ave. 
27—Movie Supply, 1316 8. Wabash Ave 

National Theatre Supply, 1325 8. Wabash Ave 


INDIANA 
Evansville: 
26—Evansville Theatre Supply, 2900 E. Chandier Ave. 


Indianapolis: 
20—Ger-Bar, inc., 442 N. Iiinols St 
10-——Mid-West Theatre Supply Company, 448 WN. Iilinols 8t.* 
National Theatre Supply, 436 WN. Iilinois St 
1OWA 
Des Moines: 
ti—Des Moines Theatre Supply, ayy High St. 
National Theatre Supply, 1102 High St. 
KANSAS 
Wichita: 


12—Southwest Theatre Equipment, P. 0. Box 2138. 


Morris Ave., Birmingham. 


wise marked for cross-reference from Index of Advertisers on preceding page 


KENTUCKY 


Louisville: 


13—Falls City Theatre Equipment, 427 S. Third St 
34——Hadden Theatre Supply, 209 S. 3rd St 


LOUISIANA 


New Orleans: 
t5—Hodges Theatre Supply. 1309 Cleveland Ave 
46—Johnson Theatre Service. 223 S. Liberty St 
National Theatre Supply, 220 S. Liberty St 
37—Southeastern Theatre Equipment, 214 S. Liberty St.* 


Shreveport: 
18—Alon Boyd Theatre Equipment, P. 0. Box 362 


MARYLAND 


Baltimore: 
19—J. F. Dusman Co., '2 East 25th St 
National Theatre Supply. 417 St. Paul Place 


MASSACHUSETTS 


Boston: 
40—Capitol Theatre Supply, 28 Piedmont St.‘ 
4i—Joe Cifre, 44 Winchester St 
42—Independent Theatre Supply, 28 Winchester St 
}—Massachusetts Theatre Equipment, 20 Piedmont St 
National Theatre Supply, 37 Winchester St 
44——-Standard Theatre Supply, 78 Broadway 
45—Theatre Service & Supply. 30 Piedmont St 


MICHIGAN 
Detroit: 


46—Amusement Supply, 208 W. Montcalm St 
47—Ernie Forbes Theatre Supply, 214 W. Montcalm 8t 
48—McArthur Theatre Equipment, 454 W. Columbia St 
National Theatre Supply, 2312-14 Cass Ave 

Grand Rapids: 


49—Ringold Theatre Equipmermt, 106 Michigan St... N. W 
MINNESOTA 


Minneapolis: 
O—Elllott Theatre Equipment, 1110 Nicollet Ave 
\i—Frosch Theatre Supply, iti Currie Ave.* 
\2—Minneapolis Theatre Supply, 75 Glenwood Ave 
National Theatre Supply, 56 Glenwood Ave 
53—-Western Theatre Equipment, 45 Glenwood Ave 


MISSOURI 
Kansas City: 
4—Missouri Theatre Supply, 115 W. (8th St.* 
National Theatre Supply, 223 W. i8th St 
5—Shreve Theatre Supply, 217 W. {8th St 
56—Stebbins Theatre Equipment, 1804 Wyandotte St 
St. Louis: 


17——-MeCarty Theatre Supply. 3330 Olive St 





National Theatre Supply 12 Olive St 
8—St. Louis Theatre Supply Co., 3310 Olive St.* 
MONTANA 
59—Montana Theatre Supply, Missoula 
NEBRASKA 

Omaha: 


60—Baliantyne Co., 1712 Jackson St 

National Theatre Supply. 1610 Davenport St 
61—Quality Theatre Supply, (515 Davenport St 
62—Western Theatre Supply, 214 N. {5th St.* 


NEW MEXICO 
63—Eastern New Mexico Theatre Supply, Box 1009, Clovis 
NEW YORK 

Alban 


64—Albany Theatre Supply, 443 N. Pear! 
National Theatre Supply, 962 Broadway 


Auburn: 


65—Auburn Theatre Equipment, 5 Court St. 


Buffalo: 
66—Eastern Theatre Supply, 496 Pearl St.* 
National Theatre Supply, 498 Pear! st 
i7—Perkins Theatre Supply, 505 Pearl St 
68&—United Projector & Film, 228 Franklin St 
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sane 


New York City: 
f9—Amusement Supply, 341 W 44th St 
76—Capitol Motion Picture Supply, Ninth Ave.* 
7i1—Crown Motion Picture Supplies 4 W. 44th St 
72—Joe Hornstein, 630 Ninth Ave 
Natiowal Theatre Supply, 356 W. 44th St 

3—S.0.8. Cinema Supply, 602 W. 52nd St 


74- Star Cinema Supply, 441 W ijth St 
Syracuse: 
75—Central N. Y. Theatre Supply N. Satiea St 
NORTH CAROLINA 
Charlotte: 
76—Bryant Theatre Supply, 227 S. Church St 


77—Charlotte Theatre Supply, 116 S 
78—Dixie Theatre Supply, 213 W ri 
National Theatre Supply, 304 S. Chure 





79—Southeastern Theatre Equipment Poplar St.* 
60—Standard Theatre Supply, 219 § 4 St 
tes Theatre Equipment Cc 220 S. Poplar St 
—Wil-Kun Theatre Supply, 229 S. Church St 
" Greensboro: 
Standard Theatre Suppl 215 E. Washington St 
84—Theatre Suppliers 4 8. Davie St 
OHIO 
Akron: 
85—Akron Theatre Supply, 120 E. Market St 
Cincinnati: 
R6-—Mid-West Theatre Supply. {6 Central Parkway 
National Theatre Supply, 1657 Central Parkway 
Cleveland: 


National Theatre Supply, 2128 rayne Ave 

88—Ohio Theatre Equipment. 2108 Payne Ave 

69—Oliver Theatre Supply, € 2 rd and Payne Ave 
Columbus: 

W—American Theatre Equipment, 165 N. High St 

GI—Mid-West Theatre Supply, 962 W. Third Ave 
Dayton: 

92—Dayton Theatre Supply, ti! Volkenand St 

93—Sheidon Theatre Supply, 627 Salem Ave 
Toledo: 

94—~Ameriecan Theatre Supply. 439 Dorr St 

95—Theatre Equipment Co., 1206 Cherry 


OKLAHOMA 
Oklahoma City: 


%—Century Theatre Supply Cé 20 N. Lee St 
97—Howell Theatre Supplies, 12 S. Walker Ave 
National Theatre Supply, 700 W. Grand Ave 
98—Oklahoma Theatre Supply. 628 W. Grand Ave.* 
OREGON 

Portland: 
99—Modern Theatre Supply, 1935 N. W. Kearney St." 
100—Portiand Motion Picture Supply. 916 No W. [9th St 


10I—B. F. Shearer 947 N. W. Kearney t 
102—Inter-State Theatre Equipment, 1923 N. W. Kearney St 
PENNSYLVANIA 
Philadelphia: 
103—Blumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St 
Pittsburgh: 
104—Alexander Theatre Supply. 84 Van Bramm St." 
105—Atlas Theatre Supply, 402 Miltenberger St 
National Theatre Supply, 1721 Blvd. of Allies 
106-—Superior Motion Picture Supply, 84 Van Bramm St 
Wilkes Barre: 


07—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort 
RHODE ISLAND 
108—Rhode Island Supply, 357 Westminster St Providence 


SOUTH DAKOTA 


109—-American Theatre Supply, 316 S. Main St Sioux City 


TENNESSEE 

Memphis: 
1i0-——Monarch Theatre Supply, 492 S. Second St.* 
National Theatre Supply, 412 S$. Second St 
'ti—Tri-State Theatre Supply, 318 S. Seoond St 


TEXAS 
Dallas: 


Hi2 Hardin Theatre Supply, 714 South Hampton Rd 

it Herber Bros., 408 8. Harwood St 

14——-Modern Theatre Equipment, 19/0 Jackson St 
National Theatre Supply, 300 S. Harwood St 
115—-Southwestern Theatre Equipment, 2010 Jackson 8t.* 


Houston: 

116—Southwestern Theatre Equipment, {622 Austin St.* 
San Antonio: 

117—Alamo Theatre Supply, 1303 Alametoe St 

UTAH 
Salt Lake City: 


118—Intermountain Theatre Supply 264 E. First South St 
nese Service Theatre Supply, 256 E. First South St 
120—Western Sound & Equipment, 264 E. First South St.* 


VIRGINIA 
121—Norfotk Theatre Supply. 2700 Colley Ave., Norfolk. 
WASHINGTON 

Seattle: 
122—American Theatre Supply. 2300 First Ave.. at Bell st 
123—Inter-State Theatre Equipment Ce 2224 Second Ave 


124——Modern Theatre Supply, 2400 Third Ave.* 
national Theatre Supply, 2319 Serond St 
25—B. F. Shearer, 2318 Second Ave 


WEST VIRGINIA 


126-————Charleston Theatre Supply. 508 Lee St.. Charleston. 


WISCONSIN 


Milwaukee: 
27——-Manhardt Co., 1705 W. Clybourn St.* 
National Theatre Supply, 1027 N. Eighth st 
2—oey Smith, 710 W. State St. 
9—Theatre Equipment & Supply, 841 N. Seventh St. 









Inc., Springtield, Ohio, and also at the 
Pekin drive-in, Pekin, IIl., operated by the 


Bernard Rosenberg Enterprises. ‘The “Per- | 


mascreen” installations were made at the | 


following drive-in theatres: Rancho Verde, 
Blythe, Calif.; Midway, Tucson, Ariz.; 


WORLD LEADER in SCREEN PAINTS 


NOW ALSO AVAILABLE 
IN "STEREO" SILVER 


Car Breeze, Carlyle, Ill.; Frisina, Tavlor- | 


ville, Il.; Hills, Spearfish, S. D.; Skyway, 
Mattoon, Ill.; State, Missoula, Mont.; 


Marlowe, Herrin, Ill.; and Heart, Kansas | 


City, Mo. 


SUPPLY FOUSE OPENED 


A new theatre equipment and supply 
company to service Texas and the South 
west, called the Sterling Sales & Service, 
Inc., has been opened in the Film Row 
district of Dallas, ‘Tex. The president ot 
the new firm is J. H. (Jake) Elder, and 
C.C. Hoover is general manager. Depart- 
ment heads include C. E. Holmes, J. C. 
Skinner, Kendall Way and W. F. Arm- 
strong. In addition to supplying all types 
of theatre equipment, supplies and main- 
tenance of same, the company will’ build 
new theatres and remodel old ones, accord 
ing to Mr. Elder. he company is located 
at 2019 Jackson Street. 


e 
NEW LITERATURE 


3-D Equipment: A new illustrated, 26- 
page brochure, called ‘“Vhe Motiograph 
Book of 3-1) Motion Pictures,” containing 
information for exhibitors on stereoscopic 
and large screen projection, has been issued 
by Motiograph, Ine., Chicago. Contents 
include a chapter on “Third Dimension 
Pictures,” written by Fred C. Matthews, 
vice-president of the company; and dis 
cussions of 3-D equipment, including 
mechanical and electrical projector inter 
locks, magazines, arc lamps, and genera 
tors. There are also chapters on. stereo 
phonic sound and one on 3-D for drive-ins. 
The brochure can be secured by writing 
the company (4431 West Lake Street). 


e 
LITHOX NAME CHANGED 


Announcement of the change of corpo- 
rate name of the Lithox ‘Corporation ot 
Wapakoneta, Ohio, manufacturers — of 
corded rubber floor matting and stair 
treads, to the D. W. Moor Rubber Corpo- 
ration, has been made by D. W. Moor, 
president and general manager. Other 
officers include H. E. Sheets, secretary 
treasurer; and ‘I’. K. Zuber, vice-president. 
Mr. Moor is also president of the Amer 
ican Mat Corporation and the D. W. 
Moor Company, both of ‘Toledo; and vice 
president of the Toledo Rubber Products 
Corporation, Waterville, Ohio, 


BETTER THEATRES SECTION 


FOR 3-D 





Available through 
your local Theatre 
Supply Dealer! 


“Stereo” Silver Paint will polarize light. \t will z 

also diffuse light more efficiently than ordinary ; 

silver paints. If will not blacken. However, in 

line with our policy of never misrepresenting facts eens 
we call your attention to the following: It will empha- 

size panel seams and screen irregularities. At the PA 

present time it is recommended for use on smooth scenenm Coneonatiot 


surfaces. 165 CLERMONT AVENUE * BROOKLYN 5. NEW YORK 


20 YEARS of EXPERIENCE in MARKETING SCREEN PAINTS 


use RCA service |” 


Protect the HEART 
of your theatre and you 
protect your box office. 


... The same prompt, efficient, 
courteous service that exhibitors 


have been depending on for 25 years. 


” RCA Service Company, Inc. 


A Radio Corporation of America Subsidiary 
Camden, N. J. 
























method in 


Management 





* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 





BOOKING FOR PROGRAM APPEAL 





VERY important 
facto in film 
buyin to yet 
widest possible clear 
ance, Phi mean 
imply that after you 


play a picture first-run, 
the Distributor must 


not relea c the iini¢ 


rmavement me 


picture tor a second-run en 


until a limited number ot day ifter you ve 


closed Without 


ince protection, one may 


your run, idequate cle 


find hits patron 

Waiting to see picture at the Opposition 

house second-run at cheaper prices. 
Naturally, the 


manayer of the second-run 


theatre Is voiny to be constantly battling to 

et this clearance cut down as short. as 
possible to take advantage of this. very 
feature 


film buying 


product, may be 


Another aspect of first-run 
primarily involving “A” 
mentioned briefly. “Vhis is the part the Dis 
exe 


ertisiny., towhen 
made in 


tributor plays in ad | 


ady nee, 


expected to bear all the 


definite arrangements are 


the | vhibitor 


expense of local new paper, radio and mis 


cellaneous advertising and exploitation. On 


certain pietures, however, the Distributor 


will enter into an ivreement when the pia 


udve rtisiny 


ture bought to participate in 


¢ ypens 


Usually, in setting up a participating ad 


campaign with a Distributor, the Exhibitor 


Is asked to submit an outline ot the cam 


paign he intends using. Agreement ts 


reached on the amount the Distributor will 


the customary “house 


This sharing yt) be on a 


share, ove! and above 


50-50 


budget.” 
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FIFTH ARTICLE OF SERIES: 


Motion Picture Theatre Management 


By CURTIS MEES 











same proportion as the film 


rental. If the picture is a really “big” one, 


the Distributor may also send in an exploi 
tation man to assist the theatre manager in 


putting on a large-scale campaign. 


t 


\ stipulation of nearly all film contracts 


is that the Distributor has the right to 
check the records of the theatre to see that 
fivures are shown 


the correct attendant Cc 


ind that he receives his full share of the 
receipts. If there is doubt on the Distribu 
tor’s part that the theatre is not reporting 
the correct figures, he may engage an inde 
pendent agency to make a “blind” check on 
the theatre. If its report, based on counting 
patrons entering the theatre and on ticket 
bought by its checker to check serial num 


does not jibe with the theatre’s box 


hove. 
office statements, the manager is definitely 
in tre uble. 

The old saving, “Honesty is the best 
policy,” ipplies to theatre operation as else 
where! Cultivate a reputation for. strict 
honesty, and your dealings with other mem 


} 


bers of the film fraternity will be far more 


pleasant than it would be if there were 


rumors, of “chiseling” in the background. 
Phe chances are that in taking over an 


] } 
independent theatre to operate, one will be 






situation which may present a 


buying a 
problem of making a profit, at least at the 
start. Should this be 


consistent problem, it would be advisable to 


the case, and it is a 


let the Distributors know the situation and 


ask them for advice and assistance. It is 


their job to get as much revenue from their 


product as the trafhe will bear, but it is 


also in their interest to keep theatres in 
business. 

Perhaps an adjustment in rentals in the 
future could be agreed upon. If it is a 
serious question of sustaining an operation, 
the Distributors are generally attentive and 
interested in helping as far as possible. 
tug-of-war between 


Distributor, but 


There is a natural 


the Exhibitor and the 
there is also a close relationship founded 
upon the mutual need of one for another in 
know your 


a great industry! So get to 


Distributors and let them know you and 


your problems. 
BUYING SHORT SUBJECTS 


Many major film producers make a num- 
ber of short subjects each year; some also 


have newsreels. These can be bought from 


each company’s Distributor. This does not 
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that book for 
Warner shorts with Warner features; but 


mean one must 


it will be found that if a theatre has many 
changes there will be a need for nearly all 
of the short subjects available. 
“turkeys,” 


but by 


just 
it 
fine products with 


Some shorts are 


features and large will 


that 
which to spice a program with variety. 


are, 


found shorts are 


The prices of short subjects vary accord- 


example, 


as some 


be 





ing to (1) the size of the theatre for one | 


thing, (2) the excellence of the subject, and 
For example, 
better 
of dollars, 
whereas the same short playing in a small 
little 
price for 


(3) the priority of the run. 
in metropolitan theatres, the 
hundreds 


short 


subjects may cost 


town theatre may be bought for 


is $2.50 to $5.00. The prevailing 
the area is used more or less as a yardstick 
in arriving at a bargaining point. 

The newsreel, as a short subject, has lost 
“punch” for theatre 


s TV frequently kills its value by showing 


much ot its patrons, 
the same events quite some time before the 
theatre can hope to get a print for showing. 
get “canned” 
able to keep 
competition, 


theatres which 
date, 
Ty 


showing something 


Those news, 
right 


fairly 


release 
to the 
engagements 


on are 


close but 
later are 
far removed from “news.” 


Serious consideration must be given in 
the future to this question, as it may influ- 
theatre TV 


spread, in deciding the value to the theatre 


ence patrons, where is wide 


of a “news” reel most everyone has already 


seen—and for free! 


BOOKING MOTION PICTURES 


‘There are two major requirements to be 
met by a good booker of motion pictures. 
First, he 


the-minute knowledge of product available, 


must have complete and up-to 


and next he must have a thorough under- 
the theatres which he is 


standing of for 


booking. 
all 


reyarding product, 


the 
the 


To obtain information possible 
booker will attend 
countless trade screenings in the exchange 
read the trade 
perhaps subscribe a 


advance 
which 


center, papers tor 


stories, service 
furnishes film data in capsule form for re 
viewers. ‘Then, as each feature is released, 
he must follow the early playdates and 
check the grosses to confirm his judgment 
up to this point. 

The knowledge of the problems of each 
individual theatre regarding bookings comes 
only with extensive experience and study of 
past records on the house. A further prob- 
that the booker able to 
translate the terms of success of a picture 


in the metropolitan 


is must be 


lem 
“Show window” houses 


in the 


into the reaction of patrons com 
munity where he must book it. 

As film booking is far from an exact 
science, manager or booker is faced with 


many difficult decisions, all of which may 
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Model JS The new 
npact low-priced 
uper iller and 
inter than the big 
per, but ith the 
ame power pick t 
and performance. Ex 
tremely quiet per 
ation. Can quickly be 
converted _ int a 
powerful bl er 
Other Super Models 
Model M—f or al! ceneral cleaning and blow 
ing Powerful, readily portat le 
Model BP-1 A quiet, double duty 


NATIONAL SUPER SERVICE CO., INC. 
1941 N. 3th St. Toledo 1, Ohio 






Sales and Service in 
Principal Cities 


In Canada: Plant Main- 
tenance Equipment Co., 
Toronto, Montreal, 
Vancouver 





Foam rubber & sp 
DISTRIBUTORS 
Upholstery fabric 


Up) 


“THE DRAFT HORSE OF POWER SUCTION umn 


May we quote on your re 
nurements? Write teday 
MANUFACTURERS 


‘i theatre seat service co. 


160 Hermitage Avenue e Nashville, Tennessee 





This New Super Still 
Further Cuts Cleaning Costs 


Especially designed for cleaning the small and 
average theatre and amusement center, this new 
Super Model JS provides heavy duty theatre 
cleaning in a compact, light weight unit at an 
attractive low price. 

Built just like the big Super theatre cleaners, 
the new Model JS provides the same power, 
pick- up = performance. In size only is it 
smaller. Can be used with all Super theatre clean- 
ing racic -screen brush, hi-up tube, etc., for all 
dry suction cleaning and blowing. 
Ask your supply dealer or write for 
complete data about this and the 





other specialized Super theatre 
cleaners. 
leaner for both wet and dry pick-uf 


Su pe cleaners are approved by Underwriters’ 
La bee atories and Canadian Standards 


“Once Over Does It” 


SUPER SUCTION, 


SINCE 191) 













ring cushions, back & seat covers 






s & general seating supplies 








~~ 








For The Best Signs You'll See... In ‘53 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—‘‘REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


ADLER “SECTIONAD" LOW COST 
CHANGEABLE LETTER DISPLAYS 


WRITE FOR FREE CATALOG 


ADLER SILHOUETTE LETTER CO. 


11843 b W. Olympic, Los Angeles 64, Calif. 
30 West Washington, Chicago, Ill. 





Speakin 


. 





$6.00 — 214" to 44" opening 
$8.00 — 214" to 5'." opening 
Sold thru Theatre Supply Dealers Exclusively 
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illy aftect the ot the theatre A; 


uCcCESS 





tf that were not enough, his troubles are 
compounded by purely mechanical question 
arising trom such things is a shortage of 
feature prints at times. Color film, for es 
ample, costs almost three times that of 
black-and-white, and for reasons of econ 
omy the exchanges do not make as many 
print available for si nultaneou bookings 

In the foregoing we have discussed the 


} 


booking situation, much as though it were 


being handled by an outside avent rather 


than the individual manager. Many owner 
manayers do their own booking; however, 
i newcomer to the industry must expect to 
pay for his apprenticeship in one form or 
either by omeone 


another, working for 


else while learning, or taking the losses 
which may come through ml takes he can 
not avoid in booking for himself without 
being aware of all the problems involved, 


He can, 


experienc c by 


on the other hand, supply the de 


ired hiring an independent 


hooking agency 
BASIC BOOKING FACTORS 


Holiday dates are “plus” profit days and 
deserve careful attention in booking. Pencil 
in a choice picture as far in advance as 
possivle, something that will appeal to the 
and be attuned to the gay, 


entire family 


holiday mood of the season, Short subjects 
must be similarly scanned, as they are fre 
juently very timely when properly booked 

‘| he exe hanges try to release their prod 
uct on a timely basis when possible; but on 


econd- and subsequent - runs, as well a 


reissues, It is up to the booker to insure this 
timeliness if possible. 


Week-end 


heaviest, with more people tree to attend 


business being normally the 


the Movies, those days are subjects of con 
troversy regarding preferred playing time 
On percentage deals, the Distributor natu 
ally wants his product shown at preferred 
times to take advantage of the extra busi 
ness, Whereas it is frequently more profit 
a flat 


able for the exhibitor to play rental 


NATIONAL 


HEATRE SUR ge fo Ses 


Division of Metione! « Simples « Bludwerth Inc. 


EQUIPMENT & SUPPLIES 


VERY 


> [29 BRANCHES - COAST TO coasT 14 













Patrons Benefit During 


Drive-in Anniversary 


In celebration of the fifth anniversary 
of the Lansing drive-in at Lansing, Mich., 
Manager Pearce Parkhurst expressed his 
gratitude to patrons through the dis 
tribution of free gifts and other special 
attractions 

Upon presenting a coupon, car driv- 
ers were admitted free for three nights 
(Tuesday through Thursday). 


also were passed out entitling patrons 


Coupons 


to a free cup of coffee and a bag of 
popcorn for four nights (Monday through 
Thursday.) presented 
at the gate for three nights, and they 
included 500 ‘magic’ tops for the chil- 
dren (Tuesday); 500 plastic bug scrap 
ers and rubber windshielf wipers (Wed- 
nesday) and 500 wooden salad fork and 
spoon sets (Thursday). 

Climaxing the celebration was a ‘dusk 
show (Friday and Saturday) 
which consisted of six feature films and 


Free gifts were 


to dawn" 


two cartoons, shown continuously from 
8:30 p.m. to daylight. 











picture on the week-end and to show the 


percentage features in the slower periods 


during the week, This isa delicate point 


of negotiations and a happy medium must 
be arrived at to keep everyone fairly happy. 


2 


Double features? In some localities gen 


eral practice has made it a “must”, and that 
is a position from which retreat to a single 


A SEU ond 


without es 


policy is most difficult! feature 
thrown in ocassionally 


a policy 


guideposts where this policy is under con 


can be 
tablishing and yet turnish some 
sideration. Only experimentation will prove 
Once 
you undertake it, however, you probably 
“stuck” 
idvance thought. 

“Sneak Previews,” 
un-announced features, usually screened at 
bolster last 


whether it is a profitable venture. 


will be with it, so vive it caretul 


advance showings of 


the conclusion of a run, may 
minute box office receipts and at the same 
time provide a means of building up valu 
able “word-of-mouth” advertising on out 
Needless to 


say, a ‘sneak’ on a weak picture which will 


standing coming attractions. 
occasion adverse comment may spoil it for 
regular booking 

Don't neglect the kids 
kids dictate 
which 


in your bookings! 
Frequently the (and we do 
dictate!) 


will attend for 


theatre the family 


Further 


mean 
an evening out! 
more, these youngsters who seem to give so 
many headaches at times have an alarming 
habit ot growing up overnight and becom 
ing the best potential for the future. 
“Variety is the spice of life’, so keep that 
thought in mind when booking short sub 
To offer 
both feature and available shorts and book 


those shorts which offer appropriate con 


jects, a balanced program, study 


trast so that there will be something ot 
interest for all members of the family in a 
given booking. What is appropriate? The 
answer to that comes with experience, but 
yood taste is a guiding factor, plus an ap 


preciation of what the general public likes. 
PROGRAM SCHEDULES 


Schedule running times are a most im 


portant factor in short subject bookings, 


and the feature running time must be de 
| 


termined in order to adjust the short sub 


jects to it for a good schedule as well for 
variety and balance. 

Patrons of the average theatre have come 
to regard 9 p.m, as the customary starting 
time of the last show, and if that is the 
general custom in your community it might 
as well be capitalized upon. Which means 
that the film program booked must be such 
as to permit a schedule starting at the open- 


he theatre, say | 


ing time of t p-m., for 
example, and breaking at 9 p.m., a differ- 
ence of 8 hours, or 480 minutes. 

Let us assume the feature length to be 
9] minutes, the newsreel 8 minutes, trailers 


That 


com 


2 minutes, and a cartoon 7 minutes. 
total of 108 minutes, 


plete shows would total 432 minutes, leay 


Is a and four 
ne 48 minutes short of the time needed. 
This is too short a time to open with the 
feature itself, so the next best thing to do 
is book in another short of about 10 min 
which would add 40 minutes to the 


start at 


utes, 
days running time, and permit a 
1:08 for a 9 p.m. break, 

The film data in the Product Digest sec 
Morion Picrurt 
edited 


tion at the back of your 
HERALD, is 


view to giving you all the information you 


designed and with a 
need on running times and stars of feature 
pictures as well as essential data for book 
ing short subjects. 

In towns with more than one theatre, the 
manager or booker must watch opposition 
bookings as far in advance as possible so 
two houses do not come up with simul 
taneous bookings of features with the same 
star (as has been known to happen). ‘There 
is room here also for contrast in programs, 
is well as taking advantage of the price 
situation if a pre-release forces prices up, 
thereby offering a competitive weapon. 

‘These are a few of the problems with 
must himself in’ film 
It has been said, and truly we 


which one concern 
bookings! 
believe, that no one can ever learn al/ there 
is to know about booking and buying film. 
There is always some new angle popping 
up to confuse the issues; so just try to “‘stay 
on top” of the situation to keep booking 
errors at a minimum, 

The days of vaudeville at most motion 
picture theatres remain in the dim past, 
despite heraldings from time to time of its 
a shot in the 


Television gave it 


(Continued on page 42) 


revival. 
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One Thing We Exhibitors 
Got and That's Complaints 


says blk: oo a y, 


ee 
ea 
- ++ Owner-manager of the Dawn theatre in Eima, la. a ae Wark: 7 





ELMA, IA. 


HERE are many things that have ex- 
hibitors getting their arms in shape to pitch 
to that crazy catcher down in the insane 
Let’s take a look at a few of the 
most prevalent complaints and see if some 
of them can be answered either by the cal- 
culations of mental giants or by the guesses 
there are 


asylum. 


of intellectual pygmies. Since 
more complaints arising from exhibitors, 
singly or in groups, than any other class of 
people—outside of farmers—it may be we'll 
run out of both time and space just cata- 
loging and classifying them. Shall we give 
it the “dear old Rutgers” try? 
First, we have the “UC” 


complaint )—money. Lack of it is the state 


(ubiquitous 


that most all exhibitors find themselves in, 
and it causes more concern than spilled 
Coke on satin dressés-or a breakdown in 
the cooling system. “This is the complaint 
that finds everybody gorged on the out-go 
in-come. 


and starved on the You always 


owe more than you collect! 

This is 
it has existed ever since some Greek play- 
wright wrote the first flop that set the 


more or less a nortidl* state; 


people with good-will passes to pounding 
the benches of an amphitheatre. 
to this corner for either advice or a touch 


Look not 


to alleviate this universal complaint. Things 
are tough all over. See your chaplain, get 
your card punched and keep giving them 
that old Pepsodent smile. ‘Things ain’t ever 
going to get better on the money end. 
You'll always be short or you'll encourage 
your ulcers trying to get more. Nobody 
ever believed it, but you still “can’t take it 
with you.” 
a 

Next we have the “PP,” or poor product, 
complaint. Vhis too is universal and is an 
illegitimate offspring of the “UC’—no 
money. Of all complaints, “PP” is the one 
fact. Just let the stock 
market drop, the drouth set in, the schools 


least founded on 
get overly ambitious, or the grasshoppers 
and 
lotta exhibitors start wailing all over the 


start “Sco-ourging,”’ immediately a 


printed page and to any patrons they do 
get. Drinking deeper sobers some exhibitors, 


and they admit that there are seasons, 
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events and conditions—all quite normal 
that always effect business adversely, 
There is, you will be glad to know, a 
remedy for the “PP” complaint. It has to 
that very 
We all occasionally 
go back in the yellow pages and pick up a 


We yet 


forget all 


do with standards, norms and 
elusive matter, taste. 
away by a good 
light 
acting, directing and all the other techni- 


re-issue, swept 


story and about sound 


calities that go to make a good picture, 
and come up off the floor groggily shaking 
our head and muttering about how much 
Hell, 
they've been writing good stories ever since 
Homer! 


better pictures were in the old days. 


Chances are you picked a classic, Classics | 


are good any year; however, classics and 
masterpieces don’t show up every time a 
writer picks up a pen or an A.S.C. camera 
a crank. You are judging the 


man turns 


standard normal picture with a yardstick 
gauged by the classics. When we see a 
“Quo Vadis,” a “ 
a “Johnny Belinda,” or a ‘King Solomon's 
Mines” we are looking at masterpieces 


We mistakenly believe that these are “nor 


Greatest Show on Earth,” 


mal” entries of production and wrongly 


judge the average picture by these hig! 
standards. 

‘The masterpiece sets the pace for su 
ceeding productions. “The standards of th 
few back are the 


masterpiece of a years 


norms of today’s average. “loday’s mastet 


pieces in any given year will necessarils 
vary from two or three to maybe six. 

We holler about poor product in a year 
that has given us “The Quiet Man,” “Star 
& Stripes,” “The Stooge,” “Above 
Beyond,” “My Pal “Tvanhoe,’ 
“Will Rogers,” et al. 


There is no 


and 
Gus,” 
Phooey! 
accounting for taste, but 
quality is definitely there in today’s produc 
tions. Our own private depression cannot 
be laid at the feet of product quality. A 
little 


would help, but that isn’t critical, 


more human emotion in product 

Fact is 

there’s no reason for the “PP” complaint. 
. 

And then there is the “My People Are 

like You 


can’t run a “B”’ picture (unless it’s a good 


Funny” complaint. Goes this: 


grosser in your town because your church 








BEAUTY in 


fe} i fetch.) 
CHAIRS 


Their Beauty sparkles! 
Comfort —the minute 
they‘re occupied! 

Superior construction 
gives years of service. 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 


TABLES 
45" or 60" Long 


CABINETS 
Units of 2 te 
12 Section: 


Projection Booth 
TABLES & CABINETS 


Made by GOLDBERG BROS., Denver, Colo 
Sold thru Theatre Supply Dealers Exclusively 
A EI 


YOUR QUESTIONS ARE INVITED 
problem of design or maintenance, the editors o° 
BETTER THEATRES will ke 


tions. 





lf you have a 
glad to offer sugges 
Please be as specific as possible so that 
questions may be answered most helpfully. Addre 
your letter to BETTER THEATRES SERVICE DE 
PARTMENT, Rockefeller Center, New York 














You 


town 


peoj le ire funny ihout those thing 


int run an art picture in your 


, , 
iuse all your people only went through the 


fourth wy ide. You have to have a horse 


opera on Saturday be 


} ause your people are 


funny and ing through a 


You don’t 


' , 
ee} too clean a theatre bec iuse your people 


not capable of see 
family comedy or an adventure. 
ind don't want to walk into too 


their 


re funny 


a lace with work clothe on. 
| 


clean 


rou tole rate a nolsy junior clement DECAUSE 


| 1] 
our people are so damn funny they'll all 


and you'll yo broke if you 


he itre 
funny bunch of 
all have. Your fown 


ind all the rest of them. 


ret mad at you 


don't let their children run your t 
You think 
] 


people ? 
peopl 


you ve vot a 

Brother, we 
like 
Don't blame the people. 


just mine 


But people ure 


ire funny, aren't they? ‘They're at their 


funniest when they keep coming to a poorly 


in theatre and giving you enough to buy 


bread and beans. Of course, | know that 
this doesn't apply to you. But it sure ap 
plies to me (‘There | zo talking to myself 


ayain. | simply must see my psychiatri t.) 


Another common complaint among ex 
‘or “They Never 
‘| hose 


realize 


hibitors 4 the “Slew Foot,’ 
Me Playdates” 


distributors ! 


Complaint, 
Don't 


Crive 
tinking they 


that your funny people expect you to play 


day-and-date with Cincinnati or New 
Orleans. or Denver, or Detroit You're 
upposed to be playing ‘em right out of 


You probably have { 


there by \ I he st clear 


the can, aren't you? 


lid complaint 


inces, print shortages and runs have prob 


ily been 


et up just as ; onal thorn in 


vour side and nobody vets hit like you do 


with them. Your 1 the worst Ituation 
in the worst town of the worst  poss.bli 
world. Just bellow like a bull and holler 
to high Heaven and you'll make a lot of 
nol 

But that’s about all. To maintain this 


type of complaint it is mandatory that you 
have nothing to do with planting a garden, 
admiring the beauties of nature, or enjoy 
ing your family. Dates and money are what 
count, chum 


Minor and miscellaneous complaints are 


more numerous; they are the “Terrible 
Trailers Complaint,” the “Swineherd’s 
Complaint” (wet rest room floors), the 
“Poor Print Complaint,” and so on. Not 


to forget the “My Golf was Louzy Today 
Now 


vot something to bellvache about. 


Complaint there a fella has really 
Give it 


your best! 
Maybe | could talk more plainly if I'd 


vet my tongue out of my cheek. However, 


don't be 


And don’t take life so 
yoy to vet 


mad, boys 
\ ou're 


you know. 


seriou ly. never out 


of it alive 








An Office to Impress Callers 



























E. J. Clumb (left), manager of Standard Theatres’ 
Riverside theatre in Milwaukee believes that a neat 
and attractive office is extremely important for a 
theatre manager not only in facilitating his work 
but also to make a good impression upon clients 
who come to the office to arrange for promotional 
and advertising activities. So he recently enlisted 
the aid of his staff in remodeling his office at a 
minimum of expense. The new curved desk (below) 
was made by employees from two old ones, over 
which a veneer top in one piece was placed. Chairs 
were recovered and new wallpaper installed. On 
one wall a large photo mural made from a photo- 
graph blown up by a member of the art depart- 
ment was placed. The cornice above the mural 


was made by the sign department. 












Booking for Program Appeal 








Continued 


arm, but the old standard acts for the most 
part have passed on or retired to that long 
‘There just are 
the 


dreamed of chicken farm! 


not enough theatres scattered over 


country that are interested in playing stage 
shows of this nature to make it profitable 
for acts to travel as they used to do. 

In the place of vaudeville, however, there 
attrac 


has risen a new type of “live” stag 


tion which is popular in motion picture 
theatres and is in many cases, very profit 
able. ‘This is the “package” stage show 
band or a 
the 


show.” Backed up by contrasting acts, these 


built around a tamous name 


personality strong enough to “carry 


attractions can often prove a welcome 
change in pace for theatre patrons accus 
tomed to screen fare alone. 

Buying and booking a stage show is just 
is much of a gamble as any other purchase 
If the 


name” is as popular in your community as 


which contains so many intangibles! 





from 


4() ) 


Ay) 
Pade 


vou believe it to be, and if the weather is 
vood, and if the opposition does not blanket 
you out, and if the customers. still have 
some money left in their pockets (plus a 
few other if’s), then you may wind up with 
a profit ! 

The top names in showbusiness may de- 
flat hefty 


percentage of the gross above a split figure, 


mand a vuarantee against a 
which increases the gamble for the theatre 


Booking agencies in New York 


control most of the name acts appearing in 


nanaver, 


theatres today, and they are paid a_ per- 
centage of the cut accruing to the stage 


show. There is, therefore, no reason tor 


trying to deal direct with the “name,” who 
must turn you over to his agent. 

‘Theatres interested in playing stage at 
tractions should keep in touch with these 
major agencies and try to “spot book” acts 
which are on tour in their vicinity, thereby 


decreasing travel expense, 
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know 20c¢ drinks sell. They are proven 
sellers by many other customers of mine, 
and they are proven sellers at a theatre in 
which I am a part owner, so why should I 
bother to lie to him? ‘To make money? 
How much? Well, I can sell him a few 
more cups, and it’s true that 20c cups sell 
at a higher profit than 10c¢ ones. I 
sell him syrup 
doing extra business. But his potential in- 
crease in net earnings per 100,000 admis- 
sions is $1,400! The most / could possibly 
make is a $50 profit, and that’s gross, not 
net. 


can 


some extra because he’s 


Still, he hasn't confidence. He thinks 
he’s being given a sales talk and that every- 
one in the food business is ready to work 
Well, this just isn’t true. 
there are “one-shot, hit and run” salesmen 


him over. Sure, 
in every business, but the percentage is 
darned low among the people you deal 
with when you buy equipment and supplies 
for your concession stand. Just deal with 
reliable people from well-established firms 
and you will have no headaches. 


6. CHILDREN AND PASSES 


If you have a large number of children 


and passes, your concession gross will 
reflect a larger per-adult-admission figure. 
Most drive-ins admit children under 12 
years old free. This swells their sales, thus 
this factor is a strong one in affecting your 
potential. 

Are you getting all of the children’s basi- 
Do you take the 
attitude that children are a necessary evil 


and that the free admission is a lure? May 


ness you possibly can? 


I humbly suggest that you regard the little 
rascals as a means of revenue to be wooed 
and not scorned. 

The same thing applies to freeloaders. 
‘They are freeloaders as far as the screen 
is concerned, but not on food—so 
But please, 


fare 
again, don’t frown on them. 
about letting 


please don’t get any idea 


people in free just to sell food. I repeat, 


we are in the picture business. 


7. ADMISSIONS 


A great many theatre operators more 
experienced than I firmly believe that 


people have just so much money to spend, 
Let’s assume it’s 75c that 
If admission is 50c, 
then we can expect 25¢ at the refreshment 
stand. If it’s 60c admission, then it is 15c 

A theatre familiar 
raised its admission price and is doing more 


and stop there. 
they have to spend. 


with which I am 


per person at the refreshment stand than 
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(Continued from 


Snack Bar Potential 


24) 


page 








The total ot both Is over Q2c, so 


betore. 
if people have just so much to spend, the 
limit is pretty high. 

who 


If, however, you are an operator 


charges $1 per car, you are going to have 
an abnormal figure for the percentage of 
food sales compared to box-office revenue 
some theatres can go as high as 100‘%. 


But it 


If a theatre with a 


Sounds fantastic, doesn’t it? 


isn’t. And here’s why: 
$1 per car admission has an average of 3.3 
100%. 
The $1 per car is 80c net after admission 
into SO 


persons per car, it will easily do 


taxes are deducted; 3.3 divided 
is roughly 24'4c. This is not a phenomenal 
gross. I believe that admission prices have 
only a very slight influence on per-person 
sales, but that $1 per car policy produces 
an abnormal percentage figure. “Vhis figure 
is probably only normal on a per-person 


basis. 


8. WEATHER 


Weather is the king of all factors, be- 
cause cold weather which increases sales of 
coffee and french fries, so decreases those 
of soft drinks and ice cream sales that you 
can’t hope to do so much business in cold 
hot. 
items like popcorn and hotdogs seem little 


weather as in Strangely, certain 


affected, but those soft drink sales go 
down so far they really ruin your. per 
centage sales. Here are some actual sales 


in a northern drive-in: 
A pril—20¢ pet 
June 


May 21 per 
person. The 
answer? Very simple: /V eather. Rain and 


person. 
30¢ per person. 
cold keep people in their cars. Cart service 
helps somewhat, but it can’t do the whole 
job. So if you are in a good Mw eather belt, 


again your potential is bound to be higher. 





Popcorn Unity Meeting 


Arrangements have been completed 
to consolidate all segments of the pop- 
corn industry, including theatre oper- 
tors, into a single, overall trade group 
to be known as the International Pop- 
corn Association and to launch it at 
the 1953 Popcorn Industries Convention 
and Exhibition scheduled for October 
llth through 14 at the Conrad Hilton 
hotel in Chicago. The announcement was 
made jointly by Oliver Koeneman, Old 
Vienna Products Company, St. Louis, 
president of the National Association of 
Popcorn Manufacturers and Martin B. 
Coopersmith, The Marjack Company, 
Washington, D. C., chairman of the Pop- 
corn Industry Organizing Committee and 
general convention chairman of the 1953 
Popcorn Show. 

















About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


e 

Epwarp J. NELSON, formerly research 
engineer for the Army and Air Force 
Motion Picture Service laboratory at St 


Louis, has joined the Ballantyne Company, 


Omaha, as research and development eng 


neer. In that capacity he will supervise 
technical production of the company’s new 
theatre equipment “package” for third 


dimensional and wide-screen projection and 


wuseee 


‘ 


} Le 


Edward J. Nelson of the Ballantyne Company. 


stereophonic sound. Mr. Nelson was an 
engineer with the AAKMPS for 12 


and his field covered the examination and 


yeal 


testing of all makes of motion picture pro 
jection and sound equipment. Last year h 
completed a three-year tour of duty as chief 
of the European Command’s motion picture 


He has a Doro 


year-old daughter, Suzanne 


service in Germany, wite, 


thy, and a 12 


W. C. DeVry, president of the DeVry 
Corporation, Chicago, has issued a “reluc 
tant no” in 


response to inquire t to 


a 4 indi 
L hea 


tre Equipment Manufacturers’ Association 


whether he would be available a 
date for the office of president of the 


In a formal statement he expressed hi 
thanks to the persons who asked him to 
consider seeking the office and explained 


that he must decline due to an increase in 
his business schedule at DeVry 
DeForest’s Training, In 
also by the time required by his new. post 
as president of the Armed Forces Com 
Association 


Corpora 


tion and and 


munication 


Jack Frost, Detroit electrical contra 


tor, returned recently from a trip to the 


Far East, where he investigated possibilitie 


for expansion of his firm, the Jack Frost 
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on a national scale. The 
Wa pon ored | the 


Commerce 


‘The ele 


ident in charge of 


tion of W. Warrer Warts 
Technical 


MITH a 


vice pre 


) P 
Product ind of ‘Tb Hroport i. 2 


vice-president in charge of the Engineering 
Product Dey irtment of the RCA Victor 
Division, Radio Corporation of Ameri 
has been announced by Warrer A. Buct 
e-president and general manager of thi 
RCA Victor Division, following a meeting 
of the RCA Board of Director Mi 


Watt previou ly ice-president in charye 


of the Engineering Products Department 
has assumed. the position formerly held | 
L. W PP EGARDED who became executi 
ice-president of RCA last February In 
his new ivnment Mr. Watts will super 
vise the activities of both the Engineering 


Products Department and the “Tube Dx 
urtment of the RCA Victor Division. He 
RCA Victo 


; 


after wartuane ervict 


Jaren d 





W. Walter Watt Theodore A. Smith 
is a colonel and commandiny officer of the 
Sivnal Corp ’ Distribution Agency and as 
t Signal Corps’ procurement director tor 


which he was awarded the Legion of Merit 


He was earlier associated with Montgom 
ery Ward, Inc., as mail order sales manage) 
ind was vice-president) in charge of the 


Smith, pre 


Wincharger Corporation. \lr 


viously assistant manager of the Engineer 
ing Product 
ciated with RCA since 1925 
joined RCA’s ‘Vechnical Pest Labora 


it Van Cortlandt Park \ \ Lhree 


Department, has been asso 
when he 
ind 
tore 
vears later he sup rvised the construction of 
RCA’s pioneer television station, W2XBS 
in New York. He 


rineering work in 


entered commercial en 
1930 as RCA « 


for broadcast 


istern 


district sales manage equip 


issigned to Camden 


since has held key 


ment. In 1938 he was 


headquarters, where he 


ale ind administrative posts in the I ¢ \ 
Victor Division 

Evererr Douctas has purchased the 
Mliavtair theatre in Bridgton, \l from 
the Graphic ‘Theatre Circuit, Boston 


Che Newbold-Keesling Circuit of Bram 
well, W. Va., has purchased the Middle 


44 


bury and Logan theatres in Lovan, W. Va., 
Thalheimer Brothers 


became effective June Ist 


trom ‘The transter 


Cart A. OpENING 


the National Carbon Company's plant at 


superintendent of 


‘Tenn., ha heen awarded an 


Sloan 


Columbia, 
Alfred P 
fellowship under the 
executive develop 
ment program at th 
\iassachusetts Insti 


tute of Te hnology. 


The Sloan fellow 
hips, awarded on 
the basis of a na 


t ional competition 


mony youny execu 





tives, provide in in 


Carl A. Odening 
Kor 


the past two years Mr. Odening has been 


tensive year’s train 


ing in industrial management studies. 


in charge of the Columbia plant during it 
increased 
“National” carbon and 
Although 


Michigan, he spent his early 


expansion for production ot 
“Acheson” gt iphite 
electrodes. born in’ northern 
years in Phila 
delphia and graduated from the University 
B.S. in 


He joined the Gen 


of Pennsylvania with a degree of 
electrical enyineering, 
eral Engineering Department of National 
1937. 


worked in the company’s 


Carbon Company at Cleveland in 
Subsequently he 
Cleveland Research Laboratories and in the 
Development Laboratories at Niagara Falls. 
In 1944 Mr. Odening was made assistant 
to the superintendent of National Carbon’s 
“Acheson” plant in Niagara Falls. In 1946 


he assumed a similar position in the 
“National” plant there, and in 1947 he 
became assistant superintendent of — the 


Fostoria, Ohio, plant where projector cat 


other carbon 


He 


bons, small electrodes and 


products are manutactured. returned 


REJOINS WAGNER SIGN 


SR SE) Aig 





A. B. (Dave) Balch, formerly with Wagner Sign 
Service, Inc., Chicago, and for the last eight years 
with Southern Neon Displays, Atlanta, has rejoined 
Wagner as traveling sales representative. He will 
call on Wagner dealers throughout the country. 














“NI a. 


1950 and took over 


to Niagara 


tional” plant there in 


as superintendent of the 


his present responsibilities at Columbia in 
1951, 

Harris, formerly manaver of the 
Sanford, Fla., | 


has been 
moted to the position of assistant conte: tion 


Ritz theatre, pro 


sales manager for 
Florida State “Vhea 
tres, Inc., Jackson 
ville, according to 
an announcement by 
Leon D. NETTER 
president. Mr. 
Harris assisi 


HARRY 


will 
» 

BOTWICK, 
veneral manager of 


confection sales, in 





the operation of an 


\ 


( \ 


expanded = merchan 


dising Bob Harris 


program 

launched by the company in recent months. 
Beginning his theatre career as an usher 
it the ‘Tampa theatre in ‘Tampa, in 1929, 
Mr. Harris has been employed by the com 
that date, 
for a four-year period of combat duty with 
the Army’s 24th Infantry 
South Pacific theatre of operations during 
World War Il. 
positions as the manager of the Florida and 
Lyric theatres, Daytona Beach, from 1936 
to 1940, and as manager of the Colony 


theatre, Winter Park, in 1940. He 


been manager of the Ritz for the past sev 


pany continuously since except 


Division in the 


His careet has included 


has 


eral years. His promotion came as a result 
of his highly successful operation of that 
theatre and particularly for the initiative he 
displayed in merchandising and selling, ac 


cord ny to Mr. Netter. 


DOWNLIGHT AREAS 


1+) 


(Continued from page 


seating area, downlights tipped forward 
without spilling light on the screen, and 
overlapping so as to avoid sharp shadows, 
are the best units to use, operated on dim 
mer circuits. (See Figures 3A, B and C.) 


In picture houses, the level of illumination 


does not need to exceed 5 toot candles. 
With proper downlighting, light re 
flected from the screen may be enough, 


once eyes are dark-adapted, for safety and 
finding seats; however, without downlights, 
lights although 
there is a growing school of thought which 
believes that a fairly high level of illumina 


tion, if not generally, then over the seating 


aisle may be indicated, 


area, is desirable. It does not need to proy ide 


over a half to one foot-candle around the 


and often form a decorative 


pattern on the wall or ceiling if their areas 


seating can 


are large enough to provide a diffuse source. 
|The next installment will discuss light 


sources for other parts of the auditorium. | 
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How Much More Light 
for 3-D...Wide Sereen: 


When the screen found its voice 
more than a quarter century ago, 
the question, “How much will it 
cost?” was asked — if atall — from 
force of habit. Every showman 
knew he had to buy sound, just as he 
now sees the necessity for new equip- 
ment to handle the latest epoch- 


making projection techniques. 


History Repeats 


Exhibitors today are hurrying to 
exploit the terrific public interest 
in 3-D and wide screén showings — 
spending thousands and tens of 
thousands of dollars on new optics, 
screens, sound equipment... But 


what about screen lighting? 


Light Losses Terrific 


For 3-D and wide screen you 
need more light. Much more 
light. In almost every instance, 
regardless of theatre size or 
present equipment, you need 
ALL THE LIGHT YOU CAN POsS- 
SIBLY GET! 

If that seems like a broad state- 
ment, just consider 3-D light losses, 
for example. Even with two  pro- 


jectors trained on the sereen and 


Look to NATIONAL 


TRADE-MARK 


for Everything New 


in Projector Carbons 


with screens of much higher reflee- 
tivity than before, you give your 
patrons only about half as bright a 
picture as you previously furnished 


with conventional films! 


Wide screen — same story. In 
this new medium, projection light 
is distributed over 2'2 times the 


area of ordinary screens. 


New Equipment 
the Answer 


To repeat— you need all the 
light you can get. This means NEW 
EQUIPMENT — equipment to oper- 
ate the higher-capacity carbons at 
maximum currents. 

Give your patrons—and these 
great new entertainment media 
—the light they need. Don’t de- 
lay—call in your theatre equip- 
ment supplier for a complete 
diagnosis of your projection 


lighting needs. 


The term “National” is a registered trade-mark 


f Union Carbide and Carbon Corporatiot 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 
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STEREOPHONIC 
SOUND is... ry 


Small theatres ... large theatres... 
wherever Simplex Stereophonic Sound 


: ‘A pee j Sant has been installed, performance has 
os NEW! sitieg snl Rye ee been more than satisfactory...IT‘S BEEN 
satiate ne eta Reali RSG ae eee AMAZING! Such realism in sound has 
ee re : never before been heard... the human 
voice, music and sound effects have 
never been reproduced with such fidel- 
ity! No other Stereo Sound System com- 

pares with Simplex! 


© PERFORMANCE TESTED! its performance 


proves its superiority . . . tried and tested 
under all conditions. 


* LONGER LASTING, ECONOMICAL! irs 


unexcelled workmanship assures longer life, 
durability, and low maintenance cost. 


* SUPERIOR TONE QUALITY! Fidelity of 


tone is unmatched—because behind it is a 
reputation of Simplex ‘Sound Engineering.’ 


Before you place your order for any Stereo 
Sound, be sure you check Simplex Stereo- 
phonic Sound! 


PROJECTION 
AND SOUND 





